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the KMBC-KERM 2 
Wins Again! 


The Spring 1950 Kansas City Primary Trade Area Survey—a coincidental survey 
of over 80,000 telephone interviews in one week by Conlan — just off the press — 
shows The Team even further ahead of its nearest competitor than a year ago! 


It is one of the most comprehensive listener studies ever made — and one of the 
most revealing. 





Together with the Fall 1949 Kansas City Primary Trade Area Survey—an aided 
recall survey made through 2,122 personal interviews at the 1949 Missouri State 
Fair, Kansas State Fair and the Kansas City American Royal—it provides irref- 
utable proof of The Team’s outstanding leadership. Yes, current proof, not 


moth-ball evidence. 
Th KMBC-KFRM Team 
with Coverage Equivalent to More than 


50,000 WATTS POWER! 


Yes, The Team covers an area far greater 
than KMBC alone, at its present location, 
could cover with 50,000 watts with the best 
directional antenna system that could be de- 

signed. With half-millivolt daytime contours 

Daytime half-millivolt contours shown in black. tailored by Jansky & Bailey, America’s fore- 
most radio engineers, to enable The Team to 
THE TEAM AGAIN WINS FIRST! effectively cover Kansas City’s vast trade ter- 


ritory (a rectangle—not a circle), The Team 
Spring 1950 Kansas City Primary Trade Area offers America’s most economical radio cover- 


Radio Survey, just completed, shows KMBC- 288. 
KFRM far ahead of all other broadcasters try- 


Contact KMBC-KFRM, or any Free & Peters 
ing to serve this area. 


“Colonel” for complete substantiating evidence. 


KMBC-KFRM 


6TH OLDEST CBS AFFILIATE PROGRAMMED BY KMBC 


The Newsweekly 
of Radio and 
Television. 
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Kenticky leads the nation... 


in Farm Land Value Increase 


UNITED STATES INCREASE 


Farm land is worth more 
1935-9 


: oF ASE 
Kentucky farmers are making BASE PERIOD Tete BE 


more out of the use of this THROUGH NOVEMBER, 1949, 
rich farm land. 

You, too, can make more sales 
by concentrating in this ex- KENTUCKY INCREASE 


anding market. 
P 8 1935-9 


%, YWICREASE 
BASE PERIOD Vy 


THROUGH NOVEMBER, 1949, 


From “The Farm Real Estate Market’’, publication of 
the U.S. Department of Agriculture. 


WHAS alone serves all of Kentuckiana 


with the only complete 
Here is the WHAS Farm Programming Service 
FARM PROGRAMMING for Kentucky 


Market Report 6:35- 6:45 Mthru F and Southern Indiana 

Farm News 6:45- 7:00 Mthru S 

Noon Markets 12:40-12:50 M thru F The Kentuckiana farmers depend on WHAS Farm 

Farm Features 11:30-11:50 Saturday Coordinator Frank Cooley and Assistant Don Davis 
for up to the minute farm news and market reports. 
And advertisers have come to depend on WHAS 
Farm Programming for sales results in Kentuckiana. 


50,000 WATTS *%& IA CLEAR CHANNEL *% 840 KILOCYCLES 


INCORPORATED @ ESTABLISHED 1922 


The only radio station serving and selling a 
all of the rich Kentuckiana Market Aowiville 


VICTOR A. SHOLIS, Director ° NEIL D. CLINE, Sales Director 


REPRESENTED NATIONALLY BY EDWARD PETRY AND CO. © ASSOCIATED WITH THE COURIER-JOURNAL & LOUISVILLE TIMES 



















ae _— : 
DLIC LIBRARY | 








tinouncing! 


WNOE 


Now NEW ORLEANS 


50000 


WATTS 


Avatlable ight Now — 
SPOTS ON LONG ESTABLISHED LOCAL SHOWS. 
PROGRAMS: NEWS... SPORTS... MUTUAL CO-OPS 
LIKE KATE SMITH... DIXIELAND JAZZ! 



























NEW Spot 


\ 
on the Dial 1060 K.C. x Individual Programming tailored 


to the area—plus leading Mutual 


fr NEWEST, Most Modern All RCA Shows! 
Equipment! € Building More Listeners Now 
With Our Greatest Promotion In 
4a Building listener loyalty 25 years! History! 


MUTUAL James A. Noe, Owner — — 
BROADCASTING RA — 


SYSTEM James E. Gordon, Gen. Mgr. 420 Lexington Ave. 
New York City 


50,000 WATTS DAYTIME — 5,000 WATTS NIGHTTIME. 


Director 





Paid every Monday, 53rd issue (Year Book Number) published in — by BRoapcastInc + hen me Inc., 870 National Press ewe. Washington 4, D. C. 
Entered as second class matter March 14, 1933, st Office at Washington, D. C., under act of March 3, 1879. 































































Closed Circuit 


AMERICAN CHICLE CoO., through Badger & 
Browning & Hersey Inc., New York, preparing 
special 17-week spot campaign to start some- 
time in June. 


THOSE OPTIMISTIC predictions about 5,- 
500,000 TV sets off production line in 1950 
may be discounted, but in reverse. Quick 
analysis of annual reports of only 14 manu- 
facturers, made by Fred Lowe, promotion 
manager of Norfolk Newspapers Ine. and 
WTAR, discloses that they forecast among 
themselves possible production of eight million 


sets. 


LEVER BROTHERS considering realigning 
its present list of advertising agencies and also 
understood to be reallocating its budget on 
CBS with possibility that some of budget will 
go into CBS television. 


DESPITE big talk of most newspapers that TV 
won’t affect readership and will have negligible 
effect upon linage, reports from inner councils 
of National Newspaper Promotion Assn. meet- 
ing in Milwaukee [BROADCASTING, May 22] 
indicate this is all teeth-whistle. When proposal 
for survey of TV impact on afternoon news- 
paper readership was_ proposed, it was 
squelched in committee—by afternoon news- 
paper spokesmen. 


AMERICAN Oil Co., through Joseph Katz Co., 
New York, scheduled to sponsor Ed Murrow, 
7:45-8 p.m. five times weekly on CBS in East. 
Another oil company expected to pick up 
sponsorship on western part of network. 


RECENT progress in several laboratories 
bringing magnetic-tape recording of TV pro- 
grams near practical stage. Problem of high 
speed for visual portion has been one of 
stumbling blocks. In sound field, Navy is 
interested in recorders in which signal is 
pressed on movie film at estimated cost of 20 
cents for hour program. 


TO DISSIPATE fears of transit radio opera- 
tors: There are no transit radio implications 
in FCC’s condemnation of lease agreement be- 
tween WAJL (FM) Flint, Mich., and Flint 
Transcast Co. [BROADCASTING, May 22], even 
though WAJL operates transit FM service. 
It’s purely contract matter, was handled by 
Law Bureau’s transfer section and not by FM 
section, which deals with transit FM. 


WHETHER there will be a multi-million- 
dollar TV programming center at U. of North 
Carolina, to feed programs to commercial TV 
stations in state, will be decided this fall. 
Proposal to endow center pending before board 
of trustees but won’t be acted upon until 
former Army Secretary Gordon Gray, who 
owns WSJS Winston-Salem, takes over in 
September as university president. 


MOST PROLIFIC correspondent among new 
members of NAB board of directors is John 
(Continued on page 82) 
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Ujacoming 


May 31-June 2: Advertising Federation of Amer- 
ica Convention, Statler Hotel, Detroit. 

June 1-3: Assn. of Women Broadcasters Conven- 
tion, Hotel Cleveland, Cleveland. 

June 2-3: Florida Assn. of Broadcasters, Orange 
Court Hotel, Orlando, Fla. 

June 5: Pennsylvania Assn. of Broadcasters, Bed- 
ford Springs, Bedford, Pa. 

June 5-8: Radio Mfrs. Assn. Convention, Stevens 
Hotel, Chicago. 

(Other Upcomings on page 28) 


Bulletins 


IN WHAT appeared clear victory for broad- 
casters, Western Union spokesmen said Fri- 
day they would delete $2-per-game extra 
charge for stations using WU baseball-sports 
service in networks but will permit network- 
ing to continue (early story page 32). FCC, 
which had ordered WU to eliminate “discrim- 
ination,” on Friday gave permission to amend 
tariffs to that effect on day’s notice. 


EDWARD LEE NORTON 
NAMED TO RESERVE BOARD 


EDWARD LEE NORTON, chairman of board 
of WAPI Birmingham, nominated Friday by 
President Truman to 14-year term as member 
of Federal Reserve Board of Governors. Post 
carries $16,000 salary. 

Mr. Norton also is board chairman of WFOY 
St. Augustine and WMBR Jacksonville, both 
in Florida. He is in investment banking busi- 
ness in Birmingham and is executive vice presi- 
dent of Munger Realty Co. At one time he was 
president of Birmingham baseball club. 

Active in politics and civic affairs, Mr. 
Norton has been director and chairman of 
Birmingham branch of Atlanta Federal Re- 
serve Bank. He is aged 57. 


Sterling Is Renominated as FCC Member 


FCC COMR. George E. Sterling was renom- 
inated by President Truman Friday for full 
seven-year term starting July 1. 

Chairman Ed C. Johnson (D-Col.) of Sen- 
ate Interstate & Foreign 
Commerce Committee, to 
which nomination was_ re- 
ferred, said hearing will be 
held, probably in latter part 
of June. Present term ex- 
pires June 30. First consid- 
eration may come in execu- 
tive session of committee 
June 14, 

Despite hearings, Mr. 
Sterling is generally’ ex- 
pected to win approval of 
both committee and Senate. Sen. Johnson said 
he had “some questions to ask” and it was con- 


Ty 
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Comr. Sterling 


Business Brief 


BEST FOODS LOOKING @ Best Foj 
(Hellman’s mayonnaise) through Benton J 
Bowles, N. Y., looking for spot availabilitig 


TONI SCHEDULE @ Toni Co., Chicago, fy 
its Home Permanent, Creme Shampoo anj 
Creme Rinse, begins heavy summer schedy 
on ABC with three shows from New York 
Modern Romances, Quick as a Flash anj 
Chance of a Lifetime. In addition, Toni ha 
renewed The Carol Douglas Show five-minut 
daily fashion commentary, on same networ| 
from 11:25-11:30 a.m., CDT. New schedule 
of daytime shows—May 29 through June 4 
Modern Romances, 10:15-10:30 a.m. (CDT) 
Mon., Wed., Fri., and Quick as a Flash, 10:30. 
10:45 a.m., Tues., Thurs.; June 12 through 
Aug. 4, Quick as a Flash, 10:30-10:45 am. 
Tues., Thurs., 10:45-11, Mon., Wed., Fri.; May 
29 through Aug. 4, Chance of a Lifetime, 1:30. 
1:45 p.m., Tues., Thurs., 1:45-2 p.m., Mon, 
Wed., Fri. Agency, Foote, Cone & Belding 
Chicago. 


MODIFIED GAMBLING BILL 
APPROVED BY COMMITTEE 


MODIFIED gambling bill banning radio-TY 
broadcast of odds and similar data prior t 
horse races but permitting them during and 
after races approved Friday by Senate Inter- 
state Commerce Committee. 

Bill is compromise of Justice Dept. measure 
(S-3358), and less restrictive than FCC plan 
which would have banned transmission of 
data on odds during, after or before event 
[BROADCASTING, May 1, 8]. New bill aimed at 
transmission of betting data by stations and 
wire services, and at providing or maintaining 
facilities for such uses, with year’s imprison- 
ment and $1,000 fine as maximum penalties. 

Transmission of data permitted in bill after 
race starts on ground this is news. Original 
provision allowing broadcasting of gambling 
information in advance of special events such 
as Kentucky Derby, was dropped. 





sidered likely that other committeemen who 
include Sen. Charles W. Tobey (R-N. H.), 
chief questioner in Comr. E. M. Webster's 
confirmation hearing last year, would be sin- 
ilarly inclined in view of committee’s keen 
interest in FCC affairs. 

Comr. Sterling, Maine Republican, is known 
to have had Chairman Wayne Coy’s endorse- 
ment for reappointment to post he has held 
since Jan. 2, 1948. He is former FCC chief 
engineer and one of two engineer-members of 
Commission. If confirmed, his reappointment 
will preserve FCC’s 50-50 political complexion 
—three Democrats, three Republicans, one 
Independent; it also will insure availability 
of full Commission for decision on highly 
complex, highly controversial color TV issue. 
His appointment to present term was Col 


(Continued on page 82) 
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| STATION 


KRLD_ 


DALLAS 


wT 
IAT 


| 


> iil 

le~ 

x 
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METROPOLITAN MARKET 


in the Great Southwest 


DALLAS and FORT WORTH 


7 


Wore tan a willion 


POPULATION IN THE DALLAS 
S0-MILE RADIUS 


Move than $2,500 


TELEVISION HOMES in KRLD'S 
EFFECTIVE COVERAGE AREA 


Gf / C 3 MORE THAN IN ANY OTHER CITY SOUTH OF ST. Louis 


KRLD TV is the CBS Station for Dalles and Fort Worth, 


telecasting the nation’s top-rated CBS-TV shows, including ARTHUR GODFREY, 
“TOAST OF THE TOWN" FRED WARING, "THIS IS SHOW BUSINESS," many 
other distinquished CBS-TV network programs and KRLD-TV studio productions. 


That Is Why 


Operators of KRLD 

CBS, 50,000 WATTS 

Represented by the Branham Company 

Owned and Operated by the DALLAS TIMES HERALD Is Your Best Buy 


jf 


mu 
i 


DALLAS HOME BASEBALL GAMES TELECAST EXCLUSIVELY BY KRLD-TY 
BROADCASTING © Telecasting May 29, 1950 ®@ 
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how big can a 


5,000 watter be? 


THE NEWSWEEKLY OF RADIO AND TELE 
Published Weekly by Broadcasting Publications, Ine, 


Executive, Editorial, Advertising and Circulation Offices, 
870 National Press Bidg. 
Washington 4, D. C. Telephone ME 10m 


IN THIS BROADCASTING .. . 


Plenty big...if the 

station has one of the 
half-dozen best frequencies 
in U. S. radio. 


Operating Costs Leveling Off—Doherty. . 

Shell’s Shugert Sees Radio’s ‘Golden Era’......., 
Esty Makes Plans for Alternate-Week Spots 
Listeners Become Customers—Schwerin. . . 

BAB Marks First Year 

BMI Hit as Davis Charges Monopoly............ 


WMT -- 600 k.c. 


Plenty big...when ground 


Business Census Notes Trade Rise oo eat 
N. C. Broadcasters Protest ‘Off Rate’ Deals 
NAB Services Continue 


conductivity and freq. 
combine to push the 


Ohio Broadcasters Protest Sports Fee Stipulations. , 


2.5 mv. line way out Telecasting Section Page 55 


DEPARTMENTS 


New Business 
News 

Open Mike 

On All Accounts 
Our Respects To 
Production . 
Programs 
Promotion 
Upcoming 


A ies 
that's WMT -- with a 2.5 mv. Allied Arts 
a 
commen 
contour of 19,100 sq. mi. FCC. Actions 
FCC Roundup 
Feature of Week 


Management 
Network Accounts 


BSSSsR2enHa 


Plenty big...when there 


are people living in all WASHINGTON HEADQUARTERS 


those square miles SOL TAISHOFF, Editor and Publisher 
EDITORIAL: ART KING, Managing Editor; J. Frank 
Beatty, Rufus Crater, Associate Editors; Fred Fitz- 
gerald, News Editor; Tyler Nourse, Jo Hailey, Assist- 
ants to the News Editor. STAFF: David Ber 
Lawrence Christopher, Mary Ginn, Tom Hynes, Jo! 
Osbon, Ardinelle Williamson. EDITORIAL ASSIST- 


that's WMTland --a "cj ” 
” ity the ANTS: Estelle Dobschultz, Kathryn Ann Jones, Pat 
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BASIC 


May 29, 1950 


COLUMBIA 


size of Washington, D. Cc., 
Spread out over the richest 
land in the world 


WMT adds up to the kind of 
a station an advertiser 
needs to cover Eastern Iowa 
economically! 


e The Katz man will provide full details. e 


CEDAR RAPIDS 


5000 Watts 600 K.C. Day & Night 


NETWOR K 


Kowalczyk, Doris Lord, Wilson D. McCarthy, Jean 
D. Statz; Eleanor J. Brumbaugh, Assistant to the 
Publisher. 


BUSINESS: MAURY LONG, Business Manager; Win- 
field R. Levi, Assistant Advertising Manager; George 
L. Dant, Adv. Production Manager; Harry Stevens, 
Classified Advertising Manager; Eleanor Schadi, 
Phyllys Steinberg, Judy Martin; B. T. Taishoff, 
Treasurer; Irving C. Miller, Auditor and Office Man- 
ager; Eunice Weston. 


CIRCULATION AND READERS’ SERVICE: JOHN P. 
COSGROVE, Manager; Bill Gabriel Jr., Elaine 
Haskell, Grace Motta, Lillian Oliver, Al Riley, 
Warren Sheets. 


A aaidditek 250 Park Ave., Zone 17, PLaza 
5-8355; EDITORIAL: Edwin H. James, New York 
Editor; Herman Brandschain, Asst. to the New York 
Editor; Florence Small, Gloria Berlin. 

Bruce Robertson, Senior Associate Editor. 


ADVERTISING: S. J. PAUL, Advertising Director; 
Eleanor R. Manning. 


iibaheibbidekms 360 N. Michigan Ave., Zone 1, 
CEntral 6-4115; William L. Thompson, Manager; Jane 
Pinkerton. 


eeeAelee iam Taft Building, Hollywood 
and Vine, Zone 28, HEmpstead 8181; David Glick- 
man, West Coast Manager; Ann August. 


TORONTO: 417 Harbour Commission, ELgin 0775; 
James Montagnes. 


Broapcastinc * Magazine was founded in 1981, by 
Broadcasting Publications Inc., using the title: 
BroapcastInc *—The News Magazine of the eo 
Estate. Broadcast Advertising * was acquired in 
and Broadcast Reporter in 1933. 

‘Reg. U. S. Patent Office 

Copyright 1950 by Broadcasting Publications, Inc. 
me menace 

Subscription Price: $7.00 Per Year, 25¢ Per Copy 
PI iene a OS te IR Si MIE 
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Melody | Learning | CollegeChoirs | Forum of the Ladies Be Wendy Warren | Kate Smith ’s eaaee 
s | $ | Air's Seated (209) * (150) =| Speaks ae 










Campana P&G | Lt. Crust Dough 
| Solitair Time Rosemary | Boys (Burrus) 
| (20) (140) =| (M-W-F) 

















Lever Bros. 
Aunt Jenny 





| Gulf Oil Music 
(83) Lanny Ross | Mon. & Wed. 


} } 


































Voices of 
Strings 
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Elmo Roper 
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= People’s. | Mutual | The Eternal Whitehall 
Piano a | - : B & D Chuckle | Homet 
Playhouse — a Music 2 Out of Service | — | Wagon Meth 
ae ) = oe — } a 
- Whitehall Ralston US M 
. - 9 = Our Gal Sunday | Checkerboard Band 
j (160) | Jamboree | Fri, 12:30-1 
any Kaye | » Charles , —_ Le ; —. i ) a roe a 
unday ollingwoo jews nited ukhage Big Sister | Co-op | $ 
Serenade $ $ . a | tat) Cedric Foster | yarnta'te 











Lever-Rayve 
_ Miss 
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— | Stars Over 


- Ts 
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| —irmeur —] hills Chalmers 
Hollywood (168) | Hour (164) 








|Man on Farm 






Adventures of 
Archie Andrews 





} News 




























Barriault ‘- . a Milton Cress 
TBA | Washington 4:30 Gon Album 
News | 
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LS. Treasury Mesic 
P.M uncheon with fw You 






Lopez 

























<x Natl. Farm & H. 


































= i ee cas | Luncheon with 
- Nancy Craig | Ma Perkins Hardi Y | Lopez 
(11) (144) —— Tues.-Fri. 
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Clem McCarthy 
| 6:15-6:20 | = 
Sketches in 

Melody 
| 6:20-6:45 $— 
Sun Oil Co. 
$-Star Extra 
a4 


| Miles a 
is jr. One Man's Fam. 
fae Lewis Fb —— 
Co-op | Miles Labs. 
Elmer Davis P Dinner Date News of World 


ip. 8. Semler 
(aris! Heatter 


~ J 
eadlne Eat ' 


—ti}——— 
Irving Fields 


ee Mills " 
tio 


Lone vone Ranger 


—-~§& 
Pure Oi! Co. 
Kaltenborn 
+4 
Schlitz 
_| Halls of Ivy 


as 
smbassy Cigg, 
Dr.1.Q. gs 


Cliche Club 
Valter Kiernan py 


| Bristol Myers 
Break the Bank 
(468) 


etri Wine Ga. 
erlock Holmes r 


; | Bristol Myers 
hai Theatre | Dist. Attorney 
) 466) 


Buzz Adlam Ut 
$ 


| 


iller Brewing ALF. of L. fm. Cig. & Cig. 
wrence Welk Commentators 


The Biz Story 
= 


“es | | 


Newsreel 


On Trial 
= 


General Mills 


Okla. State — | Dangerous As- 
‘signment_(136) 


| Symphony _ 


“ TBA 
; (6-14) 


SUNDAY 
M 


U of Chicago 
Round Table 
$ - 


? 
Elmer Davis 


Pepsi-Cola 
Counter- 
444- 


Casebook of | 
Gregory Hood 
—s 


Blondie 
$s 


Id Gold Orig. 
Amateur Hour 
=: to 


Author | | 
Meets Critics | 


~ United 
or Not 


THURSDAY 


News 
| Lione! Ricau 


etro. Life Ins. 


Allan Jackson | Repeat of 


Kid Strips 


“ Glem McCarthy 
6:15-6:20 $ 


FRIDAY 


MS 

News 
| Lienel Ricau 
ae & 


Metro. Life Ins 


ot in Service) | Allan Jackson | Repeat of 
eS Ee | 


Kid Strips 





You And — 
$s 








Sketches in 
Melody 


TY Sun Oil Co. 
3-Star Extra 


No Network 


“1P & G—Ivory 
L. Thomas 
—{18)R- 


P&G 
Beulah 


P&G 
Jack Smith 


(Campbell Soup 
Club 15 





Fulton Lewis jr. 
(291) 


Dinner Date News of World 


Gabriel Heatter —— 


[ $s) 


| Love 
| AMystery 


Spy 


iia ‘(Campbell Soup 
Ed. Murrow 


P & G—Lava 
FBI 
—{149) __ 


"| Pure Oil Co. 
R. Harkness 


6. F. Jello 
Aldrich Family 


| 


California 
Caravan 


Whitehall | 


Mr. Keen Sports for All 


Electric Auto- |)... 
Lite, Suspense yon 
4176) 


= ae 
Miles Labs. 
One Man's Fam. 


| Miles Labs. i. 


Mail Pouch 8. F.—Maxwell 


Father Knows 


Camel Screen 
Guild Theatre 
“(tty 


No Network 


|P&G—Ivory | 
_ L. Thomas 


Melody 





3-Star Extra 
Co-op P&G 
eadline Edition Beulah 
{53)* —{42) R- 
P&G 
Jack Smith 


Fulton Lewis jr. 


———— — o 


Miles Labs. 


Co-op 
News of Worl 


Elmer Davis Dinner Date 


eS 
Campbell Soup 

Club 15 
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Lone Ranger 


) amen Heatter 
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altenborn 
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The Show 
Goes On 


Starters 


Bandstand 
S.A. 
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a “os 
Miles Labs. 
Qne Man's Fam. 


The ~~ Boys 


Stars and 


Clem McCarthy 
~ | Sketches in 


| 6:20-6:45 § 
Sun Oil Co. 


d 


Chandu 
in 


Dixieland 
Jazz Bands 
| = 


SATURDAY 


SE ~=—S lS 


Bancroft Modern 
$ 


Music 


Memo From 
Lake Success 


Red Barber 
Sports 


News 
L. Leseuer 


Music 
Al Helfer 


‘Brock Candy 


Brock Bar Hawaii Calls 
Raach.40,— $ 


RR 1. Reynolds 
Vaughn Monroe 


Comedy of Joe Di Maggio 
Errors Show 


7:55-8 Kennedy 
s 


Wri ley lRonsen Metal 
Gene Autry 20 Questions 


+e. 





Music 


_———7~ —+— 


“ ae 


TGuit Refining 
We the People 
(115) 


Hollywood 
Byline 
a 





- 


Air Force 


Up For Parole Hour 


= —- 


of Ozzie & 





| Philip Morris 


| Crime Photog. | Mr. Feathers 


Paul Harvey | 
$ | 


A. F. of L. 
| Commentators 


Co-op 
Newsreel 


| Blatz Brewing 
Duffy's Tavern 


Pac. C. Borax | 
The Sheriff | Broadway Is 


My Beat 
h. Spark Plug 
Roll Call 


op 
Meet the 


Rex Alien Show (Commentators 
) 


| RCA Victor 
Screen Directr's. 


“Ray Burn 
& Finch 


= = 


“ 


R. J. Reynolds 
Camel, Jimmy 


Phillips Petro. A. F. of L. Pabst Sales Co. 


| Life of Riley 


“Gen. Fds.-Sanka 
The Goldbergs 
—}—(138).2___. 


Pé G—Duz 
ooe8 Truth or Conse- 


Amer. Tob. Co. 
Your Hit Parade 
— 165, 2 


|General Foods ote 
Gangbusters rae or Fares 


Lombardo 


Corte Shiv. Cc 
USA A Day inthe Life 
__§ _|of woot Day 


Liggett & Myers 
Godfrey Digest 


Colgate 


~ Ghicago Theatre 
of the Air 
— | 





ichhield 


Escape Newsreel 
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“Dragnet 
Dance Dragne 


| —Roseftete— 
| Skippy Holly- 
Orchestra 


wood Theater 
a 


| “ | “ 
| | 


MONDAY - FRIDAY 
CBS MBS 


P&G 


Not in Service) Dr. Malone Music 
139 


P&G | 
| a an | Bands for 
Guiding Light | 
141 | _ Bends 


| Miles Labs, 
Ladies’ Fair 
(438) 


Gen. Fds.-Jello 
rs. Burton (68) 
| Quaker 
ee 


Welcome to 
Ho!lyweod 





|} P&G 
” | Perry Mason 
(147) 


| (Also Baseball 
until 4 p.m.) 
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| | Mr Wales . seal (55 


—— 


[Veteran Wants 4 
to 7 


| Miles Labs. 
| Queen for A 


Toni Co. 
Nora Drake 
(158) 
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sd Brighter Day a | 
(106) } 
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Cobb 
$s 
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variety Show, | "OA 
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ride & Groom (From Nowhere 
_ (221) * (144) 


Bob Poole 
Show 





— 


Lthen Laymes 
Lutheran Hem 
(190) 


General Foods 
| devenite Jury 
(223) 


TBA 
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be 
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“ 


Wn og Shain Inc. 


ivate ad } 
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The Shadow | 


| 
- & 
| 


The vig Guy 





«“ 


Ee 


B. Adventure 
(13 


SS 

| Miles Labs. 
: | Hilltop House 
} (127) 


Winner 


appy Landing 
$* Take All 


L&M-Fatima 
= . 


| 
Co-op News 

|George Hicks 

| s 


Take F.fteen 
$s 


amobell Soup 
Double or 
Nothing 


| Day (431) 
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|Lite-Beautiful 
Road of Life = 


Pepper Young 


T Capito! Cloak 
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Hotel 
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-— 
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| Sing It Again 


Grand Ole Opry 
+4460)— 
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150) | 
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| Baseball 
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Bands for 
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TBA 
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| Report From 


(152) Overseas 


Slim — 4 
| His Wildcats 
$s 


| Recovery 


Story 
s 


| Musicana 
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as — 


| 
| Adventures 
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Where's 
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s 
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News 
tr 
“ | Dance 
Music 
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Sports 


Saturday Parade 
$s 
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True or 
False 
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ee 
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—THE PHILADELPHIA BULLETIN STATION 
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FFILIAT 
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Agen cles 





OBERT F. LEWINE, former vice president of Cine-Television Studios, 
joins Hirshon-Garfield Inc., New York, as radio and television director. 
JUDAH KATZ, media director of H-G, named supervisor of timebuying 
r radio and television. 


ISSELL K. JONES and NEWMAN F. McEVOY elected vice presidents of 


Nunningham & Walsh Inc., New York. Mr. Jones joined firm in 1929 in 


executive capacity and is now account 
executive on Holmes & Edwards and 
The Murray Corp. Mr. McEvoy joined 
agency’s media department in 1928 and 
was named director of media in 1947. 
EMIL STEIN, formerly copy chief of 
Farson, Huff & Northlich, appointed copy 
chief of L. W. Roush Co., Louisville. 
He succeeds GEORGE M. STAPLES, re- 
signed. 





GREGORY MURPHY Jr., former assist- 
ant manager of Atlanta office of Kelly- 
Smith Co., newspaper representative, Mr. McEvoy 
joins sales staff of Katz Agency Inc., 

Atlanta office. He was also with Headley-Reed Co. and Eastman-Scott Adv. 


HELMA JUDITH YOUNG, formerly with L. Bamberger & Co., as divisional 
dvertising manager, joins Robert W. Orr & Assoc., New York, as copywriter. 


EORGE JANDA joins Petesch, Hecht & O’Connor, Chicago, as administrative 
ead of radio and television productions after working as associate member at 
Reilly, Doty & Sommer, public relations firm, same city. Mr. Janda, former 
dio director and copy chief at Agency Service Corp., was announcer-writer- 
rector at WBKB (TV) Chicago and director-producer at KPIX (TV) San 
rancisco. 


OEL HARVEY, formerly on advertising staff of Metro-Goldwyn-Mayer, New 
York, joins Ted H. Factor, Los Angeles, as production director. 


JOHN W. BAKER, formerly advertising, copy and merchandising counsellor 
in southern Connecticut, joins Geyer, Newell & Ganger, New York, as copy- 
writer. 


(ROD MacDONALD, formerly production manager of Biow Co., San Francisco, 
joins media department of Foote, Cone & Belding, same city. WALTER E. 
UTTERBACK, formerly with Pacific Advertising Staff, Oakland, succeeds Mr. 
MacDonald at Biow. 


FRANK BLAUTTER joins television department at Ruthrauff & Ryan, Chicago, 
after working at BBDO, Minneapolis. 


DAVE BOTSFORD Jr., copy chief of Botsford, Constantine & Gardner, San 
Francisco, elected vice president of firm. 


CY REEBIE joins copy staff at Leo Burnett, Chicago, after working in same 
capacity at MacFarland-Aveyard, also Chicago. 

| 

EUGENE AUSTIN, account executive of J. Walter Thompson Co., Los Angeles, 
on Ford Dealers’ Advertising Assn. of Southern California, transferred to 
agency’s offices in Sao Paulo, Brazil WILLIAM V. PATTEN shifted from 
agency’s New York staff to Los Angeles, to service ord dealers’ account. 


JOHN M. HANDLEY, formerly copy director of Monroe Dreher Agency, and 
vice president of Grant Adv., joins Needham & Grohmann, New York. 


HAIDEN (Dick) RITCHIE, formerly with Ross Bros., San Francisco department 
store, joins copy department of McCann-Erickson Inc., same city. 


DAVID KAIGLER Jr., formerly production director for WCAU-TV Philadelphia, 
and before that with WFIL-TV same city, appointed director of television for 
Adrian Bauer Adv., also Philadelphia. 


HARRY R. HALDEMAN, formerly with J. Walter Thompson Co., New York, 
Wansfers to media department of San Francisco branch of firm. 


SaANOR DEAN, formerly with Federal Adv. and McCann-Erickson, both 
ew York, joins Robert W. Orr & Assoc., New York, as copywriter stylist. 


GEORGE E. LICHTY, formerly with Grant & Wadsworth, New York advertis- 
ig agency, joins copy department of Ruthrauff & Ryan Inc., San Francisco. 


ad Addresses: BERGMAN-JARRETT Co. moves to 33 W. 46th St., New York. 
ind Phone is Columbus 5-4990. ROBERT HOLLEY & Co. moves to 511 Fifth 
ve., New York 17. New phone is Murray Hill 2-8408. 
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1260 . . . the center of the dial 
for listening in Greater Cleveland 






Tae cay 


in Cleveland? There’s a lot more wide-awake buyers 


and steel, in lake shipping, in chemical and motor plants. 


No other station programs around-the-clock. They’re 

our listeners—your buyers. And WDOK’s daily programming— 
freshly designed for Clevelanders—is fast turning dials 

to 1260. Get choice availabilities from Everett-McKinney. 


serving Ohio's - 
Ist market 





























5000 watts 
around 

the 

clock 


Have you measured the listeners AFTER midnight 


than you'd think. That’s why WDOK is Cleveland’s 
only 24-hour station. At 1260, you get all the 
listeners all night long. They’re workers in iron, 


DK 





MA-hours Cleveland 
a day 1260 kc. 5000w. 


Represented by Everett-McKinney 
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Hits TV Rates 


EDITOR, BROADCASTING: 

May I inject my voice into the 
continuing discussion of television 
rates and rate increases... . 

Almost every week brings to my 
desk a_ stack of rate-increase 
notices. In every instance, a great 
point is made of the increase in 
number of receivers since the ori- 
ginal rate was set, or the last in- 
crease put into effect (in multi- 
station markets no mention is ever 
made, of course, of how many of 
these are listeners to that particu- 
lar station). They very carefully 
ignore, however, that the previous 
rate was much too high, from any 
basis of sound advertising—circula- 
tion, cost-per-thousand, market 
potential and sales potential. And 
I am not forgetting, or arguing 
the much vaunted “impact” of TV. 

I will admit that the station’s 
costs are high— initial cost of build- 
ing and getting into operation, and 
also operating costs. The solution, 
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COFFEYVILLE 













MUSKOGEE 





Open Mike 


(Letters are welcomed. The editors reserve the 
right to use only the most pertinent portions.) 


however, is not in the current ex- 
pectation of station management, 
which seems to be that the adver- 
tiser should underwrite those costs 
through unrealistic rate struc- 
ture. . . 

The solution lies in station man- 
agement taking a long look at their 
operations—hiring executive and 
creative personnel who are capable 
and qualified—and holding rates to 
a level commensurate with results. 
A very great deal of the high costs 
of operation are the result of waste 
and _ inefficiency. Directors take 
twice as much time rehearsing as 
should be necessary, in many cases, 


because they simply are not quali- 
fied to handle their shows, to give 
just one instance. 

Do not misunderstand me, please, 
I am 100% behind TV— I believe 
that its future will be fantastic 
—beyond even the rosiest predic- 
tions—PROVIDED, it does not kill 
the goose that lays the golden eggs 
that will assure that future. We, 
here at this agency, have been 
instrumental in introducing a num- 
ber of advertisers to television, 
and we have our share of “success 
stories” in it. We will continue to 
use it and recommend it—with the 
reservation of eliminating from the 





the LARGEST portion 





of Eastern Oklahoma’s 
$1,000,000,000 ‘“‘buying in- 
come” market is covered 


efiectively by .......455. 


TULSA'S EXCLUSIVE RADIO CENTER 
AVERY-KNODEL, IN( 
Radio Station Representatives 
Ki IHN ESAU, | Te: Pres Cc Gen Meg 






schedules those marke's or station 
that have rates th would be 
grossly out of line with their Do 
tentials in results. ; 
Wallace H. Lainecton 
Director, Radio & TY 
Jackson & Co, 
New York 
[EDITOR’s NOTE: Am 
Be bc Way Fine ‘Spi n nin Z "Ce — 


E. Thibault, Warner Wallpaper ¢ 
Flo-Bar Ltd.] — 


ng the Tackso, 


Wants ‘Orderly’ Busines 
EDITOR, BROADCASTING: 


We are making the teley 
sion rules right now. We cy 
avoid chaos if we make this a 
orderly, sportsmanlike busines; 
Both radio and _ television hays 
enormous power to sell merchap. 
dise at low cost, so the stations q 
not need to sell their time on th 
scheming terms of a _ few bar. 
gainers. 

T. F. Flanagan 

Managing Director 

National Assn. of Radio Sto. 

tion Representatives Ine 


New York 


Wants Better Index 


EDITOR, BROADCASTING: 


As you certainly know, anybody 
in broadcasting finds reading and 
keeping a file of your magazine a 
necessity. Your magazine is not 
just light weekly reading, it is a 
valuable reference work. ... 

You need a better index and 
table of contents. 

I realize that indexing is trouble. 
some and expensive. However, | 
believe that most of your readers 
would much appreciate this extra 
service, and find it would increase 
the value of an already valuable 
journal. 

William Marsh 
Ch ief Engine er 
WHHM Memphis. 


[EDITOR’s NOTE: BROADCASTING’ 
editorial board is making a study o 
Mr. Marsh’s proposal. ] 





FOR THE PEOPLE 
CBS Marks 600th Program 





THE 600th broadcast of CBS 
People’s Platform was celebrated 
May 21 with an appearance on the 
air of Frank Stanton, CBS presi 
dent, and top military leaders. 
Mr. Stanton told listeners that 
“your decision at the ballot box 
will be sounder because you are 
given the freedom to make your 
own choice from among the dif- 
ferent roads and opinions givel 
you” on People’s Platform. 
Participants on the show wert 
Louis A. Johnson, Secretary of 
Defense; Gen. J. Lawton Collins, 
U. S. Army Chief of Staff; Lt. Gen. 
Idwal H. Edwards, U. S. Air Force 
deputy chief of staff for operations, 
Adm. Lynde Dupuy McCormick, 
vice chief of U. S. Naval opera 
tions, and Gen Clifton B. Cates, 





| 


U. S. Marine Corps commandant. } 
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it two for a penny 


You wouldn’t expect to sell champagne to the 
lollipop trade anymore than you'd expect to sell 


POU NO WVOVY YI your product to the wrong audience. 

. At KTRH it’s easy to find your customers. To sell 
> feed, flour or farm equipment—there’s the farm family 
S audience in the morning rural block. 

= For soap, soup or cereal—the housewife audience 

— . ; 

= on mid-day women’s shows. 

~ For cures, cars or cigarettes—the all-family audience 
= on evening CBS shows. 

= KTRH is first in number of BMB 

~ listeners in Houston and the Texas 

= j Gulf Coast area with 11.2% audi- 
ees ania ence increase. 
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KTRH 


CBS in Houston 
John Blair — Nat'l Rep. 
50,000 watts — 740 ke 
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chicago PERIMETER ow 
broadcasting association Mp siness 


HAP STICK Co., Lynchburg, Va. (Chap-Stick lip protector), through Lg 
rence C. Gumbinner Inc., New York, schedules radio spot campaign duris 


Low-Cost summer months. 


Effective 


Coverage 


FOX DE LUXE BREWING Co., Chicago (beer), names Tim Morrow Adv., als 
Chicago, to handle its account effective June 1. Mr. Morrow is account exer 
tive. Radio and television are planned. : 


of the FELS & Co., Philadelphia, for Felso (detergent), planning spot radio announ 

Greater ments in selected Eastern and Midwestern cities early in June. Agency fy 

Fels is S. E. Roberts, Philadelphia. Elser & Cothran, New York, which handle 

. Fels’ publicity, was incorrectly identified as firm’s ad agency in Broapcagpy 
Metropolitan May 22. 


Area HOLLYWOOD CANDY Co., Centralia, Ill. (Zero candy bar), begins one-minyy 
of and 20-second TV spot campaign in eight markets June 5 for summer seago: 
Firm names Ruthrauff & Ryan, St. Louis, to handle its advertising. 
Chicago WHITEHALL PHARMACAL Co. (Kolynos Toothpaste and Toothpowder 
appoints Biow Co., New York, to handle its advertising. 


WORLD TRANSPORTATION FAIR, Santa Anita Park, Calif., appoints Dozie 
Graham Eastman, Los Angeles, to handle advertising. Radio and televisig 
will be used for fair, to be held from May 30 to Sept. 9, 1951. Lionel Ormsy 
is account executive. 








CENTENNIAL TURF CLUB, Denver, appoints Mark Schreiber Adv., same city 
to handle its advertising. Transcribed spot schedule on 28 regional station 
scheduled to start in late June. 


MUSIC EDUCATION INSTITUTE, San Francisco, appoints Umland & Co., sam# 
city. Television and radio will be used. 


RENAULT SELLING BRANCH Inc., New York (automobiles), appoints Car 
Reimers Co. Inc., same city, to handle advertising. Spot radio is planned. 


Today’s Children and Light of the World. 


Wiles Se 


Network Accounts «+ 
* GENERAL MILLS, Minneapolis, renews five-a-week, 1:30 to 2 p.m., CDT tim 
C period for 52 weeks on a 72-station NBC network for Live Like a Millionain 
ae starting June 5. Show replaces two 15-minute strips sponsored by General Milk 
. » 


LAMONT CORLISS & Co. (Nestle chocolate bar) will sponsor Mr. I-Magination 
featuring Paul Tripp, on CBS-TV, Sunday 6:30-7 p.m., starting in fall. Cecilé 
Presbrey, New York, is agency. 


KELLOGG Co., Battle Creek, Mich., starts sponsorship of Howdy Doody a 
NBC-TV Tuesday and Thursday effective June 6 for Rice Krispies, durix 


Stati 0 Nl C 0 V e fa g e 5:30-45 p.m. time period. “Snap, crackle and pop” puppet giveaway offer i 


to be featured in commercials.: Kenyon & Eckhardt, New York, is agency. 


So | d in C 0 m b i n a ti on JOLIET COCA-COLA Ine. will sponsor Morton Downey in variety show on CBS Satur 
day, 10-30-11 a.m. effective Oct. 7. Mr. Downey is now heard on NBC thre 
times weekly, 11:15-11:30 p.m. Format of CBS series not yet set. Agent 

for Coca-Cola is D’Arecy Adv., New York. 


BLOCK DRUG Co. (for Amm-I-Dent toothpaste and tooth powder), signs fo 
mystery-play series on CBS-TV, beginning sometime in September. Show wil 


be viewed Tuesday, 10-10:30 p.m. Cecil & Presbrey, New York, is agency. 
HAMMOND 


chicago perimeter 
. fidpeople eee 
broadcasting assn. W K RS ROLAND F. ROCHE, former manager of national youth market for Coca-Cola 


Co., elected vice president in charge of advertising for Pepsi-Cola Metropolitat 
185 NORTH WABASH AVENUE, CHICAGO 1, ILLINOIS Bottling Co., New York, wholly owned subsidiary of Pepsi-Cola Inc. 
WAUKEGAN lis 


JAMES CALVIN AFFLECK, former advertising and sales promotion manage 
for Radiomarine Corp. of America, RCA subsidiary, named to newly created 


post of sales promotion manager, receiver sales division of Allen B. DuMont 

. . * v isi g Mont’s receive! 

si, al Labs. Inc. HENRY R. GEYELIN, advertising manager for Du . 

or the answer to your spot radio division who has held dual post of advertising and sales promotion manager, wil 
needs—contact ... L 


now concentrate on advertising. 
Joseph Hershey McGillvra, Inc. ELGIN 


ROL RIDER, formerly with Hollywood and Chicago offices of N. W. Ayer § 
Son Inc., joins Carnation Co., Los Angeles, as assistant advertising manager for 
Friskies Dog Food. B] 
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Ou our (Sth birthday, P&P proudly 
Gows to the finest radio watiour tu 
remerica—aud especially to these stations 
we have coutinuourly sewed séuce (952: 
WGR, Gauffalo —WOC, Davenport — 
WHO, Des Wocues —WDAY, Farge — 


WMBD, #¢o2¢a. 








IK REE & Peters. INC, 


Pioneer Radio and Television Station Representatives 
Since 1932 


NEW YORK CHICAGO | 
ATLANTA DETROIT FT. WORTH HOLLYWOOD SAN FRANCISCO 














WGR 
WMCA 
KYW 
KDKA 
WFBL 


WCSC 
WIS 
WGH 
WPTF 
WDBJ 


EAST, SOUTHEAST 
WBZ-WBZA 


Boston-Springfield 


Buffalo 


New York 


Philadelphia 
Pittsburgh 


Syracuse 


Charleston, S. C. 


Columbia, S. C. 


Norfolk 
Raleigh 


Roanoke 


MIDWEST, SOUTHWEST 


WHO 
WOC 
WDSM 
WDAY 
WOWO 
WISH 


KMBC-KFRM 


WAVE 
WTCN 
KFAB 
WMBD 
KSD 


KFDM 
KRIS 
WBAP 
KXYZ 
KTSA 


Des Moines 
Davenport 


Duluth-Superior 


Fargo 


Fort Wayne 


Indianapolis 


Kansas City 


Louisville 


Minneapolis-St. Paul 


Omaha 


Peoria 


St. Louis 


Beaumont 
Corpus Christi 
Ft. Worth-Dallas 


Houston 


San Antonio 


MOUNTAIN AND WEST 


KOB 
KDSH 
KVOD 


KGMB-KHBC 


KEX 
KIRO 


Albuquerque 


Boise 


Denver 


Honolulu-Hilo 
Portland, Ore. 


Seattle 


NBC 
CBS 
IND. 
NBC 
NBC 
CBS 


CBS 
NBC 
ABC 
NBC 
CBS 


ABC 
NBC 
NBC-ABC 
ABC 





90,000 
5,000 
39,000 

90,000 

50,000 
5,000 


5,000 
9,000 
9,000 
90,000 
9,000 


90,000 
3,000 
5,000* 
3,000 

10,000 
5,000 
9,000 
5,000 
9,000 

90,000 
5,000 
9,000 


9,000 
1,000 
90,000 
59,000 
5,000 


90,000 
9,000 
5,000 
5,000 

30,000 

50,000 


*cp 

























ALL BALLED UP 


It’s easy to get confused about the best radio buy in 
Baltimore. With so many claims and counter-claims 
filling the air, you can become just as tangled-up as 
this puppy. 

3ut one thing is crystal-clear—the big bargain buy 
is WeI7TvH. 

W-I-T-H is the station that delivers more home 
listeners-per-dollar than any other station in town. 
And in addition, a survey made under the supervision 
of the Johns Hopkins University showed that of all 
radios playing in taverns, 67.3% were tuned to 
W-I/T-H., 

That means that you get dzg results from small 
appropriations on W/I’T’H. Call in your Headley-Reed 
man and get the whole W-I/T‘H story today! 





BALTIMORE, MARYLAND 


TOM TINSLEY, President © Represented by HEADLEY-REED ’ 
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UT0 BUDGET 


WITH LABOR PEACE re- 
stored in their field, automo- 
tive manufacturers are ad- 
dressing themselves to a pro- 
gram of advertising that 
promises to establish the in- 
dustry as one of the most en- 
thusiastic users of radio and 
television in the country. 


At least two major car com- 
panies are considering heavy spot 
schedules, and three others are ac- 
tively searching for television pro- 
grams to start next fall. 

Among cars anticipating radio 
and television spot schedules for 
next fall are Nash, through Geyer, 
Newell & Ganger for its new small 
ear, and Lincoln-Mercury which is 
thinking of a radio version of its 
television show Toast of the Town, 
to be placed on a regional basis in 
markets where the TV _ version 
isn’t presented. 

Chevrolet dealers are understood 
to be considering a spot campaign 
on a local and regional basis to 
start sometime in July. Campbell- 
Ewald, New York, is the agency. 


Major Budgets Planned 


Those understood to be readying 
major budget allotments to net- 
work television are Buick Division 
of General Motors, through Kud- 
ner Agency; Kaiser-Frazer through 
William H. Weintraub Co., and 
Dodge Division of Chrysler Corp. 
through Ruthrauff & Ryan. 

The present state of active ad- 
vertising planning follows the 
settlement of the 100-day Chrysler 
Corp. strike and the peaceable 
negotiation of a new five-year Gen- 
eral Motors contract. 

Despite labor difficulties that for 
three months halted the production 
of Chryslers, Dodges, Plymouths 
and DeSotos, when advertising was 
kept to the barest minimum, the 
automotive industry spent almost 
as much money for network radio 
time during the first four months 
of this year as in the similar pe- 
riod of 1949. 

Gross national network time pur- 
chases of automobile manufac- 
turers, January through April 1950, 
totaled $1,423,855, compared with 
$1,787,739 for the same four 
months of 1949, according to the 
records of Publishers Information 
Bureau, which keeps score on the 
expenditures of network adver- 
tisers, 


TV network advertising from 


BROADCASTING e¢ 


WASHINGTON, D. C., 


the auto makers on ABC, CBS and 
NBC (with DuMont figures not 
available) totaled $899,722 for the 
first four months of 1950, almost 
seven times the $129,780 this group 
spent for time on all four TV net- 
works in the same period of last 
year. 

Generally, radio and television 
activity in the motor industry can 
be summarized as follows: 

Ford is keeping a heavy televi- 
sion schedule. Ford dealers are 
reported about to renew Ford The- 
atre on CBS-TV alternate weeks, 
through Kenyon & Eckhardt. Ford 
Motor Co., through J. Walter 
Thompson, sponsors Kay Kyser on 
NBC-TV each Thursday and the 
Wednesday portion of Kukla, Fran 
& Ollie on NBC-TV. 

Chevrolet Continues Sponsorship 

Chevrolet, leading the motor 
industry in sales, is still sponsor- 
ing Teletheatre, its half-hour dra- 
matic show on NBC-TV, but plans 
an eight-week summer hiatus. 

General Motors Division, Pontiac, 
is biding its time. MacManus, 
John & Adams, Pontiac agency, is 
reported to be building a new spot 
schedule which, now that the labor 
negotiation has been resolved, is 
expected to be launched. 


ANTENNA RULES 


ANTENNA-SITE § standards de- 
signed to minimize the perennially 
troublesome problem of CAA ap- 
proval were officially proposed by 
FCC last week—seemingly little 
changed in substance from those 
which drew broadcasters’ fire when 
informally advanced a year ago. 

The Commission also issued a 
proposed codification and simplifi- 
cation of its present requirements 
for the painting and lighting of 
towers, and, as a matter of “gen- 
eral information,” outlined a speed- 
up plan which government aviation 
authorities propose to follow in 
processing antenna-site applica- 
tions. 

Except for insertion of a “grand- 
father clause” which broadcasters 
had demanded and a revised pass- 
age on instrument approach area 
protection which was open to con- 
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brighter spot is Oldsmobile. 

fa a heavier user of spots in 
both AM and TV, Olds is still 
carrying three spots per week on 
154 AM stations, and three per 
week on 33 TV outlets. In addi- 
tion, the Douglas Edwards news 
program is being sponsored on 
11 CBS-TV stations. This program 
is being directed and placed from 
D. P. Brother Inc. 


Hudson One of Spot Leaders 


Among the independents, Hudson 
Motor Car Co. is one of the leading 
spot users. Though slightly off 
from a high of almost 800 stations 
earlier this year, Hudson is still 
placing spots on nearly 500 stations. 
Stations on the list are getting 
five spots per week for two weeks 
out of each month. Campaign is 
placed by Brooke, Smith, French 
& Dorrance. 

Nash has completed a $250,000 
spot buy to help introduce its new 
small convertible, the Rambler. 
The schedule ran for four or five 
weeks on 1,250 AM stations and 67 
TV. Nash, through Geyer, Newell 
& Ganger, is said to be considering 
national TV, but a spokesman said: 

“We are not blind to the fact 
television covers but 12% of the 
sales possibilities of the country, 


flicting interpretations, the pro- 
posed criteria as well as the pro- 
cessing procedures are generally in 
line with plans outlined in govern- 
ment-industry conferences last 
May [BROADCASTING, May 2, 9, 30, 
1949]. 


Estimates Watered Down 


Government authorities appeared 
to have watered down their original 
estimates that the standards would 
make antenna-site studies unneces- 
sary for perhaps as many as 80% 
of the applications received by 
FCC. The Commission said, how- 
ever, that “in many cases” the plan 
will enable broadcasters to make 
definite selection of satisfactory 
sites in advance. 

Broadcasters felt it was clear, 
on the other hand, that the pro- 
posals would severely restrict the 
choice of locations for television 


Text of Proposed | Antenna- “Site Criteria, page 40 
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Radio, TV Slice Big 


and are not ignoring AM radio.” 

Packard is another motor maker 
with a strong investment in TY. 
It has renewed sponsorship of 
Holiday Hotel on ABC-TV in 14 
live markets, and 32 kinescoped 
areas. Packard hit the AM spot 
market heavily earlier in the 
spring, with a five-week campaign 
over 150 stations. Young & Rubi- 
cam is the Packard agency. 

Dodge-Plymouth dealers are to 
start a new spot campaign in De- 
troit this week, with other markets 
being added immediately. A four- 
week campaign is listed, with two 
Class A spots per day, if avail- 
able. Sporadic efforts were made in 
400 markets. 

Roller Derby Telecasts 

Dodge Division of Chrysler Corp., 
through Ruthrauff & Ryan, New 
York, has bought part of the world 
series of the roller derby to be tele- 
cast June 3, 4 and 8 by ABC-TV 
from Madison Square Garden. 
Dodge will sponsor the Saturday 
June 3 portion from 10 p.m. to 
conclusion, and the following day 
will sponsor the 3:30 p.m. to con- 
clusion telecast of the event. The 
finals, which will be on June 8, will 
be sponsored by Dodge from 10 to 
10:30 p.m. and by Blatz Brewing 

(Continued on page 52) 


Proposed Standards Set 





and FM towers in particular, espe- 
cially in the immediate vicinity of 
large cities. 

FCC authorities emphasized that 
the requirement of “special areo- 
nautical study” for tower proposals 


which exceed the specified mini- 
mum limitations does not mean 
that such proposals would auto- 


matically be rejected. It means only 
that the possibility of a hazard to 
air navigation is present in those 
cases, they said, and that the 
appropriate government bodies 
want to examine them before giv- 
ing approval. 

The “grandfather clause,” pro- 
mised at broadcasters’ insistence at 
the 1949 meetings, stipulates that 
existing structures and those au- 
thorized prior to the effective date 
of the standards shall not be af- 
fected. Nor would future changes 
in the standards or in the location 
of airports impose any new re- 
striction upon then-existing or au- 


(Continued on page 40) 
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COURT UPHOLDS PETRY 


NEW YORK State Court of Appeals last Thursday, in a decision 
unanimously reached by the seven judges, ruled that Edward Petry, as 
majority stockholder in Edward Petry & Co., station representative 
organization of which he is also president, is entitled to increase the 


number of directors of the com- 
pany if he so desires, regardless 
of a provision of the firm’s by-laws 
limiting the number of directors 
to four. 

Decision upholds that of the ap- 
pellate division of the New York 
Supreme Court [BROADCASTING, 
July 4, 11, 1949] in dismissing with 
costs the suit of Henry Christal, 
secretary and treasurer of the 
company, to restrain Mr. Petry 
from upsetting the two balance 
on the Petry board which Mr. 
Christal alleged had been orally 
agreed on at the time of the firm’s 
formation in 1934. 

As the action is based on New 
York state law, there can be no 
further appeal beyond the Court of 
Appeals, highest court in the state. 
Neither Mr. Petry nor Mr. Christal 
was immediately available for com- 
ment as to what effects the deci- 
sion will have on the organization 
and operation of the Edward Petry 
Co. 

History of the case was de- 
scribed in the majority opinion of 
the appellate division as an “action 
brought by Henry Christal, a 
stockholder owning 44% of the 
voting stock of Edward Petry & 
Co. Ine., a New York corporation, 
to restrain defendant, Edward 
Petry, a holder of 51% of the vot- 
ing stock, from proceeding with a 
plan initiated by Petry to increase 
the number of directors of the 
corporation from four to five. The 
complaint alleges an agreement 
between plaintiff (Christal) and 
Petry to the effect that the board 
of directors of the corporation 
should at all times consist of four 
members; that Petry and the 


he eee Se eee 
plaintiff should have equal repre- 
sentation on the board of direc- 
tors; that each at all times should 
have the right to nominate and 
elect two of the directors, and that 
Petry and plaintiff were to have 
equal control over the management 
of the corporation. 

“The primary question... is as 
to whether there is a valid agree- 
ment which precludes Petry as 
holder of record of a majority of 
voting stock from exercising his 
statutory right to effect an amend- 


ment to the certificate of incorpo- 
ration so as to increase the number 
of directors from four to five and 
by that means to give him control 
over its managements.” 

In deciding that Mr. Petry did 
have that right, the three appellate 
division judges concurring in the 
majority opinion based their de- 
cision largely on the testimony of 
Edward E. Voynow, manager of 
the company’s Chicago office and 
a 5% stockholder, that when it was 
agreed to divide the profits of the 
business equally among Messrs. 
Petry, Christal and Voynow, Mr. 
Petry had stated that while Mr. 
Voynow was becoming a one-third 
partner in the earnings of the com- 





VIRGINIA ASSN. 


Elects Shultz 
President 


JOHN M. SHULTZ, general manager of WMVA Martinsville, last 
Friday was elected president of Virginia Assn. of Broadcasters for a 
one year term at the annual meeting of the association at the Tides 


Inn, Irvington, Va. 


James Moore, WSLS Roanoke, 
was elected vice president and 
Charles Blackley, WTON Staun- 
ton, was elected secretary-treas- 
urer. 

New directors are Campbell 
Arnoux, WTAR Norfolk; C. T. 


Lucy, WRVA Richmond; R. San- 
ford Guyer, WBTM Danville; Jack 
Weldon, WWOD Lynchburg; and 
R. H. Smith, WCYB Bristol. 
Voted down at the closing ses- 
sion was a resolution proposed by 
the resolutions committee which 
would have deprecated the accept- 
ance of off-rate card business in 
the mail order category, particu- 
larly because of the failure of 
certain agencies to fulfill commit- 
ments in delivery of merchandise 
and payment of bills. A similar 
resolution had been unanimously 


He succeeds Phillip P. Allen, WLVA Lynchburg. 


ii ci es em 
approved by the North Carolina 
Assn. of Broadcasters at Chapel 
Hill earlier in the week (see story 
page 25). 

The unfavorable vote followed a 
floor discussion with a majority 
of the delegates harboring the 
view that the matter was one for 
individual station handling rather 
than for association action. 

Among other actions at the clos- 
ing session, the VAB commended 
Mr. Lucy, and other members of 
the legislative affairs committee 
for carrying to successful conclu- 
sion legislation exempting Virginia 
radio from municipal franchise 
taxes. Resolutions also were 
adopted commending Mr. Allen, 
and all officers and directors for 


(Continued on page 42 


Christal Suit Is Disinisseg 


Neen 


pany “you are not going to be a 
one-third partner in the contro] o 
the company because I have a §j¢, 
control of it and I won't give w 
any of mine.” 

Mr. Christal testified that at the 
time of incorporation it was de. 
cided that it would be helpful to 
Mr. Petry to own 51% of the stock 
but that this was not “in any way 
to affect the relationship” betwee, 
them for control of the company, 
according to the appellate division 
majority opinion, which continued: 

“To carry into effect this ay. 
rangement, according to plaintiff, 
the attorney who drew up the cer. 
tificate of incorporation caused jt 
to provide for four directors and 
also had a similar provision ip. 
serted in the by-laws of the corpo. 
ration. The by-laws contained 
further provision for their amend. 
ment by an affirmative vote of 75% 
of the stockholders. However, no 
such limitation was contained jn 
the corporate cumulative voting re. 
quired under the by-laws which 
plaintiff asserts were adopted s0 
as to keep control between Christal 
and Petry evenly balanced.” 

Noting that the business had 
been “highly successful and appar- 
ently over the years no question 
ever came up as to who was in 
control,” the opinion pointed out 
that differences “have recently 
arisen” between Mr. Petry and Mr, 
Christal over management policies. 

To resolve those difficulties and 
gain control, Mr. Petry called a 
special meeting of the stockholders 
to increase the board membership 
from four to five. Mr. Christal 
then brought suit to restrain Mr. 
Petry from doing this. “After a 
trial, a referee designated by the 
parties to hear and determine the 
issues granted substantially all the 

(Continued on page 42) 





OPERATING COSTS 


INDUSTRYWIDE trend toward 
rising station operating costs is 
starting to level off for the first 
time in several years, judging by 
early returns from the NAB’s sec- 
ond annual study of broadcast ex- 
penses, 

This leveling-off process as it af- 
fects the South Atlantic area was 
reported to the Virginia Assn. of 
Broadcasters at its Thursday meet- 
ing held at Tides: Inn, Irvington, 


Va., by Richard P. Doherty, NAB 
employe-employer relations di- 
rector. 

Tendency of selling expenses, 


particularly, to increase was found 
in NAB’s analysis, in which the Re- 
search Dept. is cooperating. Only 
exception to this trend was found 
in low-income stations in the South 
Atlantic Area. 

With about 62% of stations show- 
ing an increase in gross revenues, 
NAB found that the average in- 
crease for this group was 11% from 
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1948 to 1949. Of the 38% of South 
Atlantic stations showing a decline, 
the average was 8%, Mr. 
Doherty told the Virginia group. 

Stations enjoying the best rev- 
enue increase were in the $100,000- 
$200,000 annual revenue class, with 
$75,000-$100,000 ranking second, 
Mr. Doherty said. 


loss 


Revenue Decreases 


In the case of stations that fell 
off in revenue from 1948 to 1949, 
the highest decline occurred among 
stations with annual revenue under 
$75,000. 

Best improvement in operating 
cost ratio was found in the $100,- 
000-$200,000 and $200,000-$300,000 
categories. 

As a rule payrolls were held to 
the 1948 level, according to Mr. 
Doherty. Ratio of payrolls to oper- 
ating revenues remained about the 
same except at stations doing busi- 
ness of less than $75,000 a year. 





Are Leveling Off, Doherty Reports 


Current economic trends empha- 
size the increasing need for more 
effective station cost control and 
greater sales efforts, Mr. Doherty 
said, describing control of reduc- 
tion of operating costs as “one of 
the most pressing problems facing 
the industry.” 

In his South Atlantic analysis 
Mr. Doherty said, “The year 1949 
saw station operating costs increase 
slightly more than did station rev- 
enues; it also saw a larger segment 
of the stations in the area oper- 
ating at a loss than in any previous 
year. 

“The aggregate picture of South 
Atlantic stations which operated in 
the black indicated an increase of 
nearly 4% in stations revenues in 
1949 compared with 1948. However, 
the tendency among these stations 
was for operating costs to rise, with 
the result that the total operating 
ratio rose barely 2% above last 
year. 


BROADCASTING ® 


“The number of loss stations was 
higher than in 1948. With the 
sample of the South Atlantic area, 
51 stations failed to make a profit. 
Forty-two percent of these 1949 
loss stations were in the below 
$50,000 gross revenue category; 
46% were in the $50,000 to $100,000 
bracket; and 12% had incomes 
above $100,000.” 

Mr. Doherty gave the Virginia 
group these figures on station oper- 
ating ratio (percent of total income 
to dollar expenditures), applying to 
profit stations only: 


Station Class 1949 1948 
Under $50,000 89% 89% 
$50,000-$75,000 87 87 
$75,000-$100,000 84 84 
$100,000-$125,000 86 82 
$125,000-$150,000 88 84 
$150,000-$200,000 87 84 
$200,000-$250,000 83 81 
$250,000-$1,000,000 74 72 


“The fact that operating costs 
(Continued on page 32) 
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RADIO generally, and local radio 
jn particular is on the threshold 
of “a golden era” in both TV and 
non-TV homes and areas. 

This prediction 
was made Thurs- 
day by Charles 
W. Shugert, as- 
sistant to the 
manager of the 
promotion -adver- 
tising depart- 
ment, Shell Oil 
Co. Addressing 
the Ohio Assn. of 
Broadcasters in 
Columbus (see 
convention story, page 44), Mr. 
Shugert offered “a prosperity pro- 
gram for the radio industry in the 
age of television.” 

Mr. Shugert is a past president 
of the Industrial Advertising Assn. 
of New York and at present is 
secretary-treasurer of the National 
Industrial Advertising Assn. Shell 
is one of the nation’s largest spot 
users and currently sponsors 53 
separate radio programs in as 
many markets. 

Proper promotion and program- 
ming, Mr. Shugert said, “can mean 
more radio sets manufactured and 
sold; more radio listening; more 
advertising revenue for radio; more 
product brand acceptance via radio, 
and more all-around value per ad- 
vertising dollar for the radio spon- 
sor.” 


Mr. Shugert 


Step Lively Warning 


Warning broadcasters they will 
have to hustle from now on for 
their “rightful share of the spon- 
sor’s advertising dollar,” he pre- 
dicted TV will have a major effect 
on all advertising media. He said 
he doesn’t believe radio is “a dead 
duck” as an entertainment and ad- 
vertising force, predicted in 
some quarters. 

“Radio must act fast,” Mr. Shu- 
gert said. “The millions of dollars 
spent this year by leading Amer- 
ican companies, and the return to 
radio by many big advertisers after 
a year’s absence, are proof that ra- 
dio still sells merchandise—locally 
and nationally. 

“If properly developed, radio 
may become bigger than ever. A 
recent poll by Fortune magazine 
disclosed that radio is still the No. 
1 leisure time activity of more 
than half the population. Radio 
listening is twice as popular as 


as 


watching sports events, visiting 
with friends, playing outdoor 
Sports, going to the movies, or 


reading books and magazines.” 
Mr. Shugert said that with 50 
million radio sets sold since the 
war, there are 85 million radios in 
use today compared to around 5 
million TV sets, with “more radio 
sets in repair shops today than 
television sets in homes.” At the 
same time, he added, radio adver- 
tising revenue is increasing in 
Many aspects, particularly spot 
time sales. The post-war set own- 





RADIO’S ‘GOLDEN ERA’ 


ership increase is more than 65%, 
he said, with home listening up 
more than 50% along with 15 mil- 
lion auto receivers. 

The away-from-home listening is 
too often overlooked, he continued, 
comparing this oversight to a situ- 
ation in which a newspaper failed 
to include in circulation claims the 
papers read in streetcars and buses. 
He cited radio and circulation 
studies of BMB, Hooper, Nielsen, 
Psychological Corp. and other re- 
search firms. 

“On the basis of comparative 
audience statistics (TV vs. radio) 
large sponsors are returning to ra- 
dio,’ Mr. Shugert said. “Grove 
Laboratories have returned to the 
air this year to split-sponsor The 
Shadow. This year Luden’s re- 
sumed its winter participation in 
CBS’ Sing It Again after 12 months 
absence. 

“Sweetheart Soap picked up 
Mary Margaret McBride after 
dropping her for a year. And, after 
an absence of three years, H. J. 
Heinz returned to network radio in 
1950 with the Adventures of Ozzie 
& Harriet over 270 ABC stations. 


Radio Holds Fast 


“Another recent survey’ by 
Hooper discloses that the first 11 
most popular programs in the Los 
Angeles area, considered the home 
of the entertainment industry, are 
still radio programs. Of the first 
15, only two are television pro- 
grams. And yet, as of March 1, 
there were more television sets in 
Los Angeles than in any other city 
in America, except New York 
City.” 


Shugert Sees Prosperity Despite TV 


Describing the typical day of an 
average housewife, Mr. Shugert 
predicted “daytime radio will grow 
bigger than ever. I really doubt 
that the millions of housewives, 
who are today the steady fans of 
soap opera, will ever have the lei- 
sure to sit down and watch daytime 
television. 

“Daytime radio permits’ the 
women to go about their normal 
household duties without interrup- 
tion. Many of these hardworking 
women, with the responsibility of 
a household on their shoulders, 
would suffer pangs of conscience if 
they permitted themselves the lux- 
ury of ‘sitting one out’ during the 
afternoon when so much remains 
to be done. 


Daytime Radio Rates High 


“Daytime radio can well become 
the premium time on the air,” he 
said. 

After comparing the degree of 
concentration required for TV 
viewing and radio listening, Mr. 
Shugert said portability is another 
advantage of radio with millions 
hearing programs on portable sets 
at beaches, parks, picnics and else- 
where. 

“It seems to me that radio has 
a power and an appeal which can’t 
be erased overnight by any me- 
dium, including television,’ Mr. 
Shugert declared. “Radio has a 
place in the American social fabric 
which cannot be destroyed.” Citing 
the example of a Christmas appeal 
on the Jack Berch program, he 
said, “You can’t dismiss such pow- 
erful selling appeal.” 

Mr. Shugert said he is certain 


that radio has many prosperous 
years ahead, but added, “I also be- 
lieve that, from now on, you men 
must work—and work hard—for 
the sponsor’s advertising dollars.” 
He offered the following program 
of “immediate action” by the 
broadcasting industry: 

1. Radio should review the entertain- 
ment value of its programs. New and 
original programming is vitally nec- 
essary at this time. The creative peo- 
ple of radio should be given a freer 
hand to build new and more interesting 
programs. Radio must display the 
same originality, imagination and in- 
genuity it exhibited in the early days 
of its growth. The best and most ex- 
perienced brains in the entertainment 
world are in radio. Let’s use them. 

2. Radio should make a serious effort 
to win back its summer audience. 
There should be no let-down in pro- 
gram quality during the summer 
months. The growth of portable radio 
sales is indication enough that people 
want to listen to radio wherever they 
go during the summer, to the beaches, 
parks, or even to the ball game. Give 
them the chance. Give them summer 
programs worth listening to. Remem- 
ber, here is one way in which you can 
take listeners away from television. 
During the hot summer months, many 
people don’t want to sit in a closed, 
darkened room watching television. 
Here’s a chanee to turn the tables on 
TV. 

3. Radio should launch a vigorous 
campaign of program promotion. I 
believe a station should spend approxi- 


mately 5% of the time cost of any 
program in a campaign to promote 
that program among the sponsor’s, 


dealer organization. Not only would 
this build up an audience for that par- 
ticular program among the sponsor’s 
own dealer group, but it would also 
(Continued on page 44) 





ALTERNATE WEEK SPOTS 


ACCEPTANCE by a number of 
stations of a Cunningham & Walsh 
proposal to change Chesterfield 
spot schedules to an alternate week 
basis [BROADCASTING, May 8, 15] 
last week prompted another large 
agency to consider similar revision 
for some of its clients. 

R. C. Grahl, timebuyer of Wil- 
liam Esty Co., sent a letter to sta- 
tion representatives asking for 
identities of stations that would 
accept contract revisions to the 
unprecedented every - other - week 
schedules. 

“Please give us a list of your 
stations which are taking this type 
of business,” wrote Mr. Grahl, “‘as 
we may wish to make similar ar- 


rangements on some of our con- 
tracts.” 
Asked for comment on Mr. 


Grahl’s letter, T. F. Flanagan, man- 
aging director of the National 
Assn. of Radio Station Represent- 
atives, issued a criticism of sta- 
tions that had yielded to the 
Chesterfield proposal, which he de- 
scribed as a “serious breach in the 
customs of the broadcasting busi- 
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ness.”” NARSR has taken a firm 
stand against such revisions in 
practices. 


Full text of Mr. Grahl’s letter to 
representatives read: 

We understand some stations are 
now accepting “fixed” spot business 
on an every-other-week basis. 

Please give us a list of your sta- 
tions which are taking this type of 
business as we may wish to make 
similar arrangements on some of our 
contracts. 

If you do this for one advertiser, 
you should do it for others. 

To save time, you may write your 
answer on this letter. 


Flanagan’s Comment 


Mr. Flanagan, asked by BROAD- 
CASTING for comment on what ap- 
peared to be the development of a 
trend, said: 

“T have heard that Mr. Grahl 
has sent such a letter to station 
representatives. Of course he is 
entirely right that all advertisers 
deserve equal treatment, terms and 
time rates from broadcasting sta- 
tions.” 

Saying that Mr. Grahl obviously 


Esty Makes Plans 





was referring to the Chesterfield 
innovation, Mr. Flanagan added: 

“Those few stations that thought- 
accepted the Chesterfield 
contract amendment will now see 
that they have made a serious 
breach in the customs of the broad- 
casting business—a breach that is 
bound to have an adverse effect on 
their incomes. 


lessly 


“Broadcasting is too powerful 
a sales medium—it produces such 
high volume business for. adver- 
tisers at such low marketing cost— 
that stations need not go bankrupt 
in delivering their service to ad- 
vertisers. 

“They should stick to published 
rates and terms. They need not 
succumb to the wiles of the bar- 
gainers.” 

Although Mr. Grahl made no 
mention in his letter of clients for 
whom Esty was considering sched- 
ule alterations, it was regarded as 
probable that one he had in mind 
was Camel cigarettes, a spot ac- 
count as heavy as Chesterfield. 
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Participation ¢ | High 


LISTENERS BECOME CUSTOMERS 


STATISTICAL evidence of a cor- 
relation between the believability 
of radio commercials and sales of 
the product advertised was pre- 
sented last week in New York by 
Schwerin Research Corp. 

The new study was unveiled by 
Horace Schwerin, president of the 
firm, who said it served to prove 
his contention that despite the 
growth of television “radio can sell 


two or three times the amount 
of sponsors’ goods that it now 
sells.” 


The Schwerin study, called “How 
To Turn More Radio Listeners Into 
Customers,” received the endorse- 
ment of Hugh M. Beville Jr., NBC 
director of plans and research. 

Mr. Beville pointed out that the 
Schwerin company had been under 
retainer from NBC for several 
years to perform the primary job 
of testing programs, but he thought 
that the Schwerin analysis of last 
week, from the standpoint of the 
industry as a whole, “is more im- 
portant than the Schwerin pro- 
gram findings.” 

The Schwerin analysis involved 
re-examination of some 500,000 
individual reactions to 1,500 radio 
programs and 2,300 commercials 
over the past several years. 


Queried on Product Use 


Among questions that the 
Schwerin company has been asking 
of its selected studio audiences in 
tests of programs already on the 
air are whether or not the partici- 
pants in the tests were listeners 
to the programs as broadcast and 


whether or not they used the 
products advertised. 
By applying those data, plus 


other information on _ socio-eco- 
nomic levels, the Schwerin company 
was able to create for each of a 
number of programs two groups of 
several thousand each, matched in 
most important characteristics ex- 
cept that one group was composed 
exclusively of listeners to each 
program and the other of non- 
listeners. 

In each group users of the ad- 
vertised product were counted. The 
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difference in the number of users 
per every thousand listeners and 
per every thousand non-listeners 
was presumed to be attributable to 
exposure to radio. 


Mr. Schwerin explained that 
“such variables as exposure to 
other advertising media tend to 


randomize when samples of this 
size are being used.” 

Result of the analysis showed 
that there was a positive cor- 
relation between Schwerin records 
of believability and remembrance of 
commercials and the use of the 
advertised products among lis- 
teners to the program on which the 
commercials were aired. 


Believability Important 


When a commercial gained a 
high believability and remembrance 
score in the Schwerin studio audi- 
ence tests, there were more extra 
customers per thousand listeners 
to the program on which the com- 
mercial was used; when its be- 
lievability score was low, there 
were fewer extra users per thou- 
sand listeners. 

According to the Schwerin find- 
ings, program popularity ratings 
exert less influence on the fre- 





* * 


quency of use of products by lis- 
teners than do the _believability 
and remembrance scores of the 
commercials themselves. 

Mr. Schwerin cited the case of 
one advertiser who sponsored five 


network programs, with widely 
varying popularity ratings and 


widely varying extra users 
thousand scores. 

Of the five programs, the one 
with the highest popularity rating 
delivered the fewest extra users of 
the sponsor’s product per thousand 
listeners. 

“The effectiveness of a_ radio 
program, sales-wise, can be said 
to equal the size of its audience 
times the percentage who buy the 
product,” Mr. Schwerin said in his 
presentation, “The percentage who 
buy the product is the direct func- 
tion of how well the message is re- 
membered and _ believed. 

“Doubling the size of the audi- 
ence is an expensive and sometimes 
impossible task; doubling, or even 
tripling, the remembrance and be- 
lievability of its commercials re- 
quires only intelligent effort.” 

To achieve high believability 
scores for commercials, Mr. 
Schwerin suggests that advertisers 


per 
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follow a principle of ““psychologi- 
cal compatibility,” his own term. 

His definition of “psychological 
compatibility” is “making your 
commercials take advantage of the 
audience’s reason for listening to 
the program.” 

Mr. Schwerin described the evo- 
lution of commercial techniques in 
one serial drama to illustrate how 
psychological compatibility was 
achieved. When the commercial, 
in the form of a testimonial 
throughout the evolution, was de- 
livered by a beauty expert, 17% 
of the women listeners believed and 
remembered it. When a showgirl 
read the same commercials, the 
score went up to 25%. A profes- 
sional woman’s delivery of the tes- 
timonial elicited a 42% score. 
But a housewife’s reading scored 
highest of all, 45%. 


Type of Delivery Important 


Mr. Schwerin explained that the 
housewife’s delivery “borrowed” 
from the serial drama program, 
whose basic appeal was to house- 
wives. When the same commercial 
was read by the same housewife on 
a different program, a mystery 
show, it scored less than 6% in 
remembrance and believability. 

Turning to examples of how his 
theories of psychological compati- 
bility had been put to practical 
test, Mr. Schwerin said that by im- 
proving believability and remem- 
brance of commercials and retail- 
oring programs on the basis of 
Schwerin tests, the sponsor of one 
news show increased extra custom- 
ers per thousand listeners 450%. 

“Radio can sell as much or more 
merchandise than it ever sold prior 
to television,” said Mr. Schwerin, 
“if it takes advantage of its op- 
portunity to improve its quality. 

By qualitative improvement 
of commercials and _ programs, 
which will be directly reflected in 
sales, the radio audience—still tre- 
mendous—can be turned into cus- 
tomers in such numbers as to com- 
pletely compensate for the loss of 
listeners due to TV.” 


Telecasting 
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Happy Birthday at 270 Park Auenue: 





BAB MARKS IST YEAR 


BROADCAST ADVERTISING BU- 
eEAU has a birthday this week— 
its first—but none of its hurrying 
and harried staff will spare the 
time to cut a cake, let alone bake 
one. 

The event will be marked by no 
more than the usual turmoil that 
prevails in BAB, an organization 
which in its short existence has in- 
undated the broadcasting industry 
with such a flood of sales promo- 
tional material and energy as it has 
never seen before. 

This week will be a normal one 
for BAB. 

Maurice B. Mitchell, BAB direc- 
tor and principal evangelist among 
radio salesmen, under the pres- 
sure of mounting work cancelled a 
trip to a National Retail Dry Goods 
Assn. convention in Los Angeles. 

Meg Zahrt, BAB assistant direc- 
tor and expert on retail advertis- 
ing, was to attend the NRDGA, 
then will fly to Cleveland to attend 
the convention of the Assn. of 
Women Broadcasters. 


Batson at AFA Meet 


Charles Batson, BAB assistant 
director and television specialist, 
will be attending the Advertising 
Federation of America convention 
in Detroit. 

At BAB’s New York headquar- 
ters the rest of the skeleton staff 
includes four super-secretaries who 
will be too preoccupied with work- 
ing on projects for the next year 
to celebrate accomplishments of the 
one that has passed. A fifth girl, 
who completes the eight-member 
BAB staff, will be absent on vaca- 
tion. 

Almost any week vicked at ran- 
dom from the BAB schedule in the 
past year would have looked ap- 
proximately like this one. 

Since June 1, 1949, when BAB 


MAURICE B. MITCHELL 
Director, BAB 
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was oOfficialy established by the 
NAB, Mr. Mitchell has flown more 
than 100,000 miles, delivered 75 


speeches and added an imperishable 
phrase to the lexicography of 
broadcasting. ‘“Mitch’s Pitch” is 
now synonymous with hell-for- 
leather salesmanship that elevates 
the radio story to a level of pure 
gospel. 

The organization has risen en- 
ergetically above the limitations of 
modest budget to make itself the 
delight of broadcasters and the 
despair of rival media. The News- 
papers’ Bureau of Advertising al- 
ready has issued a call to rally its 
members in a_ counter-offensive 
“while BAB is still in the organ- 
izational stage and not conditioned 
to shock.” 

BAB was founded by NAB as an 
invigorated replacement for what 
had been the Broadcast Advertising 
Dept. of the NAB. 

The Broadcast Advertising Dept., 
which Mr. Mitchell headed from 
October 1948, until the formation 
of BAB, had a budget of $63,000 a 
year, not enough in opinion of Mr. 
Mitchell and many others to finance 
aggressive action. 

The department’s budget was 
raised to $78,000 in 1949, still an 
inadequate amount to manage the 
functions that Mr. Mitchell and his 
supporters hoped to perform. 

At the meeting of the NAB board 
coinciding with the NAB April 1949 
convention, Mr. Mitchell proposed 
the creation of an organization that 
would ultimately become a central 
bureau to provide information for 
both buyers and sellers of time and 
could act for broadcasters as a 
whole, thus gaining admittance to 
places where individual broadcast- 
ers could not go. 


Budget Increase Asked 

Mr. Mitchell asked for a budget- 
ary. increase of $100,000 immedi- 
ately, added to the $78,000 already 
budgeted for 1949 for the broad- 
cast advertising department, and 
for authority to move the organiza- 
tion to New York, the principal 
center of business. 

The NAB board that April au- 
thorized the $178,000 budget for 
the year April 1949 to April 1950 
and BAB was officially formed the 
following June. 

In August, BAB moved to New 
York in the quarters that had been 
occupied by the expiring Broad- 
cast Measurement Bureau at 270 
Park Ave. 

In the preceding July, however, 
the NAB board withdrew $50,000 
of the budget it had allocated to 
BAB and set un the organization’s 
new budget—about $127,000—on a 
July to July basis. At the same 
meeting the board voted to sepa- 
rate BAB from NAB within a year, 
but this was later discarded. 

Budget requests and withdrawals 
have continued to trouble BAB. 


Telecasting 


With ‘Normal’ Week 





When the NAB board requested 
budget estimates last November, 
Mr. Mitchell proposed one of $243,- 
000 for BAB. Deferring decision 
until its meeting last February in 
Phoenix, the board then granted 
him a budget of $200,000 with the 
provision that all revenue from 
BAB would be diverted into the 
NAB. 

Last year BAB took in some 
$30,000 from the sale of promo- 
tional material. Being able to re- 
tain this amount, BAB actually 
operated on a total budget of a 
little less than $160,000, including 
its $127,000 allocation from NAB, 
before the February board action. 

The question of when to cast 
BAB loose as an autonomous or- 
ganization has recently been raised 
again. Justin Miller, NAB pres- 
ident, has suggested to NAB board 
members that the subject be con- 
sidered at their next meeting. 

Despite changes in the NAB 
board’s attitudes toward BAB’s 
future and finances, BAB has 
turned out an impressive amount 
of work in the single year of its 
existence. 

BAB Projects Cited 

Its first major project was the 
production of a strip film, “How 
To Turn People Into Customers,” a 
vigorous, competitive sales talk for 
radio that could be used by individ- 
ual stations to drum up local busi- 
ness. To date 475 stations have 
bought prints of the film at $15 
each. Mr. Mitchell estimates that 
at least 100,000 advertisers, agen- 
cies and other businessmen have 
seen it. 

The strip film was frankly in- 
tended to counteract another strip 
film, “This Little Product Goes To 
Market,” that had earlier been pro- 
duced by the Bureau of Advertising 
of the American Newspaper Pub- 
lishers Assn. and was enjoying con- 
siderable success. 

The fact that the BAB film sup- 
plied tough competition was at- 
tested to by a recent confidential 
report by the Bureau of Advertis- 
ing to its members. Parts of the 
report are herewith quoted: “Don’t 
underestimate radio’s competitive 
power on the local front. .. . That’s 
not just our own opinion™but also 
the considered judgment of a long 
standing bureau member who’s in 
a better position than most to 
evaluate just what radio’s current 
activities mean—including specifi- 
cally the BAB strip film presenta- 
tion, ‘How To Turn People Into 
Customers,’ and the loudly fan- 
fared new promotion motion pic- 
ture, ‘Lightning That Talks.’ ... 
“ ‘Lightning That Talks’ has been 
a wet firecracker in many places 
where it’s been shown, instead of 
a thunderbolt, but . there is 
method in their madness, and it 
would be foolhardy for us to dis- 
miss radio’s new activity as fruit- 
less on the basis of their first two 
productions . . . They are the first 









































































Ey! 


FULTON .LEWIS jr. (r), MBS com- 
mentator, gives hearty approval as 
Bruce Alexander (I), assistant gen- 
eral manager, Capital Garage (Nash 
dealer), Washington, buys Mr. 
Lewis’ mews program across the 
board on WEAM-Mutual Arlington, 
Va. WEAM General and Sales 
Manager Howard Stanley, who con- 
vinced one of the biggest garages 
in the area to make its first major 
investment in radio, looks over their 
shoulders. 





guns of Fort Sumter and it means 
war.” 

Radio, says the Bureau of Adver- 
tising report, is “on the march for 
retail advertising.” 

The report continues: “We, too, 
take great risks ... if we do not 
prepare to meet this challenge 
right now while BAB is still in the 
organizational stage and not con- 
ditioned to shock. We have new 
competition that calls for action.” 

Other projects which BAB has 

(Continued on page 52) 


JONES SHIFT 


Hayes Named President 


DUANE JONES, president. of 
Duane Jones Co., New York, effec- 
tive June 1 will become chairman 
of the board of the agency, special- 
izing in packaged goods accounts. 

Succeeding him as president will 
be Robert Hayes, now a vice presi- 
dent and director of the agency, 
it was announced by Ralph Smith, 





Mr. Jones 


Mr. Hayes 


executive vice president and chair- 
man of the plans board. 

The change in management will 
free Mr. Jones from internal ex- 
ecutive responsibilities, Mr. Smith 
said, and enable him to work 
closer with the agency’s clients in 
their creating and selling problems. 

Mr. Hayes has been with the 
agency since October 1944. He was 
formerly with Procter & Gamble 
and Young & Rubicam. 
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PETITION asking the FCC to issue 
temporary licenses to all stations 
holding stock in Broadcast Music 
Inc. was filed Wednesday by Ken- 
neth Davis, attorney, who also has 
asked the Federal Trade Commis- 
sion to investigate BMI as a mo- 
nopoly. 

Mr. Davis, filing on his own be- 
half, asked the FCC for a ruling 
under Rule 1.728 “whether it is the 
accepted and correct policy to per- 
mit radio licensees to control or 
barter in the source of their supply 
when such activities are denied to 
private industries.” 

In addition he asked FCC to de- 
cide if “such trafficking” is “inim- 
ical to the best interests of the 
public generally.” 

Mr. Davis told BROADCASTING 
that he proposes to bring about the 
dissolution of BMI. 


The FTC petition was filed by Mr. 
Davis on his own behalf, but he 
said he represented “8 or 12 sta- 
tions” which he would not identify. 

Mr. Davis said he represented 
radio stations many years ago, 
fighting ASCAP in Washington 
State, and added that he drew the 
Washington anti-ASCAP bill 
which became a law. He declared: 

“I'll extinguish BMI. ‘A lot of 
broadcasters think BMI is a Franken- 
stein and ought to be destroyed. 
There no longer is any need of BMI 
since the recent ASCAP court decree. 
I am turning over the tax charges to 
the Commissioner of Internal revenue. 

“This is the first of a series of ac- 
tions against BMI. A radio station or 
other party in New York will bring a 
dissolution suit against BMI. There 
are others besides radio stations in 
this.” 

Before formation of BMI, Mr. 
Davis recalled, he owned the tax- 
free music library operating as 
Davis & Schwegler, with Carl 
Haverlin, now BMI president, as 
an employe. 


‘Not Private Controversy’ 


The FTC petition said the request 
“is not a private controversy but 
the acts complained of herein affect 
adversely the interest of the public 
generally.” 

Named in the complaint are BMI, 
the four major networks and NAB, 
along with the individual officers 
and directors of the BMI board in- 
cluding Chairman Justin Miller, 
NAB president, and Mr. Haverlin. 

Citing history of the Washington 
State litigation, along with the U.S. 
consent decree with ASCAP and 
BMI, Mr. Davis charged that sta- 
tions, networks and NAB “unlaw- 
fully pooled” resources to create 
BMI “for the purpose of supplant- 
ing ASCAP and other copyright li- 
censing agencies in the industry, 
although they stated they were 
merely creating competition for the 
society.” 

He claimed “BMI’s sole purpose 
was to suppress all competition, 
which it has done,” and termed this 
“a bold conspiracy to violate the 
laws of the United States relating 
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to the restraint of trade.” He quoted 
statements from BROADCASTING in 
which BMI was referred to as the 
“world’s largest music publisher” 
and then charged “the so-called 
‘competitor’ became the monopo- 
lizer.” 

Mr. Davis claimed ASCAP’s com- 
petition has been “diminished and 
assassinated” and its preeminence 
“shattered.” 


Cites ‘Overt Acts’ 

Citing “overt acts’ Mr. Davis 
charged “stockholder radio stations 
receive a discriminatory rebate 
from BMI, as opposed to the non- 
stockholder radio stations, 
in express violation of the law.” He 
claimed BMI as “the tool and 
agency of the networks who con- 
trol, own and operate the television 
industry, has granted non-compen- 
sating licenses to BMI’s ‘patrons’ 
and ‘owners,’ the networks, free of 
charge, to the detriment and injury 
of the BMI writers and other 
authors of this country.” He criti- 
cized BMI’s alleged lack of distine- 
tion between TV and audio in its 
performance rights. 



































BMI HIT Dsvis Charges Monopoly, Seeks FCC Action 


“The acts of the various persons 
herein complained of are so brazen 
and openly a violation of both the 
Clayton and Sherman Acts that the 
applicant assumes this duty just as 
would any other citizen when 
knowledge of a law violation is 
called to such person’s attention,” 
Mr. Davis declared in the petition. 
He claimed the government has 
done nothing about “this imperti- 
nent monopoly”; that Justice Dept. 
cannot proceed against BMI as it 
did against ASCAP “for the reason 
that only the harsh remedy of dis- 
solution could be used against 
BMI.” He listed “overt acts” in- 
cluding rebates to stockholders; 
self-perpetuation of BMI _ board 
through stock control including re- 
turn of stock to BMI upon sale of 
a station; extension of monopoly 
into Canada; discrimination be- 
tween composers in giving away of 
TV rights; BMI’s owners and con- 
federates exploit BMI music and 
stifle competition; BMI is attempt- 
ing “to make ballroom and hotel 
groups pay the way of its radio 
owners, who are already reaping 


a harvest from the post-war p q 
stations that are not stox kholders» 

Other charges includes use of 
“scare tactics” over what AS(ap 
might have charged; false advertis. 
ing; use by NAB and BMI of . 
litical artifices” that have diseoy. 
aged attacks against “this powe, 
ful monopoly.” 

‘Disciplinary Message’ 

Mr. Davis claimed networks anj 
their owned recording companies 
“pass a disciplinary message dow, 
to all of their affiliated stations ang 
artists to perform and sing tha 
particular tune or composition 
which at the moment BMI wishes 
to have made popular.” 

Crediting NAB with vast politica] 
influence, he said this “pernicioys 
influence” should be investigated, 
declaring NAB exists “solely ty 
exercise influence to the ultimate 
beneficial gain to the said networks 
and to all of their affiliates and per- 
sons connected therewith.” At. 
tached to the petition is a copy 
of a petition filed by ASCAP jp 
the government’s suit against the 
society, in which ASCAP asked 
that BMI be named a defendant, 
This petition was denied. 





BUSINESS CENSUS Shows Tripled Retail Trade 


SALES AND RECEIPTS from 
retail trade in 1948 were $130,- 
527,317,000 as compared to $42,- 
041,790,000 in 1939, according to 
the United States preliminary 
summary of the 1948 Census of 
Business released Saturday by the 
Bureau of the Census, Dept. of 
Commerce. 


In wholesale trade, sales and 
receipts were reported as $185,- 
279,986,000 in 1948 and $54,888,- 
480,000 in 1939. 

At the end of the 1948 there 
were 1,769,993 separate business 
locations used for retail trade. 
This number of establishments 
was down slightly from the 1939 
figure of 1,770,355. The number 
of wholesale trade establishments 
recorded an increase of 41,803, go- 
ing from 199,726 in 1939 to 
241,529 in 1948, according to the 
1948 Census of Business. 


Number of Employes Up 

During the work week ending 
nearest Nov. 15, 1948, there were 
6,927,891 employes engaged in re- 
tail trade and another 2,340,093 
in wholesale trade. For the 1939 
period the retail employe figure 
was 4,821,806 and in wholesale 
trade 1,605,481 employes were re- 
ported. 

The 1948 information is based 
on reports submitted by business 
establishments for that census. The 
figures are preliminary, the report 
points out, and represent the sum- 
mation of the reports included in 
releases for each of the counties of 
the United States. 


The scope of material in the 


1948 Census of Business “covered 
all establishments in the following 
trades, as defined by the Standard 
Industrial Classification Manual, 
May 1949 issue, of the Executive 
Office of the President: All retail 
trades; all wholesale trades; all 
service trades in the following four 
groups — personal services, busi- 
ness services, automobile repairs 
and services, and miscellaneous re- 
pair services; hotels; tourist 
courts and camps; and amuse- 
ments, including motion-picture 
theatres. Some important services 
not covered are radio broadcasting 
and television, medical and health, 


The 1939 figures shown in the 
table below represent a comparable 
coverage of business, according to 
the Census Bureau. Both the 1939 
and 1948 figures exclude data for 
administrative and executive of- 
fices of multiunit organizations and 
for chain-store warehouses. 

It is pointed out that the “1948 
sales and receipts” figures repre- 
sent sales of merchandise and re- 
ceipts from repairs and other serv- 
ices to customers. 

The United States preliminary 
summary of the 1948 Census of 
Business with comparable 1939 
data, by trade groups and kind of 


legal, educational, nonprofit, ac- 
counting and domestic services.” business, is reprinted below: 
* * * 
Sales and receipts, Paid employees, 
entire year workweek ended 
1948 1939* nearest Nov. 15? 
(thous. (thous. 1948 1939* 
Trade group and kind of business dol.) dol.) (number) (number) 
ee CD cen ccccccenceces 130,527,317 42,041,790 6,927,891 4,821,806 
| aa or 30,980,440 10,164,967 1,012,934 814,746 
Grocery stores, without fresh meat. . 4,045,341 2,225,435 89,215 131,543 
Grocery stores, with fresh meat..... 20,727,011 5,496,318 602,235 421,491 
Meat markets, fish markets ........ 1,777,986 750,797 47,627 55,115 
Fruit stores, vegetable markets 99,993 222,239 14,917 20,282 
Candy, nut, confectionery stores... . 648,996 295,300 43,624 31,393 
Dairy products stores, milk dealers. . 1,883,519 740,011 102,372 99,266 
Bakery products stores? ........... 729,781 168,027 82,725 28,933 
OG, MOUNT GOBINES 26... ccccccess 265,011 63,350 7,801 5,468 
All other food stores .............. 502,802 203,490 22,418 21,255 
Eating and drinking places .......... 10,690,576 3,520,052 1,345,338 = 
Eating places? ........ sree ye 6,475,482 2,135,020 976,350 he 
SE re 4,215,094 1,385,032 368,988 = 
i as ce. 1,363,975 810,342 41,453 o* 
General merchandise group .......... 15,930,708 5,665,007 1,337,219 189 
Department stores ................ 10,638,688 3,974,998 833,173 er os 
Dry goods, general merchandise stores 2,787,584 713,208 172,143 Lder4 
WORE kos cssanccesccecs 2,504,436 976,801 331,903 229, % 
Rim GED | so Succ cece cenncacess 9,797,438 3,258,772 580,919 417, 
Men’s, boys’ clothing, furnishing 75 
eee 2,176,530 773,312 93,089 ay 
Family clothing stores ............ 1,801,301 429,454 113,309 Or 985 
Women’s ready-to-wear stores ..... 3,277,507 1,009,494 225,800 143, 
SY GND cnisccsssacccwcnsee } 40,616 
Other women’s access., specialty - 438,053 219,149 31,024 ! 
MEE AG 05 a p-s me maeahiesemie \ 66,257 
Shoe stores 1,468,223 617,064 73,680 13,260 
Custom tailors 142,794 66,282 13,322 o 
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OFF RATE’ DEALS his coences 


of 

ut ASCAn STRONG CONDEMNATION of “mail order” agencies, which have 
e advertis failed to fulfill commitments or deliver merchandise as promised, was 
MI of “yo § yoiced by the North Carolina Assn. of Broadcasters at the closing ses- 
© discoy. sion of a two-day meeting last Tuesday at Chapel Hill in North Carolina. 
1S power. Culminating a two-year investi- * 

gation, the association adopted a its overhead. 
age’ resolution attacking the growing Present officers and _ directors 

tendency of “per inquiry” or “off were continued until a fall meet- 
Works anj rate card” agencies to solicit sta- ing, to be held at Southern Pines, 
Companies tions offering card rates, but then and a proposal to retain a fulltime 
sage dow failing to follow through either on secretary, with a $12,000 annual 
ations and merchandise or commitments. The budget, was rejected in favor of 
sing that resolution deprecated acceptance the present organization. In addi- 
M Position of such business, “notably from tion to Mr. Wallace, officers are 


MI wishes Pacific Northwest agencies,” and Earl J. Gluck, WSOC Charlotte, 
authorized its officers and directors and Jack S. Younts, WEEB South- 


it politica to take “appropriate legal steps to ern Pines. 


Dernicions ensure fulfillment of commit- _The association adopted resolu- 
. , ments. tions congratulating Gordon Gray, 
estigated, In the debate preceding adoption owner of WSJS Winston-Salem, 
Solely to of the resolution, specific mention who in September becomes presi- 
ultimate was made of the Pacific Northwest dent of the U. of North Carolina, 
networks Advertising Co., and of Edwin after serving as Secretary of the 
and per. Kraft, its general manager. There Army and as deputy to President 
th.” At. also was discussion of free time Truman; commending BMI for its 
$ @ copy grabs by federal and state agencies contribution to the public, the mu- 
SCAP in which buy newspaper space or oth- sical arts and to radio, and the U. 
inst the erwise compete with private busi- of North C arolina and its staff for 
P all ness. handling of the convention. 
sfendant Harold Essex, WSJS Winston- ‘Controversial Issues’ Discussed 


Salem, past president of NCAB 
and new District 4 NAB director, 
made a plea for a “united front” 
to support NAB. Without men- 
7 tioning the CBS resignation, Mr. 
rade Essex stressed the need for a 
mena trade association and inveighed 
against resignations from the NAB 
as “a protest against some policy 


Andrew G. Haley, Washington 
attorney and counsel for ABC, dis- 
cussed the broadcasters’ responsi- 
bility toward handling of contro- 
versial issues. Reciting the theories 
of FCC decisions which have made 
of broadcasters “second class citi- 
zens,” he said that the Commission, 





1 in the aii” in its repealer of _the so-called 
nparable ikon 4a : . Mayflower editorializing opinion 
rding to _“Let’s all take an interest in the ast year, had introduced the new 
the 1939 NAB and make out of it the kind ingredient of “fairness” as the 
lata for of organization that we want it test. He called this a mere “tran- 
tive of- to be. We must have a strong  sitional” ruling and expressed the 
ions and trade association to repre- hope that there would emerge a 
3 sent the broadcasters. There is no more legal elucidation of the rights 
«“ substitute for such an organiza- of broadcasters to express their 
’ Mo tion.” At its closing session, yjews. 
> - Ty . 
Pore NCAB adopted a resolution recog- Rodney Chipp, director of en- 
er sery- a the necessity of a «strong gineering of DuMont Television 
national trade association to rep- Network, gave the NCAB a bird’s- 
iminarv — psy — all fronts —_ eye view of TV construction and 
i pledging to Mr. eyes ee a operating costs in secondary mar- 
oe support as an NAB director. kets. A small market station 
4 _ Use Tax Attacked would entail a minimum invest- 
— A frontal attack upon the North ment of $125,000 and a maximum 
: Carolina use tax law, as it applies of $250,000. The bill for power 
: : . and maintenance and replacements 
as to radio, was authorized by the would run about $300 a week, he 
“a association after Allen Wanna- err = ’ 
— maker, WGTM Wilson, chairman ~““" ; ’ ; 
(number) of the tax committee, had cited dis- Comparing TV to AM, he said 
cane crimination against radio. All out personnel costs would be five to six 
131.543 of state purchases, Mr. Wanna- times greater, power costs five to 
421,491 maker said, are taxed 3%, nor- 10 times higher, replacement costs 
soe mally up to a maximum of $15, 10 to 20 times, and administrative 
31,393 although the North Carolina Dept. ¢osts about twice as much. 
3903 ~ Revenue on occasions has taxed 
5,468 the full amount of purchases, in- 
030063 / cluding towers, equipment, tran- Don Hornsby 
a= scription and other commodities. DON HORNSBY, 26, comedian 
62,423 The association unanimously ap- and composer, died last Monday 
337.189 proved a group insurance plan at Eastview, N. Y. Mr. Hornsby, 
B+ recommended by President Robert who was a night club entertainer, 
417,3% M. Wallace, WOHS Shelby, and had recently signed a five year 
70,752 its board of directors. The plan, ee ae aa ae oe 
613% | offered by the Pilot Life Ins. Co. 4 yy One On 
143,985 oe nee -*  Anchor-Hocking show the night he 
40,616 ees ee life, accl- died. He was a guest star on the 
pas | oe pe ospital and : surgical ; bene- Bob Hope Show on NBC-TV Easter 
13,260 » with an override accruing to Sunday. Surviving are his wife 


) the state association to help defray and three children. 
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4 
THIS group attending recent Public 
Relations Society meet at U. of 
Southern California includes (I to r): 
Worth Larkin, Los Angeles C. of C.; 
Ed McKenna, Hopalong Cassidy 
show’s merchandising and promotion 
director; Burns W. Lee, Burns W. Lee 
Assoc.; Mark Finley, Don Lee Net- 
work; John West, West-Marquis Adv. 


> i! 








BEHIND the counter, Rudy Vallee 
(r), star of the Rudy Vallee Show now 
heard on WIP Philadelphia, inspects 
imported Dutch cheeses at the open- 
ing of the Holland Fair in Gimbel 
Brothers, Philadelphia. With the star 
are Benedict Gimbel Jr., president of 
WIP, and Mary Lou Ofer. 
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Radiorama 


ATTENDING New York showing of 
film, “’Worcester—Industrial Capital 
of New England,” are (I to r): Herbert 
W.-Moloney, of Moloney, Regan & 
Schmitt; George F. Booth, editor and 
publisher, Worcester Telegram-Ga- 
zette-WTAG, the film’s sponsors, and 


Paul H. Raymer, Paul H. 
Raymer Co. ey 

























IDEA of the road-height of two 420- 
ft. towers of ABC outlet KUGN Eu- 
gene, Ore., is shown by the six-foot 
gentleman standing in front of the 
Portland Tower Sales & Erecting Co. 
transport. When unpacked and erect- 
ed, the steel will provide needed 
facilities for KUGN‘s new 1 

kw power on 590 kc. HP 


































DISCUSSING the theme song for Pic-A-Hit, new program on WCAU Philadel- 


phia, are (i to r): Joe Connolly, WCAU program director; Hal Moore, m.c.; 
James Cox, BMI station relations; Jerry Wayne, author of song. The quartet 
has just completed plans for the program which gives listeners an opportunity 
to pick a potential hit song and name a specified number of days in which the 
song must make good. Show started in Saturday 3:30-4 p.m. slot but oe 




















will move to Tuesday 10:30 p.m. effective May 30. 
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session highlighted the fifth 


¥ fe r i =e s 
annual Georgia Radio Institute held 


May 18-20 [Broapcastinc, May 22] at the U. of Georgia’s Henry W. Grady 

School of Journalism where Sig Mickelson, CBS public affairs director, de- 

livered the main address. L to r: (seated) Edwin Mullinax, WLAG LaGrange, 

president of Georgia Assn. of Broadcasters; Mr. Mickelson; Dean John E. 

Drewry, head of the Grady school; Hon. Jack Wells, mayor of Athens, Ga.; 

(standing) Lewis Doster, WGAU Athens, institute chairman, and Ray Ringson, 
WRDW Augusta. 





WRIGLEY DRIVE 


Buys 36 Half-Hours on CBS 


WILLIAM WRIGLEY Jr. Co., 
Chicago, for its Spearmint gum, 
Thursday signed with. H. Leslie 
Atlass, CBS Central Division vice 
president, to sponsor 36 half-hours 
on the AM network this summer. 
Six different shows were bought 
through Arthur Meyerhoff Agen- 
ey, also Chicago, to fill time slots 
vacated by Life With Luigi and 
The Gene Autry Show this sum- 
mer. Season ends June 13 and 
June 24, respectively. Other time 
periods were purchased through 
the week of Aug. 6. 


Complete schedule of half-hour 
shows follows: 

June 14, Philip Marlowe, 10 p.m.; 
June 15, Johnny Dollar, 10 p.m.; June 
20, Romance, 9 p.m.; June 21, Philip 
Marlowe, 10 p.m.; June 22,, Johnny 
Dollar, 10 p.m.; June 27, Romance, 9 
p.m.; June 28, Philip Marlowe, 10 p.m.; 
June 29, Johnny Dollar, 10.p.m.; July 
1, Pursuit, 8 p.m.; July 3, Broadway Is 
My Beat, 8:30 p.m.; July 4, Romance, 
9 p.m.; July 5, Philip Marlowe, 10 p.m.; 
July 6, Johnny Dollar, 10 p.m.; July 7, 
Cloud Nine, 8 p.m.; July 8, Pursuit, 8 
p.m.; July 10, Broadway Is My Beat, 
8:30 p.m.; July 11, Romance, 9 p.m.; 
July 12, Philip Marlowe, 10 p.m.; July 
14, Cloud Nine, 8 p.m.; July 15, Pur- 
suit, 8 p.m.; July 17, Broadway Is My 


Kellogg Elects Two 


AT A MEETING last week of the 
board of directors of the Kellogg 
Co., Battle Creek, E. T. Swan and 
Ralph P. Olmstead were elected 
vice president in charge of sales 
and vice president in charge of 
advertising, respectively. Both 
Messrs. Swan and Olmstead are 
members of the board and will con- 
tinue in their respective positions 
as sales manager and advertising 
manager. Mr. Swan also is pres- 
ident of the Kellogg Sales Co. and 
Mr. Olmstead is vice president. 
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Beat, 8:30 p.m.; July 18, Romance, 9 
p.m.; July 19, Philip Marlowe, 10 p.m.; 
July 20, Johnny Dollar, 10 p.m.; July 
21, Cloud Nine, 8 p.m.; July 22, Pur- 
suit, 8 p.m.; July 24, Breadway Is My 
Beat, 8:30 p.m.; July 25, Romance, 9 
p.m.; July 26, Johnny Dollar, 10 p.m.; 
July 28, Philip Marlowe, 8 p.m.; July 
31, Broadway Is My Beat, 8:30 p.m.; 
Aug. 1, Romance, 9 p.m.; Aug. 3, 
Johnny Dollar, 10 p.m.; Aug. 4, Philip 
Marlowe, 8 p.m., and Aug. 8, Romance, 
9 p.m. 


MOTOROLA PLANS 
To Triple ‘50 Ad Outlay 


MOTOROLA Ine., will triple its 
advertising budget in 1950, accord- 
ing to Ellis L. Redden, director of 
advertising. He anticipated that 
national and local advertising ex- 
penditures this year will total $15 
million. 

The company’s unit sales of tele- 
vision sets for the first quarter of 
the year was 340% of last year’s 
figures for the same period. 

Ruthrauff & Ryan Inc., New 
York and Chicago will handle radio 
and television program and is look- 
ing for a network TV show for 
Motorola [CLOSED CircuIT, May 1]. 


FCC Actions 


SALE of KLEE-TV Houston 
from W. Albert Lee to 
“Houston Post” for $740,000 
granted by FCC last week 
along with 10 other station 
transfers. Three AM station 


licenses were revoked. One 
AM outlet, 


new three FM 
stations authorized. Three 
AM §sstations, including 
WBAP Fort Worth and 
WFAA Dallas, given im- 
proved facilities. Details of 
these and other FCC actions 
may be found in FCC Round- 
up beginning on page 79 and 
Actions of the FCC begin- 
ning on page 72. 









BBDO BILLING 


SPENDING of at least an additional $10 million in radio and other ad. 
vertising media this year by BBDO has been forecast by Bruce Barto, 


Barton Sees $10 Million 
More This Year 


chairman of the board, in a talk before 300 industrialists and busines 
executives at Ware, Mass. Mr. Barton unveiled the figures while pointing 


out that he did not anticipate much 
of an increase in general business. 

Basing his speech on the radio 
theme, Mr. Barton said broadcast- 
ing today is the mightiest force in 
existence for spreading informa- 
tion and entertainment throughout 
the world. 


“Second Largest Agency” 

The advertising executive said 
his firm last year spent $40 million 
in radio advertising alone. Among 
many others, BBDO has program 
accounts of such radio greats as 
Jack Benny, Bob Hope, Alice Faye, 
Cavalcade of America and Theatre 
Guild. Mr. Barton noted that his 
firm is the second largest adver- 
tising agency in the U. S. 

Looking at television, Mr. Barton 
said, “People ask me, ‘will televi- 
sion kill radio? I ask them, did 
radio kill the newspaper? Nothing 
can kill either .. .”” He continued, 
“AM radio will continue to grow 
to enormous proportions. Radio 
will always be ‘first’ in giving the 
news, and in providing entertain- 
ment. Television is still restricted, 


ZV EXPANSION 


Add 3 Sales Divisions 


STEMMING from the expansion of 
the Frederic W. Ziv Co., New York, 
three new sales divisions and man- 
agers and 16 additional sales per- 
sonnel have been appointed since 
the first of the year. According to 
a Ziv spokesman, nresent plans call 
for additional divisions and division 
managers to be named soon. 


The following new divisions have 
already been set uv: Atlanta, Tom 
Privette, manager; Dallas, Elmer 
Bieser, manager, and in Cleveland 
Sid Freeman, manager. 

Sales appointments since the 
first of the year are: Walt Miller 
Detroit; C. Wylie Calder. Charles- 
ton; Carrol Gardner, Jacksonville; 
Henry Ungar, Youngstown; A. 
Fronk Parton, also Youngstown; 
Lafe Pfeifer, Little Rock; Richard 
Danahy, Buffalo; Leo Knight, Lub- 
bock; Everett Dungey, Syracuse; 
Charles Holloway, Indianapolis; 
Stan Levey, Chicago; William Rog- 
ers, Peoria; Norman Land, Harris- 
burg; Arnold Nygren, Boston; Eric 
A. Rehnwall, St. Paul-Minneapolis, 
and Harold Keown, Tulsa. 


C&W Promotes Two 


RUSSELL K. JONES, account ex- 
ecutive, and Newman F. McEvoy, 
director of media of Cunningham 
& Walsh Inc., New York, last week 
were elected vice presidents of the 
agency. Both Messrs. Jones and 
McEvoy were with C&W’s pred- 
ecessor, Newell-Emmett Co., for 
over 20 years. 
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and will remain so for Several 
years to come.” 
Dipping into radio lore, yy, 


Barton cited Owen D. Young 
being the prime mover in ragip 
financing. It was he, according tp 
Mr. Barton, who predicted in the 
early days of programming that 
“the President of the United States 
will press a switch in Washingtop 
and his voice will be heard in 9 
million homes in the country,” 

WARE Ware, Mass., was host ty 
Mr. Barton and the executives anj 
also broadcast the address. 


PHILCO CORP. 


Top Appointments Made 


PHILCO Corp. announced five new 
executive appointments last week 
as part of its advertising and sales 
expansion program to keep pace 
with increased TV and refrigera- 
tion products sales. 

John F. Gilligan, veteran of 28 
years service with Philco and its 
advertising manager since 1944, 
has been named vice president of 
advertising. Henry T. Paiste Jr., 
a 22-year man and director of 
quality control, TV and radio divi- 
sion, during the past year, becomes 
vice president in charge of service 
and quality. 

Also upped in Philco ranks is 
Raymond B. George, who joined 
Philco in 1936, from sales promo- 
tion manager to a new post of vice 
president of merchandising in the 
television and radio division. 
Walter H. Eichelberger, with the 
firm 14 years and sales manager of 
the refrigeration division for six 
years, has been appointed to a vice 
presidency, and James M. Skinner, 
a veteran of 16 years service, is 
the new general sales manager of 
the division. 


ADMEN’S PROGRAM 


Honor ADS Members 


THE ASSN. of Advertising Men 
will be hosts to outstanding mem- 
bers of Alpha Delta Sigma, honor- 
ary advertising fraternity, from 41 
colleges throughout the U. S. from 
June 12 to June 16 in New York 
at a special “Inside Advertising” 
program. 

Guests will visit an advertising 
agency, radio and television studios, 
a newspaper plant, direct mail 
house, and a magazine publisher. 
The week long program will be 
concluded with a dinner at the 
Advertising Club of New York. 
Guest speakers scheduled: 


Don Francisco of J. W. Thompson 
Co; B. R. Canfield, national president 
of Alpha Delta Sigma; Elon Borton, 
Advertising Federaton of America, = 
Jack Tarcher, Jack Tarcher Adv. an 
founder of AAM. 
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EL. VERYBODY knows that a family with two 
radio sets listens more to radio than a family with 
one set. And still more with three sets—Dad hears 


’ the evening news, Sister listens to a musical pro- 


gram, Mother tunes to a dramatic program, or the 
whole family listens to the same program—usually 
in different rooms. 


Figures from the 1949 Iowa Radio Audience 
Survey reveal that multiple-set ownership in Iowa 
homes has increased 136% since 1944. The num- 
ber of sets has jumped from 904,000 in 1944 to 
2,140,000! In addition, there are now over 400,- 
000 automobile and truck radios, as well as thou- 
sands of non-residential sets in offices, barns, 
stores and restaurants! 


Thus despite a 14% rate increase since 1944, 
WHO is today one of the great radio bargains of 
the nation, because WHO is “listened-to-most” on 
more than 136% extra sets in 1949! 


Get all the facts about Iowa’s extra listening and 
WHO’s share of the bonus audience. Send for 
your copy of the Survey today! 






136% INCREASE IN NUMBER OF 
RADIOS IN IOWA HOMES SINCE 1944 


‘48 ‘49 ‘50 


% The 1949 Iowa Radio Audience Survey is a “‘must” for 
every advertising, sales or marketing man who is inter- 
ested in Iowa. 

The 1949 Edition is the twelfth annual study of radio lis- 
tening habits in Iowa. It was made by Dr. F. L. Whan of 
Wichita University—is based on personal interviews with 
9,116 Iowa families, scientifically selected from cities, 
towns, villages and farms all over the State. 

As a service to the sales, advertising and research profes- 
sions, WHO will gladly send a copy of the 1949 Survey 


to anyone interested in the subjects covered. 





%% Iowa Radio Audience Survey figures applied to popu- 
lation estimates of Sales Management’s Surveys of Buy- 
ing Power. 


W Inl © 


+ for lowa PLUS * 
Des Moines «. « « 50,000 Watts 
Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 


FREE & PETERS, INC. 
National Representatives 
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Drawn for BROADCASTING by Sid Hix 
“Well, it is a little confusing but I like tc help everyone’s rating!” 


Full Operation Continues 


Despite Loss of CBS 


NAB last week recovered from the impact of the CBS resignation as 
William B. Ryan, new general manager, kept all services operating 
under a budget from which some $40,000 had been clipped by loss of the 
network’s dues as well as those of its O&O stations. 


The association was steeled for a 
second blow that failed to arrive— 
threatened withdrawal of ABC and 
its owned stations. 

A few minor station resignations 
and additions—about par for the 
membership course—developed dur- 
ing the week but apparently were 
not connected in any way with the 
CBS withdrawal. 

On the brighter side of the asso- 
ciation’s picture was a vote of con- 
fidence from Joseph H. McConnell, 
NBC president, who reiterated 
NBC’s determination to remain 
within NAB. 

During a tour of West Coast sta- 
tions, Mr. McConnell told Broap- 
CASTING he believed major networks 
should stay in NAB even though 
they duplicate some of the associa- 
tion’s services. 

Cites Need for NAB 

“NBC recognizes NAB as vital 
to the health of the radio industry,” 
he said, “since the health of the in- 
dustry is vital to NBC. The CBS 
withdrawal will hurt NAB finan- 
cially but have no effect on asso- 
ciation activities or services to 
members,” he said. 

Supporting NAB also was Harold 
Essex, WSJS Winston-Salem, N. C., 
newly elected NAB District 4 di- 
rector, who said radio’s honeymoon 
is over and called for a “united 
front” in the industry. 

Mr. Ryan told BROADCASTING 
NAB “definitely expects to operate 
all of its services” despite loss of 
the CBS income. “NAB must be 
carefully managed, just as a radio 
station or any other business,” he 
said. “I’m responsible for income 
and expenditures. NAB will ope- 
rate with the utmost economy in 
line with the results we plan to ac- 
complish. No recommendation has 
been made to curtail any essential 
service.” 


The resignation of CBS is not 
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“a major threat” to NAB, he said. 

One “unfortunate” side of the 
network’s withdrawal, he declared, 
is loss of Harold E. Fellows, WEEI 
Boston, as an NAB board member 
because WEEI is a CBS O&O out- 
let. 

“Removal of Mr. Fellows from 
the board takes away one of its best 
members,” Mr. Ryan said. “He has 
operated constructively and_ suc- 
cessfully for the entire industry and 
enjoyed the complete confidence of 
other board members. He will be 
missed especially for his knowledge 
of NAB’s operating details through 
membership on the board finance 
committee.” 


Existing Vacancies 

Two vacancies now exist on the 
board and will be filled at the di- 
rectors’ June 20-22 meeting in 
Washington. Mr. Ryan had been 
elected as a director-at-large for 
large stations and Mr. Fellows has 
represented District 1 (New Eng- 
land). 

NAB’s new membership opera- 
tion went into action last week as 
B. Walter Huffington, new field di- 
rector under Mr. Ryan, attended 
the Thursday-Friday meeting of the 
Virginia Assn. of Broadcasters 
(see story, page 20). He did his 
first membership work in familiar 
territory, having -formerly been 
general manager of WSAP Ports- 
mouth, Va. 

NAB last week received com- 
mendation from many stations for 
its new promotion drive on behalf 
of the radio medium and the free- 
enterprise system (BROADCASTING, 
May 22). The drive is built around 
a series of suggested 20-second an- 
nouncements for use by stations. 
New series will be sent out from 
time to time, according to Robert 
K. Richards, public affairs director 
in charge of the drive. 


WMAR-FM QUITS 


WAAM (TY) Also Drops FM 


OPERATION of WMAR-FM Balti- 
more, Transit Radio outlet, is to be 
discontinued June 6, FCC was in- 
formed last week by A. S. Abell Co., 
licensee of the station and pub- 
lisher of the Baltimore Sunpapers. 
The firm said it was relinquishing 
the Class B FM outlet on Channel 
250 (97.9 mc) to concentrate on 
television and its WMAR-TV there. 

Meanwhile, Radio-Television of 
Baltimore Inc., operator of WAAM 
(TV) Baltimore, also informed the 
Commission it has decided not to 
keep the new Class B FM permit 
assigned by the Commission in mid- 
April [BROADCASTING, April 24]. 
Radio-Television said that after re- 
ceiving the grant, one of several 
FM assignments made to Balti- 
more, its board of directors voted 
to forego FM in favor of concen- 
trating attention on television. 

In a letter to the Commission, A. 
S. Abell Co. explained WMAR-FM 
has been operated at a “substan- 
tial” loss for the past 18 months 
and ratings show less than 1% of 
Baltimore’s evening audience is 
tuned to FM. It was pointed out 
that with 170,000 TV sets now in 
that area some 50% of the evening 
audience is devoted to television. 
WMAR-FM is to be discontinued 
June 6, FCC was informed. 

The Sunpapers gave up its AM 
station, WMAR Baltimore, in De- 
cember 1948 on similar grounds to 
devote attention to TV [BROADCAST- 
ING, Nov. 29, Dec. 13, 1948]. WMAR 
was 1 kw fulltime on 850 ke. 


Transit Plans 


R. C. Crisler, president of Transit 
Radio Inc., last week said relin- 
quishment of WMAR-FM’s license 
does not necessarily mean the ab- 
sence of transit radio in Baltimore. 
He said, “TV has consistently oc- 
cupied the predominant interest of 
the station, and WMAR-FM has 
only experimented with transit 
radio.” Mr. Crisler explained a 
“token number” of 60 vehicles were 
equipped with radios. 

“We have continually emphasized 
that a small proportion of coverage 
in any market renders the market 
relatively unsaleable,” Mr. Crisler 
said, “particularly to national ad- 
vertisers. Television expenses ap- 
parently made additional expendi- 
tures for receiving equipment in- 
advisable to the management of 
WMAR (FM), and no reasonable 
basis existed for maintaining the 
experimental installations. 


Mr. Crisler indicated plans are 
underway by a new group, which 
may include Transit Radio Ince. 
personnel, to “not only carry on 
but to expand the Baltimore opera- 
tion to around 400 vehicles and be 
functioning commercially by early 
fall.” 

The Transit Radio executive said 
gross sales in greater Cincinnati, 
with 502 vehicles equipped, reached 
a new peak in May of better than 
$14,000. 
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June 9: West Virginia Assn. of Ap 
Broadcasters, Vandenberg Room Us 
Capitol, Washington. a. 

June 12-13: Radio Farm Directors Ad 
ministration Bldg., Washington’ ~~ 


June 17: Second annual Radio Ney, 
Editor’s conference, Kent State t 
Kent, Ohio. . 

June 19: NAB Board indoctrination 
NAB Hdars., Washingto: 7 

June 20-22: NAB Board of Directors 


NAB Hdars., Washington 
June 22: Eighth annual Stanford-Nge. 
Radio - Television Institute opens 
Stanford U., Palo Alto, Calif. 3 
June 22-23: Kentucky Broadcaster 
Assn., Hotel Seelbach, Louisville — 
June 25-29: Advertising Assn. of the 
West convention, Ambassador Hotel 
Los Angeles. 4 
June 25-July 1: WKY-TV_ Oklahoma 
City Television Clinic, U. of Okla. 
homa. Norman. 

June 30-July 2: Catholic Broadcasters 
Assn., U. of St. Louis, St. Louis. 

Aug. 10-13: AFRA convention, Sheraton 
Hotel. Chicago. 

Aug. 30-Sept. 2: Western Assn. of 
Broadcasters, and directors meeting, 
Canadian Assn. of Broadcasters 
Jasper Park Lodge, Jasper, Alta, 

Oct. 22-24: 10th District convention of 


Advertising Federation of America, 
Amarillo. Tex 
Nov. 16-18: National Assn. of Radio 
News Directors convention, Hote] 


Sherman, Chicago. 


WOwWO PETITIONS 

Seeks Final Decision 
PETITION for final decision in 
FCC’s proposed grant of a power 
boost to WOWO Fort Wayne, Ind, 
from 10 kw to 50 kw on 1190 ke, 
directional night, was filed with 
the Commission last week by West- 
inghouse Radio Stations Ine., li- 
censee. 

In the proposed ruling the Con- 
mission had indicated it would not 
issue a final decision until it com- 
pleted studying Westinghouse’s 
qualifications in light of its in- 
volvement in anti-trust litigation 
and FCC’s own proceeding for es- 
tablishment of a uniform policy in 
licensing of such applicants 
[BROADCASTING, April 3]. 

The WOWO petition contended 
this delay was unnecessary and 
irrelevant to a “determination of 
the willingness and _ ability of 
Westinghouse Radio,” a subsidiary 
firm not party to the anti-trust 
litigation, “‘to operate its stations 
in the future, as it has for the past 
30 years, in conformity with law 
and the Commission’s regulations 
and in the public interest.” 

Westinghouse stated it had par- 
ticipated in the Commission’s “uni- 
form policy” argument and held 
that FCC did have authority to 


consider Federal violations in 
granting licenses but this only 
could be done on a case-to-case 


basis because of the many complex, 
variable factors possible [BROAD- 
CASTING, May 1]. 


S.F. Stations Join 


FIVE San Francisco bay area sta- 
tions have banded together under 
name of San Francisco Bay Area 
Spot Broadcasters, to sell their 
facilities as a package to adver- 
tisers. Heading group is Charles 
E. Morin, general manager of 
KVSM San Mateo. Other stations 
include KTIM San Rafael; KSAN 
San Francisco; KRE_ Berkeley: 
KXRX San Jose. Business offices 
are at 420 Market St., San Frat- 
cisco. 
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ONS Displaying the same spirit that once brought civilization to the 
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KMOX IS THE SIX-TO-ONE WINNER! 
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Year after year, in every listening study made, KMOX 
wins in a walk. And 1950 is no different. The first 


Pulse of St. Louis proved it. The second confirms it.” 


¥e 


~~ 








Of the 504 quarter-hours all week long, KMOX wins first 


place in 418...585% more wins than an yy other station !” 


Of the total 240 weekday daytime quarter-hours, 
KMOX wins first place in 200!* 


i) yw 
ry 


Of the top 10 locally-produced daytime programs, 
9 are on KMOX! 


It’s no news to us—but it’s new and further proof 
for advertisers—that KMOX always wins easily in St. Louis. 
That’s one good reason why KMOxX is the greatest 


selling force in Mid-America today. 


“The Voice of St. Louis” KMOX 


Columbia Owned - 50,000 watts « Clear Channel 





* : 
Report No. 1, Jan.-Feb. 1950; Report No. 2, Mar.-Apr. 1950 *6:00 AM to 12:00 Mid., Sunday thru Saturday +6 :00 AM to 6:00 PM, Monday thru Friday 





Operating Costs 


(Continued from page 20) 


continued to rise is not as gloomy 
as it sounds,’ Mr. Doherty said. 
Particularly significant is the fact 
that the preliminary South Atlantic 
Survey indicates that the year 1949 
showed the smallest percentage in- 
crease in operating cost ratios that 
has occurred since 1945. Appar- 
ently broadcasters have been do- 
ing an increasingly better job of 
cost control than ever before and 
have been stemming the tide of 
rising costs. 

“We are convinced that the NAB 
cost studies have contributed sub- 
stantially to this trend for better 
cost control. Hundreds of broad- 
casters have reported widespread 
use of last year’s cost yardsticks, 
toward the end that they have 
found ways of reducing certain 
uneconomic expenses. 


“However, the task of maintain- 


¥, 


* Ballet Themes 


x Concert Dances 


ing top levels of efficiency is a con- 
tinuing one. Toward the end that 
the radio industry may effectively 
control the trend toward rising 
costs, the NAB’s Second Annual 
Cost Study will be available during 
the next few months. With approx- 
imately 1,000 questionnaires al- 
ready turned in, this year’s cost 
study will afford the most practical 
and comprehensive operating cost 
guides that the industry has ever 
possessed.” 


Regional Studies 


Last year Mr. Doherty took com- 
plete regional cost studies to the 
NAB district meetings. Similar 
analyses are now in preparation 
with itemized breakdowns for all 
classes of stations by areas and in- 
come levels. 

Mr. Doherty predicted, in a 
question-answer session, TV would 
not unduly disrupt existing media 
though he anticipates basic changes 
in NAB programming and values. 


He said radio business should be 
better for the first six months of 
this year than the same period of 
1949 largely because general busi- 
ness is improved. Big business has 
its fingers crossed as to 1951, he 
noted, adding that radio’s remark- 
able record of business failures 
may not stand in the months ahead. 


WKAT HONORED 


Ecuador Earthquake Aid Cited 


CITATION honoring WKAT 
Miami Beach and Col. A. Frank 
Katzentine, owner-operator, for 
efforts in relief to the peoples of 
Ecuador following the 1949 earth- 
quake, was presented May 21 at 
the WKAT studios. 

Authorized by the Congress of 
Ecuador, the citation was awarded 
by Dr. Carlos Puig, consul general, 
in behalf of President Lazo Plaza. 
Bob Lido, WKAT’s Spanish com- 
mentator, also received a scroll and 
citation for meritorious service. 


Your Own Summer 
“Pops”’ Concerts! 


* Symphonic Noveltios 
* Standard Melodics 
* Symphony Excerpts 


* Opera Overtures and Intermo3304 


The best in Light Concert Selections. 
Music that builds Radio Audiences! 


Sparks Summer Sales! 


Up “pops” plenty of profit 


with 


Programs based on the music of lasting value 


in 


The Sponsor-Selling SESAC Transcribed Library 


Hundreds of additional American Folk 


Band—C oncert—H awarian— 


Novelties—Religious—South American and Spanish renditions included in the 
3700 musical selections contained in the complete SESAC. Transcribed Library— 


ALL FOR AS LITTLE AS $40 A MONTH! 


(Based on your advertising rate card) 


SESAC INC. 475 Fifth Avenue, New York 17, N.Y. 
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WU REFUNDS 


Liberty Seeks $17,97 


THE FIRST of what may bey 
series of claims for refunds of “o. 
lawful” charges collected by Weg, 
ern Union for its play-by-play 
sports service was filed last week 
Liberty Broadcasting System, geek, 
ing the return of $17,972 plus inte. 
est [CLOSED CIRCUIT, May 29], 
The complaint, filed with Fog 
came on the heels of FCC’s final de. 
cision outlawing the special $2-per. 
game fee which WU has been levy. 
ing upon subscribers for each stg. 
tion t which they furnish such ye. 
ports. FCC authorities said it was 
the first complaint of its kind they 
have been called upon to handle, 
It was considered likely that 
other baseball networks would fol. 
low suit, now that the $2 extr 
charge—as well as a $1 additional 
charge for after-the-game sym. 
maries—has been adjudged “yp. 
reasonable” and “discriminatory” 
Although they made no announee. 
ment of their plans, WIND Chicago 
and its Midwest Baseball Network, 
and KFBC Cheyenne and a net 
work of some 18 stations to which 
it feeds reports were thought to be 
sure to file claims. WIND and 
KFBC waged the fight against the 
charges in the FCC proceeding 
through their Washington counsel, 
Thomas N. Dowd of Pierson & Ball, 
Liberty Broadcasting System's 
complaint, filed by Marcus Cohn 
and Bernard Koteen of the Wash- 
ington law firm of Cohn & Marks, 
sought rebates primarily for “un 
lawful” fees vaid for baseball sery- 
ice, but also included some involy- 
ing football and basketball reports, 


Quotes FCC 

The complaint pointed out that 
FCC, when it called the investiga- 
tion in April 1949, refused to sus- 
pend the questioned charges. At 
that time, it was noted, FCC said 
subscribers who are affected would 
“have adequate opportunity to seek 
a refund ... of any charges which 
they may pay ... in excess of the 
charges found to be lawful by the 
Commission after investigation and 
hearing.” 

The claim covered the period 
from the opening of the baseball 
season in April 1949 to the end of 
April 1950. 

The number of stations to which 
Liberty furnished the reports in 
1949 ranged as high as 54 per 
game, and was consistently 31 per 
game this year. During the foot- 
ball-basketball seasons the average 
was 10-12 per game. 

Liberty, headed by Gordon B. Me- 
Lendon with headquarters in Dal- 
las, asked FCC to order WU to re- 
fund, in addition to the $17,972, 
“interest at the rate of 6% pe 
annum on such unlawful charges 
from the respective dates on which 
they occurred.” , 

WU spokesmen meanwhile said 
they had not definitely decided upon 
their next step. FCC’s order m- 
structed the firm to amend its tat- 
iffs to eliminate the “unlawful dis- 
crimination and charges.” 
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Business Census 


(Continued from page 24) 
















































































Paid employees, 
workweek ended 


Sales and receipts, 
entire year 


a 











WHOLESALE TRADE, total ............. 185,279,986 54,888,480 2,340,093 1,605,481 
Merchant wholesalers, total _...... 79,363,838 21,742,474 1,495,566 940,092 
Groceries, confectionery, meats 11,220,756 3,940,781 180,799 153,704 
Groceries (general line) ......... 5,634,828 2,185,736 91,382 76,616 
CE REE 373,167 32,682 9,467 7,075 
are 391,574 131,248 11,242 9,022 
Meats and meat products ........ 2,025,783 519,593 26,250 18,771 
Other grocery, food specialties ... 2.795.404 971.522 42,458 42,220 
Farm products, editble beiciars sin eacins 7,602,217 2,110,766 156,523 94,212 
Dairy, poultry products ............ 4,388,899 967,914 104,464 52,342 
Fruits, vegetables (fresh) .......... 3,213,318 1,142,852 52,059 41,870 
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1230 Ke 


KCMC-FM 








- TEXARKANA 


‘ 98.1 Mcs. @ 40,000 W. 
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Texarkana is a major distributing point to 
359.000 people in N.E. Texas, S.W. Arkansas, 
S.£. Okla. and N.W. Louisiana. KCMC has 
more listeners (day and night) in Texarkana 
than all other stations combined. (Conlan) 


1950 MARKET DATA 








City Population 52,000 
Greater Retail Market 239,330 
Families 61,103 
Radio Homes 34,385 
Retail Sales 56,904,000 
No. of Retail Stores 2,302 






acl) MOMs Se 
Rep: The Taylor Co., Inc. 
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1948 1939* nearest Nov. 15‘ 
(thous. (thous. 1948 1939* 
Trade group and kind of business dol.) dol.) (number) (number) 

ee, Oe MD .cccnccnccdcceees 218,787 94,133 14,912 13,402 

All other apparel stores ........... 274,243 49,884 15,783 7,526 
Furniture, furnishings, appliance group 6,914,247 1,733,257 374,812 220,950 

PINs in 65 sides <teesas 3,425,325 973,157 163,116 108,246 

Floor covering, drapery stores . . 503,283 74,461 29,882 8,541 

Other home furnishing stores 438,504 152,266 49,328 28,562 

Household appliance stores ... 2,160,006 484,698 118,028 69,818 

Sree 387,129 48,675 14,458 5,783 
Automotive group .................. 20,118,052 5,548,687 634,654 400,166 

Motor vehicle (new and used) dealers 15,971,790 4,810,245 519,466 324,688 

Motor vehicle (used) dealers ....... 2,432,834 193,790 32,065 13,744 

js aa iy Phe ag 4d ee 1,361,226 523,685 73,336 59,800 

otorcycie, aircraft, boat dealers ... / 

Other automotive dealers .......... j 352,202 20,967 9,787 1,994 
Gasoline service stations ............ 6,492,586 2,322,495 287,896 246,600 
Lumber, building, hardware group 11,142,304 2,734,914 479,888 257,641 

Lumber yards, building materials 

aa Ee. a eee 5,132,248 1,478,459 216,607 138,957 

Plumbing, paint, electrical stores... . 1,150,020 282,746 75,708 35,766 

Hardware stores ............ ; 2,497,296 629,276 113,063 57,998 

Farm equipment dealers ........... 2,362,740 344,433 74,510 24,920 
Drug and proprietary stores ........ 4,011,523 1,562,502 282,390 192,296 
I 7k 5-3 Sed. oh acoie'e.4.8'e:0:0 2,585,978 586,351 52,613 27,065 
Secondhand stores ............. 303,636 138,007 20,787 24,132 

ee Ser eee 10,395,854 3,496,437 476,988 362,444 

Fuel, fuel oil, ice dealers ........ 2,421,860 1,013,542 107,026 111,884 

Feed, farm, garden supply stores ... 3,146,361 779,289 72,220 49,472 | 

Se ere 1,233,191 361,595 69,145 37,609 

Book, stationery stores ............ 534,885 192,026 47,940 28,295 

Sporting goods stores, bicycle stores 344,949 63,751 14,274 6,144 

ENS Ska dat divin gah ain weds. ¢ & bi%.6% 377,031 148,741 32,553 22,561 

Cigar stores, cigar stands ......... 535,016 207,781 16,498 14,449 

News dealers, newsstands 216,457 72,427 16,049 11,725 

Gift, novelty,. souvenir stores 199,286 53,568 13,981 6,438 

RRR eee 337,987 65,127 19,090 8,566 

Luggage, leather goods stores ..... 69,040 3 3,759 2,012 

Optical goods stores .............. Included with “All other retail stores.’’ 

Camera, photographic supply stores 201,681 32,343 9,561 3,300 

Office. store machine and equip. dirs. Included with ‘All other retail stores.’’ 

All other retail stores ............. 778,110 370,029 54,892 59,989 











Sales and receipts, 


Paid employees 
entire year v 


workweek ended 


1948 1939* nearest Nov, }5: 
(thous. (thous. 1948 1939: 
Trade group and kind of business dol.) dol.) (number) (number 
Beer, wines, distilled spirits ......... 4,027,009 1,249,164 62,631 46,2) 
EE er Akannews scncdecnses 1,541,463 502,111 34,201 2% 
Wines, distilled spirits ........ 2,485,546 747,053 28,430 235 
Drugs, chemicals, allied products 2,309,496 801,813 55,737 ri 
Drugs (general line) .............. 812,309 363,621 21,125 168) 
Drugs, drug sundries (specialty lines) 585,758 157,190 15,456 eH 
Industrial chemicals, expiosives 685,194 200,719 10,478 5,954 
Paints and varnishes .............. 226,235 80,283 8,678 6.00 
Tobacco and products (except leaf) ... 2,493,473 1,106,215 25,825 18,785 
2 &  " Seiese eee 5,749,772 1,888,952 78,499 68,9% 
Clothing, furnishings, footwear 1,584,344 700,501 30,415 27.1% 
Dry goods (general line) ... 0 414,993 206,983 8,251 137 
Dry goods specialties, piece goods, ; 
| ROHN SRR I cparie ae petting ie 2,008,202 572,153 27,882 30,50) 
Piece goods converters ...... 1,742,233 409,315 11,951 : 
Furniture, home furnishings 1,304,642 373,464 31,920 18,817 
Furniture (household, office) 380,578 61,188 11,560 379) 
I oo cio 5c.c 0 cewnee 924,064 312,276 20,360 5) 
Paper and its products .............. 1,904,976 574,973 49,198 3191) 
Wrapping paper, twine ............ 301,596 n.c. 8,225 ‘ee 
pots h on sone Oe OO 459,593 n.c. 9,112 ne 
Stationery, office supplies .......... 182,367 n.c. 10,302 me 
CEE Seite anne 31,440 n.c. 1,732 a 
Other paper products ............. 929,980 n.c. 19,827 ae 
Farm products—raw materials ....... 6,769,746 1,628,706 24,409 2,7} 
Ea 4,096,583 260,029 135,572 58.87] 
Automobiles, other motor vehicles .. 1,423,393 n.c. 23,654 ‘he 
Automotive equipment, tires and 4 
PMNS a loceluio-o'6 a. eia\iaieis sie-e'a 2,683,190 n.c. 111,918 ne 
a “aera 4,376,948 788,024 89,400 38,59) 
eneral-line, apparatus, supplies ... 2,378,131 451,329 49,226 21,011 
Electrical appliances and specialties 1,998,817 336,695 40,174 17,58} 
Hardware, plumbing, heating ........ 3,813,664 971,975 102,161 62715 
CE Slice nh keh ces ch ane cces 2,012,260 592,000 58,600 40, 18 
Plumbing, heating equipment, sup- ‘ 
___, (ERASE eet 1,801,404 379,975 43,561 22,535 
Lumber, construction materials ....... 3,918,467 804,392 86,385 37.420 
Lumber, millwork ............ 2,790,562 487,610 47,467 18,188 
Other construction materials ....... 1,127,905 316,782 38,918 19,23) 
Machinery, equipment and supplies ... 6,718,282 1,440,371 187,665 89.779 
Comercial machines and equipment 859,750 136,822 32,026 11.299 
Construction machinery, equipment. . 786,317 96,556 17,797 5,059 
Farm-dairy machinery, equipment. .. 535,679 59,395 9,308 2.866 
Industrial machinery, equip. supplies 2,966,554 640,936 71,739 33,137 
Professional equipment, supplies 555,335 172,855 28,118 17,972 
Service establishment equip., supplies 762,355 268,725 22,779 16,882 
Transportation (except automotive) ; 
equipment, supplies ........... 252,292 65,082 5,898 2,564 
Metals, metalwork (except scrap) 2,059,608 515,975 33,487 17,2% 
Iron, steel and products ........... 1,549,601 304,440 28,292 14,607 
Nonferrous metals, metalwork ..... 510,007 211,535 5,195 2,619 
 S Gera Serena eee 2,711,416 656,000 59,773 46,423 
een 1,687,727 334,136 27,601 17,802 
Other scrap, waste material ....... 1,023,689 321,864 32,172 28,621 
Other merchant wholesalers .......... 8,286,783 2,630,874 135,582 88,501 
Amusement, sporting goods ........ 553,469 124,47 15,739 8,030 
Books, periodicals, newspapers 458,958 168,572 22,418 12,635 
_ | 3 See ee 2,043,074 512,835 10,823 9,702 
III 0.5.5 a's. 0.5 d:cs wareieunib'e ce 1,229,636 333,844 20,043 14,431 
>Re ee 796,689 234,054 16,426 10,170 
Petroleum and products ........... 770,521 196,734 8,860 6,799 
Merchant wholesalers, n.e.c. .... 2,434,436 1,060,356 41,273 26,734 
eee ed sales branches (with 
NEY hiv: aces etmaRieud nim oleae diate 
— sales offices (without 50,610,038 15,048,967 478,639 323,716 
ee era 
Petroleum bulk stations, terminals .... 10,554,410 3,807,908 109,863 99,956 
SO SSeS ae 33,998,742 11,200,560 99,245 87,016 
Assemblers (mainly farm products) 10,752,958 3,088,571 156,780 154,701 
SELECTED SERVICE TRADES, total ...... 8,567,394 2,973,581 1,326,672 936,271 
Personal services 4,426,880 + 846,284 + 
Business services 1,643,717 + 234,698 + 
Automotive repairs and services ..... 1,553,316 + 151,864 + 
Other repair services ................ 943,481 + 93,826 + 
tate Nace ta Wak lvie dle eeu 2,072,689 863,155 377,124 330,216 
TOURIST COURTS AND CAMPS ......... 197,643 36,722 17,286 6,938 
PSUS, oo ccc ccc secccesscesss 2,208,147 998,079 331,625 223,687 


* 1939 Wholesale and Service data adjusted 
+ Not available. 

n.c. No comparable 1939 data. 

1 Includes employees paid for less than the 


to scope of 1948 Census. 


full workweek. 


* Data for ‘Caterers’ included with “Eating places’ in 1948 and with ‘Bakery products 


stores” for 1939. 
* Included in 


“Dry goods specialties, piece goods, notions.” 





HOOVER PLANS 


Miller Charges Distortion 


DISTORTION of Hoover Commis- 
sion plans by President Truman 
in presenting the recommendations 
to Congress was charged Wednes- 
day by NAB President Justin 
Miller in resigning from the Citi- 
zens Committee for the Hoover 
Report. 

In his letter to Dr. Robert L. 
Johnson, committee chairman, 
Judge Miller pointed out that the 
NAB board had voted unanimously 
in April that NAB should oppose 
Plan 11 which would have vested 
added powers in the FCC chair- 
man. Plan 11 was rejected by the 
Senate [BROADCASTING, May 22]. 

Judge Miller notified Senators 
Edwin C. Johnson (D-Col.), chair- 


BROADCASTING 


man, and Ernest W. McFarland 
(D-Ariz.), of the Interstate Com- 
merce Committee, and John L. 
McClellan (D-Ark.), chairman of 
the Committee on Executive Ex- 
penditures. In his letter of resigna- 
tion Judge Miller said he had 
hoped the Citizens Committee itself 
would oppose some of the plans on 
the ground they attempt to ac- 
complish the opposite of purposes 
intended by the Hoover Committee. 


Remote Pickups 


FCC’s rule relating to the use of 
remote pickup stations in areas 
outside the U. S. was amended last 
week to include the Virgin Islands, 
since station grants have been 
made there. Sec. 4.431 (d) of the 
Commission’s regulations pertains 
to remote pickups. 
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Before your next advertising schedule is 
placed in Cleveland you'll want to consider 


these important facts: 


WTAWM’s total audience is larger than the next two Cleveland stations combined. (BMB) 


WTAM’s daily audience (6-7 days per week) is over twice as large as the next best 
station. (BMB) 


WTAM is the only station in Northern Ohio that delivers regular audiences in four major 


cities... Cleveland, Akron, Canton and Youngstown. (BMB and Hooper) 


WTAM penetrates over twice as many cities as the next best station; WTAM pene- 


trates 48 cities; the next station—22 cities. (BMB) 


WTAM’s primary area (50% and over, BMB) is larger than the next station’s total 


area. 


After you’ve considered these facts, chances are you will 
agree that your schedule belongs on WTAM, Northern 
Ohio’s Dominant Station. 


For further information and intelligent assistance in 
planning your schedule in Northern Ohio, write, wire or 
phone WTAM, NBC Building, Cleveland, or your near-by 
NBC Spot Salesman. 


NORTHERN OHIO’S DOMINANT STATION 


Telecasting May 29, 1950 
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FIRST STATION IN HOUSTON . . 
WIN ITS 25th YEAR 


It pays to use Houston’s Number One Station 
f0 reach Houston’. 34 million Population 
St. 


and Texas’ famous Gold Coa: 
MONTHs, March-Aori7, 1950 3 ? ‘ 
a2, Oe Our representative wil] 81Ve you the ful] 
facts about Houston’s Number One Station. 


TO SELL HOUSTON AND 
TEXAS’ FAMOUS GOLD COAST 
BUY = 


FIRST IN THE SOUTH’S 
FIRST MARKET 


Cae 


950 KILOCYCLES « 5000 WATTS 

NBC and TQN on the Gulf Coast 

Jac Harris, Generg I Manager 

Represented Nationally by Edward Petry & Co. 
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Editorial 


$ for $ Research 


OUT WEST, where they still view with a 
jaundiced eye the techniques and foibles of 
the “city slicker” East, they’re experimenting 
with a new method of radio research. Instead 
of dealing in ratings, recall, coincidentals or 
mechanicals—they’re dealing in dollars. 

It’s as simple as that. And it may prove an 
eye-opener, not only for radio, but for all 
types of retail advertising. 

The Advertising Research Bureau Ine. 
(ARBI) is now conducting pilot studies in 
Washington, Oregon and Montana [BROAD- 
CASTING, May 1]. Several tests have been 
completed, and others are in progress. Each 
test measures comparison of traffic in a retail 
establishment resulting from radio and news- 
paper advertising; the percentage of that 
traffic which buys merchandise; and how much 
merchandise is bought by each type of cus- 
tomer. Reports on complete results will be 
published in the near future. 

The measurements are made at point of 
purchase. The answer is depicted by the 
number of dollars of merchandise sold for 
each dollar spent in each medium. In certain 
of the pilot tests radio has produced result; 
as high as $7.90 for its dollar, with the aver- 
age, $4 to $1. In one case a station ran second 
to the newspaper by a fraction—enough to 
prove the integrity of ARBI, according to its 
entrepreneurs. 

This new standard of comparison goes back 
to fundamentals—dollar for dollar. It’s per- 
haps too early to appraise the overall effec- 
tiveness of the method. But it sounds sort of 
earthy to us. After all, why deal in abstract 
rantings about ratings, when dollars are still 
the coin of our realm? 


Calling Mr. Spelvin of 1776! 


IN AN EMERGENCY (at any given 
time) IT WOULD REQUIRE ONLY 
THREE PERSONS (subversives)— 
one engineer in master control at a ra- 
dio network, 
one director in a radio studio, 
one voice before a microphone 
TO REACH 90 MILLION AMERICAN 
PEOPLE, WITH A MESSAGE! 


Those are not the words of this journal. 
They are the words of someone whose identity 
is unknown to us. They were typewritten on 
the fly-leaf of a sheaf of photostated newspa- 
per clips and letters sent by registered mail 
to the editor. The return address read: 

“FROM: George Spelvin 
1776 Broadway, N. Y.” 

“George Spelvin” is Westbrook Pegler’s 
average American. The “1776” connotation 
is as patriotically obvious. 

The documentation is carefully dene. Three 
individuals are named—all officials of labor 
unions in radio. We do not reprint them be- 
cause of the libel statutes. 

This anonymous individual makes his case 
well. A newspaper headline reads: 

Reds Colonizing in TV and Radio 

Another: 

Accused Red Is Aid 
To Radio Guild Here 

All sort of frightening? 

We think so. Else we would heave the 
batch into File X. We are pursuing this. We 
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ask “Mr. Spelvin” to send us more. Or better 
yet, to make his identity known to our editors 
here or in New York. 

There can be no doubt that there is Commu- 
nistic infiltration of radio. Why should they 
overlook that most direct and potent means 
of reaching the public? “Mr. Spelvin” prob- 
ably communicated with us because of our past 
editorial thrusts against Reds in radio. 

The networks, we are confident, are aware 
of their great responsibilities. They clear the 
programs. They pass the script and the tal- 
ent. They hire the directors and the engineers. 

One has but to read the headlines to get the 
answer. 


Not The NAB; But An NAB 


LIKE DEATH and taxes, the inevitable again 
has been visited upon the NAB. It is at the 
familiar crossroads. Resignation of CBS and 
the probability of other withdrawals would 
appear to augur a change of organization, if 
not command. 

There is little doubt about the ground for 
dissatisfaction. NAB has not performed in 
optimum fashion. Few trade associations do. 


But even admitting that NAB is not up to 
par in the trade association field, we regret 
the action of the networks at this juncture. 
If any substantial number of affiliates follow 
their lead, it could spell the demise of the 
NAB, already engaged in what veers dan- 
gerously close to deficit spending. 

Almost everybody recognizes the need for a 
trade association. There’s nothing in the NAB 
structure that a reorganization can’t cure. The 
NAB board as a necessary first step revised 
the organization a few months ago to provide 
for a general manager. William B. Ryan, that 
new general manager, has scarcely kad a 
chance to learn his way around the headquar- 
ters operation. 

We were hopeful that the networks would 
retain membership until Bill Ryan had been 
given the chance to reorient tte NAB. That 
unfortunately isn’t the case. 

Where does the NAB stand teday? It is 
still a going concern. The framework is there. 
If the radio body-politic isn’t satisfied with the 
administration (and certainly the CBS action 
must be construed as a vote of no confidence), 
then the administration can and should be 
changed. It is far easier to revise an existing 
organization than to scuttle it and start from 
scratch. There would be an _ outcropping 
of several rump organizations, perhaps none 
qualified to perform the _ essential task. 
To start anew would be an insuperable job 
and result in a shameful waste of time, 
money and energy. There would be loss of 
prestige and standing. 

The issue is no longer one of unwavering 
support of the NAB as presently constituted. 
Harold Essex, WSJS Winston-Salem, new dis- 
trict director, told state association meetings 
in North Carolina and Virginia last week that, 
as he sees it, the question is not to retain the 
NAB but to retain an NAB. 

If the answer is in fu'l scale resrganization, 
with a pay-as-you-go structure, then the board 
should be prepared to set up the machinery 
at its meeting next month in Washington. If 
further personnel changes are indicated, the 
board should so set its sights. Prior to the 
meeting, the board might well solicit from 
the networks and others out of sympathy with 
the present order bills of particulars on pre- 
cisely what they regard as necessary reorgan- 
ization steps. 

The issue is bigger than any single entity or 
group. The answer is not in wholesale resi¢- 
nations but in wholesome reorganization— 
wherever it might strike. 


Our Respects To < 





WILLIAM ROBERT McANDREW 


writing headlines for what may be the 
“big story” in his ever progressing 
career—management of NBC’s Washington 
operations, WRC-AM-FM and WNBW (TY), 

General Manager McAndrew was picked for 
his job because he has seldom tackled a tough 
problem without finding some way of licking it, 
When he took the reins at NBC Washington 
last year, Mr. McAndrew had a few problems 
to lick—and he faced them with the same two. 
tisted approach that won him a name asa 
radio newsman. 

WNBW’s heavy schedule of color TV trans. 
missions and the realignment early this year of 
NBC Washington operations—splitting radio- 
TV functions along network lines—shackled 
Mr. McAndrew with the unenviable task of 
producing results on two fronts. 

Faced with keeping WRC healthy and get- 
ting WNBW on its own feet, Bill McAndrew 
hiked his shirt sleeves and went to work. In 
the background were statements from the 
“experts” to the effect that radio was “dying” 
and TV consigned to the doldrums of red ink 
for several years. 

Under the reorganization, with WRC (AM) 
and WNBW (TV) in effect competing with 
each other, Mr. McAndrew has effectively 
avoided giving the impression of a man shad- 
ow-boxing with himself—despite the fact he 
presides at separate weekly radio and TV 
staff meetings. 

At this early stage, he appears to be making 
an outstanding success of a formidable job. 
For the record, WRC had one of the three best 
months in its financial history early in 1950 
and WNBW has more than doubled its number 
of advertisers in the past 12 months. 

William Robert McAndrew, whose father 
is a native of Kentucky, was born in Wash- 
ington, D. C., Sept. 7, 1914. His father is 
still active in the nation’s capital as superit- 
tendent of the plate-making division of the 
Government Printing Office. 

Young McAndrew attended St. Anthony’s 
grammar school, Gonzaga High School and 
was graduated in 1935 from Catholic U. with 
a bachelor-of-arts degree in economics. At 
college he managed to embroil himself i 
campus politics and the vicissitudes of news- 
parer censorship. 


WY writing (Bill) McANDREW today js 








In his sophomore year he was named t0 
succeed the editor of the college paper who was 
suspended fer running afoul the faculty on the 
auestion of a repressed editorial—a cause 
which Bill McAndrew himself heartily ¢o- 

(Continued on page 47) 
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@ The big news for 1950 is 
the Sales Punch being delivered by ALL New 
York Independents to a larger nighttime listen- 
ing audience than ever before! Pulse Ratings 
show that between 7 P.M. and 12 Midnight — 
April 1950 the Independents gained 20% 
more audience than last year! 


And for the advertiser and its agency look- 
ing for sales and coverage in the New York 
area — this is important — WOV increased its 
audience by 39% with NO increase in rates! 
So before you buy radio in New York look 
at the Rated Independent Stations — then take 
out your slide rule and check the cost to reach 
1000 people! 


For information on increasing your sales 
write this station or contact our National Repre- 
sentatives. 
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*COST PER 1000 PEOPLE 


Station Minutes 15 Minutes 
WOV $ .17 $ .45 
a .20 62 
.23 .60 
.28 65 
.28 1.10 
35 1.13 


*WOV delivers the lowest cost-per-thou- 
sand people of any New York City Rated 
Independent. Costs based on current Class 
“A" Rates (312-time), stations’ coverage 
and April 1950 Pulse from 7 P.M. to 
Midnight. 





5000 WATTS 


JOHN E. PEARSON COMPANY, National Representatives 


May 29, 1950 @ 














Antenna Rules 


(Continued from page 19) 


thorized structures. 

Similarly, the simplified version 
of tower-marking requirements 
would apply to existing or author- 
ized structures only insofar as they 
are less stringent than present re- 
quirements. Towers under 170 
feet high and requiring no aeronau- 
tical study would need no marking. 

FCC said hearing or oral argu- 
ment on its antenna-site and tower- 
marking proposals will be held if 
comments which seem to warrant 
it are received by July 3. 

The speed-up procedures adopted 
by the government Air Coordinat- 
ing Committee for passing upon 
applications which require special 
aeronautical study were designed 


to attain two objectives long 
sought by broadcasters: (1) ex- 


pedite clearance of antenna-site 
proposals, and (2) when proposals 
are turned down, to get the reasons 
on the record. 

Under this plan, applications 
needing clearance will be referred 
by FCC to the ACC’s appropriate 
Regional Airspace Subcommittee, 
which will obtain informal clear- 
ance if possible. 

If any objection is raised, the 
case will be put on the agenda for 
the next meeting of the subcomit- 
tee and the applicant and objectors 
will be heard. The regional sub- 
committee will make recommenda- 
tions to the Washington subcom- 
mittee and send copies to FCC, 
which will consider the application 
approved unless the Washington 
subcommittee reports otherwise 
within nine days. 


FCC Notification 


FCC will notify the applicant of 
approval or disapproval of his ap- 
plication, or, upon request, will 
report on its current status. If 
either the regional subcommittee 
or the Washington subcommittee 
recommends disapproval of an ap- 
plication, “reasons therefor must 
be given.” 

From FCC’s_ standpoint, the 
Commission said applications which 
do not require aeronautical study 
under the standards, as well as 
those which are given recommended 
approval by the Airspace Subcom- 
mittee, will “be deemed not to 
involve a hazard to air navigation,” 
and will be processed by FCC ac- 
cordingly. 

In the case of those which draw 
a recommended denial from the 
Airspace Subcommittee, or on 
which the committee indicates lack 
of agreement, “the applicant will 
be so advised and the Commission 
will take such further action as 
might be appropriate.” 

Broadcasters felt the “appro- 
priate action” in the latter case 
should be spelled out to show that 
a hearing definitely would be held, 
in order that the applicant would 
have full opportunity to meet ob- 
jections in proceedings before the 
Commission and to appeal to the 
courts in event of adverse final 
action. 

Under the proposed standards, 
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applications involving towers up 
to 500 feet in height would require 
no special aeronautical study un- 
less their location would fall within 
specified areas where they might 
be deemed hazards to air naviga- 
tion. 

On this point broadcasters failed 
to win concessiors which, during 
the 1949 conferences, they de- 
scribed as essential to success of 
the plan—that is, a substantial in- 
crease in the height below which 
tower proposals would not need 
special study except in specific 
locations. NAB had urged that 
the 500-foot figure be raised to 650. 

Towers up to 170 feet in height 
similarly would not require special 
aeronautical study unless located 
in airports and airport approach 
areas—and then only when they 
would exceed limitations specifi- 
cally set forth in the criteria. 

Antenna structures more than 
500 feet in height would require 
aeronautical study in all cases, ir- 
respective of their proposed loca- 
tions. But the existence of natural 
or man-made formations and struc- 
tures which would provide shield- 
ing would be taken into account in 
the study. 

Dispute developed over the effect 





Text of Proposed FCC Antenna-Site Standards 


FOLLOWING is the text of FCC’s 
proposed antenna-site standards, 
with notes showing definitions of 
principal terms employed (see 
story, page 19): 

Sec. 17.11 Antenna Structures over 
500 feet in height—Antenna struc- 
tures over 500 feet in height above 
the ground will require special aero- 
nautical study irrespective of their 
location. In the special aeronautical 
study, the circumstance that an an- 
tenna structure will be shielded by 
natural formations or existing man- 
made structures will be taken into 
account. 


Sec. 17.12 Antenna Structures over 
170 feet up to and including 500 feet 
in height.—Antenna structures over 
170 feet up to and including 500 feet 
in height above the ground will not 
require special aeronautical study ex- 
cept in the following areas: 


(a) Certain areas within the Civil 
Airways and designated air traffic 
control areas in the country where 
antenna structures less than 500 feet 
in height would necessitate the rais- 
ing of the minimum flight altitude. 
(NOTE: Information about location 
of civil airways and designated air 
traffic control areas can be obtained 
from CAA regional offices, CAA pub- 
lications, etc.) 

(b) Established coastal corridors. 
(NOTE: These are certain established 
corridors in which low-level flight is 
required for military operations con- 
ducted from air station within 20 
statute miles of Atlantic, Pacific and 
Gulf Coast. Information to be pub- 
lished along with data on civil air- 
ways.) 

(c) Airport and airport approach 
areas of all airports now in existence, 
under construction or improvement, 
or provided for by airport construc- 
tion or improvement plans, on file 
with the CAA as of the filing date of 
the application for radio facilities. 
(NOTE: Approach area extends 10,- 
200 feet outward from end of each 


of a revised portion of the stand- 
ards relating to limitations on 
towers proposed within the ap- 
proach areas of runways used for 
instrument operation. The original 
plan would impose the same limita- 
tions regardless of whether the 
runway actually is used or “may 
be used” for instrument opera- 
tions. 

Broadcasters construed this as 
a “blank check” in favor of the 
aviation interests, particularly 
since the protected area for in- 
strument runways extends out ap- 
proximately 51,000 feet—almost 10 
miles—from each end of the run- 
way. In width, the protected area 
flares out from about 1,000 feet 
at the runway’s end to a total of 
16,000 feet at the outer limit of the 
approach. 


Concedes Point 


FCC authorities maintained that 
broadcasters won their point in 
this argument. They pointed out 
that the criteria as now proposed 
do not refer to runways which 
“may be used” for instrument oper- 
ations. Rather, it is specified that 
“the approach area requirements 
for instrument runways shall ap- 
ply to both ends of all runways 


runway, with 800 feet added in case of 
regular Dept. of Defense air bases; 
additional 40,000 feet added in case 
of runways which may be used for 
instrument operations and is ap- 
plicable to both ends of such run- 
ways.) 

Sec. 17.13 Antenna Structures 170 
feet in height and under.—Antenna 
structures 170 feet and under in 
height above the ground will not re- 
quire special aeronautical study, ex- 
cept in the areas outlined in Sec. 
17.14. 


Sec. 17.14 Antenna Structures in 
airports. and approach. areas.—An- 
tenna structures within airports and 
approach areas [for definition see 
note to Sec. 17.12 (c), above] will re- 
quire aeronautical study if they pro- 
ject above the following heights above 
ground or surfaces (in case of con- 
flict the lowest height will prevail): 

(a) In instrument approach areas, 
more than 100 feet above the ground 
or 100 feet above the elevation of the 
approach end of the runway, which- 
ever gives the higher elevation of the 
structure, within three statute miles 
of the runway end, and increasing 
in height above ground in the propor- 
tion of 25 feet for each additional 
statute mile of distance outward from 
the runway but not to exceed 250 feet 
within 10 miles of the runway end. 
The approach area requirements for 
instrument runways shall apply to 
both ends of all runways being used 
for instrument operation under con- 
struction or provided for by existing 
airport construction or improvement 
plans. 

(b) More than 170 feet above the 
ground or the established airport 
elevation, whichever gives the higher 
elevation of the structure, within 
three statute miles of the reference 
point of a feeder or larger class air- 
port and increasing in height above 
ground in the proportion of 100 feet 
for each additional statute mile of 
distance from the airport but not to 
exceed a maximum of 500 feet above 


being used for instrument Opera, 
tion under construction or proviggg 
for by existing airport onstructign 
or improvement plans. 
Observers, however, pointed out 
that the proposed definitions ae. 
companying the criteria stil] stipy. 
late that “the approach ates 
requirements for instrument np, 
ways shall apply to all runway, 
which may be used for instrumey 
operations ...” At best, these gj, 
servers maintained, Clarification is 
needed. 7 
Broadcasters did win one pons 
in this connection: The maximyy 
height for towers located in instr), 
ment approach areas (without jp. 
ing required to undergo aerongy, 
tical study) would be 250 feet » 
10 miles from the runway eg 
whereas in the original plan the 
maximum would have been 
feet. 
Special study still would be pp. 
quired for towers in instrument 
approach areas if they would g. 
ceed 100 feet above ground (or 19) 
feet above the approach end of the 
runway, whichever gives the higher 
elevation of the structure) within 
three miles of the runway’s end: or. 
when located farther out, if their 
(Continued on page 42) 


ays 





ground. (NOTE: Reference point js 
“a point selected and marked at the 
approximate center of the airport 
landing area and is normally estab. 
lished at the midpoint of the center 
line of the instrument runway.” 


(c) Antenna structures of an eleva- 
tion which would increase the final 
approach minimum flight altitude. 
(NOTE: This is “an altitude desig- 
nated by appropriate federal author- 
ity which is normally established 
from the highest point within five 
statute miles of the center line of the 
final approach course of the radio 
facility used for final let-down for 
an airport, and extending for a dis- 
tance of 10 statute miles along this 
course outward from the radio facil- 
ity.” 

(d) In addition to the requirements 
mentioned above, antenna structures 
which project above the landing area 
or any of the imaginary surfaces 
outlined below will require special 
aeronautical study. (Under most | 
conditions, the limits prescribed in 
paragraphs (a), (b) and (c) above 
will be the determining factor. How- 
ever, in the areas immediately ad- 
jacent to the runways and under cer- 
tain conditions where the terrain 
rises rapidly in the airport areas, the 
surfaces outlined below become a more 
limiting factor from the absolute 
height of requirements.) 





(1) Approach surface. \ 
(2) Horizontal surface. | 
(3) Conical surface. 

(4) Transitional surface. 

Sec. 17.15 Existing Structures. 

(a) Nothing in these criteria con- 
cerning antenna structures oF loca- 
tions shall apply to those structures 
now existing or to those structures 
authorized prior to the effective date 
of these criteria. 

(b) No change in any of these 
criteria or relocation of airports shall 
at any time impose a new restriction 
upon any then existing or authorized 
antenna structure or structures. 
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Not P1l- 
bt PRARLOC 


“PI,” we understand, is trade jargon for an 
arrangement between advertiser and broad- 
caster whereby the station is paid on a basis of 


cost Per Inquiry. 


We're against PI. Why? Because, obviously, 
it means that different advertisers pay different 
prices for the same commodity. It is a step away 
from the goal of fair, standardized rates for one 
and all. It means that some advertisers pay more 


than their share of valid media costs. 


This, we submit, is bad for advertising. 


We're against PI for another reason, too: We 
have something better. It’s PRARLOC—Proved 


Returns At Rates Listed On Card. 


And when we say “proved,” that’s exactly what 
we mean. Here, for instance, are recent ex- 
amples of results obtained on various Westing- 


house stations: 


WESTINGHOUSE RADIO STATIONS Inc 
KDKA- KYW - KEX- WBZ: WBZA-WOW0O - WBZ-TV 


@ One advertiser on KDKA’s Farm Hour spent 
$500 for time, pulled $20,000 worth of orders 
promptly. 

e A hand-cream manufacturer with a special 
sample offer found that KYW brought replies 
at less than one-tenth the cost‘encountered on 


the other Philadelphia station used. 

e@ “Radio (WBZ) increased my revenue over 50 
percent from last year,” writes New England 
berry grower. 

e@ Portland food market sold two tons of poultry 
after one announcement on KEX. Time cost: 
$25. 

e@ A Fort Wayne hardware company tripled its 
business in power lawnmowers. . selling sev- 
eral hundred.. with only four short messages 


on quarter-hour Sunday afternoon programs. 
Total cost, $280. 


Week after week, day after day, we’re produc- 
ing profitable business at the rates published on 
our cards and in Standard Rate & Data. That’s 
our policy, and it’s paying off for hundreds of 
“regular customers” among the nation’s leading 


advertisers! 





National Representatives, Free & Peters, except for WBZ-TV; for WBZ-TV, NBC Spot Sales 
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Court Upholds Petry 


(Continued from page 20) 
relief sought by the plaintiff,” the 
opinion said. 

The appellate majority con- 
cluded, however, “that there was 
insufficient proof of an agreement 
between Petry and plaintiff such 
as is alleged in the complaint. If 
such an agreement had in fact been 
made it would seem that written 
evidence of it, signed by both 
parties, would be available. Every 
detail of arrangement between 
Petry and the plaintiff was always 
reduced to writing. . . . If there 
existed an agreement as alleged 
in the complaint . . . it is incompre- 
hensible that such an arrangement 
would not have been’ properly 
recorded.” 

“We think,” the three concurring 
judges wrote, “that upon all evi- 
dence the alleged agreement for 
equal corporate control is wholly 
inconsistent with the documentary 
evidence in this case and has not 
been established. Such an agree- 
ment would be the foundation of 
the relationship between the par- 
ties. If it actually existed it would 
have been evidenced by a clear and 
unambiguous writing and not by 
the complicated and wholly inef- 
fective means’ which plaintiff 
claims was employed to accomplish 
the purpose.” 

The opinion added that: the al- 
leged two and two agreement “is 
in violation of Sec. 35 of the Stock 
Incorporation Law which provides 
that a majority of the stock may 
increase the number of directors 
and, hence, is illegal and void.” 

The decision was that “the 
judgment should be reversed, the 
complaint dismissed with costs and 
the relief demanded in the coun- 
terclaim should be granted.” 

The two dissenting judges voted 
to affirm the decision of the referee, 
“particularly on the ground stated 
by him that ‘although oral the 
agreement not to increase the 
number of directors was made 
before incorporation, between 
Christal and Petry who were then 
the sole owners of the business and 
stood in a fiduciary relationship to 
each other as partners or joint 
venturers.’ ” 

Mr. Christal appealed this de- 
cision to the Court of Appeals 
which unanimously upheld the ma- 
jority opinion of the appellate di- 
vision in dismissing his complaint 
with costs and upholding the con- 
tention of Mr. Petry that as ma- 
jority stockholder he can change 
the number of directors on his 
company’s board as he sees fit. 


WGN-IBEW Sign Pact 

NEW International Brotherhood 
of Electrical Workers contract at 
WGN Chicago calls for a $10 a 
week starting pay increase and 
attainment of top wage scale in 
four rather than four and one-half 
years. Eighteen- month contract, 
effective April 1, was negotiated 
by Carl J. Meyers, engineering di- 
rector of WGN Inc., and a union 
committee headed by H. Walter 
Thompson, president of IBEW Lo- 
cal 1220, who works at WGN. 
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LEOPARD-SHIRTED ‘Ol’ Doc Lemon, (center), Cleveland’s popular disc jockey, 
signs third station contract in the city with WDOK. He already is featured 
over WJMO and WEWS (TV). The employers trio are (I to r, standing) R. 
Morris Pierce, president WDOK; Jack Hartley, manager, WEWS, and Dave 
Baylor, director, WJMO. Mr. Lemon’s stint consits of one-hour on WEWS, 
a three-hour stand on WDOK and a similar record spinning session on WJMO. 





Virginia Assn. 

(Continued from page 20) 
their stewardship. The association 
pledged support to District 4 Di- 
rector Harold Essex, WSJS Win- 
ston-Salem, and commended Mr. 
Arnoux, retiring director, for his 
services on the NAB board. 

Mr. Essex implored Virginia As- 
sociation members not to resign in 
protest from NAB because of dis- 
agreement with policy but to exert 
their efforts as members to rectify 
shortcomings and permit radio to 
continue its “united front.” He 
said the honeymoon in radio is over. 

Mentioning specifically the CBS 
resignation, he expressed the hope 
that the network would reconsider 
and return to the fold. He paid 
high tribute to Mr. Arnoux. 

Richard P. Doherty, NAB em- 
ploye-employer relations director, 
discussed NAB’s station cost sur- 
vey, giving preliminary findings 
(see story page 20). 

Keith Kiggins, vice president of 
Edward Petry & Co. in charge of 
TV, urged AM operators to get into 
TV, and vredicted that the cost of 
installations soon would drop to 
those comparable with earlier AM 
costs for small stations. He esti- 
mated the outside figures for a sec- 
ondary market station at $75,000 
and probably between $50,000 and 
$60,000. 

Declaring that TV is paying off 
for the advertiser, Mr. Kiggins re- 
cited a series of outstanding TV 
successes. He said the Petry ex- 
perience has been that most TV 
business is new business and has 
not been diverted from radio. Local 
business probably will be the bu- 
reaucrat of TV revenue, he said. 

Mr. Kiggins also foresaw the de- 
velopment of new names among 
advertising agencies as a result of 


TV. This, he said, likely would fol- 
low the exnerience in the early days 
of radio, when such agencies as 
Young & Rubicam and Benton & 
Bowles sprang into prominence by 
dint of courage and aggressiveness 
in radio. 

While AM may not be the “gravy 
train” it has been in past years, 
Mr. Kiggins said it is likely to con- 
tinue profitable and effective for 
prudent operators. 

Fred Lowe, promotion manager 
of the Norfolk Newspapers Inc. and 
of its radio and TV operations 
(WTAR and WTAR-TV), urged 
stations to turn their hands to more 
aggressive promotion. He cited 
“programming, public service and 
promotion” as synonymous in radio. 

The new decennial population 
census provides a timely spring- 
board for original promotion by all 
stations, he said, particularly when 
the data can be broken down and 
localized to fit the particular sta- 
tion’s coverage. Mr. Lowe urged 
cooperation with local newsapers 
all down the line. He cited as an 
excellent vehicle the joint handling 
of election returns. 


FCC MEASURE 


House Passes Deficiency Bill 


HOUSE of Representatives last 
Monday passed the 1950 deficiency 
appropriations bill which would 
enable FCC to replenish funds for 
the fiscal year ending June 30 with 
an additional $129,345. The Com- 
mission had requested an outlay 
of $137.000 in hearings before a 
House Appropriations subcommit- 
tee to make up deficiencies in 
salaries and expenses [BROADCAST- 
ING, May 22]. The Senate still 
must approve the measure. 
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Antenna Rules 


(Continued from page 40) 
height above 100 feet would pe 
greater than 25 feet for each addi. 


tional mile up to the 250-foot max. 
imum at 10 miles. 

The proposed codified version of 
existing tower-marking  requipe. 
ments would specify that antenna 
structures be painted and lighted 
if they (1) require special aeronay. 
tical study, or (2) exceed 170 feet 
in height above ground. Most of 
the reductions in marking regquiz. 
ments, FCC authorities said, apply 
to lighting specifications. Towers 
less than 170 feet and not requiring 
aeronautical study would not haye 
to be marked. 

For all towers which must be 
marked, alternate bands of interna. 
tional orange and white are pre- 
scribed, with orange bands at top 
and bottom. 

Tower Markings 

Towers up to 170 feet in height 
would be marked at night by two 
100-watt lamps (#100-A21/TS) en. 
closed in aviation red Fresnel or 
prismatic obstruction light globes 
at the top, plus the same type of 
lights in pairs at the one-third and 
third-thirds mark on towers from 
100 to 170 feet tall. 

Towers between 170 and 400 feet 
in height would have at the topa 
300 m/m electric code beacon 
eouipped with two 500-watt lamps 
(PS-40, Code beacon type), both 
lamps to burn simultaneously, and 
aviation red color filters, plus a 
flashing mechanism. At the one- 
third and twothirds levels, at least 
two 100-watt lamps (#100-A- 
1/TS) would be required. All 
lights would be controlled by a 
light-sensitive device. 

Towers between 400 and 500 feet 
in height would be marked at 
the top. At the one-fourth and 
three-fourths levels, at least one 
100-watt lampn (#100 A21/TS) 
lamps would be required. Again 
all lamps would be controlled by 
a light-sensitive device. 

Painting and marking require- 
ments for antenna structures over 
500 feet in height would be deter- 
mined by FCC after aeronautical 
study. 

Will Print Text 

Full text of FCC’s proposal— 
definitions, antenna-site standards, 
and painting and lighting specifica- 
tions—will be published in the 
Federal Register, FCC authorities 
reported. Gopies also are being 
distributed to participants in the 
government-industry conferences 
held last May. 

Information concerning the ap- 
plicability of the proposed antenna- 
site standards to specific site loca- 
tions, FCC said, may be obtained 
from the commanding officers of 
nearby Dept. of Defense air bases 
and from the administrator of the 
CAA regional office concerned. A 
list of charts and publications to 
assist applicants in determining 
site locations, plus a complete di- 
rectory of CAA regional offices, 1s 
planned when final standards are 
adopted. 
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BROADCAST rights to high school 
athletic contests without financial 
obligation to the State Athletic 
Board or to schools were asked by 
the Ohio Assn. of Broadcasters at 
a Wednesday-Thursday meeting 
held at the Neil House, Columbus. 

The Ohio board will be formally 
requested by OAB to rule against 
charges for high school athletic 
pickups and the petition will be 
taken up by the board at its July 
14 meeting. 

Practical broadcast and televi- 
sion problems were discussed at 
the two-day meeting, featured by 
the prediction of Charles W. Shu- 
gert, Shell Oil Co., that radio faces 
a “golden era” if it is properly 
programmed and promoted (see 
story page 21). 

Opening speaker Wednesday was 
Louis Caldwell, Washington radio 
attorney, who discussed political 
broadcasts. Citing the history of 
radio regulation and FCC policies, 
Mr. Caldwell warned of danger in 
the conception that “the govern- 
ment knows best what is good for 
broadcasters.” 

Paul Peter, of Frazier & Peter, 
management consultants, analyzed 
station operating costs in Ohio 
cities. He pointed to the problem 
of finding competent sales person- 
nel and the need of careful man- 
agement as costs and competition 
increase. 

Carl George, WGAR Cleveland, 
was re-elected president of OAB. 
Robert Fehlman, WHBC Canton, 
was elected vice president, and 





Registration 
Ohio Assn. of Broadcasters 





Avery, Lewis H., Avery-Knodel Inc., 
New York; Baruch, Ralph M., SESAC, 
New York; Beer, Robert, Beer & Koehl, 
WATG Ashland; Berk, Roger G., WAKR 
Akron; Boyd, Gerald F., WPAY Ports- 
mouth; Bradford, Phil S.. WCOL Co- 
lumbus; Caldwell, Louis, Kirkland, 
Fleming, Green, Martin & Ellis, Wash- 
ington; Carr, Eugene, Brush-Moore Co., 
Canton; Charles, Bert, WVKO Colum- 
bus; Eberle, Bill W., WHIZ Zanesville; 
Fehlman, Robert C., WHBC Canton; 
Ferguson, Robert W.. WTRF Bellaire; 
Flanigan, E. Y.. WSPD Toledo; George, 
Carl, WGAR Cleveland. 


Hackathorn, K. K., WHK Cleveland; 
Hamilton, G. E., WIMA Lima; Hem- 
inger, Harold H., WFIN Findlay: Hig- 
gins, Hugh M., WMOA Marietta; Jones, 
Robert F.: FCC, Washington; Kerns, J. 
Robert, WLOK Lima; Leonard, James, 
WLWC Columbus; Levi, Win, BROAD- 
CASTING, Washington; McFarland, C. 
H., WEIR Steubenville: McFeely, Ralph 
S., R. S. McFeely Co., Columbus; Mack, 
R. W., WIMA Lima; Martin, Dwight W., 
Crosley Broadcasting Corp.. Cincinnati; 
Mason, Robert T. Jr.. WMRN Marion; 
Milder, Nate, WHIZ Zanesville; Moore, 
Sibley, WGAR Cleveland. 


Nasman, Len, WFMJ Youngstown; 
Nolte, Vernon, WHIZ Zanesville; Park- 
inson, Geer, WBNS Columbus; Patt, 
John F., WGAR Cleveland; Peter. Paul, 
Frazier & Peter, Washington; Rogers, 
Thomas A.. WCLT Newark; Runner- 
strom, R. O., WCOL Columbus; Ryan, 
J. Harold, The Fort Industry Co., 
Toledo; Sague. Sam, WSRS_ Cleve- 
land; Sanders, Robert, WEIR Steuben- 
ville; Shugert, Charles W., Shell Oil 
Co., New York; Thompson, Don, Fifth 
Federal Reserve Dist., Cleveland; Trace, 
Gene, WBBW Youngstown. 

White, P. G., WEIR Steubenville; 
Williams, C. S.. WADC Akron; Wil- 
liams, John P.. WING Dayton, WIZE 
Springfield: Wilson, Robert, WADC 
Akron: Williamson, W. P. Jr.. WKBN 
Youngstown. 
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SPORTS FEES 


Robert Kerns, WLOK Lima, was 
re-elected secretary-treasurer. 
Hugh M. P. Higgins, WMOA 
Marietta, chairman of the OAB 
Education Committee, announced 
that Ohio State U. will start a con- 
sumer survey on impact of broad- 
casting on buying habits in the 
state, including pantry-count tech- 
nique. The university is now ex- 
perimenting with survey methods. 
Resolution was adopted urging 
that continued effort be made to 
remove from the Ohio Liquor Con- 
trol Board regulations discrimina- 





ting against radio in favor of 
HILL RECORDING 
Proposed Changes Opposed 


OPPOSITION to the proposed 
Capitol Hill Joint Recording Fa- 
cility bill, which some observers 
view as a potential encroachment 
on private broadcasting domain 
[CLOsED CIRCUIT, May 8], was 
mounting on Capitol Hill last week 
as NAB and Radio Correspondents 
Assn. continued study of the con- 
troversial measure. 

The proposal (H J Res 382), 
passed by the House last August 
and now pending on the Senate 
calendar, underwent drastic revi- 
sion as reported out of the Senate 
Rules & Administration last April. 
Senate version transferred con- 
trol of the recording facility from 
the House Speaker and Senate 
Secretary to a joint Congressional 
committee comprising members of 
the two rules committees [BROAD- 
CASTING, April 24]. 

NAB has referred the legisla- 
tion to a legal advisory group com- 


prising Frank Fletcher, WARL 
Arlington, Va.; Eugene Thomas, 
WOIC (TV) Washington, and 


Glenn Shaw, KLX Oakland, Calif. 
Similarly, the correspondents as- 
sociation has named a “vigilante” 
subcommittee to probe the issue. 

Though NAB officially has taken 
no action on the measure, it has 
indicated unofficially that it is pre- 
pared to coordinate its efforts with 
the radio galleries to secure defeat 
of the legislation when it is 
brought before the Senate. Oppo- 
sition is expected to take the form 
of suggested amendments on the 
floor if the resolution is removed 
from the calendar without “objec- 
tion.” 


Primary objections to the reso- 
lution in its present form are that 
the facility allegedly competes 
with radio correspondents for re- 
corded interviews with Congres- 
sional members, and thus sets gov- 
ernment against private enter- 
prise; that it would give Adminis- 
trator Robert Coar broad authority 
over arrangement for all radio-TV 
recordings and use of the public 
address system; and that the legis- 
lation as now written represents 
too broad a leeway in the interpre- 
tation of “‘such other duties” to be 
performed by the administrator. 


OAB Protests Contract Strings 


printed media. 

FCC Commissioner Robert F. 
Jones received an ovation after his 
speech (see story page 57). 

Don Thompson, of the Fifth Fed- 
eral Reserve District, saw possi- 
bility of slackening in payrolls and 
employment, pointing to the need 
for aggressive selling. 

Lewis H. Avery, of Avery-Knodel 
Inc., said “almost nobody” is doing 
anything to sell advertisers on AM 
radio. He lauded benefits of the 
spot radio estimator published 
some time ago by National Assn. 
of Radio Station Representatives. 
Fifty percent of national business 
starts on the local level, he said. 
He observed that the agency ac- 
count executive is becoming as im- 
portant as the timebuyer and learn- 
ing more about radio. 

Participating in a TV panel were 
John McCormick, WNBK-TV 
Cleveland; John Murphy, WLWT 
(TV) Cincinnati and E. Y. Flani- 
gan, WSPD-TV Toledo. Mr. Mur- 
phy analyzed personnel needs of 
stations. Mr. Murphy said WLWT 
is 75% sold in the daytime and 
should reach 85% by mid-June. 
Business is 60% local, 22% nation- 
al spot and 18% network, he said. 

Mr. Flanigan said the pioneer 
station in a city takes a terrific 
beating in financing developmental 
work. He said AM at WSPD is 
ahead of last year and TV is sold 
almost solid. He advocated use of 
the same salesmen for AM and TV 
since they are interested in pro- 
tecting AM accounts as well as de- 
veloping new TV business. 





Radio’s ‘Golden Era’ 
(Continued from page 21) 


build up a permanent audience among 
the dealers for all programs on that 
station or network. You'll get the 
dealers in the habit of listening to your 
station regularly. And you'll have a 
loyal following for all your programs, 
no matter what television offers. 

4. Cooperate with radio manufac- 
turers in a joint advertising campaign 
promoting the purchase of secondary 
sets in a household. This will increase 
the hours listened per home per person 
and, therefore, increase the value of 
radio as a product merchandiser. 


5. Reduce nighttime rates in TV 
markets. The greatest impact of tele- 
vision upon radio listening, we have 
discovered, is the five-hour span in the 
early evening and night from 6 p.m. to 
11 p.m. I believe radio should be far- 
sighted enough to adjust its rates ac- 
cordingly—before a real exodus of 
sponsors begins. 

No doubt you are acquainted with 
the recent action of station WFIL 
Philadelphia, which voluntarily an- 
nounced a reduction in its nighttime 
rates. Said the general manager of 
the station: “We are doing today what 
we believe most of the industry will do 
tomorrow.” I, myself, believe that if 
you adjust your rates on an intelligent 
basis, you need have no fear of televi- 
sion. Television advertising would be 
on a limited circulation basis at a 
higher rate. Television and radio, even 
at nighttime could then exist very 


BROADCASTING ®° 


IN appreciation of CBS Affiliate 
WMAZ Macon, Ga., receiving , 
George Foster Peabody award for re. 
porting and interpretation of th 
news [BROADCASTING, May 8], the 
citizens of Macon, through Walt 
Cates (r), manager of the Maton 
Chamber of Commerce, present , 
certificate to Wilton Cobb, WMA7 


general manager. Certificate vq; 
signed by Mayor Lewis Wilson, 
Chamber of Commerce President 


Peyton Anderson and Calder B. Clay, 
chairman of Bibb County Commis. 
sioners. 


profitably side by side. 

6. Be sure you have a good “rep,” 
In my particular job, I meet daily rep. 
resentatives of all forms of media— 
and as a group, I have a healthy re. 
spect for radio reps. . 

Their knowledge of their jobs, their 
knowledge of your facilities, your 
markets and your sales potentialities 
are far superior to their counterparts 
in other media. I think the radio rep 
is far more important than many sta- 
tions realize, and a good rep can often 
be, and often is the influencing factor 
in the buying of a station’s program. 





Television “has no record of kill- 
ing anything,” Mr. Shugert insist- 
ed, noting that “it has increased in- 
terest in sports events, notably paid 
attendance at wrestling matches, 
roller derbies, baseball and football 
contests. And, believe it or not, it 
seems to have increased interest in 
radio.” He cautioned radio against 
letting the summer slip away “not 
to television but literally into thin 
air,’ referring to the audience 
which listens either to radio nor 
television. 

Noting the relatively high cost 
of TV shows compared to radio, 
Mr. Shugert reminded that televi- 
sion “is the only medium, in ad- 
dition to motion pictures, which af- 
fords the sponsor an opportunity to 
make an actual sales demonstra- 
tion.” He reviewed TV’s progress 
since the war. 

In referring to TV’s impact and 
growth, he told the Ohio group, 
“Enjoy yourself—it’s later than 
you think, but it’s not too late. 


Leonard O. Groves 


LEONARD O. GROVES, 52, secre- 
tary to the board of directors of 
The Baltimore Radio Show Inc., 
owner and operator of WFBR 
Baltimore, died in Baltimore May 
21. Mr. Groves had been associated 
with WFBR since 1927. He 1s 
survived by two brothers, Norman 
and Paul Groves. 
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Management 


RANK L. STRAND appointed gen- 

eral manager of University City 

Broadcasting Corp. (WKID-AM- 
FM), Urbana, Ill. 


WILLARD SCHROEDER, formerly 
radio and television director at Ket- 
chum, MacLeod & 
Grove, Pittsburgh, 
and before that as- 
sociated with Cros- 
ley Broadcasting 
and Hearst Radio 
as manager of 
WINS New York, 
and sales manager 
of WCAE Pitts- 
burgh, appointed 
general manager 
and secretary of 
WOOD Grand Mr. Schroeder 
Rapids, Mich., and 


Grandwood Broadcasting Co. He re- 


places STANLEY W. BARNETT, re- 
signed. Mr. Barnett’s future plans 
have not been announced. 


JACK PARKER, formerly with WSAM 


Saginaw, Mich., and before that news 


correspondent for ABC, appointed di- 
rector of station operations for KCRG 
Cedar Rapids, Iowa, MEREDITH 
KOERNER appointed director of fa- 


cilities and research for Saginaw 


Broadeasting Co., licensee of WSAM- 
AM-FM. He has been with company 


for four years, and before that was 


with WSBT South Bend, Ind. 
JACK SHEFRIN, 


staffs of KMBC Kansas City, Mo., and 
manager of KNAL Victoria, Tex. 


San Francisco. 
with Muzart 


continues as commercial 


RALPH TUCHMAN, 





named assistant to Harrison M. Dun- 
ham, general manager of KTTV. 


coordination of liaison between station 


and film producers in connection with 


January, he was Hollywood news edi- 
BROADCASTING. 





Admen Elect Sigmund 


WILLIAM F. SIGMUND, partner 


Washington, was re-elected presi- 
Advertising 
Vashington at the annual election 
held a fortnight ago. 


CAMPBELL SOUP 


Drops Murrow, Keeps ‘Club 15’ 


CAMPBELL SOUP CO. (Franco- 
American), Camden, N. J., through 
its agency, Dancer - Fitzgerald - 
Sample, New York, will cancel 
sponsorship of Edward R. Murrow, 
five times weekly on CBS, effective 
at the end of this season. The com- 
pany will retain its Club 15, 7:30- 
7:45 p.m., five times weekly on CBS. 

The cancellation came after a 
fortnight of negotiation between 
the agency and the network, with 
the latter refusing to allow Camp- 
bell Co. to retain the 7:45-8 p.m. 
time without Mr. Murrow. CBS, 
it was understood, feels that an 
adveitiser in that time period must 
buy Mr. Murrow. Campbell Soup, 
meanwhile, has bought part of the 
caytime show Double or Nothing 
en NBC. The Club 15 portion is 
hendled by Warwick & Legler, 
New York. 





WPWA FULLTIME 


Ceremonies Mark Extension 


ELABORATE § dedication  cere- 
monies were scheduled this past 
Saturday (May 27) to mark the 
sta-t of fulltime operation—from 
6 a.m. to 1 a.m. daily—by WPWA 
Chester, Pa., on 1590 ke with 1 kw. 

Special six-hour program was to 
have included a transcribed 15- 
minute tribute to the independent 
station from Vaughn Monroe and 
his orchest-a at 7 p.m. WPWA also 
reports it received congratulations 
from such artists as Songstress Jo 
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MARKING his 25th anniversary as 
broadcaster, Dr. Howard Hanson i; oo : 
director of the Eastman School Mike Flyn 
Music of the U. of Rochester, ». eh 
ceives from William Fay, vice presi Andrew in 
dent of Stromberg Carlson Co, gn —- 
general manager of WHAM Roh. 

ester, a special WHAM citation, Followin 
Since 1925, Dr. Hanson and the Eos. 
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man School of Music Symphony Press in | 
Orchestra have combined to presen: ignment i 


many programs over WHAM and the indrew 0 
NBC network. In 1946, Mr. Hanon} vith the 
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. ~# sent out 

Stafford, Ed Sullivan and (Cop. Washingt 
ductor Arthur Fiedler of the Bos. ¢ory. W 
ton Pops Orchestra, whose concerts wveral 
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Sunday evening. Celebration was ‘ of NBI 
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WPWA bought signoff spots on irew ef 
WVCH Chester and WJMJ Phila. over flood 
delphia to publicize its evening} ypc. HB 
schedule. 
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WPWA first began operation on Berkeley, 
Oct. 17, 1947. WRC an 
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Respects 
(Continued from page 38) 
gred. He then proceeded to 
srk his way down, acceding to 
positions as managing editor 
finally sports editor. 
Mr. McAndrew first cast his 
gwspapering lot as a stringer 
morter for the sports desk of 
Washington Times-Herald at 
she munificent wage of 25¢ per 
eh. His stipend averaged $15 
week during the summer 
@nths when he worked in the 
flerald’s morgue from noon to mid- 
sight. 
At the insistence of his uncle, 
Vike Flynn, who was the Times- 
Herald’s managing editor, Mr. Mc- 
Andrew left the newspaper field, 
mporarily, to enter Catholie U. 




















Sary as : 
INson (|), 
hoo! of 
Ster, te. 
Ce presi. 
Co. and 
M Roch. 











































Joins Up 


Citation, Following his graduation, he was 
the East. I sired as a copy boy for United 
ymphon } press in Washington. A UP as- 
) Present ignment in 1935 brought Mr. Mc- 
and th} indrew one of his first contacts 
. Hanson with the broadcasting industry. 
Peabody | When the country’s rivers got out 
¢ hand, young McAndrew was 
~f gnt out on a plane tour of the 
id Con} Washington area to get a flood 
he Bos. tory. While on this story he met 
concerts | sveral radio newsmen, among 
A each} them Carleton Smith, now manag- 
On Was | ¢& of NBC-TV network. 
ddition,} 4 year later, Mr. McAndrew 
pots On| Grew a similar flying assignment 
: Phila- wer flood waters—but this time for 
evening |} yBC. He had been hired as as- 
: sistant news editor by Kenneth 
ition on 


Berkeley, then general manager of 
WRC and WMAL (NBC Red and 


Blue outlets in Washington) and 
now head of WMAL. 

In this news capacity, he stapled 
up his first Esso Reporter news- 
cast from the UP wire in early 
1936, and handled continuity ac- 
ceptance for the two stations. 

In 1937, when NBC moved 
Washington offices from the Na- 
tional Press Bldg. to the Trans- 
Lux Bldg., Tom Knode (now with 
NBC-TV station relations in New 


its 


York) was hired as Mr. McAn- 
drew’s assistant. Together they 
handled day and night news cov- 
erage. 


With the start of World War II 
in Europe in 1939 Bill McAndrew 
was assigned to cover Capitol Hill 
as NBC Washington expanded its 
newsroom coverage. The following 
summer he covered the political 
conventions in Chicago and Phila- 
delphia. 

Leaves NBC in 1940 

In December 1940 Mr. McAn- 
drew joined BROADCASTING as ex- 
ecutive news director, a post which 
he held until February 1942 when 
he became information director for 
the Board of Economic Warfare. 

Following the split of the Red 
and Blue Networks in July 1942, 
Mr. McAndrew rejoined radio’s 
ranks as news editor for WMAL- 
Blue where he produced Watch the 
World Go By, featuring Earl God- 
win under sponsorship of Ford 
Motor Co. The Ford series ended 
in January 1944 and Mr. McAn- 
drew joined WRC as news room 
manager. 

Promotions followed in order: In 
April 1947 he was appointed as- 


sistant to NBC Washington Vice 
President Frank M. (Scoop) Rus- 
sell; in February 1948, supervisor 
of NBC Washington stations; in 
March 1949, general manager of 
WRC-AM-FM and WNBW, where 
his “two fronts” task began. 

Bill McAndrew approached the 
radio-TV problem with a working 
philosophy: “Radio is an advertis- 
ing medium; television is a sales 
medium. . . Hit television where it 
ain’t—hit hardest on AM where 
TV doesn’t cut.” 

Sees Rigid Demands 

As general manager of a profit- 
able AM outlet, Mr. McAndrew 
can’t go along with the thesis that 
radio is on the way out, though 
some contraction and change in 
format are to be expected, he points 
out. 

“After skimming the cream off 
the top for the past 20 years radio 
now has to use some ingenuity— 
which means better programming, 
and a better promotion and mer- 
chandising job, for both stations 
and clients,” he explains. 


For television, he feels that 
afternoon programming will be 
the difference between red and 


black ink and that it will be “essen- 
tial” for stations to get into day- 
time TV to show a profit. 

One of 32 charter members of Ra- 
dio Correspondents Assn., Mr. Mc- 
Andrew was named president last 
March and has been a recognized 
leader in the organization’s long 
and diligent fight for parity of news 
privileges on Capitol Hill. He was 
one of four members of the original 






executive board which activated 
the Senate Radio Gallery in 1940. 

One of Mr. McAndrew’s favorite 
forms of recreation is reading his- 


torical novels and railroad maga- 
zines. Another is an avid predilec- 
tion for police calls which come 
through his shortwave receiver at 
home. While these calls do not 
exactly spur Mr. McAndrew to 


take off “on the double” for a fire 
or robbery, they do serve a worthy 
purpose, one tied up with the 
station itself. 

At his bedside are two telephones 
—one connected with NBC in the 
Trans-Lux Bldg. by direct wire. 
When the NBC official chances up- 
on a shortwave tip on a fire, 
robbery or some local disaster 
worth local news coverage, he tele- 
phones to WRC newsroom. 


Other Affiliations 

Mr. McAndrew also is a member 
of the Washington Advertising 
Club, National Press Club, the 
Kiwanis and Sigma Delta Chi, the 
latter membership of recent vin- 
tage. Other memberships include 
the Electric Institute of Washing- 
ton board of directors and Wash- 
ington Board of Trade. He at one 
time served on NAB’s new defunct 
Research Committee. 

Mrs. McAndrew is the former 
Irene Byrne of Waterbury, Conn., 
who met the Washington executive 
while she was a student at Trinity 
College in Washington. The Mc- 
Andrews have two daughters, Irene, 
10, and Mary, 4, both of whom 
attend the Campus School at 
Catholic U. 
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FCC HEARINGS 


Reassigns Johnson Cases 
REASSIGNMENT of cases being 
handled by FCC Hearing Examiner 
J. Fred Johnson Jr. at the time of 
his death [BROADCASTING, May 8], 
Was announced by the Commission 
last week. Five proceedings are 
involved. 

Examiner Elizabeth C. Smith has 
been designated to preside at the 
nearly completed hearing to deter- 
mine whether Western Union may 
interconnect its inter-city TV relay 
facilities with those of American 
Telephone and Telegraph Co. No 
date has been set for its resump- 
tion. Examiner Basil P. Cooper has 
been named to conduct a common 
carrier complaint proceeding in- 
volving Western Union and certain 
international carriers. 

Examiner Jack Blume is to pre- 
side at the hearing on the bid of 
WOBS Jacksonville, Fla., to switch 
from 1 kw day to 1 kw fulltime on 
1360 ke, directional. Case will begin 
July 24. Examiner J. D. Bond has 
been designated to handle the li- 
cense renewal hearing for World 
Wide Broadcasting Co. interna- 
tional broadcast stations (WRUL 
et al) at Boston beginning Aug. 15. 

Earlier the Commission desig- 
nated Examiner James D. Cunning- 
ham to preside over its investiga- 
tion of the news policies of G. A. 
(Dick) Richards and his three sta- 
tions, WJR Detroit, WGAR Cleve- 
land and KMPC Hollywood. This 
proceeding will be held de novo, the 
Commission ruled last week. 





NATIONAL NIELSEN-RATINGS* TOP PROGRAMS sews 





(TOTAL U. S., INCL. SMALL-TOWN, FARM AND URBAN HOMES—and including TELEPHONE and NON-TELEPHONE HOMES) 


Current 


Rating Coren 

Current Previous Homes Current Previous ha 
Rank Rank % Rank Rank % 

EVENING, ONCE-A-WEEK (Average For All Programs)... . (9.4) 5 18 My Rg ® aor (Sterling) (ABC .. 
1 1 Lux Radio Theatre (CBS) ............ 25.7 6 2 Arthur Godfrey (Nabisco) (CBS 
2 3 Jack Benny (CBS) ................ 19.4 7 14 Ma Perkins (CBS) ........... vee Ht 
3 2 Godfrey’s Scouts (CBS) ....... 18.8 8 7 Romance of Helen Trent (CBS) ; 18 
4 1 Walter Winchell (ABC) ............. 17.9 9 6 Backstage Wife (NBC) ...... 7 
5 4 Fibber McGee and Molly (NBC) .......__17.2 10 16 Rosemary (CBS) ........... ef 
6 8 My Friend Irma (CBS) ............. 16.5 DAY, SATURDAY (Average For All Programs)....... oo. 
7 9 Charlie McCarthy Show (CBS) ....... 15.5 1 1 Armstrong Theatre (CBS) .. wees 
8 7 Amos ‘n’ Andy (CBS) ............... 15.2 2 3 Grand Central Station (CBS) . 
9 30 F.B.1. in Peace and War (CBS) ....... 14.9 3 5 Stars Over Hollywood (CBS) . <a "1 
10 24 This Is Your F.B.1. (ABC) ........... 14.8 DAY, SUNDAY (Average For All Programs)....... ees: an 

EVENING, MULTI-WEEKLY (Average For All Programs).... (5.9) 1 2 True Detective Mysteries (MBS) ...... 9 
1 3 CounterSpy (ABC) ......cccccccce: 11.5 2 3 Martin Kane, Private Eye (MBS) ..... 18 
2 1 RN ts 6a a vik Gicvw keacaisecete 10.8 3 1 NE IIIS Siniccsaisinsasé.ccewocauen M4 
3 4 pee eet CODD ink cc wcccesceses 9.6 Copyright 1950 by A. C. NIELSEN CO. 

WEEKDAY (Average For All Programs). piacdias tue iaai aces aupcins bia (5.5) NOTE! Number of homes is obtained by applying the “NIELSEN, 
1 1 Arthur Godfrey (Ligg. & Myers) (CBS) 10.3 RATING” (%) to 40,700,000—the 1950 estimate of Total United State, 
: : Ha gl > cous, GSC) peas 9.2 Radio Homes. 

ight to lappiness SEE. gino a. a.cloe-a 8.9 *Homes reached during all or any part of the program, 
4 8 ee Gl RO MD ccc cccctvesecnes 8.6 homes listening only 1 to 5 minutes. — 
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ARREN C. STICKLER, chief of 


section of 
and 


examination 
Engineering 


Field 
Monitoring 


Div., FCC, named communications of- 


ficer of CAP’s 


network. 


newly-licensed 


radio 
He will be in charge of con- 


trol station for National Capital Wing 
of CAP and 20 to 25 stations to be in 


completed network. 
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Park Ave., New York. New telephone 
number is Oregon 9-2435. 
GEOFFREY B. BENNETT joins Chi- 
cago office of RCA Victor Custom 
Record Sales Division as sales repre- 
sentative. He formerly was East In- 
dian branch manager in Calcutta of 
Columbia Graphophone Co. Ltd. 


CHARLES MICHELSON Inc., New 
York, announces contracts signed by 
KMUR Murray, Utah; WERH Hamil- 
ton, Ala.; KTTS Springfield, Mo.; 
WPPA Pottsville, Pa., and KTOK 
Oklahoma City. 


RED CROSS announces that series, 
Your Blood Saved My Life, is avail- 
able through local Red Cross chapters 
to radio stations in communities where 
National Blood Program is in opera- 
tion. 


JIM McGUINN, radio publicist, is the 
father of a boy, Brian, born May 16 
at Tarrytown, New York. 


EVERETT F. GOODMAN, vice presi- 
dent of Harry S. Goodman Productions, 
New York, is the father of a boy, 
born May 23. 


Equipment 


SAM NORRIS, previously executive 
vice president of Amperex Electronic 
Corp., Brooklyn, N. Y., elected presi- 
dent of corporation. 


Dr. LLOYD T. DeVORE named man- 
ager of electronic laboratory at Gen- 
eral Electric’s Electronics Park, Syra- 
cuse, N. Y., effective July 1. He is 
presently member of electrical engi- 
neering department at U. of Illinois. 


WILLIS O. JACKSON, former sales 
manager of Edward-Harris Co., At- 
lanta (DuMont distributor), appointed 
southeastern regional sales manager 
of Allen B. DuMont Labs Receiver 
Sales Division. He will headquarter 
in Marietta, Ga. 

CAXTON BROWN retires as chairman 
of executive committee of Weston 
Electrical Instrument Corp., Newark, 
N. J. He retains his post on board 
of directors and is available to firm as 
consultant. He joined Weston in 
1901. 

MUZAK Corp., New York, announces 
price reduction of vinyl biscuits made 
effective immediately. 

LARGE, new building purchased by 
RCA to provide additional 126,000 sq. 
feet of space for expansion of electron 
tube manufacturing facilities at its 
Harrison, N. J., plant. 


PERMOFLUX Corp., Chicago, an- 
nounces new cone, with ideal response 
is claimed, for its 8T8-1 high-fidelity, 
8-inch speaker. Manufacturer reports 
that speaker when properly baffled 
compares in performance with any 12- 
inch speaker on market. 
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LaGRANGE OUTLET 


FCC Grants Daytime Station 


NEW AM outlet for 500 w dy. 
time on 1300 ke has been grante 
to LaGrange Broadcasting (p, 
LaGrange, IIl., in a final decision 
issued by FCC. Initial ruling alg 
has been reported to grant a new 
station on 1490 ke with 250 w fy). 
time at Greenville, S. C., to Pied. 
mont Broadcasting Co. and to deny 
competitive bid of William ¥, 
Drace for the same assignment at 
Greer, S. C. [BROADCASTING, May 
15]. 

In the LaGrange ruling the FCC 
found the outlet would cause only 
slight interference with three other 
stations and this was considered 
insufficient to preclude a first fa- 
cility to LaGrange. Grantee is 
partnership of Russell G. Salter 
and Charles F. Sebastian. Hear- 
ing Examiner J. D. Bond in the 
1490 ke initial decision ruled out 
the Drace bid since the applicant 
failed to appear at the hearing. 
Piedmont Broadcasting is a part- 
nership of Vardry D. and John 
Arthur Ramseur; Charles B, 
Britt, 16% owner and _ general 
manager of WLOS Asheville, 
N. C., and his father, Joe H. 
Britt, 30% owner WLOS. 


TERRACE plowing contest held near 
Clearwater, Kan., was attended by 
Governor Frank Carlson and covered 
by KFH Wichita. 


SOUTH CAROLINAS 


SUPERMARKET 
HAS 3 8% 


OF SOUTH CAROLINA'S 


DRUG SALES 


MAKE \T YOURS WITH 


L.A 


GREENVILLE.S.C-S000 WATTS 


The News-Piedmont Station 


“NB For Greenville-Anderson- 
Spartanburg Markets 
Represented by Avery-Knodel 
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BROADCASTING 


RATE STRUCTURE 


NARSR Critic Answered 


pAVORABLE comment has been 
ceived by National Assn. of 
Radio Station Representatives for 
ts stand to prevent “demoraliza- 
tion” of the TV and radio rate 
¢ructure, according to - F. Flan- 
wan, NARSR managing director. 
Replying to A. iH. Kirchhofer, vice 
president of WBEN-AM-TV Buf- 
flo, Mr. Flanagan defend ed 
YARSR’s position as expressed in 
, letter to Procter & Gamble Co. 
[BROADCASTING, April 17]. 

Mr. Kirchhofer wrote Mr. Flan- 
agan May 20 in reference to “your 
organization’s attempts to speak 
for broadeasters and to your un- 
glicited advice as to how radio 
stations should be operated.” He 
gid WBEN and WBEN-TV are 
operated “to give the best possible 
srvice to the listening public” and 
added that station representatives 
are free to view the business “pri- 
marily as a matter of the dollars 
they retain as commissions on bus- 
iness placed with the stations they 
represent.” ; 

“We consider representatives 
subordinate to our control,” Mr. 
Kirchhofer said. “Delusions of 
grandeur about their making sta- 
tion policy should be reduced to 
rubble.” 

Mr. Flanagan, in replying to the 
letter, said he was surprised “be- 
cause it indicated to me that you 
had almost completely misunder- 
sood our association’s position.” 
His Feb. 24 letter to Mr. Kirch- 
hofer and the April 12 letter to 
P&G “were not intended to convey 
any responsibility on our part for 
sation behavior, but only to pre- 
vent the demoralization of the rate 
structure of our industry.” 

The April 12 letter, addressed 
t0 Howard Morgens, P&G vice 
president, charged P&G was seek- 
ing three-year rate freezes from 
TV stations in placing its Beulah 
Show on ABC-TV. Dancer-Fitz- 
gerald-Sample, P&G agency, said 
2) stations had accepted the pro- 
gram on firm two-year contracts 
at present rates with an option for 
renewal the third year at rates not 
exceeding an increase of 334% 


oer present levels and calling for 
full 52-week schedules. 


is the PEAK 
in TOPEKA 


REPRESENTED BY 


WEED & COMPANY 








Production 


continuity director of WEOL 
Elyria, Ohio, joins WCAV Nor- 


BY: LEE, formerly announcer and 


folk, Va., as head of continuity and 
traffic departments. 
CHARLES (Red) DONLEY, sports 


director for WSTV 
Steubenville, Ohio, 
for past two years, 
named assistant 
program director 
of station. 


CLARENCE 
LEISURE, KNBC 
San Francisco an- 
nouncer, is_ the 
father of a girl, 
Katherine Susanne. 


TERRY KIELTY, 
formerly with 
CFRA Ottawa and 
WDMG Douglas, 
Ga., joins WEAV Plattsburg, N. Y., as 
program director. 


PERRY GILLAM, formerly’ with 
WJJM Lewisburg, Tenn., joins an- 
nouncing staff of WSIX Nashville. 


JIM TRAVIS, formerly of WCNT 
Centralia, Ill., and GIL GREEN, new 
to radio, join staff of WJJM Lewis- 
burg, Tenn. Mr. Travis was also 
previously on staffs of KOMA Okla- 
homa City, KGO San Francisco and 
KFOR Lincoln, Neb. PEGGY MARS- 
TON, member of continuity depart- 
ment, appointed continuity editor 
for WJJM, succeeding KATHERINE 
PATTERSON, resigned to be mar- 
ried. 


JERRY GAINES, with WHAT-FM 
Philadelphia since March 1950, ap- 
pointed chief announcer at station. 


BOB MATTHEWS, formerly general 
construction contractor, appointed to 
newly created post of supervisor of 
CBS Hollywood television facilities. 
He will be responsible for supervision 
of stage crews, scenery construction 
crews and property department opera- 
tions. 


Mr. Donley 


MILTON GREEN, staff announcer at 
WNOR Norfolk, Va., appointed pro- 
gram director. Mrs. ROSE LANCAS- 
TER and Mrs. NELLIE D. GRIFFIN 
join station’s continuity department. 


CARLO DeANGELO, formerly pro- 
ducer for Treasury Hour series, Hill- 
top House and other programs, ap- 
pointed producer of Ave Maria Hour, 
weekly religious program under 
auspices of Friars of the Atonement. 


NETTIE SMILEY, formerly continuity 
chief at KVFD Ft. Dodge, Iowa, and 
OLIVE PERCIVAL join continuity 
staff of KFAB Omaha, Neb. 


EDWARD P. RODEN, program man- 
ager of WHEN (TV) Syracuse, N. Y., 
resigns, effective June 1. He was 
associated with WBKB (TV) Chicago 
for two years before joining WHEN. 


Future plans have not been an- 
nounced. 
BYINGTON COLVIG, formerly con- 


tinuity acceptance editor for KGO San 
Francisco, joins KECA Hollywood 
continuity acceptance department. He 
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BOB ROBB, 


transfers 


who 
department at KECA-TV, in 


replaces 
to same 
addition to 
there. 

DENNY WALKER, 
WJJM Lewisburg, Tenn., joins an- 
nouncing staff of WNAH Nashville. 


MARK SHEELER, morning man for 
WPIK Alexandria, Va., is author of 
“Mark Remarks” column for Fairfax 
(Va.) Sentry. Column was previously 
published in Providence (R. 1.) Herald 


News. 


STAN ARMSTRONG, announcer for 
CBX Edmonton, resigns to join radio 
division of publicity bureau, Dept. of 
Fisheries, Ottawa. 

H. J. KONOW joins Norwegian section 
of CBC International Service, Mon- 
treal, as announcer, 


GLENN RANSOM named production 
manager at WGN Chicago, where he 
has worked on production staff for 
past eight years. He has been acting 
head of department since early this 
year. 

BOB CRAGER, program director and 
disc jockey at WWCO Waterbury, 
Conn., selected to appear on ABC’s of 
Music show on CBS. 


JOE PYNE, formerly of WVCH Ches- 
ter, Pa., joins announcing staff of 
WHAT Philadelphia. 

THERESA TUTTELMAN, record li- 
brarian for KLAC-AM-TV Hollywood, 


and George Russell, singer, were mar- 
ried May 16. 


JIM WALTON, m.c. of Coffee Call on 
WHAS Louisville, returns to show 
after having broken his ankle two 
weeks ago. 

JIMMY CAPPS, disc jockey at WPTF 
Raleigh, N. C., is the father of a boy, 
James Jr. 


DON AMECHE replaces DON Me- 
NEILL as toastmaster on ABC’s Break- 
fast Club (five-a-week, 8 to 9 a.m., 
CDT) for six weeks from June 26 
while Mr. McNeill and his family 
vacation in Europe. 

LEE H. BRISTOL Jr., program di- 


rector for NBC-TV and Louise Baber 
Wells have announced their marriage. 


handling literary rights 


formerly with 





Valentine Day Plans 


RADIO is one of the media whose 
use is planned for promotion of 
Valentine’s Day 1951 by the Na- 


tional Valentine’s Day Council. 
Group last week selected next 
year’s Valentine’s Day poster, 


bearing the slogan, “The Day for 
Those You Love.” The Council 
is now preparing a kit on how to 
sell gifts for Valentine’s Day 
which it will release this summer. 
Council headquarters are at 350 
Fifth Ave., New York. 


VOCM St. John’s, Newfoundland, has 
started commercial programs on Sun- 
day. It reportedly is first station in 
Newfoundland to do so, others carry- 
ing only religious programs on Sunday. 



















NAME WELC STAFF 


Station to Debut in June 


RUSSELL A. MARION, formerly 
associated with WDVA and WBTM 
Danville, Va., has been appointed 
general manager of WELC Welch, 
W. Va., new 1 kw daytime station 
scheduled to go on the air during 
June on 1150 ke, according to How- 
ard R. King, president, Pocahontas 
Broadcasting Co., permittee. 
Other station appointments in- 
clude Sid Hear, program director; 
Frank Harville Jr. and Francis 
(Sonny) Starling, announcers, and 
Howard R. King, chief engineer. 
In addition to Mr. Marion, corpo- 
ration executives are D. C. Brad- 
berry, supervisor of maintenance, 


McDowell County Schools, secre- 
tary-treasurer, and Sam _ Sidote, 
senior clerk, Easter Gas & Fuel 


Assoc., vice president. Representa- 
tive will be Joseph H. McGillvra. 





SFAC Elects Officers 


SAN FRANCISCO Advertising 
Club elected new officers at its 
weekly luncheon meeting, May 10. 
Elected were: 


President, Everett M. Runyon, sales 
promotion manager of California Pack- 
ing Corp.; vice president, Charles H. 
Ferguson, vice president and general 
manager of BBDO; secretary, Helen 
Ennis, copy writer at Biow Co., and 
treasurer, Harry F. Borden, Borden 
Printing Co. Burton C. Granicher, 
Pacific Coast radio and television di- 
rector for McCann-Erickson Inc., spoke 
on “Television—Threat to Radio.” 
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AKING a negative approach to 
yer the popularity of Bob 

Scholz, disc jockey for WBEL Be- 
loit, Wis., is ads in 
local paper. Headed, “Beloit’s most un- 
popular dise jockey Hair raising 
isn’t it!” distorted picture of Mr. 
Scholz follows with text reading, in 
part, “Surveys ... prove that nobody 

. ever listens to this goof. 12,342 
cards and letters received during past 
12 months indicate something or 
other. The only reason we keep 
him on the air is that he won’t let his 
sponsors out of the contracts they so 
foolishly signed.” 


one of series of 


Massive Promotion 


PROMOTION which reached crowds 
of people attending 1950 Home Show 
in Washington was used by WPIK 
Alexandria, Va. Station, reportedly 
only in area which participated, used 
display featuring leather couches and 


chairs, making it one of few places 
where tired walkers could relax. Con- 
tinuous tape-recorded music on PA. 
system promoted station’s “pleasant 
music” policy. One show daily was 
aired from booth and a “guess-the- 
number-of-miniature-homes-in-the-fish- 
bowl” gimmick was carried. Station 
estimates that over 100,000 people 


passed booth during 10 day exhibition. 
Gorgeous Gourds 


YEARLY promotion on Gordon 
Thomas’ Top O’ the Morning show on 
WTMJ Milwaukee netted new high in 
listener requests for “Gordon’s Gor- 
geous Gourds”—17,013 letters—highest 
in eight years. Previous high, set 
last year, was 16,685 requests. Each 
spring since 1943 Mr. Thomas has of- 
fered free packets of gourd seeds each 


morning for two weeks. Listeners 
enter their grown gourds in annual 
fall exhibit sponsored by station at 


Milwaukee’s Radio City. 
WTAR-TV Summary 


BLUE-toned brochure including facts 
on market, coverage, facilities and pro- 
gramming, sent to trade by WTAR- 
TV Norfolk, Va. Also included is 
week’s program log, program from sta- 
tion’s initial presentation, Operation 
Pioneer, packet of tickets for admit- 
tance to Operation Pioneer, paper eye- 
glasses with WTAR-TV written around 
rims and jigsaw puzzle picture of 
coverage area sent to trade as pre- 
opening promotion in April. 


‘Uncle Sam’ Says 


UNCLE SAM was measured for a new 


suit—of statistics, that is—according 
to attractive brochure released by 
NBC, giving results of BMB Study 
No. 2. Booklet, decorated by tape 
measured Uncle Sam, states that 
“Broadcast Measurement Bureau re- 


‘Gates 


Promotion 


leased its Study No. 2, a coast-to- 
coast survey of radio listening. The 
outstanding fact in this is NBC’s 


.. In 1949 adver- 
money in NBC 
network.” Book- 
pages with 
America’s No. 1 


unequalled bigness. . 
tisers invested more 
than in any other 
let’s well-designed 
slogan, “. . . NBC, 
advertising medium.” 


close 


Timebuyers’ Special 
“CHECK-LIST for timebuyers .. .” 
is legend of new direct mail promotion 
piece sent to trade by KNBC 
Francisco. Copy urges: “Consult 
KNBC for a point-by-point run down 
on this check-list for timebuying and 
convince yourself that KNBC is the 
station of Northern California : 
the record shows KNBC is the choice 
most often; KNBC has more program 
time sold. ” List cites size and 
loyalty of audience and cost per im- 
pression as top items among 10 offered 
for checking. 

WTVJ News Display 
APPARENTLY first news promotional 
tie-up in television field transacted by 
WTVJ (TV) Miami, Fla., with Illus- 
trated Current News for placement of 
promotional displays. Lee Rutwich, 
station manager, reports display pieces 
carrying news photos and WTVJ in- 
signia are to be placed in 50 leading 
stores in area. ICN to service each 
display with news photos three times 
weekly with station giving each par- 


San 


ticipant one spot announcement per 

week for sharing in promotion. 
‘Vertical’ Audience 

ELEVATOR passengers in National 


Bank Bldg., home of WOOD Grand 
Rapids, Mich., are receiving Just Plain 
Bill, Linda’s First Love and variety 
of other programs offered to station’s 
clients as “plus value.” Listener re- 
action to date is incomplete, but eleva- 
tor attendants appear enthusiastic and 
occasionally passengers become so ab- 
sorbed they forget to get off at proper 
floor, attendants report. Despite heavy 
“vertical” audience, WOOD has no 
present plans for selling new elevator 
radio service to sponsors. 


Student Documentaries 


OFFICIAL charter of operation given 
to Futura Radio Production Co., a 


has tt 
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Junior Achievement Inc. organization, 
by its sponsor, WXYZ Detroit. Con- 
sisting of teen-agers, Futura Produc- 
tions has been studying and working 
in WXYZ studios, under guidance of 
Jack Rellis, on development of special 
series of teen-age documentary radio 
programs. WXYZ Inc. received from 
Junior .Achievement Inc. a plaque of 
appreciation for its efforts in providing 
leadership, advice and counsel to stu- 
dent group. 


WHIO-TV Cards 


THREE-PRONG promotion by WHIO- 
TV Dayton, Ohio, employs bookmarks, 


baseball schedules and post cards. 
About 2,000 bookmarks were dis- 
tributed to book stores, libraries and 


book lovers. They picture WHIO-TV 
tower on front side with list of 27 
top TV shows on reverse side. Base- 
ball card bears photographs of Cin- 
cinnati Reds baseball team members on 
cover with schedule of all Reds games 
to be telecast listed inside. Bulk was 
distributed to bars, TV set owners and 
prospective owners. Direct mail ma- 
terial features 5 x 8% post cards 
which come in blue, green and peach 


colors, showing imprint of WHIO 
tower. 

WOW Tours 
SEEING three major league baseball 


games in two days is treat in store for 
midwest sports fans as planned by 
WOW Omaha for its Tip Saggau base- 
ball weekend. According to WOW 
Sportscaster Saggau, tour will leave 
Omaha July 22 at 7:30 a.m. to see St. 
Louis Cardinals play Boston Braves 
that Saturday night and then journey 
to Chicago for Sunday afternoon 
double-header between Cubs and New 
York Giants at Wrigley Field. Tour 
also includes all meals and sightseeing 
trips. Led by Mr. Saggau, trip is of- 
fered on first-come, first-served basis 
for $58.50 per person. Highlight of 
family picnic reunion at Vennelyst 
Park, Omaha, June 17, will be attend- 
ance of nearly 450 midwest farmers 
who were members of three WOW 
Farm Study Tours (to Europe in 1948, 
West Coast in 1949 and recent “New 
South” tour). Mal Hanson, WOW farm 
service director, announced that be- 
tween 600 and 1,000 persons are ex- 
pected. 


Facts and More Facts 


ATTRACTIVE blue booklet entitled 
“So Who Listens to WQXR?” 
released recently by the New York 
station. Results of comparative study 
audience analysis, conducted by The 
Pulse Inc. for WQXR, are given in 
detail in booklet. Random sample of 
WQXR listening families and equal 
number of families who never listen 
to station were asked identical ques- 
tions, and results showed that “Twice 
as many heads of WQXR families are 
in the executive classification than are 
found among the non-WQXR listeners 


. three times as many WQXR 
family heads are college graduates 
50% of WQXR family incomes 


are $5.000 a year or over,” according 


to station report. 

WTOP Joins Circus 
THAT old colossal in showmanship 
the cireus—was put to use by WTOP 
Washington when Ringling Bros. and 
Barnum & Bailey opened in Washing- 


BROADCASTING ® 





ton May 18. Station des 
biggest, most gargantu: 
licking during show carr 
awe-inspiring WTOP 
right under big top. J« 
on mike proclaimed to 
that WTOP has “The 
ence in Town.” 
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WFEC Miami, 
log which also includes map of sta. 
tion’s coverage. Promotion Piece cover 
contains wording, “Greater Miamj’s 
Home Station,” with call letters ¥ 
black banner and photo of Martha 
Chase, WFEC fashion editor, Data 
also includes listing of population fig- 
ures, number of homes, valuation of 
real estate and general financial Die. 
ture of Miami metropolitan district, 


issues Schedule 


Bowling for Listeners 
AIMING at listeners like tenping 
WNAX Sioux City-Yankton, §S. Dz, has 
published 20,000 copies of WNAX 
Bowling News for distribution at 
bowling alleys in the Dakotas, Minne 
sota, Nebraska and Iowa, as official 
report of WNAX’s five-state tourna. 
ment held this spring in Sioux City, 
Over 9,210 bowlers participated jp 
WNAX tournament. Total value of 
trophies including cash reached 
nearly $28,000. Another effort by 
WNAX is Your Neighbor Lady promo: 
tion which features large cards for 
advertisers to display at point-of. 
purchase. Space is available for 
client’s imprint and cards can be dis. 
tributed through field representatives, 


HST’S FCC PLAN 


Lucas, Benton Score Opponents 
CHARGES that spiteful opposition 
to President Truman and other 
“political motivations” accounted 
for “some of the votes” against 
the FCC and other reorganization 
plans [BROADCASTING, May 22] and 
that the Senate ‘absolutely and 
completely ignored” Hoover Com- 
mission and Presidential recom- 
mendations in rejecting them were 
leveled in the upper chamber last 
week. 

Sen. Scott Lucas (D-IIl.), Demo- 
cratic majority leader, complained 
on the floor that Senators who op- 
posed the transfer of power to the 
FCC Chairman “could not fall back 
on that objection” on the FCC plan 
since the President already had 
such power. He said the Senate 
had ignored the wishes of the 
Hoover group and President Tru- 
man. 

Sen. William Benton (D-Conn.) 
charged that “political motiva- 
tions” influenced voting on the FCC 
plan, and said that had it been 
considered earlier in the session, 
the “fate of [FCC and other] plans 
would perhaps have been different.” 

In the case of FCC, he told col- 
leagues, antagonism to FEPC— 
“even to the President himself be- 
cause of his courageous leadership 
on civil rights”—influenced voting 
against the FCC plan which was 
beaten by a bare constitutional ma- 
jority of two votes. 

The Truman proposal for FCC 
would have transferred certain eX- 
ecutive and administrative fune- 
tions from the Commission to its 
Chairman, including disposition of 
work assignments, contro] over usé 
and distribution of funds, and ‘ap- 
pointment or supervision over all 
personnel. 
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' | “VIC” DIEHM says: 
Commercial 
HR pointes J. (Mo) MONAHAN ap- Watch 


















Pr pointed commercial manager of 
Ce Cope W AVZ New Haven, Conn. He 
Mian? was formerly on sales staff of KHMO 
ters on Hannibal, Mo., and before that was 
Marth, with WEIM Fitchburg, Mass. 

-. Data DANIEL H. HOPE Jr. new to radio, 
tion fig. joins KXOK St. Louis sales depart- 
ation of ment. He was formerly with sales 
“ial Die. department of General Mills. 

district, 









VIRGIL 





V. EVANS, 


formerly com- 
mercial manager of WCOG Greens- 






ies boro, N. C., joins sales department 
wa of WFMY-TV Greensboro. He was 
 NAX associated with WSPA Spartanburg, 
tion at 














































Minn S. C., before going to Greensboro. 
d ee 

official | THIS picture of her bosses at Gray & Rogers, Philadelphia agency, and acut- WILSON (Lefty) LEFLER, sales 
tourna- | yt of a blown-up bathing-beach picture of Mrs. Patricia Nelson, secretary to service manager of ABC Western 
X City. | jhe firm’s art department, were the bosses’ gifts to Mrs. Nelson when she Division, takes over supervision of Ol ly 
ited in | itt to make a career of marriage. With the cutout are (clockwise) Terrance all sales service and traffic matters 
a 6. Casey, Charles Rae Evo, William H. Jepson, J. Philip Blank, Vincent for network’s Western Division. 
reached ~ 

7 * Benedict, W. Frederic Clark, Guy Fry, Claude W. Ely Jr. and Russell R. Gazzara. ywAaRGARET MALONEY, formerly 
promo- egy with New Orleans Item, joins WDSU 
s New Orleans as sales representative. 
= haa WABB CASE lhapvedopavaianp anges 
ma: BIG 7 ‘Guilty’ Pl Filed JACK DAVIS, salesman for John 
le for us ty ea rile Blair & Co., Chicago, for past four 
be dis. KMBC-KFRM Cover Event 


‘atic, | —$—$—$——$==—<—<—=—=—_- SENTENCE inthe WABB Mobile, ars, transfers to sales staff of 
Ala., conspiracy case, involving five nS ee Se: 


men indicted last January in con- WILLIAM TODD, formerly of Mont- 


COMPLETE coverage of an entire 
\N afternoon’s track meet, known to 


5 , : nection with an assault on a sta-_ real office of William Wright, radio 

e particularly difficult to describe tion engineer, has been set for station representative, appointed com- 

ments | irom a broadcaster’s standpoint, June 19 and subsequent dates, fol- mercial manager of CKOX Wood- 

+ : is successfully at . EA ‘ . , stock. He is succeeded at Montreal 

»sition | ™#S ——*. = s 7 tle lowing a guilty plea entered May by GUY NEWSAN, formerly of Na- 
other | te Big Seven Conference Colle- 17 by J. E. Tait, one of the princi- : ° ; 


iate meet in Lincoln, Neb., May tional Broadcast Sales, Toronto, sta- 
yunted : ine reported aah mee ° tion representative firm. 
gainst J“) ne : 


* 
sa be it, w s identifie : : 
The problem was handled by Sam Mt Tat, who has been identified SEARS & AYER Ine. appointed na- 
zation : & as a former business agent of ie gto NO - WPRBC Mi 
2] and Molen, sports director of KMBC- Motion Picture Operators Local tional representative for WPBC Min- 
KFRM, Kansas City, Mo., and is’ - : : neapolis-St. Paul. 


pals involved. 


y and CE Ee ah tele te he oh 519, filed with Mobile Circuit Court ; : 
Com- ae eri ai the "Midw yen a plea to an earlier grand jury W POR Portland, Me., appoints Ever- 
con- Fo z dips oltacanagar pe ) d indictment charging him with con- ¢tt-McKinney, New York, as its na- 
were fronted by the element of time, Mr. tional representative. 


spiring to assault Dean H. Durham, 
transmitter engineer, last January, CHARLES GRANT Jr., former edi- 
according to the Mobile Press torial assistant for Alfred M. Best 
Register, owner of WABB-AM-FM. Co., New York publisher, joins Pan A 
American Broadcasting Co. as assistant 


r last | Molen decided to use a tape-record- 

to describe events as they hap- 
Jemo- | ned throughout the afternoon. 
lained | He then went on the air live from 


J ae ws Station’s engineers have been on as 
_ | the U. of Nebraska Memorial Sta- ‘ , advertising manager. 
“ th dium at 5:15 p.m. and broadcast Strike since October 1949, though i a ppt! , 
phe until 6 p. m. WABB has continued normal oper- JULIAN F. HAAS, commercial man- 


ations. At that time the newspaper ger of KARK Little Rock, Ark., 
offered a $1,000 reward for infor- elected president of Little Rock Ad 


. : Club. He previously served as a di- 
mation leading to arrest and con- oi e 
rector and vice president. 


’ plan By supplementing his direct 
had | broadcast with recorded portions of 
enate | earlier events, Mr. Molen was able 























t ae Be . é viction of persons who poured acid a 
F the apiner napardinees 45-minute fea- through cable holes, disrupting JOHN PEARSON Co. appointed na- 
Tre | Se it ete coverage of the after- WABB-AM-FM and telephone tional representative of KPAC Port Tl e 
noon’s activity. ions i Arthur, Tex. nas 
omn.) - 
wm . DON DONAHUE, member of sales 
; ee a See er | department of WKBW Buffalo, N. Y., . 
pins ] 9 3 0 eas 1 9 5 0 KELT HEARING and Eileen Dowling, formerly with when you alr your 
. Wm. Weintraub Agency, New York, 
ssion 20th Anniversary Year f oes “ 1p ne ae ten Sales Message on 
plans y FCC Sets June 6 in Electra yy announced their marriage May g 
a 4. 6 ® Q HEARING on the transfer and li- — = 
Dr _ 66 99% cense applications of KELT Elec- . 
at H O OPE R tra, Tex., was ordered by FCC last World Sells Series 
ch} *(average 5 cad week to commence June 6 in Elec- ; : ; 
— ieee, 1950) , tra. The Commission indicated it WORLD Broadcasting System, 
sits | wished to investigate whether the New York, has sold its Forward 
was proves the best buy a : SP nig ee see 3 aS ht laa 
. KELT permit has been transferred America series featuring Walter 
] ma- | in ey P ‘ is s ‘ : HAZLETON, PENNA. 
| D > without approval. Houston to the following stations 
FCC ANVILLE, VA, Assiened 250 w daytime on 1050 for local sponsorship: for further Enlightenment 
n et is ke, KELT seeks a license to cover WTBF Troy, Ala.; WRLD West Point, 
‘ i ¥ P j ‘mi € 7a.; J Jes Yar th, Mass.; ° 4 ° 
func- its construction permit and _ to pe gy —— I — ne , d, bb Vic Diehm 
ee transfer the CP from a partner- j — es we 
‘0 its : : . Mont.; KDLR Devils Lake, N. D.; 
on of — ~~ a Ms Oe Jr. boy st WROW Albany, N. Y.; KOLN Lincoln, or 
; rank Lindsay d/b as Oil City Neb.; WDAK Columbus. Ga.; WEED . 
ined me HOLLINGBERY Broadcasting Co. to a new corpora- Rocky Mount, N. C.; KSLM Salem, Robert Meeker oe 
z wW : nie may,  Ore.; KTFS Texarkana, Tex.; KSVC 521 Fifth Avenve, New York City 17, N. Y. 
r all (d) ABC lkw (n) tion of the same name and owner- Richfield. Utah: WMON Montgomery. 
ship [BROADCASTING, Nov. 6, 1949]. w. Va.; WSBF Beatrice, Neb. ee TT 
ting BROADCASTING e Telecasting May 29, 1950 & Page 51 



























































































































FCC REVOKES 


KTXN KFTM WXLT Licenses 


LICENSES of three standard sta- 
tions were revoked by FCC last 
week on grounds that transfers of 
control had occurred without Com- 
mssion approval. They were KTXN 
Austin, Tex., KFTM Fort Morgan, 
Col., and WXLT Ely, Minn. 

All three stations were given 
until June 7 to request a hearing 
on the revocation orders, which 
otherwise would become effective 
June 26. If a hearing is requested, 
the orders would be set aside pend- 
ing final decision in the proceeding. 

Meanwhile, the Commission des- 
ignated for hearing the license re- 
newal application of WJVA South 
Bend, Ind., a 250-w daytime station 
on 1580 ke licensed to St. Joseph 
Valley Broadcasting Corp. WJVA 
was extended on temporary license 
until Sept. 1. FCC gave no reason 
for its hearing order. 

KTXN, licensed to Radio KTXN 
Ine. and assigned 1 kw daytime on 
1370 ke, has pending an application 
for FCC consent to transfer of con- 
trol to Edward C. James from 
Thomas G. Harris, John W. Stay- 
ton, J. Chrys Dougherty, Nat Har- 
ris Jr.. Mrs. James P. Alexander, 
Joseph Cocke and John S. Braun 
[BROADCASTING, April 24]. FCC 
contended, however, that control 
already had been transferred to 
Mr. James through a management 
agreement. 

KFTM, assigned 500 w daytime 


Mr. Frank Coulter 

Young and Rubicam 

New York City 

Dear Frank 

Never wuz much doubt thet WCHS 

is West Virginny’s most lissened to sta- 
tion, but sump- 
thin’ happened 
t’other day 
thet shore 
pinted hit up. 
iver year th’ 
patrol boys 
goes ter Wash- 
ington ter see 
th’ sights, an’ 
this year @ 

busload 


whole 


of ’em lit out 


for th’ Nation- 
al Capital. 
Now, hit’s 
oney natteral 
thet parents 
an’ sech ud 
worry a good 
bit “bout their 
kiddies, so ar- 
rangements 
wuz made fer 
ter notify ever’ 
body jest as 
soon as th’ bus 
got ter Wash- 
ington. An’ 
Frank, d’yuh 
know whut 
they done? 
They arranged 
fer ter call 
WCHS 
give th’ 
ter our 
> and git 
message 
thetaway! They 
L bestest way they cud 
think uv since durned near ever’one 
round here lissens ter WCHS! Jest 
nother proof, Frank, thet WCHS is 
definitely West Virginny’s Number 
One Station, an’ folks whut buys time 
for their clients is allus glad ter know 
thet. They likes ter deal with th’ sta- 
tion folks lissen ter most! 


across ter th’ homes 
said hit wuz th’ 


Yrs. 


Algy 


WCHS 
Charleston, W. Va. 
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on 1260 ke and licensed to Fort 
Morgan Broadcasting Co., has pend- 
ing an application to assign its 
license to Morgan County Broad- 
casting Co. Robert Dolph and 
Robert McCollum, licensee partners, 
are to hold 61% interest in the new 
firm with newcomers including L. 
R. Christensen, Corder Smith, 
Frank Smith, Rainsford Winslow 
and Charles F. Kronkow [BROAD- 
CASTING, March 6]. 

WXLT, licensed to Ely Broad- 
casting Co. and assigned 250 w 
fulltime on 1450 ke, has pending an 
application to transfer control from 
Charles W. Ingersoll to Lynn C. 
Thompson, Cornelius Thompson, 
Harold Henry, Cyrille Fortier, 
Mirth Lutnes, Nellie Ingersoll and 
L. W. Andrews. Mr. Andrews, who 
would own 16%, is a radio consult- 
ant, owner of KFMA Davenport, 
Iowa, and one-third owner of WTIM 
Taylorville, Ill. [BROADCASTING, 
Feb. 27]. 


Auto Budgets 


(Continued from page 19) 


Co. from 10:30 p.m. to conclusion. 
Agency for Blatz is Kastor, Farrell, 
Chesley & Clifford, New York. 

The DeSoto-Plymouth dealers 
have held tight to their successful 
Groucho Marx show, You Bet Your 
Life, through the strike and will 
replace it for the summer with It 
Pays To Be Ignorant. No informa- 
tion is yet available as to whether 
Mr. Marx will be back with the 
dealers next fall. In addition, the 
DeSoto factory account has bought 
one week’s spots on 292 stations, 
telling the public that cars are com- 
ing soon. BBDO is the agency for 
this group. 

Outside Detroit, at the huge Wil- 
low Run plant of Kaiser-Frazer, 
things are beginning to stir, with 
the introduction of the new 1950 
Kaiser. Spot radio in about 30 
markets was used in a 10-day test. 


The long awaited small car of 
K-F is due in the late summer, 
and plans for this showing are 


just being made by K-F and its 
agency, William H. Weintraub Co. 
Spot TV in the largest markets is 
said to be a sure thing, with AM 
plans not yet made. 

Chrysler Corp., for Chrysler cars, 
through McCann-Erickson, is about 
to buy the NBC-TV 8:30-9 p.m. 
Tuesday time for a new show, 
Treasury Agent, when Texaco Star 
Theatre abandons the 8-9 p.m. hour 
for summer hiatus. When Texaco 
returns next fall to that time, 
Chrysler will move to Thursday 
8:30-9 p.m. on NBC-TV, according 
to present plans. 





Lewis Sets Tour 


DOROTHY LEWIS, coordinator, 
station relations for United Na- 
tions Radio, will leave tomorrow 
(May 30) on a_ coast-to-coast 
three-month tour of 50 cities. Miss 
Lewis will hold about 75 confer- 
ences with broadcasters and UN 
leaders to discuss the new United 
Nations code for commercial spon- 
sorship and UN plans for the com- 
ing season. 


BAB Marks Ist Year 


(Continued from page 23) 


undertaken and is continuing on a 
regular basis include: 

(1) Dealer co-op bulletins, in- 
tended to keep stations posted on 
news of advertising campaigns 
whose expense is shared by manu- 
facturer and dealer. About 200 such 
bulletins have been circulated for 
AM stations and 75 for TV. 

(2) Direct mail pieces. A total 
of 400,000 cards have been sold to 
stations for their own mailing. 

(3) Monthly series of retail in- 
formation folders, which cover im- 
portant facts about individual re- 
tail businesses. These enable local 
radio salesmen to have at their 
disposal basic facts about busi- 
nesses whose advertising they are 
soliciting. 

(4) Preparation of elaborate 
brochures which are intended even- 
tually to compose a library of in- 
formation on basic promotion types. 
The first, ‘“Radio’s Feminine 
Touch,” was released two months 
ago, along with a complete direc- 
tory of.women’s shows in radio. 
Others on news, farm, sports and 
transcribed programs are in work. 

(5) Publication of “Pitch,” an 
information sheet published at no 
special regularity, but whenever, 
in Mr. Mitchell’s words, “we have 
something to say.” 

‘Pitch’ Achievements 

“Pitch” is at least partly respon- 
sible for stimulating broadcasters 
against free-loading by the Army 
in its recruiting program, as well 
as for informing subscribers of 
all kinds of general sales news. 

Now nearing completion is an- 
other strip film, with accompany- 
ing script, called “How To Pick a 
Winner,” a presentation of national 
spot advertising. It is scheduled 
for release in mid-June. 

Another project nearing frui- 
tion is the preparing of a special 
booklet giving tips on commercial 
television production. This book 
will show tricks of production in 
displaying numerous kinds of prod- 
ucts in television, and will enable 
local telecasters and their adver- 
tisers to learn at a glance the 
techniques that have been acquired 
painfully elsewhere. 

BAB in its first year, has done 
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1000 watts fulltime —! 






HEN 
W covreit 
WwW 


“all the things we hoped tp do. E sonity 0 

says Mr. Mitchell. "| voceedings 
But he envisions a much bigger ‘ur and 20 

job that should be done in @ day ‘ing up SIXT 


up all speech 
| members, 
gatatives. 

Director Bo! 
joadeast at 


of bigger budgets and bigger staff 

He would like to be able t wu. 
derwrite new research to bolster 
radio and television sales talks th 
expand BAB’s staff to include field war after 1 
men, to increase the production and 4 station | 
distribution of sales tools to hel yevious nig 
local salesmen. 1" 


Maybe if staff additions that Mr tt 
Mitchell hopes for material J STORY. ° 
»# ¢ Ame 


there’ll be enough people in New 
York a year from now to hold a 
celebration for the second birthday. 


RICHARDS CASE 


three shows 
ton by Amer? 
is provided 
through th 
Workshop 
Harllee. Vé 


FCC Orders New Start —_ 
y 0, Pp 
A COMPLETE new start in FOCs| meee, and: 


hearing on the news policies of } srating ph: 
G. A. (Dick) Richards was ordere4 | the Charles 
by the Commission last week, ¥ 

The move, which strikes from 


the record the 2,315 pages of testi. ~_—* 
mony presented during the three _ for 
week session held before the death ccken t 
of Examiner J. Fred Johnson Jr, } sisls for h 
was made upon motion of Mr } dential tra 
Richards’ counsel, to which the} major ad¢ 
FCC legal bureau offered no ob. | vewed we 


jection [BROADCASTING, May 13, | 0:2" Chal 
22). < ’ I Reclamatio 


The hearing is scheduled to re. 


sume in Los Angeles June 5 with | sasHION 
Examiner James D. Cunningham } dimaxed b 
presiding. In seeking a fresh | bewilderme 
start, Trial Attorney Hugh Fulton | ster until 
and associated counsel for Mr, | ™@ fer Ea 
Richards asserted that court de- | ily fash 
cisions have upheld the need for _— * 
a new start when an examiner a w iatir 
dies in mid-trial. Otherwise, they Apparel, n 
claimed, Examiner Cunningham | jrnished 
would be unable to judge the | secialty s 
credibility of witnesses who testi- | iful youn 
fied before Judge Johnson in ses- } taining 
sions last March. Welle, di 
Mr. Richards is owner of KMPC merated | 

Los Angles, WGAR Cleveland, and 
WJR Detroit. The hearing con- | yRsT fo 
cerns charges that he ordered | sored wh 
KMPC staff members to slant news | iitle of W 
against the late President Roose- }| @ elepha 
velt’s family and certain minority | "BUD e 
groups. License-renewal applica- ie Bee 
tions and a trusteeship plan for doing T 
the three stations are at stake. i tery ; 
tanding 


Kuli 
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HEN Davenport, Iowa’s city 
WH counes decontrolled rents May 
17, WOC-AM-FM there gave 


yrtunity to sit in on 
proceedings § via tape-recorded, one 
our and 20-minute broadcast. Set- 
‘ing up six microphones, outlet picked 
9 all speeches from floor, from coun- 
‘il members, a! final vote by repre- 
gatatives. With commentary by News 
jirector Bob Redeen, playback was 
joadeast at 11 p.m., little over one 
jour after meeting ended. Next morn- 
ing, station presented edited version of 
previous night’s broadcast. 


emmunity op] 


Dance and Music Series 
gISTORY of folk dances and music 
4 America to be traced in series of 
three shows on WMAL-TV Washing- 
’ by American U., that city. Talent 


ton ‘ 
is provided by local high schools 
hrough the university’s Television 


Workshop under supervision of Ella 
farllee. Van Beuren W. De Vries is 
jirector. First show, aired 11 p.m., 
Yay 25, presented Chippewa Scalp 
Dance, and series will continue demon- 
trating phases of those arts, down to 
the Charleston. 


Watts Interviews 


TRAVELING some 300 miles to Cas- 
ner, Wyo., Lowell Watts, farm re- 
porter for KLZ Denver, managed to 
interview two top administrative offi- 
tials for his farm show when Presi- 
dential train stopped in Casper for 
major address. Personages_inter- 
viewed were Secretary of Interior 
(scar Chapman and Commissioner of 
Reclamation Michael Straus. 


Fashion Shows 
FASHION show at Easter, which was 
dimaxed by male dancer running in 
wilderment from one model to an- 
ither until he had decided on his part- 
nr for Easter Parade, has grown into 
ily fashion program on WHIO-TV 
Dayton, Ohio. Show is set against 
ekground of three modern settings 
ud distinctive floral arrangements. 
4yparel, millinery and accessories are 
finished by local department and 
gecialty stores and modeled by beau- 
tful young women. Show is carried 
ustaining and produced by Eileen 
foelle, directed by Don Wayne and 
urrated by Pegge Farmer. 
WBUD ‘First’ 

HIRST for WBUD Trenton, N. J., was 
wored when Jack Walsh, contender for 
tile of World’s Strongest Man, lifted 
m elephant. Feat was broadcast by 
WBUD exclusively and sponsored by 
itetz Beer. Strongman not only lifted 
tephant, when Hunt Bros. circus was 
jaying Trenton for Lions Club benefit, 
tut two men and platform they were 
tanding on. Total weight, lifted four 


Programs 


inches from floor, was 4,400 lbs., hailed 
as new world’s record. 


Celebrity Interviewer 


BOB DeROOS, San Francisco Chron- 
icle columnist, is featured on new celeb- 
rity interview program on KRON-TV 
San Francisco. Program, carrying 
title of Mr. DeRoos’ newspaper column, 
“Now Hear This,” is sponsored by 
James Motor Co., San Francisco Nash 
distributor. Agency is Elliott, Goetze 
& Boone same city. 


Merchandise Auction 


AUCTION audience rating program, 
designed both for radio and television, 
announced by WKBS Oyster Bay, N. Y. 
Designed and copyrighted by Lee Hol- 
lingsworth, WKBS president, show is 
presented one hour each day when 
different accounts donate merchandise 
certificates for their lead-in scripted 
advertisement. During period, prod- 
ucts represented by sponsors are auc- 
tioned off to listeners who phone in 
bids. 
Children’s Hour 

NEW feature for children added to 
Saturday morning schedule of WWSW 
Pittsburgh. Quarter hour feature is 
named Once Upon a Time and carries 
recorded albums of music and stories, 
spun by Ray Schneider. Feature ends 
at 10:15 a.m., and is followed at 11:30 
by children’s talent show from En- 
right Theatre which is sponsored by 
Ward Baking Co. 


Audience Sells 
AUDIENCE participators use Sell It 


Yourself, new show on KPIX (TV) 
San Francisco, to hawk their unwanted 
odds and ends to viewing audience. 


Show is handled by Lee Giroux, free- 


lancer, and sponsored by Chemicals 
Inc., Oakland, on 52-week contract. 


Garfield & 
agency. 


Guild, San Francisco, is 


One-Man Show 


AMONG longest one-man shows in 
radio are sessions of Bob O’Donnell, 
disc jockey on WARC Rochester, N. Y., 
station claims. Mr. O’Donnell shoots 
records and chatter to audiences six 
and one-half hours nightly, except 
Saturday and Sunday. Saturday night 


finds him behind turn tables for nine 
Over 700 fans sent telegrams 


hours. 


HOWARD J. McCOLLISTER | 


Regional Representatives 


0 BELLAGIO, LOS ANGELES « BR 04705 





* 


Shows with a Hollywood Heritage * Member N-A:B- 








to Mr. O’Donnell during his first month 


with WARC, station reports. 


‘Just Kids’ 


GIVING children opportunity to go to 
party every Saturday, KLAC-TV 
Hollywood has started hour weekly 
Just Kids audience participation pro- 
gram. Aimed at children 4 to 12 years 
of age, program will consist of con- 
tests, stunts and games to be indulged 
in by children chosen from studio audi- 
ence. Chubby Roland is m. c. of pro- 
gram which is produced by Anderson- 
Snader, Hollywood. 


Famous Lies 


CASE HISTORIES from files of late 
Leonarde Keeler, perfector of lie de- 


tector and inventor of Keeler poly- 
graph, are being aired from WGN 
Chicago on MBS. Called The Hidden 


Truth, half-hour show is written by 
Jack La Frandre, who works with 
Eloise Keeler, Mr. Keeler’s sister. 
Henry Weber and orchestra supply 
the music as written by Kenneth 


Churchill. 
Prisoner’s Labor Aired 


FIRST public performance of “The 
Bastille Concerto,” written by Charles- 
town State Prison inmate, was given 


May 18 over WMEX Boston on The 
Prisoner Speaks series. Concerto was 
written by Prisoner Malcolm (full 


name withheld), who worked for more 
than three years under supervision of 
Arthur J. Marsh of Wellesley, instruc- 
tor at music at State Prison Colony 
in Norfolk. Trumpet player in several 
orchestras before he entered prison, 
Mr. Malcolm during his sentence has 
studied music theory, harmony, coun- 
terpoint and composition through 
Massachusetts U. Extension corre- 
spondence. 


WCPO-TV Programming 


TELECAST of what it 
worst ball games on record aired by 
WCPO-TV Cincinnati. Outlet carried 
contest between team made up of Cin- 
cinnati disc jockeys and record sales- 
men and softball outfit representing 
Cincinnati Police Dept. WCPO decided 
to let town in on fun after platter 
spinners’ defeats in first two non-tele- 


calls one of 


cast contests caused much hilarious 
comment. WCPO discers in lineup in- 
cluded Paul Dixon, Bill Fields and 
Walter Phillips. 

All Night Sale 
WOOK-FM Silver Spring, Md., re- 
mained open all night May 19 when 


what station called “world’s most un- 
usual marathon race” was broadcast. 
Occasion was in connection with birth- 
day May 20 of D. T. Gardiner, presi- 
dent of Provident Life Insurance Co., 
as well as 57th birthday of insurance 
company. Sales staff of 90 worked all 
night to give him unique present. 
All worked to sell as many policies to 
“those who sleep usually during day 
as well as to those who never sleep 
and really need insurance.” WOOK 
broadcast results each five minutes 
throughout night beginning at 8 p.m. 
and ending Saturday morning at 6 
o’clock. Marathon broadcast was in- 
terspersed with music. 
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‘Feature of the Week 


& 
XN ~ 

Congratulating a winning farmer 

couple, Mr. and Mrs. J. D. Inabinet 

of Pioneer, Tex., is Mr. Jones (l). 


IT WAS a great day May 16 for 
soil conservation, Texas farmers 
and businessmen—and for radio. 
A program devoted to the “Save 
tne Soil” awards celebration held 
that day originated 9-9:30 p.m. at 
KTRH Houston, scene of the 
awards-giving, and was broadcast 
with CBS cooperation to 15 sta- 
tions in the Southwest including 
Texas, Oklahoma and_ western 
Louisiana. 
Opening portion of the broad- 
cast was aired from the Rice 
Hotel Crystal Ballroom at the 
special “Save the Soil” award din- 
ner. Former Texas Attorney Gen- 
eral William McGraw, -acted as 
master of ceremonies. Attending 
were such dignitaries as U. S. 
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Jack Shannon (1), public relations 

director of the Humble Oil Co. in 

Houston, presents the plaque to J. 

B. Linn, KGNC’s farm and ranch 
editor. 


Sen. Clinton P. Anderson (D- 
N. M.), former Secretary of Agri- 
culture; Gen. Harry H. Johnson, 
U. S. Dept. of Agriculture repre- 
sentative in Mexico, and Jesse H. 
Jones, former Secretary of Com- 
merce and KTRH owner. All are 
active in soil conservation work. 
Stations winning awards for 
“Save the Soil” programming in 
1949 included KFRD Rosenberg, 
KGNC Amarillo and WFAA Dal- 


las, all Texas [BROADCASTING, May 
8]. 

Following Mr. McGraw’s refer- 
ence to notables attending the din- 
ner, the program scene shifted to 
KTRH studios where a panel made 
vp of outstanding farmers and 
businessmen discussed soil conser- 
vation. Panel talks were led by 
George Roesner, KTRH farm di- 
rector, and Waters Davis Jr., presi- 
dent, National Assn. of Soil Con- 
servation District Supervisors. 

At the program’s close, the 
broadcast returned to the ballroom 
where Texas Gov. Allan Shivers 
made the special “Outstanding 
Farmer of Texas” award to Mer- 
rell J. Stewart of Garrett’s Bluff. 
Program climaxed KTRH collabo- 
ration with the NASCDS in or- 
ganizing and coordinating “Save 
the Soil” efforts as a_ public 
service. 

Stations carrying the program 
were KTUL Tulsa; KOMA Okla- 
homa City; KWFT Wichita Falls, 
Tex.; KLYN Amarillo; KRLD 
Dallas; KWKH Shreveport, La.; 
KLOU Lake Charles, La.; KTBC 
Austin; KTSA San _ Antonio; 
KEYS Corpus Christi; KGBS 
Harlingen, Tex., all CBS affiliates; 
and Texas State Network stations 
KBST Big Springs; KRBC Abi- 
lene and KGKL San Angelo. 


On fll l Accounts 


HEN Bob Stuart walked 
W inte Lannan & Sanders 

Ltd. last October, his pur- 
pose, as a station representative, 
was that of trying to sell. But 
instead of selling his clients to the 
Dallas advertising organization, 
Bob sold himself. Today, as radio- 
TV director, he is in charge of 
billings which on one account alone 
are expected to top $100,000 for 
1950. 


Not yet 25 vears old, Rober 


Emmett Stuart a 


packed his career 
with a wide variety 
of experience be- 
fore joining Lannan 
& Sanders. Born 
Oct. 27, 1925, he was 
reared in Texar- 
kana, Tex. His 
father was a men’s 
clothing salesman- 
merchant, his moth- 
er a writer. After 
the death of his 
mother — Bob was 
only six months old 
at the time—he was 
reared by a widowed 
aunt. Completing 
the Texarkana 
schools, he succes- 
sively attended 
Southwestern U. at Georgetown 
and Texas U., both Texas institu- 
tions. 


He did not take a degree, decid- 
ing that experience was better. He 
went to work and studied nights. 

The story of those years of Bob 
Stuart’s life would be far from 
complete without mentioning that 


in 1942 he decided to help Uncle 
Sam with some very important 
business. ‘“Misrepresenting’” his 
age—he was only 16 at the time— 
he enlisted in the Navy. He served 
until 1945 in the submarine serv- 
ice, getting, as he put it, “a few of 
the usual medals.” 

While still in the service, he be- 
came interested in radio as a vo- 
cation. He did freelance produc- 
tion work on the West Coast. 
Then there were a few false starts 

in movies, band bus- 
iness, PR and some 
more radio. Next 
he did some audio- 
visual educational 
material, such as 
film and transcrip- 
tions for submarine 
training units. 
Finding the West 
Coast too crowded 
after the war, he 
tried college for a 
while. Then, hear- 
ing that a new sta- 
tion (KFTS) was 
opening up back in 
the old home town, 
he dropped in to 
chat, offered to help 
out writing some 
copy and was hired. 

He next joined KNOW Austin 
as chief announcer, went to KCNC 
Fort Worth as assistant program 
director and then accepted the 
managership of KNET Palestine. 
Next came the general managership 
of KELL Waxahachie-Ennis. The 
KELL CP, however, was not acted 
upon, the stockholders did not con- 
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struct, so Bob joined Ken gi, 
as assistant manager of Ral 
Reps, establishing the Dallas of, 
Then came his affiliation last Q, 
tober with Lannan & Sanders, 

As Lannan & Sanders radiozy 
director, a one-man depart 
Bob Stuart is perhaps proudest of 
his connection with the account of 
the far-flung Transcontinental Bog 
System, holding corporation 
the separate operations, Pagif, 
Western, Rocky Mountain, Dixie: 
Southern and Continental bus sys 
tems. 

Radio Billings 

Radio billings of the Transegp 
tinental account began on April 26, 
1948, when the Lannan & Sanders 
agency was formed. From billing 
of less than $10,000 in 1948, 
1949 slightly higher, Transconti. 
nental’s billings this year will top 
$100,000, based upon task appro. 
priations and budgets expended to 
date. This will not include téde 
vision, Bob says, but that medium 
has a budget in reserve appro- 
priated in addition to others, 

As of this date, Bob reports, 
Lannan & Sanders has only one 
other account active in radio. Sey- 
eral others of a regional or local 
nature are in the planning stage 
but will not allow disclosure of any 
details, he said. 

Bob and Greta Louise McLarty 
were married April 26, 1947. The 
Stuarts have two sons, Robert Em- 
mett II, born Feb. 29, 1948, and Ar- 
lie Terrill, born March 29, 1949, 

When it comes to clubs and fra- 
ternities, Bob puts himself down 
as mostly a non-joiner. He is now 
serving an elected term as a Ves- 
tryman at St. George’s Episcopal 
Church in Dallas, handling adver- 
tising, publicity, promotion and 
planning. 

His hobbies are writing—fiction 
and non-fiction for stage, screen, 
radio. He ghost-writes several ac- 
counts on a freelance basis, in- 
dulges musically with the bass and 
the drums and is interested in all 
sports. 
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Everyone is watching 


these outstanding TV stations... 


WSB-TV e: Atlanta 
WBAL-TV Baltimore 
“a WN AC -TV Boston 


McLarty 
347, The 


bert Em. KFI-TV Los Angeles 


, and Ar- 
), 1949, 


if dowd W HAS -TV Louisville 


le is now 
pie KSTP-TV M’‘p’'l’s-St. Paul 
‘ion and 
-* WTAR-TV _. .Norfolk 
i i KPHO-TV Phoenix 


ate WOAI-TV San Antonio 


They are all leaders in their 
markets with years of showmanship, 
business and broadcasting experience 


behind them and are represented by 


EDWARD PETRY & CO., INC. 


NEW YORK + CHICAGO + LOS ANGELES + DETROIT 
ST. LOUIS - SAN FRANCISCO + DALLAS + ATLANTA 


asting 









Page 2 


ADVERTISERS: Now, you can buy Hollywood-produced, audience-tested, 
high-Hooperated TV shows on a spot basis at prices you can afford! 





One of Paramount's TRANSCRIBED SHOWS: A half-hour—once a week—of hilarious comedy and heart- 
lifting melody served up in robust Western style. M.C’d by the smiling Western-TV star, Spade Cooley, one of 
the most versatile and ingratiating personalities on the West Coast. 


FORMAT: Film-recorded highlights of the regular Saturday night jamboree at the mammoth Santa Monica Ball- 
room as telecast by KTLA, Los Angeles. Featuring Spade Cooley and his popular Spade Cooley Orchestra, with 
such talented artists as Ginny Jackson and Les Anderson, plus a 10-gallon-Stetson-ful of guest variety acts every 
week. 


RATINGS: The Spade Cooley program on KTLA usually ranks among the West Coast's “Top 10” most popu- 
lar TV shows, frequently climbing into the “Top 3.” It boasts the phenomenal average Hooper Telerating of 
36.4 for the 9 months (Aug. ‘49-Apr. ‘50) that television audience measurements have been reported for the 
Los Angeles market. The Hooper ratings are confirmed by Videodex, which reported Cooley in No. 5 spot for 
April, and by Tele-Que which also reported Cooley in its April “Top 10.” 


Available soon to advertisers in one or more TV markets on a spot basis. Also available to TV stations with 
privilege of resale to local advertisers. Open-ended for commercials. Other Paramount transcribed pro- 
grams include “Wrestling from Hollywood” and “Time for Beany,” popular 15-min. 5-times-weekly puppet 
adventure series . . . at a fraction of original production costs. 
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KTLA Studios - 5451 Marathon St., Los Angeles 38 - HOllywood 9-6363 
Eastern Sales Office - 1501 Broadway, New York 18 + BRyant 9-8700 
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ONES HITS “FOXES' 


proc COMR. Robert F. Jones 
warned sound broadcasters last 
week against “foxes” of the in- 
dustry who, he said, may be in- 
terested in seeing sound radio 
live “just long enough to make the 
transition” to television. 

At the same time he expressed 
a fear that UHF television broad- 
casters may find themselves “in 
the same box” that F'M is in today, 
if manufacturers fail to push 
UHF reception equipment. 

Speaking Wednesday at the an- 
mal spring meeting of the Ohio 
Assn. of Broadcasters at Colum- 
bus (story page 44), he reiterated 
that he felt radio and TV can 
live “side by side.” 

But “foxes” do exist, he warned, 
identifying them as “the multiple 
interest broadcasters, who, oddly 
enough, have the best sound facili- 
ties and who, as I have said before, 
kim off the cream of the adver- 
tising dollar in sound broadcasting 
in Ohio.” 


SWIFT APPOINTED 


WCBS-TV Key Posts Filled 


IN LINE with its policy of inte- 
grating AM and TV _ operations 
om an administrative level, CBS 
last week ap- 
pointed G. Rich- 
ard Swift as gen- 
eral manager of, 
WCBS-TV New 
York in addition 
to his position as 
general manager 
of WCBS (AM), 
the network’s key 
station. 

At the same 
time, Mr. Swift 
announced. other 
appointments to key positions on 
his staff. 

Clarence Worden, WCBS di- 
tector of special features and pub- 
lie service, was named assistant to 
Mr. Swift. Richard Doan, former 





Mr. Swift 


administrative head of Martin 
Stone Radio Assoc., New York 


production firm, was appointed di- 
tector of TV programs. George R. 
Dunham Jr., eastern sales manager 
(television) for CBS Radio Sales, 
Was named sales manager of 
WCBS-TY, 

Don Ball and Don Miller will 
femain as program director and 


Sales Manager, respectively, of 
WCBS (AM). “ “< 
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He continued: 


I identify a multiple-interest broad- 
caster by investment and annual re- 
turn. That is, a broadcaster whose 
investment and annual return on 
sound broadcasting is a small frac- 
tion of his total investment and an- 
nual return in_ television station 
ownership, television network owner- 
ship and operation, and in television 
receiver manufacturing —and fre- 
quently more than one of them. 

Now, if you recognize the fact that 
his interest in sound broadcasting is 
about to be small compared to the 
vast potential of earning power in 
this new medium of _ television— 
whether it be station ownership, net- 
work ownership and operation or 
television receiver manufacturing— 
then I think you are heading for real 
trouble if you don’t recognize the fox 
slinking along the trail. 


You sound broadcasters are not con- 
fronted with a competitor who is pri- 
marily interested to see this medium 
live, but one who may be interested 
in seeing it live just long enough to 
make the transition to the new me- 
dium. 


He warned that if clear-channel 
stations get additional power, then 
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Raps ‘Multiple Interest’ Operators 


Mr. JONES 


other sound broadcasting stations 
will have to compete with “a super- 
signal from super-power stations.” 
Further, he asserted, when and if 
the network owner decides that TV 


dollars are easier to get than 
sound radio dollars, then he can 
“blow the whistle on every net- 
work-affiliated sound broadcaster’s 
rate card by merely refusing to 
renew the affiliation contract ex- 
cept at a lower rate.” 

Escape from “the effect of such 
a toboggan,” he said, lies in in- 
creased emphasis on local program- 
ming—‘selling time on a _ local 
basis to local merchants.” 


Radio-TV Accord 


But Comr. Jones found evidence 
“on every hand” that radio and 
television can live side by side. 
“History,” he said, “confirms the 
prophets that no _ wide-awake 
medium of intelligence has ever 
gone into complete eclipse because 


of the introduction of another 
medium.” 
In the television field, he con- 


ceded there is basis for “concern” 
about operations in the little- 
known UHF region. He considered 
it clear that manufactures will not 
build UHF tuners into VHF sets 


(Continued on Telecasting p. 13) 





TRI-COLOR TUBES 


DEVELOPMENT of two more tri- 
color direct view TV tubes were 
reported to FCC last week, one by 
Paramount Television Productions 
Inc. and Chromatic Television 
Labs. Inc., and another by Don 
Lee Broadcasting System. 

Allen B. DuMont Labs. reported 
it had received a patent for a new 
tri-color, single-gun tube just a 
fortnight ago which has both cam- 
era and receiver applications 
[TELECASTING, May 22]. 

Paramount indicated its tube is 
to be ready for showing about 
June 15 and requested permission 
of FCC to participate in the color 
TV hearing to offer evidence. De- 
tails of the tube construction were 
not revealed. 

Don Lee Broadcasting, accord- 
ing to Willet H. Brown, network 
president, has filed application for 
patents for its tube under the name 
of “Color-Vision.” Mr. Brown 
made the disclosure in a report to 
FCC on the first six months of 
intensive “Color-Vision” and stere- 
oscopic television development 
conducted at the network by Harry 
R. Lubcke, director of television 
research and color for Don Lee 
Broadcasting. 


In the Paramount-chromatic pe- 
tition, filed by Paul A. Porter, ex- 
FCC chairman and member of the 
Washington law firm of Arnold, 
Fortas & Porter, it was explained 
Paramount Television Productions 
is a stockholder of Chromatic Tele- 
vision Labs. and is collaborating 
with the latter “in development of 
a new tri-color direct view tube 
which can be utilized in all of the 
color television systems which are 
under consideration” in FCC’s 
color TV hearing. 


Termed Compatable 


It was explained Chromatic was 
organized specifically to develop 
and produce this new tube and it 
has entered into contracts with 
Machlett Labs. Inc., Springdale, 
Conn., “for the purpose of the 
manufacture of experimental tubes 
employing a new design and prin- 
ciples heretofore undeveloped which 
are unique and provide a new 
method of achieving high-definition 
color in a 6-me band.” The tube 
was termed completely compatible 
with existing monochrome trans- 
missions. 

Copies of the patent applications 
already have been supplied FCC in 
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Two More Announced 





early May, the petition said. Para- 
mount did not know of the develop- 
ment until February 1950, it was 
explained, and hence was not in a 
position to enter the color hearing 
any earlier. Paramount is a party 
to the reallocation proceeding. 

“For the Commision to refuse 
to consider or evaluate an analysis 
of present proposals and how they 
may be integrated into a plan 
under which all systems can func- 
tion would be _ retrogressive in 
character,” the petition said, and 
would “eliminate from considera- 
tion an important development 
which gives promise of affording 
a workable solution to some of the 
complex issues which are involved 
in this proceeding.” 


Contributing Components 


In the Don Lee report to FCC, 
Mr. Brown explained that the 
devices to be used for single tube 
reception of color television images 
are being proposed as contributing 


components for finally - approved 
color TV standards rather than 
as a new color system. Although 


varying from other systems, he 
stated, they can apply to any or all 
three of the existing systems. 
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“NATIONAL Shoes 
bell!” 


ri-ing the 

years that phrase, set to 
music, has been the radio theme 
of the 77-store National Shoe Co. 
chain in the New York area. But 
recently the firm invaded television 
and the theme proved as prophetic 
as it is lyrical. National Shoes 
rang the bell with a resonance that 
is still echoing in the steady peal 
of its cash registers. 

Emil Mogul, energetic president 
of Emil Mogul Co., agency for 
the shoe advertiser for whom these 
bells toll, hails the success as sus- 
tentation of her belief that tall 
results can be achieved on a small 
budget in television if the campaign 
is intelligently planned and con- 


os 2 


NATIONAL SHOES © 


scientiously executed. 

The specific success to which 
Mr. Mogul refers saw a mail 
return of 8,000 post cards within 
a 48 hour period as a result of a 
straight commercial announcement 
over a_ local television station, 
WATV (TV) Newark. 

However the story of the coup 
is not that of a one-day wonder, 
but rather one of careful planning 
that led to this spectacular climax. 

Actually, the story began with 
a problem. National Shoes previ- 
ously had been using radio and 
newspapers, measuring results 
strictly by the total of its sales 
slips. There were few abstrac- 
tions in the picture. In contem- 
plating television, the problem was 


* * 


whether the advertiser could use 
the new medium in the same way. 
In short—could television sell mer- 
chandise profitably for the compar- 
atively small-budget advertiser ? 

Together National Shoes and the 
Mogul agency set out to seek the 
answer. Their first task was to find 
the proper type of TV vehicle to 
carry their message. After much 
deliberation they decided on an 
hour-long program of western films 
once a week for a 13 week test on 
WATV. 

The reasons for their choice were 
several: The program had a ready- 
made and loyal audience with an 
average Pulse rating of 10, a lot 
higher than many more expensive 
shows. It offered an opportunity 
to use both film and live commer- 
cials to exploit every facet of the 
medium’s possibilities. Moreover, 
it delivered that audience on a 
budget of around $600 a week, in- 
cluding studio, rehearsal and talent 
costs. 


Ea 


COMMERCIALS for National Shoe Stores’ video program start in this story board conference at Emil Mogul 


Co. 


Agency executives who participate are (I to r) Max Sapan, television director; Jerome Sanders, art director; 


Milton Guttenplan, account executive; Myron Mahler, copy director; Emil Mogul, agency head; Helen Munroe, 
research and production director, and Bob Wanderman, assistant. 
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TYPICAL scene from one of the film 
commercials for National Shoe Stores, 


* 


The firm planned to use the 
opening and closing portions of the 
program for institutional commer. 
cials on film; and the minute spots 
during the program intermissions 
for live presentations of specific 
merchandise—shoes, hosiery and 
handbags. 

The problem of doing two effec. 
tive, entertaining film commercials 
on a reasonable budget had to be 
solved. The agency’s scripts called 
for a bag full of tricks including 
intricate stop-motion effects. The 
agency originally received esti- 
mates from producing studios for | 
as high as $7,000 per film. How- | 
ever, it finally engaged its own 
technicians and turned out the two 
films for a total of $3,000. 

As for the _ intermission live 
spots, these commercials were kept 
simple and direct, concentrating on 
specific items of merchandise. 

For the first four weeks this 
format continued with encouraging } 
results. The first general reactions 
were good. Each week, store man- 
agers reported a large number of 
specific requests for the TV items. | 
The program maintained its high 
rating and despite competition on 
other channels, it reached number 
seven position among the 10 top 
multi-weekly shows. National Shoes 
felt quite sure it was on the right 
road in television and the agency 
was almost ready to chalk up 4 
modest success. 

It was then that the bells, almost 
inadvertently, began pealing. The 
agency decided at that juncture to 





SRVeeeseseseeseseseesaasst 


Rusiness of 


Te lecasting 


One of a Series 


. 
eee ee ee Se ? SS See 


BROADCASTING ® Page 58 


aee 


ber of re 


pail afte 
and by t! 
Ime, an 
§,000 ca 
The a 
gram fo 
js still r 
still rin 
Of Na 
of $200, 
ing devo 
um the 
progra 
York feo 
Lacey; 
weekly 
Mr. & i 
Bandste 
Music I 
progra 
Make B 


In ad 
nounce! 
Danbur 
per we 
annou 
New 
week 0 
nounce 
New 
week ¢ 
27 ann 
New 

Rad 
tor in 
Natio 
with o 
using 
expan 
more 

York 

Lou 
of the 
eral 
charg’ 

Irving 

en’s ( 

store 
mana 


Sno 


SNO 
York 
Inc., 
show 
start 
Wed 
week 
Rock 
Eme 
sion 
Bake 
ton ¢ 
TV, 


Page 


XUM 





sek the geographical distribution 
the program’s audience against 
» locations of National’s 75-odd 
tropolitan stores. Thus the regu- 
+ commercials were replaced by a 
aight announcement of a fairly 
aventional offer: If within 48 
urs the televiewer would send his 
ame and address on a penny post- 
rd, National would reward him 
ith a 20% discount certificate us- 
Mable for any purchase at any Na- 
MHonal store before a certain date. 
™ The agency considered 500 post 

rds an acceptable response for 
Mhe purpose of the test. But, play- 
“inc it safe, it ordered 1,000 cer- 
“Hficates. Almost twice that num- 
Wher of requests came in on the first 
“pail after the initial announcement, 
‘and by the end of the 48-hour dead- 
jne, an avalanche of more than 
9000 cards had been received. 

The advertiser renewed the pro- 
gram for another 13 weeks, and it 
is still running. And the bells are 
still ringing. 

Of National Shoes overall budget 



































































































the film 
2 Stores, 


ise the | of $200,000 yearly, 85% is still be- 
s of the ing devoted to radio. In that medi- 
ommer- | ym the firm uses 14 quarter-hour 
© spots | programs per week on WINS New 
ussions | York for Showtime and Listen to 
specific | [acey; 12 10-minute programs 
Y and | weekly on WMCA New York with 
Mr. & Mrs. Music, Top Tune Time, 
) effec- | Bandstand, Sweet and Solid and 
lercials | Music Box, and three quarter-hour 
1 to be programs on WNEW New York on 
s called | Make Believe Ballroom. 
cluding 
s. The Other Announcements 
| esti. In addition, National uses 15 an- 
ios for | nouncements per week on WLAD 
How- { Danbury, Conn; 18 announcements 
S own | per week on WTTM Trenton; 35 
he two | announcements per week on WINS 
| New York, 35 announcements per 
n live | week on WMCA New York; 17 an- 
‘e kept | nouncements weekly on WNEW 
ingon | New York; 12 announcements per 
se, week on WHOM New York; and 
s this | 27 announcements a week on WOV 
raging ; New York. 
ictions Radio has been a substantial fac- 
> man- tor in the success of the company. 
ber of | National Shoes began originally 
items. | with one store in 1924. Consistently 
s high | using spots and’local radio it has 
on on expanded until today it embraces 
umber more than 75 stores in the New 
0 top | York area. 
Shoes Louis Fried, the original owner 
right of the stores, is president and gen- 
gency eral manager. Mac Siegal is in 
up a charge of real estate and labor, 
Irving Siegal is head of the wom- 
hnaat en’s division and Fred Siegal is 
The store personnel head and display 
manager. 
ure to 
-s*+ Snow Crop on NBC-TV 
‘ 
SNOW CROP Frozen Foods, New 
7) York, through its agency, Maxon 
Inc., New York, will sponsor a 
2 show featuring Faye Emerson, 


starting June 7 on NBC-TV, 
Wednesday, 8-8:15 p.m. for 13 
weeks. The program was sold by 
Rockhill Radio & Television. Miss 
Emerson also appears in a televi- 
sion show sponsored by Arnold 
Bakeries, New York, through Ben- 
ton & Bowles, New York, on CBS- 
TV, Sunday, 10:30-45 p.m. 
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TOASTING the special origination of CBS-TV’s Toast of the Town in Phila- 
delphia is this group of sponsor, agency and network representatives. L to r: 
Ray Scott, chairman of Philadelphia Lincoln-Mercury Dealers’ Assn.; Richard 
Boutelle, firm’s Philadelphia district sales manager; Donald W. Thornburgh, 


president, WCAU-TV (CBS) 


Philadelphia; 


William Matthews, Kenyon & 


Eckhardt Inc.’s eastern area L-M field representative, and Norman Bertels, 
K&E administrative assistant to the account supervisor on L-M. 





BEHIND WALLS 
It’s TV Grandstand Seats 








THERE’s at least one group of 
baseball fans who line up to a 
man behind continuance of tele- 
casting the games. According to 
Jim Woods, WAGA-TV Atlanta, 
this group has sent him a fervent 
appeal for continued telecasts of 
the Atlanta Crackers’ games in the 
Southern League. 

Urging Mr. Woods to “encour- 
age the fans to come out to see 
the fine games that the Crackers 
are playing,” the letter writers 
said they too would like to see the 
games at the ball. park “but where 
we are employed, we are restricted 
from going to ball games.” With 
TV, they said, “we are not worried 
about admission, we have the price 
of a ticket every time the Crackers 
play.” 

The letter to Mr. Woods came 
from Cherokee County Prisoners 
at Canton, Ga. 


KSL-TV Studios 


STUDIOS are being remodeled 
for use by KSL-TV Salt Lake 
City, with operation slated to begin 
at that site sometime after mid- 
June, C. Richard Evans, general 
manager of KSL-AM-TV, has an- 
nounced. Facilities will be housed 
in building at 145 Motor Ave., and 
include a 200-seat auditorium on 
the first floor and main studio on 
the second floor, along with dress- 
ing rooms and film service labora- 
tories. Studios will be located on 
both floors. KSL-TV, which has 
shared space with KSL-AM since 
June 1949, will introduce a variety 
of locally-produced shows and uti- 
lize new TV techniques, including 
use of stage setups without loss of 
time in scene-changing. Program- 
ming and staff personnel will be 
increased, station announced. 


Program Service Thursday 
PROGRAM SERVICE will be in- 
augurated formally Thursday 
(June 1)- by WKZO-TV Kalama- 
zoo, Mich., John E. Fetzer, owner- 
president of Fet- 
zer Broadcasting 
Co. (WKZO-AM- 
TV), announced 
last week. Sta- 
tion will serve 
western Michigan 
and northern In- 
diana on Chan- 
nel 3. 

WKZO-TV has 
been on the air 





Mr. Fetzer with test pro- 
grams during April and May. 
Dealers and _ distributors report 


TV sets are on the move in Grand 
Rapids, Kalamazoo, Battle Creek, 
South Bend, Elkhart and other 
principal communities in the area. 
Grand Rapids dealers, according to 
Mr. Fetzer, are noting “above nor- 
mal” TV set sales. 

Station’s monthly analysis ob- 
tained through dealers and distrib- 
utors shows 50,909 TV sets in the 
average 40-mile area and 61,851 
sets in the average 50-mile area of 
WKZO-TV as of May 1. It is 
estimated two thirds of total sets 
which rely on intermittent service 
from Chicago and Detroit will be 
in the position to receive primary 
service from WKZO-TV. 

Local origination of programs 
will continue until such time as the 
new inter-city relay system from 
Detroit and Toledo is effectively 
operating for network service, Mr. 
Fetzer said. He expects formal 
announcement of network plans 
after the relay system is com- 
pleted. 


BELMONT Stakes, June 10, will be 
telecast by direct relay from WLWT 
(TV) Cincinnati, WAVE-TV Louis- 
ville. 
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WGN-TV EXPANDS 


Buys New RCA Equipment 


WGN-TV Chicago has _ bought 
$120,000 worth of electronic equip- 
ment and accessories from RCA, 
Station Manager Frank P. 
Schreiber announced last week. 
Purchase includes five video cam- 
eras and facilities for control room, 
audio and monitoring. Equipment 
will be installed in station’s new 
TV studios, 7A and 5B, in the new 


WGN Bldg. about July 1, Mr. 
Schreiber said. 
Studio 7A, 32 by 70 feet, is 


designed along the same lines as 
6A, now in use. The new studio 
will have a three-camera chain, 
with a catwalk which gives addi- 
tional space for lights and scenery. 
The other studio being built, 5B, 
is 31 by 25 feet, and will have two 
cameras. It will include a modern 
kitchen set-up used on current 
shows and a small living room set 
for interviews. Each studio is being 
built on the “room within a room” 
principle, Mr. Schreiber said, with 
surrounding air cushions and shock 
absorbers. 

WGN-TV will move its entire 
facilities from the Daily News 
Bldg., where it has headquartered 
since going on the air two years 
ago, after these new studios are 
put into operation. Fourteen stu- 
dios will eventually be housed in 
the WGN Bldg., seven for AM, 
four for TV and three to be 
shared. 


NBC-TV ‘REVUE’ 
Nine Take Saturday Show 


NBC-TV’s Saturday Night Revue, 
2% hour variety show, will be spon- 
sored by nine advertisers when it 
returns to the air Sept. 9, after a 
summer hiatus. Three sponsors 
have purchased half-hour portions 
of the show. They are Campbell 
Soup Co., through Ward Weelock 
Co., New York, 8-8:30 p.m.; Snow 
Crop Foods Ine., New York, 
through Maxon Inc., same city, 9- 
9:30 p.m.; Crosley Division of Av- 
co., Cincinnati, through Benton & 
Bowles, New York, 10-10:30 p.m. 

Six advertisers who have pur- 
chased one-minute spots are: 
Whitman’s Chocolate Co., through 
Ward Wheelock Co.; Johnson’s 
Wax, throuch Needham, Louis & 
Brorby; Wildroot Hair Tonic, 
through BBDO; Minnesota Mining 
Mfg. Co. for Scotch Tape, through 
BBDO; S.O.S. Cleanser, through 
McCann-Erickson, San Francisco, 
and Benrus Watch Co., through 
J. D. Tarcher Co. 


KLAC-TV Gross Climbs 


GROSS close to $1% million this 


year is expected at KLAC-TV 
Hollywood, Don Fedderson, vice 
president and general manager, 


has announced. According to Mr. 
Fedderson, the station has been 
out of red since March 1, and with 
daylight operation during the past 
two months billing averaged about 
600% greater than that of last 
year. 
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ATTENDING a CBS color TV demon- 
stration in New York are (I to r): 
William Lodge, chief engineer for 
CBS; Ina Lindman, dir. of home 
economics, United Fruit Co.; Herb 
West, head of BBDO’s TV _ unit; 
Chiquita Banana (Helen Bosshard); 
Frank Silvernail, head of BBDO time- 
buying; W. A. Pleuthner, BBDO v. p. 






H 


DETAILS of this transmitter, made by 
General Electric for Zenith Radio 
Corp. and its experimental Phone- 
vision broadcasts in Chicago, are dis- 
cussed at GE’s plant in Syracuse by 
F. P. Barnes (1), GE broadcast equip- 
ment sales manager, and Charles 
Probeck, Zenith transmitter engineer. 


4 


VIEWING a kinescope of NBC-TV’s 
The Jack Carter Show are (I to r) 
Paul Levinger, v. p.-geh. mgr., Speidel 
Corp., sponsor; G. William Anderson 
Jr., account executive, SSC&B Agency, 
and Harold Rosenquist, Speidel’s ad- 
vertising manager. Speidel is spon- 
soring the show for three weeks 
(started May 27). 


c | Telecama 





FIRST anniversary of Mohawk Show- 
room (NBC-TV Mon., Wed. and Fri., 
7:30-7:45 p.m.), is the occasion for 
this cake cutting by (I to r) Charles 
R. Denny, executive v. p. of NBC; 
Roberta Quinlan, seen on the show; 
Herbert Shuttleworth, executive v. p., 
Mohawk Carpet Mills Inc. ae 


THE NBC-Hofstra study on televi- 
sion’s sales effectiveness is discussed 
by (I to r) Ernest B. Loveman, v. p. 
and gen. mgr., WPTZ Philadelphia; 
James Spillan, v. p., Benjamin Eshel- 
man Agency, and pres., Poor Richard 


4 


Club; J. B. Conley, gen. mgr. 
Westinghouse Radio Stations. 





SPOT TV Clinic luncheon held early 
this month in New York by National 
Assn. of Radio Station Representa- 
tives brought together this quartet 
(I to r): C. A. (Fritz) Snyder, adver- 


tising director, Bulova Watch Co.; 

Norman Farrell, Weed & Co.; Jack 

Brook, Free & Peters; James 
LeBaron, RA-TEL. a 


vf 
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HIGH VOLUME 


BUSINESS VOLUME of the television industry generally will reach g9 





DuMont Sees $2 Billig, 
For TV This Year 


billion in 1950, compared with an estimated $1 billion in 1949, Dry, Allen 


B. DuMont, president of Allen B. 


luncheon meeting of the American Television Society 


Executives Club last Tuesday at 
the Hotel Roosevelt in New York. 

Television sets for. the year will 
reach six million units and these, 
plus installation fees, the sale of 
network and station time, would 
bring the volume up to $2 billion 
or more, he said. 

Sales of products on television 
have increased, Dr. DuMont said. 
He referred to the recent survey 
by McCann-Erickson which showed 
sales of merchandise in television 
areas were up 19 to 37% compared 
with non-television areas. 

Mark Woods, vice chairman of 
ABC, said that “television is rap- 
idly becoming the greatest force 
for sales, entertainment and educa- 
tion that the world has ever seen.” 

Urges TV Use 

Glenn Gundell, advertising man- 
ager of National Dairy Products 
Corp., said that although the cost 
of television advertising is high 
“large national advertisers can- 
not afford to wait until television 
comes of age.” 

He predicted that no other media 
except radio will be affected by 
television and that within five years 
radio and television would be a 
single unit. Sound radio would be 
used without pictures during most 
of the day and video at night. 

He reported that Kraft sales 
from television expenditures were 
successful and that 12 more sta- 
tions were going to be added next 
fall to the Kraft TV Theatre, now 
carried in 27 cities on NBC-TV. 

G. Bennett Larson, vice president 
and station manager of WPIX 
(TV) New York, told the group 


COMBATS STRIKE 


Rich’s Sells Via WSB-TV 


‘MODERN’ selling plan was em- 
ployed last week by Rich’s Inc., At- 
lanta, one of the South’s leading 
department stores, which turned to 
WSB-TV Atlanta when the city’s 
transit strike tied up merchandis- 
ing activities of local retailers. 

Since shoppers were unable to 
get into town to see the merchan- 
dise, Rich’s management decided to 
use TV to bring the merchandise 
into the shoppers’ homes, via a 
TV program called Rich’s In Your 
Home. 


WSB-TV cameras and production 
staff originated at Rich’s the 11 
a. m. and 2 p. m. periods of “tele- 
vision selling” on heavy shopping 
days—Thursday, Friday and Satur- 
day. Viewers were urged to call 
the store’s personal shopper and 
indicate their merchandise desires. 
An assortment of each item was 
then placed before cameras and 
the viewer allowed to make a se- 
lection, calling the choice in to the 
store. 


DuMont Labs., predicted 


at & joint 

and the Sales 

—— ee 
that live television commerig) 


could sell better than film. He said 
WPIX was planning to maintain 
a fleet of mobile units which eoujg 
bring advertising merchandise ty 
the viewer from the point of sale, 

Hugh M. Beville Jr., NBC q. 
rector of plans and research, gaig 
television has been the subject of 
gloomy forecasts which have qj 
been subsequently proved untrue, 
In 1947, it was eyestrain; in 194g 
the doom of movies; in 1949, disas. 
trous effect on sports gates, and jp 
1950, the degenerating effect op 
children’s school marks and thei 
home work. 

All of these actually have failed 
to materialize according to scien. 
tific research, he said, except for 
the effect upon school children, and 
we still haven’t a really definitive 
study on that, he noted. But recent 
studies by school officials in Chi- 
cago and Washington have re. 
vealed numerous beneficial effects 
of TV. 





KBTV NOW WFAA-TV 


Change Marked by Simulcast 


WFAA-TV_ Dallas, owned and 
operated by the Dallas Morning 
News, began operations under those 
call letters May 21 marking the 
event with ceremonies attended by 
close to 900 employes of the news- 
paper and WFAA - AM - FM -TV. 
The TV outlet formerly carried the 
call letters KBTV_ [TELECASTING, 
May 15]. E. M. (Ted) Dealey, 
president of the News and WFAA, 
and Martin B. Campbell, general 


manager of all WFAA operations, 
were heard in speeches that formed 
part of a simulcast from Dallas 


Fair Park. 


Event also was marked by NBC, 
$95,000 tele- 
cruiser was used to handle the re- 
mote program. The TV outlet was 
purchased last January from Oil- 
man Tom Potter who built it in 
licensed for 


and the station’s 


1949. WFAA-TV is 


Channel 8 (180-186 me) with 
power of 13.5 kw aural, 27 kw 
visual. 

TV Bulletin Issued 
TELEVISION BULLETIN, bi- 


monthly series released by The Ad- 
vertising Council to inform agen- 
cies, advertisers, networks and sta- 
tions of the Council’s campaigns, 
has been released for the May-June 
period. The eight-page folder lists 
campaigns t0 
which The Advertising Council will 
give special emphasis and includes 
a list of materials available free of 


the public service 


charge for each campaign. 
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COLOR HEARING NEARS END 


(OLOR television hearings before FCC neared the finish line Thurs- 


day with only two witnesses remaining to be heard. 
’ 


Testimony was 


enfined to cross examination and rebuttal on Color Television Inc.’s 
jemonstration of its system for FCC at San Francisco May 17 [TELE- 


qasTING, May 221 

At the close of Thursday’s ses- 
sion, FCC expressed hope that the 
hearings, Which started last Sep- 
tember, would wind up Friday or 
today (Monday) at the latest (see 
sory AT DEADLINE). Remain- 
ing witnesses were Samuel B. 
gmith, San Francisco patent attor- 
ney and engineer, for CTI; and 
f. W. Chapin, head of FCC Lab 
Div., on further interference ex- 
perimentation in the laboratory. 

Col. Donald K. Lippincott, pat- 
ent attorney and CTI color expert, 
explained procedures of CTI in its 
demonstration and under examina- 
tion directed by counsel sum- 
marized the firm’s position in the 
hearing. He indicated CTI would 
favor a multiple standards deci- 
sion on an experimentation basis. 
CTI presented in evidence a re- 
port outlining a limited amount of 
feld testing it has made of its sys- 
tem. Also included were diagrams 
of its interlaced shift; co-channel 
interference tests; TV synchroniz- 
ing waveform, horizontal deflection 
and syne unit, all demonstrated in 
§an Francisco. 


Characteristics already shown by 
CTI, Col. Lippincott said, are suffi- 
cient to make the system “ready 
for standardization.” However, 
he modified his statement to point 
out that all equipment used by 
each of three systems have been 
‘makeshift and obsolete” in char- 
acter. He suggested that before 
the Commission sets standards, the 
systems be demonstrated with the 
use of a direct view tube, such as 
the type produced by RCA, giving 
“controlled conditions for compari- 
son.” 


More Work Needed 

Emphasizing that commercial 
color telecasting would not~ be 
practical now, Col. Lippincott 
stressed the need’ for more “‘techni- 
cal development before receiver 
sales are encouraged.” The direct 
view tube, he said, was. one, of 
those technical refinements which 
could be put to immediate use. He 
said CTI had been promised a 
Lawrence direct view tube from 
Paramount within 60 days from 
the date of the San Francisco dem- 
ostration (see story, TELECAST- 
ING, p. 3). 

(Of the compatible systems, Col. 
Lippincott continued, “CTI is the 
most reliable.” He said an esti- 
mated 15-20 unsolicited telephone 
calls were received by his firm at 
San Francisco from public viewers 
of the black-and-white transmis- 
sions during the color demonstra- 
tion. Most of the callers asked 
when they could buy receivers, he 
Said. 

Strength of the CTI system, Col. 
Lippincott said, is its synchroniz- 
Ing signal which “is most appli- 
cable to select the line or field 
Sequentials.” He said he noticed 
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no color breakup of the CTI pic- 
ture during the demonstration and 
added that he believed the inter- 
lace shift was the best pattern 
(double shift in which each picture 
line appears in all three primary 
colors—green, red, blue—in the 
course of six field scannings). 

He said the CTI system could be 
preferred over RCA or CBS be- 
cause of its “extreme accuracy to 
which synchronization must be 
maintained for a high fidelity of 
color.” Col. Lippincott reiterated 
that “there are serious technical 
problems in the RCA system” and 
that regardless of the improve- 
ment the direct view tube may 


make, these inherent weaknesses 
will remain. 
Hits RCA 
Questioned on CTI President 


Arthur S. Matthews’ statement in 
San Francisco charging RCA with 
monopoly in the radio industry, 
Col. Lippincott said “such an ex- 
cess of [patent] power is appalling 
to me.” He called for an open 
pool of patents in the communica- 
tions field to permit independent 
inventors to find a salable market 
for their developments. RCA, he 
said, is the only market to which 
inventors can bring their crea- 
tions. 


both he 
urging the 


He indicated that 
Mr. Matthews were 
Commission, if it should adopt 
RCA standards, “to see that the 
[monopoly] power not be abused.” 
Mr. Matthews had charged RCA 
with holding or controlling 9,000 
patents in the radio field, employ- 
ing licensing rules and requiring 
royalties from manufacturing com- 
petitors while continuing to be 
“both patent licensor and compet- 
ing manufacturer.” 


and 


Compatability Issue 


CTI’s supremacy over the CBS 
color system, Col. Lippincott said, 
could be summed up in one word— 
compatibility. 

If the FCC could hold up its 
color decision until all parties in- 
volved in the proceding were sup- 
plied with a direct view tube, the 
CTI expert said, the systems could 
be demonstrated on an equal basis 
and the Commission “could go on 
and allocate channels in the UHF 
and the VHF.” 

Comr. George E. Sterling asked 
the witness what technical devel- 
opments would be worked upon by 
CTI should the FCC “give you an- 
other year?” 

Col. Lippincott said he believed 
his firm would experiment further 
on phosphors, on its circuits and 
on other developments which may 
materialize in the future. 


Multiple standards, he said, 


CTI Testimony Heard 





would be welcome by CTI “on an 
experimental basis” but for com- 
mercial purposes, problems would 
“roll up like a snowball.” The 
colonel pointed up the “invested 
rights of receiver buyers” which, 
he said, would be jeopardized by 
authorization of multiple standards 
for commercial color telecasting. 
Experimentation, he said, would 
give CTI time to “prove our sys- 
tem to the satisfaction” of the 
Commission, the experimenters and 
to the public. Conversion of sets 
from UHF to VHF, he opined, 
would be a big undertaking, but 
“that would be nothing like the 
problem of converting sets from 
black-and-white to color.” 





MOVIES WARNED 


Join With TV—Streibert 


THEODORE C. STREIBERT, 
president of WOR (AM, FM, TV) 
New York and board chairman 
of MBS, last Thursday warned the 
motion picture industry to wake 
up and get together with television 
before it’s too late. 


Interviewed in Hollywood, Mr. 
Streibert said that the movie 
maker has “a _ so-what” attitude 
about TV. The picture business is 
forgetting—on purpose—a funda- 
mental of the entertainment world 
—that “the show is the thing.” 





CBS LAND PURCHASE 


WITH price said to be in excess of 

2% million, CBS is purchasing 
acreage at Beverly Blvd. and Fair- 
fax Ave. in Los Angeles, including 
that occupied by Gilmore Stadium, 
to erect a West Coast Television 
City. 

Initial. parcel is 15 acres with 
property extending three blocks 
east on Beverly Blvd. and more 
than a block south on Fairfax. It 
is part of the famous “Gilmore 
Island” and is adjacent to Gilmore 
Field and Farmers Market. It is 
understood that the deal calls for 
an option clause for purchase: of 
additional acreage of “Gilmore 
Island” should CBS so desire. 

CBS will build “from the ground 
up” for future needs and expan- 
sion, it was said. Construction is 
expected to start by July 21, 1951, 
and provision will be made for 
color TV which CBS has pioneered 
since 1940. 

The date marks the 20th anni- 
versary of the inauguration by 
CBS of America’s first regular 
schedule of television broadcasting 
in New York City. 

Selection of the site was made 
after several months study and 
investigation of practically every 
available developed and_ unde- 
veloped property in the Hollywood 


area. CBS executives concluded 
that only by starting from the 
ground up could a West Coast plant 
be planned and constructed which 
would adequately serve television’s 
requirements on both a near and 
long term basis. 


With James Landauer Assoc. of 
New York acting as consultants for 
CBS, property is being purchased 
from Mrs. Elizabeth J. Hilty and 
Mrs. Frances L. Hilen, daughters 
of Earl B. Gilmore. Coldwell, 
Banker & Co., Los Angeles, nego- 
tiated for the sellers. 


Starts Survey 


Taking advantage of all fore- 
seeable future trends in design and 
technique, CBS is initiating an 
exhaustive functional and engineer- 
ing survey designed to capitalize on 
past experience as builders and 
producers of radio and television 
shows, the announcement said. An 
architectural study will be made to 
encompass new and revolutionary 
concepts of the most effective and 
efficient forms and designs. 

CBS also would like to have its 
own Los Angeles TV station. There 
has been talk with Earle C. An- 
thony to acquire KFI-TV. Inspec- 
tion too has been made of KTSL 
(TV) owned and operated by Don 
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Plans Coast TV City 





Lee Broadcasting System, and now 
part of Thomas S. Lee estate. CBS’ 
owns 49% stock interest in KTTV 
Hollywood and would dispose of 
that to Los Angeles Times which 
has 51% control, if deal for a sta- 
tion could be worked out. 


Don Lee Bid Seen 

It is generally expected in the 
trade that CBS, having acquired 
its new television city site, will 
be among those bidding for Don 
Lee TV and radio properties when 
they go on the market, to settle 
the estate. -Regional network sta- 
tions, it was pointed out, could be 
disposed of, but CBS would retain 
KTSL and the building property 
for use. 

With CBS having outgrown its 
Columbia Square headquarters on 
Sunset Blvd., the network is 
sorely in need of additional execu- 
tive offices and studios for Holly- 
wood AM originations too. Execu- 
tives as a result have also inspected 
the Don Lee studio building at 1313 
Vine St., with thought to buy, and 
thus operate from both buildings. 
As it now stands, CBS rents about 
15% of Don Lee studio space for 


program originations, and has 

other outside .studios on rental 

basis. 
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OWNERSHIP of a television set 
tends to slightly decrease the 
amount of time spent reading 
newspapers. Magazine reading is 
cut more drastically. 

This trend is shown in a Study 
of the Effects of Television on 
Reading Habits released last week 
by Advertest Research, New 
Brunswick, N. J. The survey was 
conducted during the first 10 days 
of April and covered 781 television 
homes in the New York-New Jer- 
sey television area. 

The average number of daily 
newspapers purchased by televi- 
sion families before and after buy- 
ing the set was found to remain 
constant at 2.1. The largest per- 
centage, 44.4%, purchased two 
daily papers before and after get- 
ting a TV set. 

In 86.9% of the cases, respond- 
ents said they spend the same 
amount of time reading daily pa- 
pers now as before they got TV. 
There were 11.9% who said they 
read less. The average amount of 
time spent in reading daily papers 
now is said to be 1 hour, 12 min- 
utes as against 1 hour, 24 minutes 
before purchase of a TV set. 

A slight shift in the hours of the 
day during which newspapers are 
read regularly is noted in the Ad- 
vertest report. Although the hours 
between 5 and 9 p.m. were men- 
tioned most often for regular 
newspaper reading before and 
after purchase of a TV set, the 
trend after purchase is toward the 
period between 5 and 7 p.m. The 
hours before 1 p.m. and after 11 


p.m. also showed an increase in the 
number of people who regularly 
read their daily newspapers then 
after getting a television set. 

The purchase of Sunday news- 
papers was shown to remain con- 
stant at an average of 2.4 per 
television home, before and after 
set purchase. Respondents in 
87.2% of the homes said they spend 
the same amount of time reading 
Sunday papers now as they did 
before set purchase. Another 9.2% 
said they spend less time and 2.2% 
reported more time spent reading 
Sunday papers. 

In the homes covered, an aver- 
age of 2 hours, 6 minutes now is 
devoted to reading Sunday papers 
as opposed to 2 hours, 24 minutes 
before TV purchase. The hours 
during which Sunday papers are 
read regularly also shifted slightly 
—notably to before 11 a.m. and 
after 11 p.m.—after the video set 
entered the home. The hour fol- 
lowing 11 p.m. was listed by 2.2% 
of the respondents as the period 
during which they now read Sun- 
day newspapers. 


Radio-TV News Reading Up 


With respect to sections of 
the newspaper they read regularly 
now and which they read before 
TV, most sections showed a de- 
crease with only three sections reg- 
istering increases. Radio-TV news 
increased 17.6%, being a regular 
reading feature now in 77.5% of 
the TV homes surveyed. Sports 
and social news were the other two 
features which showed an increase 


GA 
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in regular readers after the pur- 
chase of TV. Fiction, national ad- 
vertising and department store ad- 
vertising had the largest decline 
in regular readers. After TV, 
they dropped by 5.6%, 4.9% and 
4.2%, respectively. Women’s fea- 
tures and international news 
showed no effect from TV owner- 
ship in the report. 

In the 781 television homes sur- 
veyed by Advertest it was found 
that 24.7% regularly receive three 
different magazines. The average 
is 2.5 per home. Two magazines 
are received in 19.7% of the homes 
while 16.9% get none. 


25.4% Say ‘Less’ 


When respondents were asked to 
estimate the amount of time spent 
reading magazines now and before 
TV, 25.4% said they spend less 
time now. The present average is 
3 hours, 1 minute per week as op- 
posed to 4 hours, 3 minutes before 
TV. Only 54.1% of the respond- 
ents said they spend the same 
amount of time reading magazines 
at present as they did previous to 
getting a TV set. This is com- 
pared to the 86.9% who said they 
now spend the same amount of 
time reading daily newspapers and 
the 87.2% who indicated no change 
in the amount of time spent read- 
ing Sunday papers. 

Only 19.1% of the respondents 
said they have started purchasing 
any new magazines since TV en- 
tered the home. Of these, TV 
Guide was the leader, being named 
by 9.7% of those queried. In 
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Weekly Television Summary— May 29, 1950 TELECASTING Survey 
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City Outlets On Air Number Sets City Outlets On Air Number Sets 
Albuquerque KOB-TV 3,100 Los Angeles KLAC-TV, KNBH, KTLA, KTSL, KFI-TV 
Ames WOI-TV 10,366 KTTV, KECA-TV 530,645 
Atlanta WAGA-TV, WSB-TV 37,500 Lovisville WAVE-TV, WHAS-TV 32,115 
Baltimore WAAM, WBAL-TV, WMAR-TV 165,843 Memphis WMCT 34,706 
Binghamton WNBF-TV 13,000 Miami wivJ 27,400 
Birmingham WAFM-TV, WBRC-TV 14,700 Milwaukee WTMJ-TV 109,547 
Bloomington WTTV 6,000 Minn.-St. Paul KSTP-TV, WTCN-TV 87,700 
Boston WBZ-TV, WNAC-TV 367,631 eee lave ee 200 
Buffalo WBEN-TV 93,288 New Haven WNHC-TV 77,500 
Charlotte WBTV 14,568 New Orleans WDSU-TV 26,276 
Chicago WBKB, WENR-TV, WGN-TV, WNBQ 457,565 New York WABD, WCBS-TV, WJZ-TV, WNBT 1,310,000 
Cincinnati WCPO-TV, WKRC-TV, WLWT 20,000 WOR-TV, WPIX 
Cleveland WEWS, WNBK, WXEL 223,236 Newark WATV Incl. in N. Y. estimate 
Columbus WBNS-TV, WLWC, WTVN 66,400 Norfolk WTAR-TV 374 
Dallas, Oklahoma City WKY-TV 27,457 
Ft. Worth KRLD-TV, WBAP-TV, WFAA-TV 52,500 Omaha WOW-TV, KMTV 23,583 
Davenport WwoOc.-TV 10,428 Philadelphia WCAU-TV, WFIL-TV, WPTZ 491,000 
Quad Cities Includes Davenport, Moline, Rock Island, East Moline Phoenix KPHO-TV 7,000 
Dayton WHIO-TV,. WLWD . Pittsburgh WDTV 105,000 
Detroit WJBK-TV, WW4J-TV, WXYZ-TV 247,000 ES a ee ee 887 
Erie wicu 33,459 Providence WJAR-TV 56,511 
Ft. Worth- Richmond WTVR 29,073 
Dallas WBAP-TV, WFAA-TV, KRLD-TV 52,500 Rochester WHAM-TV 39,357 
Grand Rapids WLAV-TV 30,000 Salt Lake City KDYL-TV, KSL-TV 15,700 
Greensboro WEMY-TV 11,475 San Antonio KEYL, WOAI-TV 16,663 
Houston KLEE-TV 21,900 San Diego KFMB-TV 37,100 
Huntington- San Francisco KGO-TV, KPIX, KRON-TV 49,242 
Charleston WSAZ-TV 11.580 Schenectady WRGB 78,000 
Indianapolis WFBM-TV 47,500 Seattle KING-TV 29,000 
Jacksonville WMBR-TV 10,000 St. Louis KSD-TV 128,000 
Johnstown WJAC-TV 21,300 Syracuse WHEN, WSYR-TV 44,878 
Kalamazoo- Toledo WSPD-TV 40,000 
Battle Creek ........ Pv 23,876 Tulsa KOTV 25,700 
Kansas City WDAF-TV 34,267 =Utica-Rome WKTV 13,200 
Lancaster* WGAL-TV 44,804 Washington WMAL-TV, WNBW, WOIC, WTTG 128,100 
Lansing WJIM-TV 12,000 Wilmington WDEL-TV 34,742 


* Lancaster and contiguous areas. 


Total Markets on Air 61 


Stations on Air 104 


Sets in Use 5,939,042 


Editor’s Note: Source of set estimates are based on data available from dealers, distributors, TV Circulation committees, electric companies 


and manufacturers. Since many are compiled monthly, some may remain unchanged in successive summaries. 


necessarily approximate. 


Total sets in all areas is 
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TV's Effect on Reading Surveyes 


MT 
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i 
(Report 113) 


80.9% of the homes no new maps. 
zines have been purchased regu. 
larly since the entrance of TY. 
Continued purchase of the Mag. 
azines which already were enter. 
ing the home before the Coming of 
TV was reported in 90.1% of the 
cases. The remaining 9.9% said 
they have stopped regular pur. 
chase of at least one magazine, 
Magazine subscriptions hay 
been renewed by 27% of those ip. 
terviewed by Advertest. The re. 
maining 73% said that since they 
purchased a television set no gy}. 
scriptions have been renewed, | 
Respondents in the 781 television } 
homes were queried by Advertest 
about changes in magazine reading 
habits, by sections, brought about } 
by TV. At present 40.8% said } 
they spend the same amount of 
time reading stories as before } 
while 23.9% said they devote less 
time and 3.6% reported more to 
reading of magazine stories. On 
time devoted to articles, 43.9% re. 
ported “same,” 16.9% said “less” 


and 5.6%, “more.” Advertising 
received the 49.3%, 
‘*same’?s “Jess”; 5% ft 
“more.” 

The length of set ownership, 
from date of original set purchase, 
was broken down as follows in the 
781 television homes covered for | 
this survey by Advertest: 1-6 
months, 32.4%; 7-12 months, 
35.2% ; 18-18 months, 12.1%; 19-24 
months, 10.6%; 
9.7%. 


WTMJ-TV Milwaukee 
Issues New Rate Card 


SEVENTH rate card was issued 
last week by 
waukee, with July 1 the effective 
date. Base rates for specific time 
lengths follow: One minute or less, 
$80; special 10-second _ service 
spots, one-third of applicable one- 
minute rate; 5 minutes, $112.50; 
10 minutes, $157.50; 15> minutes, 
$180; 20 minutes, $225; 30 min- 
utes, $270; 40 minutes, $337.50; 
45 minutes, $360, and 1 hour, $450. 
Live spots on What’s New partici- 
pation show, are $65 each. : 
Rates include station facilities 
and set-up but not rehearsal time. 
The latter, for programs, is $50 
per half hour. Use of the audi- 


following: 
13.4%, 


i 


over 24 months, | 


WTMJ-TV Mil- | 





torium studio for an audience 1s ‘ 


$50. The rate card also lists tech- 
nical data about the station and 
requirements for film and live 
shows and spots. 

“ * 


ARB Releases 
May Video Ratings 


LATEST television ratings for 
New York, Philadelphia and Chi- 
(Continued on Telecasting P- 14) 
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a 68 Local Advertisers’ Results Prove 


> 5% 


ership, Your Best Buy is WHIO-TV. ee 


rchase, 
in the 
ed for | 
2 (146 


Dayton’s First Television Station 


ionths, — 
; 19-24 
ionths, | 
e : 
. | Come on, Mr. National Advertiser . . . the selling's fine in Dayton and the Miami Valley with WHIO-TV. 
Here’s all the proof you need! 
issued 
Mil- , 68 Local advertisers use WHIO-TV each week. We're televising 134 spot announcements and 32 programs 
‘ective 
» time for them each week. 
r less, WHIO-TV’s local production staff is producing those 32 local programs . . . shows that are making sales 
ervice 
2 one- and bringing in new customers for their sponsors. 
12.50; A . . ' 
nutes, These local programs run the gamut from musical and variety shows to sports, quiz, news, women's programs 
Bs and kiddies shows. 
$450. WHIO-TV delivers the biggest TV audience in this area to you. All ratings show this. And with over 65,000 
tici- 
mr sets in the area, it's a big market for you. Viewers prefer WHIO-TV’s local shows and top CBS, ABC and 
oo DuMont programs. Consistent merchandising promotion on the local level is a plus factor in your favor. 
ime. 
s $50 
audi- 
ice ~ News, Sports « CBS, ABC, DuMont « Best Shows 
tech- 
| 
rand | mchanne 


@) — TV -AM | Represented nationally 
-FM by The Katz Agency, Inc. 
; Sa cy 
for |) 
Chi- | TON, OHIO 


14) 
ze 62 
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(Important. 
in your \ 
selling 


WEAN =) 


WDEL-TV 


CHANNEL 7 


\ WILMINGTON, DEL. 


Assures advertisers the clearest 


picture in this rich, important 
market. NBC network shows, fine 
local programming— provide an 
established and growing audi- 
NY) 


ence. Many advertisers 





are now enjoying profit- 


able returns. 


WGAL-TV 


CHANNEL 4 


LANCASTER, PENNA. 


The only television sta- 
tion that reaches this 
large, important Penn- 
sylvania market. Local program- 
ming—top shows from four net- 
NBC, CBS, ABC and 
DuMont guarantee advertisers 
a loyal, responsive audience. 


STEINMAN STATIONS 
Clair R. McCollough, 


General Manager 


works: 


Represented by 


ROBERT MEEKER 
ASSOCIATES 
New York 


San Francisco 


Chicago 
Los Angeles 


NBC 


TV AFFILIATES 
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TV INTERFERENCE 


FOUR YEARS of commercial tele- 
vision operation have brought to 
FCC “the greatest number of in- 
terference complaints that have 
ever been received in a comparable 
period of time,” Curtis B. Plum- 
mer, FCC’s chief engineer, told the 
Canadian Mfrs. Assn. last Thursday 
in Ottawa. Poor receiver design got 
part of the blame. 

Surveying the TV interference 
situation and possible solutions, 
Mr. Plummer also admonished TV 
servicemen and dealers to be more 
candid and realistic about the in- 
terference problems. He termed 
this to be “simply good business 
ethics and would go a long way 
toward keeping the customer sold.” 

The Commission’s former Tele- 
vision Broadcast Division chief told 
the Canadian group that the work 
load of investigating these com- 
plaints falls on the Commission’s 
field offices and in some of these 
FCC has two or three men work- 
ing fulltime on investigation of 
complaints from TV set owners. 


He said experience has shown 
the complaints fall into three broad 
classifications: (1) Attempted re- 
ception beyond the normal service 
area of the station; (2) apparatus 
deficiencies, especially deficiencies 
of design of receivers now in the 
hands of the public, and (3) mis- 
understanding of the nature of 
television reception and its inher- 
ent limitations. 


Coverage Area 


Although the normal service 
range of a TV station is about 40 
miles, depending on site, power, 
terrain etc., Mr. Plummer said 
FCC gets many complaints from 
people trying to see from 80 to 
100 miles or more. The same pat- 
tern of interest similar to the DX 
fad of early aural radio days was 
noted. 

Mr. Plummer said some people 
are building expensive, complicated 
receiving apparatus and getting 
good reception at distances up to 
100 miles but pointed out these 
pictures are extremely vulnerable 
and legitimate local interference 
often mars the picture. 


He explained legitimate inter- 
ference—that caused by licensed 
radio transmitters—is the kind 
FCC “is equipped to handle” since 
“we know how to run it down in 
the field” and is making “excellent 
progress at keeping it at the ir- 
reducible minimum.” 

The FCC chief engineer termed 
the first order of this type inter- 
ference was from other TV sta- 
tions, now being considered in 
FCC’s television reallocation pro- 
ceeding. Another kind is harmonic 
interference from FM_ stations 
which must be remedied at the 
source. He explained FM_ sta- 
tions are not the only stations 
involved in this problem since po- 


lice, amateur, point-to-point and 
“in fact almost all radio services 
that are lower in frequency are 


in- 
Mr. 


capable of causing harmonic 
terference with television.” 
Plummer said: 


We have established a policy at the 
Commission of including harmonic at- 
tenuation figures in the rules of all 
our radio services. We have already 
included them in the rules of about half 
of the services and add them to each 
new set when it is necessary to com- 
pletely rewrite the rules for that 
service. The attenuation figures we are 
using are considerably more stringent 
than required by international radio 
regulation, but not unreasonable. We 
expect to use figures between 70 and 
100 d/b for the broadcast services and 
for other services in proportion to 
power. A little thought in the design 
and installation stages of building radio 
stations will cost little and at the 
same time pay dividends in a minimum 
of future trouble as the radio spectrum 
becomes more crowded. 

Mr. Plummer said amateurs may 
be credited with more interference 
than they perhaps merit since they 
are cooperative and fix trouble 
spots when they arise. He fore- 
saw some difficulties with interfer- 
ence from use of the new 21,000- 


21,450 ke amateur band. 


Suggests Corrections 


TV receiver intermediate fre- 
quencies in the 21-27 me area are 
subject to interference often from 
international broadcast stations, 
it was explained, but this is not 
hard to correct with a trap in the 
antenna circuit. Diathermy ma- 
chines were cited as one of the 
worst interference offenders but 
this would be corrected with re- 
quirement for use of special dia- 
thermy band by 1952. 

Auto ignition systems “are no- 
torious as TV program spoilers,” 
Mr. Plummer stated, but are easily 
identified. While very difficult to 
alleviate in any particular case, 
the problem is being worked on by 
Radio Mfrs. Assn. and Automobile 
Mfrs. Assn., it was said. Other 
similar offenders cited were neon 
signs, sparking motors, heating 
pads, ultra-violet lamps, elevators 
and fluorescent lamps. 

TV receiver oscillator radiation 
interference was termed the “most 
insidious type of interference” 
since it always affects the other 
fellow’s set. Mr. Plummer said 
FCC engineers have measured as 
much as 0.2 volt on the receiver 
antenna terminal and 4 millivolts 
per meter at 100 ft. in the field 


Pinned Down 
WHEN Dorothy Livengood, 
San Antonio wrestling pro- 
moter, appeared on WOAIT- 
TV San Antonio a fortnight 
ago, the interview didn’t end 
until the station’s switch- 
board became jammed. Hon- 
ored for her 20th year in 
wrestling promotion, Miss 
Livengood ‘correctly thanked 
sponsor Grant’s Home & 
Hardware Store for its gifts. 
Then she started the switch- 
board buzzing by mistakenly 
thanking a competitor of the 
7-Up Bottling Corp., second 
sponsor of the Wrestlethon’s 
weekly matches. 
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Plummer Reviews Problem 



































































and termed this “a large amoypy 
of power when it is consider 
that it takes only about one One. 
hundredth as much signal ag the 
desired signal to spoil your neigh. 
bor’s program.” Interference of 
this type for miles has be, 
known, he said. 

He said three different Solutions 
have been under consideration t 
lick the radiation problem. ff, 
named reallocation, change in jp. 
termediate frequencies and limits. 
tion of radiation. 

Regardless of the outcome of 
deliberations by the FCC-industry 
committee studying the radiation 
problem, Mr. Plummer said, “it jg 
recognized that too much haste has 
been made in getting receivers ty 
the public and not enough consid. 
eration has been given to design,” 

Although the competitive ggg. 
nomic factors were noted as impor- 
tant, Mr. Plummer observed that 
“the headaches which follow tech. 
nical shortcuts are not pleasant to 
contemplate.” He said that “what 
we hope to see in the immediate 
future is a television set which, 
after being tuned to say Channel 
6, will receive that and not a 
neighbor’s receiver operating down 
the street.” 


Warns Set Makers 


Mr. Plummer also warned TV 
set designers not to overlook in- 
terference to AM reception caused 
by video and sweep circuits. 

“We find that some complaints 
of interference made to television 
dealers and service people have 
been pretty casually dismissed by 
poorly trained service personnel,” 
Mr. Plummer said, “who without 
analysis of the situation or any 
formal diagnosis, stated that the 
interference was caused by one of 
the licensed radio services, men- 
tioning it by name.” 

Admitting none would deny this 
to be “rapid diagnosis,” Mr. Plun- 
mer observed it also “does not 
seem to be very sincere and cer- 
tainly is not scientific.” He said 
“it gives the complainant an in- 
complete picture and often results 
in improper condemnation of the 
licensed station to which this in- 
terference is attributed.” 

“The dealers and the installation 
people would perform a _ much 
greater service to the public and 
to the licensed stations,” Mr. 
Plummer said, “if they would ac- 
curately analyze the interference 
for what it actually is.” 


TV Legislation : 


THROUGH governor’s action, the 
State of Rhode Island has given 
final approval to a bill which pro- 
vides that no television viewer, 
screen or other means of visually 
receiving a_ television broadcast 
shall be located in a motor vehicle. 
In Virginia, a bill governing the 
use of television in motor Ve 
hicles died after favorable house 
action. 
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\ITAPIX 


ABC Has New TV Recorder 
VITAPIX, a new method of re- 
erding TV programs on 16mm 
flm, representing a combination of 
several new techniques developed 
by ABC engineers during the past 
18 months, was demonstrated dur- 
ing a news conference at the net- 
work’s headquarters 1n New York 

yeek. 
Pe constration was a half-hour 
telecast, including kinescopic re- 
cordings, of ABC’s first telecast of 
the Metropolitan Opera in Novem- 
ber 1948; segments of the Crusade 
in Europe and Lone Ranger series, 
both telecast directly from film 
made especially for TV use; movies 
made in Hollywood under controlled 
lighting conditions and using a 
professional Mitchell motion pic- 
ture camera. Each of these films 
was shown in conjunction with 
programs recorded by the Vitapix 
process so viewers could com- 
pare the quality of these new film 
recordings with the other kinds of 
films used in telecasting. 
New Techniques Used 

Frank Marx, ABC vice presi- 
dent in charge of engineering, said 
that new techniques used by ABC 
in the Vitapix process include new 
methods of lighting and _ special 
camera angles, as well as a special 
new method of processing the 16mm 
film. New devices developed by ABC 
now are being installed on its TV 
cameras and control room equip- 
ment as part of the new-process, 
he said. 

Mr. Marx said the Vitapix films 
are directly comparable in quality 


COLOR PANEL 
Experts See Compromise 


IN THE final analysis the’ color 
television system which will be 
adopted, probably from ‘three to 
five years from now, will be a com- 
promise of the three plans—CBS, 
RCA and CTI—now proposed be- 
fore the FCC. 

That was the consensus of a 
panel of experts who discussed 
color TV on a telecast May 18 from 
Syracuse U.’s new television stu- 
dio. Participating were Dr. Thomas 
T. Goldsmith, director of research, 
DuMont Labs., and Dr. W. R. G. 
Baker, vice president, General 
Electric Co. They were questioned 
on the program, Silhouette of To- 
morrow, over WSYR-TV Syracuse 
by Moderator Eugene Foster, of 
the university’s radio-TV faculty, 
and Jack Gould, radio and televi- 
sion critic, the New York Times. 

Both Drs. Goldsmith and Baker 
said none of the systems demon- 
strated before the Commission is 
ready for the public yet—and they 
predicted that it will be all of three 
to five years before Syracuse or 
any other city sees color TV as 
regular fare. It was also agreed 
that mixed system of telecasting, 
lL. @. both black-and-white and color, 
will be maintained. Dr. Baker 
said the TV industry should estab- 
lish color TV standards and the 
FCC should concern itself mainly 
with policy. 





to present commercial film made 
with professional 16mm cameras. 
Vitapix, he added, offers advan- 
tages in quality control, affords 
instant editing and is directly 
adapable to present known methods 
of color TV broadcasting. The new 
process will be installed immeditely 
at ABC’s three main program 
origination points—New York, Chi- 
cago and Los Angeles—and will 
be made available to all ABC-TV 
affiliates as soon as possible. 


Mexican TV 


WITH the Mexican government 
having allocated TV Channel 6 to 
Jorge I. Rivera Enterprises, engi- 
neering has been completed on the 
transmitter site at Point San Acee, 
near Rosarito Beach in Lower Cali- 
fornia. The station expects to 
start telecasting on Sept. 1. Dr. 
E. R. Hood, Los Angeles represent- 
ative, said that the station signal 
will reach 80% of the Los Angeles 
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FRANK C. ZUCKER 


1600 BROADWAY 





Complete 360° pan without ragged or 
jerky movement is accomplished with ef- 
It is impossible to get 
anything but perfectly smooth pan and 
tilt action with the “BALANCED” TV Tripod. 


Quick-release pan handle adjustment locks 
into position desired by operator with no 
“play” between pan handle and tripod 
Tripod head mechanism is _ rust- 
proof, completely enclosed, never requires 
adjustments, cleaning or lubrication. 
Telescoping extension pan 


Write for further particulars 


CAMERA CQuipment O. 


newW YORK CITY 


IOWA U. SHOW 


DuMont Aids Ist Live Program 


WITH cooperation of the DuMont 
Television Labs, WOI-TV Ames, 
lowa State College outlet, has tele- 
cast its first live programs. For 
a three-day period, May 8-10, 
DuMont sent its Telecruiser. 

WOI-TV’s telecasting was one 
of the highlights of the school’s 
annual “Veishea Open House Cele- 
bration,” a student-managed festi- 
val held each spring to show visi- 
tors to the campus just what is 
being done at the college. 

Events telecast by WOI-TV and 
the DuMont crew included a base- 
ball game between Iowa State Col- 
lege and Nebraska U., an hour 
children’s program, two-hour pa- 
rade, horse show, two plays and 
opening ceremonies of Veishea, 
with Iowa Governor Beardsley as 
guest speaker. The station also 
filmed the lighting of the tradi- 
tional Veishea torch by President 
Truman in Ottumwa, Iowa. 
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efficiency. 


Built- 


THIRD DIMENSION 


AEC Reveals New System 


A NEW SYSTEM of Stereo-Tele- 
vision, transmitting three-dimen- 
sional images, was announced last 
Wednesday by Argonne National 
Laboratory, midwest installation of 
the Atomic Energy Commission. 
Developed by the laboratory’s re- 
mote control engineering division 
with the cooperation of Allen B. 
DuMont Labs, the system was de- 
scribed as providing a method for 
working with radioactive materials 
at a distance, watching by tele- 
vision to operations of remotely- 
controlled devices. 

Designed to achieve depth per- 
ception similar to that of human 
binocular vision, the Stereo-Tele- 
vision system uses twin lenses with 
a separation about that of human 
eyes in place of the usual single 
TV camera lens. 


for all TV Cameras 


“BALANCED” TV TRIPOD 


(Pat. Pending) 


This tripod was engineered and de- 
signed expressly to meet all video 
camera requirements. 

Previous concepts of gyro and friction 
type design have been discarded to 
achieve absolute balance, effortless 
operation, super-smooth tilt and pan 
action, dependability, ruggedness and 





Below: 


3 wheel portable dolly 
with balanced TV Tri- 
pod mounted. 
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In 1887 Heinrich Hertz first 
proved that electromag- 
netic waves could be sent 
through space. 
* 
Blair-TV Inc. was the first 
exclusive representative of 
television stations. The first 
company to recognize and 
act on the television sta- 
tions’ real need for hard 
hitting, single minded, ex- 
clusive representation. 


REPRESENTING 


RINE <\nccdascaccacsacasébarsacatne 
IG oc isaiscnscsxesecdesisensacce’ -KTSL 
I IIR snc cncsiencessasees WDSU-TV 
Omeohe . 
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GEORGE WALTER TRESSEL 


UPPETS, Projectals and packaging of 
Pi shows are mixed equally into a 16- 

hour day by George Walter Tressel, pres- 
ident of Tressel Television Productions, Chi- 
Co-inventor of 
flashes time, weather, news and an advertising 
message on the video screen, George has de- 


the Projectal, which 


veloped numerous technical aids to TV produc- 


tion and shooting. 

A puppeteer from away back (18 
years), he was one of the first to 
see a potential for puppets in video 
programming. In 1944, George 
produced his first TV puppet show 
at WBKB (TV) Chicago. Taking 
time off from studies at the U. of 
Chicago, where he majored in 
physics as both an undergraduate 
and graduate student, he produced 
Dickens’ “Christmas Carol” full- 
length. The one-hour show, “stink- 
ing throughout” he says, was later 
repeated successfully at the station 
with 10 three-dimensional sets, a 
40-foot platform-stage, 25 puppets 
maneuvered by four string-pullers, 
and film clips. 

Sound was recorded, so directions 
could be called out. Elaborate 
shooting required additional detail, 
one scene calling for a camera to 
focus over a puppet’s shoulder 
through a window down into a 
street scene. 

While he was designing balloon- 
borne instruments to measure such 
things as turbulence and upper air 
winds in the U. of C. meteorological 
instrument lab, George labored also 
at designing puppets and mario- 
nettes, and their costumes. He uses 
both continually in his film shows. 

His initial experience at WBKB 
led to a fulltime job there in 1947 
as a member of the crew. Progress- 
ing through the routine training 
program, he left the station 1% 
years ago to organize Tressel Tele- 
vision Productions. While a video 
control man at the station, he de- 
veloped a filter to be placed over 
the face of the TV tube to eliminate 
the “gooey” look of complexious. A 
major manufacturing firm began 
producing the same thing six 
months later, but the device is no 
longer used because of improve- 
ments in the tube proper. 

It was also at WBKB that he 
helped invent the Projectal. The 
instrument is leased nationally by 
International News Service, and has 
been installed in about 20 stations. 
George’s official description of it 
—“an opaque projector with a lot 
of gimmicks.” It was formally in- 
troduced to the industry at the 
NAB convention last year, and its 
successor, the new Super Projectal, 
bowed at the NAB conclave this 
year. 

Television’s rapid growth is 
traced easily by George Tressel. 
When he started in the medium, 
lights were so hot that paint on 
puppets’ faces melted. Now the 
casualty rate is zero. 

Believing that packaging serials 





Mr. TRESSEL 


bo 2% 28 


“is the future for small firms such 
as ours,” the film producer plans 
an “at-home” series with husband 
and wife duo, scheduled to run a 
quarter-hour once weekly for 13 
weeks. “The hope for all small 
producers, however, is to develop 
five-a-week film serials to hold an 
audience during the daytime.” Ends 
would be open for local sponsorship. 

He has just completed a 15- 
minute burlesque western with 10 
puppets, slated to be telecast 
initially three times weekly for 13 
weeks and expanded later to five- 
weekly. George and his staff con- 
tinue to invent small items as TV 
aids. ‘Major companies take the 
surface off instrument development, 
but leave the field of minor attach- 
ments fallow,” he claims. 

He is now working on a “tele 
recorder” which he hopes will 
heighten definition and eliminate 
the fuzziness of kinescopes. Among 
equipment installed in his South 
Side studio is a viewing device for 
film cameras similar to the viewing 
slot on TV cameras. Three such 
cameras are used for variety in 
angles, and each is switched from a 
control room. 

“Much of our work is still ex- 
perimental, and we continue to do 
a lot of shooting in the dark,” 
George admits. He’s convinced, 
though, there is a vast market for 
video films. 

Mrs. Tressel, the former Mary 
Ann Schmidt, also gets in on the 
act. She has worked in theatrics, 
and often joins George’s video 
crew. They have a three-year-old 
son, Paul Sergei. 
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35MM FILM 
Recommended by Shupert 


THE USE of 35mm film for king 
scope recordings was rex ommended 
in preference to 16mm film by 
George Shupert, vice President 
Paramount Television Productions 
in an address to the newly-formed 
TV Executives Club at the Town 
House, New York. 

Group was organized to meet the 
desire of advertising agency exeen. 
tives, to whom membership js 
limited, for a means of free gis 
cussion of the numerous problems 
arising from the introduction of 
television into the advertising 
media field. 


Speaking on the subject, “How 
Can We Make Better TV Record. 
ings ?”, Mr. Shupert stated that the 
basic advantage of 35mm film js 
that it “allows more light to pass 
through the film and onto the TY 
pickup tube. . . . And, because it 
records greater detail, greater de. 
tail is transmitted. 


“The 35mm projectors used by 
TV stations today, in most in. 
stances, are of higher quality than 
the 16mm projectors,” Mr. Shupert 
said. “Unfortunately, only about 
20% of the nation’s TV stations on 
the air today are equipped with 
35mm projectors.” 





‘SPOT SPONSOR’ 
WNEBT (TV) Game Commercial 





ALMOST a dozen advertisers May 
15 started on a _ new type of 
television commercial called “Spot 
the Sponsor,” on WNBT (TY) 
New York. 

The commercial is being shown 
four times daily. It is composed of 
a one-minute film showing all 
sponsors’ products in shadow boxes 
with Louise Varney commenting on 
brand identification in the first 
showing at 5 p.m. Audience is 
asked to guess the missing sponsor 
in the subsequent films, shown at 
three other times, 5:29 p.m, 6 
p.m., and 6:54 p.m., and the person 
called by the station who correctly 
identifies the missing sponsor re- 
ceives $25. 

All advertisers have signed 13- 
week contracts for participation on 
this game commercial. They are: 
Esso Standard Oil Co. (Fiit), 
Snow Crop Orange Juice, Savarin 
Coffee, Delrich Margarine, Old 
Dutch Cleanser, Swift’s Peanut 
Butter, Derby Foods, Pepsi-Cola, 
Wards Tiptop Bread, SOS Cleans- 
er and Seven-Minute Mix. The 
commercial idea was _ conceived 
by Russel Varney and Earl G. 
Thomas. 


ONE 
MINUTE 
TV FILM 


BROADCASTING ® Page 


























| 
( 






v's 
[ 
FCC CH 
Monday 
Radio C 
Commis: 
TV free 
date.” A 
Club of 
night é 
stated I 
question 
general 
CASTING 
Going 
ground 
of the 
Jems in 
explain’ 
assignn 
be mad 
freeze 
“lives t 
The 
estimat 
ruling 
hearing 
pleted | 
cate h 
questio 
cations 
freeze 
of this 
Ever 
at tha 
the gr 
before 
proces: 
that n 
involv 
tive he 
that t] 
missio 
“well 
from | 
broad 
Obs 
come | 
of mi 
| man ( 
“havi 
in ou 
our e 
| techn: 
dustr 
over 
| hand: 
predi 
millic 
static 
cover 
one-t! 
he s: 
milli 
ing | 


Na 
TWC 
and 

musi 
ring 


attr 
Tele 
in ( 
polic 
Edd 
radi 
for 
men 
eral 
Art 
Hov 
Been 
\ tale 


Pag 





hip is 
ee dis. 
Oblems 
ion of 
Ttising 


“How 
tecord. 
1at the 
film is 
0 pass 
he TV 
use it 
er de. 


ed by 
st in- 
’ than 
\upert 
about 
Ms on 
with 


; 


| 13- 
n on 
are: 
lit), 
rarin 
Old 
anut 
Cola, 
ans- 
The 
sived 
jae. 


wi 
TS 





W'S FUTURE 


Denver Group Hears Coy 
Fcc CHAIRMAN Wayne Coy last 
Monday told the Rocky Mountain 
Radio Council at Denver that the 
Commission is working to lift the 
TV freeze “at the earliest possible 
date.” As he had informed the City 
Club of Portland, Ore., a fort- 
night ago, Chairman Coy also 
stated FCC would settle the color 
question before proceeding with 
general TV allocations [BROAD- 
casTING, May 22]. 

Going into considerable back- 
ground detail concerning the origin 
of the allocations and color prob- 
lems in television, Chairman Coy 
explained to the Denver group that 
assignment of stations could not 
be made in that area before the 
freeze was lifted because no city 
“lives to itself alone” in television. 

The FCC Chairman offered no 
estimate as to how soon a color 
ruling would be issued since the 
hearing on color was to be com- 
pleted only last week. He did indi- 
cate he didn’t believe the color 
question could be settled, the allo- 
cations problems considered and the 
freeze lifted much before the end 
of this year. 

Even if the freeze were lifted 
at that time, Chairman Coy told 
the group, it would be next year 
before the Commission would begin 
processing applications and noted 
that many of these might become 
involved in “complicated” compara- 
tive hearings. He assured the group 
that the kind of television the Com- 
mission was working on would be 
“well worth waiting for,’’ however, 
from the standpoint of the public, 
broadcasters and manufacturers. 

Observing that TV would be- 
come “America’s dominant medium 
of mass communications,” Chair- 
man Coy stated television already. is 
“having far-reaching repercussions 
in our home life, our social life, 
our educational and informational 
techniques, our entertainment in- 
dustries and on commerce.” With 


| over 5.5 million sets now in the 


hands of the public, Chairman Coy 
predicted this ‘total would be 25 
million within three years. TV 
stations now on the air already 
cover areas occupied by more than 
one-third of all families in the U. S.., 
he said. He also noted some $35 
million was spent in TV advertis- 
ing last year. 


National TV Show Plans 


TWO SHOWS — Groucho Marx 
and a supporting cast of singers, 
musicians and acts, and one star- 
ring Mr. Marx and Betty Hutton 
—are being considered as headline 
attractions for the Third National 
Television & Electrical Living Show 
in Chicago next fall. New show 
policy was set last year when 
Eddie Cantor, with the cast of his 
radio show, appeared twice daily 
for 10 days. Cost of the entertain- 
ment was included in the $1 gen- 
eral admission to the Coliseum. 
Art Holland, owner of Malcolm- 
Howard Agency, which handles the 


account, is negotiating for the 
talent. 
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TEN gallon hat, gift of Colorado broadcasters, is worn by FCC Chairman 

Wayne Coy (I) on his visit to Denver to discuss the television status (see ad- 

jacent story). Smiling their approval are (I to r) Mayor Quigg Newton of Den- 

ver; Robert Ellis, KGHF Pueblo, vice president of the Colorado Broadcasters’ 
Assn., and Duncan Pyle, manager of KVOD Denver. 





COY IN OREGON 


Queried on TV Freeze 


FCC CHAIRMAN Wayne Coy, 
during his visit to Portland, Ore. 
[BROADCASTING, May 22], came up 
against a group of radio and press 
representatives—on KPOJ Port- 
land’s On the Record show—who 
wanted to know why Northwest 
television applications are still in 
a state of freeze. 

Mr. Coy’s accepted explanation 
was that television was in danger 
of becoming a metropolitan service 
instead of a nation-wide service, 
and that until the UHF bands are 
“sorted out” the freeze will con- 
tinue. However, he did indicate 
that that might come close to the 
end of 1950, with grants then start- 
ing within 60 days. 

On the Record is produced by 
KPOJ with the cooperation of the 
Press Club of Oregon and is mod- 
erated by Ted Hallock. 


The panel which questioned Mr. 
Coy was H. Quenton Cox, manager 
of NBC’s Portland outlet, KGW; 
Dwight Loomis, radio engineer and 
physics instructor at Lewis and 
Clark College; Ben Ostlind, chair- 
man of Portland’s “Television 
Now” committee, and Joe Stein, 
radio columnist of the Oregon 
Journal. 


CALIF. FILM TAX 


State Cancels Proposal 


PROPOSED 3% California state 
sales tax on filmed TV commercials 
has been cancelled, E. H. Stetson, 
State Board of Equalization tax 
counsel, advised the Los Angeles 
Chamber of Commerce Television 
Committee last week. 


Decision to cancel the tax, the 
committee announced, came after 
the group arranged a special meet- 
ing on April 28 in Los Angeles be- 
tween the State Board of Equaliza- 
tion tax officials and film producers. 


DuMont to WJIM-TV 


WJIM-TV Mich., has 
signed an affiliation contract with 
the DuMont Television Network. 
The addition of the station brings 
the DuMont affiliate list to 58. The 
station is also affiliated with ABC, 
NBC and CBS. 


Lansing, 


: ‘ 
Jones Hits ‘Foxes’ 
(Continued from Telecasting p. 3) 


until UHF standards are fixed, and 
saw “no guaranty” that they will 
build UHF sets even then. 

Because rates depend upon set 
circulation, therefore, he felt there 
exists “a real danger that those 
of you with a UHF channel will 
find yourself in the same box that 
FM is in.” 

He felt, however, that FM has 


been inadequately promoted and 
emphasized that many AM_ sta- 
tions which are hemmed in at 


night by interference could reach 
far greater areas with FM. 

He thought UHF television’s eco- 
nomic security lies in the advertis- 
ing accounts of “the small business 
man” who, at present, is “almost 
completely crowded off the televi- 
sion market.” 


‘Boon’ to Small Stations 


In the recent development of 
lower-priced equipment for indus- 
trial television service Comr. Jones 
saw a likely boon for prospective 
small-market TV operators. 

“A little pressure for the de- 
velopment of this kind of apparatus 
for broadcasting purposes will un- 
doubtedly result in the development 
of suitable broadcasting apparatus 
at a price that a small television 
station can afford,” he said. “And 
more important, it can be operated 
with a reasonably small staff.” 





nothing 


under our umbrella! 





KALAMAZOO 


LEONARD A. VERSLUIS STATIONS 
HY M. STEED, MANAGER 


REPRESENTED BY 
JOHN E. PEARSON CO. 








THESE GREAT MARKETS 
ONE MILLION PEOPLE... 
LOOK FOR TV FROM 


WLAU-TU 


GRAND RAPIDS, CHANNEL 7 
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Telestatus 
(Continued from Telecasting p. 8) 
cago, released last week by the 


American Research Bureau, show 
Texaco Star Theatre to be the 
leading program in all three cities. 
Talent Scouts was second in New 
York and Philadelphia and God- 
frey and His Friends took second 
place in Chicago. 

Reports are based on 500 ‘“‘view- 
er diaries” placed in a cross section 
of TV homes in each city. 

Top television shows for the 
week May 1-7 for the cities meas- 
ured by Audience Research Bureau 
are: 

NEW YORK 


. Star Theatre 

. Talent Scouts 
Toast of the Town 
. Studio One 

. Godfrey & Friends 
The Goldbergs 
Phileco Playhouse 
Sat. Night Revue 
. Lights Out 

. Silver Theatre 


PHILADELPHIA 


Star Theatre 

. Talent Scouts 

. Toast of the Town 
Godfrey & Friends 
Lights Out 

Philco Playhouse 

Kraft TV Theatre 

Stop the Music 

Film Theatre (WFIL-TV) 
. Studio One 


ZGRSSS 


WWWShhLLAUW 
&SS8: S: 
“—“AWBWWNHWAWUO 


SLONOVAwN= 
3s2333Sess8s 
NSSSSNONSS 
oOno-OUNUDA 
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CHICAGO 
Star Theatre 
Godfrey & Friends 
Talent Scouts 
. Toast of the Town 
Kraft TV Theatre 
Orig. Amateur Hour 
. Private Eye 
Sat. Night Revue 


ONO MR WN— 
SSRSSSES 
uUsenwonauw 


‘5,863 


from a 
TV Population of 


only 38,060 Sets 
(... but Growing Fast) 


* 


Here’s PROOF of 
Audience Interest 


WSR ACUSE 


NBC Affiliate in Central New York 
HEADLEY-REED, National Representatives 
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9. Fireside Theatre 39.4 


10. Suspense 
ae 


New York May Report 
Released by Pulse 


NEW YORK television ratings for 
May 1-7 released last week by The 
Pulse Inc. show Texaco Star The- 
atre as the leading once-a-week 
show. Howdy Doody was tops in 
multi-weekly programs. 

New York program standings as 
reported by The Pulse Ine. are as 
follows: 


Program 
Average 
Rating 
Once-A-Week Shows 
May Apr. 
Texaco Star Theare 62.3 60.1 
The Goldbergs 44.2 46.8 
Toast of the Town 41.4 42.8 
Godfrey’s Talent Scouts 40.2 41.8 
Studio One 34.7 39.2 
Saturday Night Revue 34.2 36.1 
Phileo TV Playhouse 32.2 33.6 
Lights Out 32.0 31.6 
Yankees vs. Detroit 31.8 
Godfrey & His Friends 30.6 33.0 
Program 
Average 
Rating 
Multi-Weekly Shows 
May Apr. 
Howdy Doody 22.4 26.0 
Yankee Baseball Games 19.8 
Captain Video* 14.4 15.5 
Junior Frolics** 13.6 18.4 
Lucky Pup 13.3 13.9 
Camel News Caravan 12.2 13.6 
Kukla, Fran & Ollie 11.6 12.6 
Children’s Theatre 10.8 12.2 
Magic Cottage 10.4 
Godfrey & Uke 9.9 10.4 


* 13.1. Mon.-Sat. 
** 11.7 Mon.-Sun. 


AVERAGE QUARTER HOUR SETS-IN-USE FOR 
THE WEEK STUDIED 
Entire Week, 12 Noon-12 Midnight 


TELEVISION HOMES 


Com- 

bined 

Radio 

&TV TV Radio 
May, 1950 46.0 34.2 14.0 
April, 1950 47.0 34.2 14.7 
May, 1949 35.1 28.9 7.4 


KVLA Compores L. A. 
Radio-TV Audiences 


KTLA (TV) Los Angeles, in a 
Study of Television and Radio 
Advertising Costs in Los Angeles, 
reports that the station now de- 
livers a larger average evening 
audience than the leading radio 
station in the same market. The 
survey was made by Paramount 
Television Productions Inc., KTLA 
owner. Hooperating figures are 
used. 


Lens for Races 
WFBM-TV Indianapolis is 
making sure that television 
set owners in the Indian- 
apolis area get plenty of 
closeup action at the Indian- 
apolis Motor Speedway dur- 
ing qualification trials and 
the 500-mile race itself. 
Using a new 40-inch lens, the 
Refiectar, WFBM-TV has 
mounted a camera atop the 
paddock stands across from 
the pits. The lens is so pow- 
erful, the station said, that 
when turned on the pit area, 
across the track, it can show 
only about one-third of a car 
at a time—but in great de- 
tail. The Reflectar is an 
invention of Dr. F. G. Back, 
inventor of the Zoomar lens. 





SPECIAL TV SECTIONS 


Papers Owning Stations Play for Dealer Ag, 





A GOOD many newspaper owners 
who jointly “operate a TV facility 
are tripping up the old saw— 
“don’t put all your eggs in one 
basket.” Rather, they are spread- 
ing them with excellent hatching 
results. 

The method, used by an increas- 
ing number of TV-newspaper 
owners, is simple and effective— 
that of printing an entire section 
of the Sunday edition devoted to 
television news, and more pointedly, 
to TV distributor and dealer ads. 


An example of this heads-up 
TV-publisher cooperation and mu- 
tual benefit is the television sec- 
tion which has appeared period- 
ically in the Baltimore Sunday 
Sun. The Sunpapers own and 
operate WMAR-TV Baltimore and 
its sister station, WMAR-FM. 

On May 7, the Sun printed its 
fourth TV supplement—the first 
one was published in 1948 and it 
has appeared since about every six 
months. It contained 32 pages. 
Exactly one-half of this section, 
or 16 pages, was made up of full 
page dealer-distributor TV adver- 
tisements. 

A general accounting of the set 
makes in order of full-page ap- 


pearance found Zenith, RCA 
(three pages), Magnavox, Mo- 
torola, Admiral (three pages), 


Stromberg-Carlson, General Elec- 
tric and Philco (three pages). 
Every one of these makes and 
others such as Tele-tone, AMC, 
Hallicrafters, Emerson and West- 
inghouse were liberally advertised 
in smaller displays. One dealer 
split two full page ads among four 
makes—Motorola, Phileo, Emerson 
and GE. Some of the smaller ads 
swept at least half of the printed 
page. 
Most 


WNBQ's NEEDS 


Report Expected Soon 


INDEPENDENT industrial engi- 
neer, hired by NBC to report on 
the need for TV facilities at the 
Central Division in Chicago, is ex- 
pected to complete his report and 
make recommendations for addi- 
tional space within two weeks. 
WNBQ (TV), NBC M and O sta- 
tion which took the air a year and 
a half ago, has outgrown its studio 
space in Merchandise Mart head- 
quarters. The engineer is reported 
to have considered acquisition of 
space on the Mart roof adjacent to 
present TV installation as well as 
proverties away from the Mart. 
NBC, which decided to relinquish 
its lease on the Studebaker (legi- 
timate) Theatre when it was set 
that the Jack Carter show would 
originate in the East instead of 
Chicago next fall, now is planning 
to continue the lease despite a 
$2,000 per week rental. Decision 
was based on immediate need for 
space and amount of equipment 
and installation investment there. 


of the remaining news 
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ee 
space was taken over by Ty fea. 
tures and comments on shows, ¢. 
tertainers, radio-T V logs, ete, The 
front page of this section featureq 
four stories—Baltimore areg fam. 
ilies’ investment in TV sets; infy. 
ence of TV on living habits; Ty, 
spring sports program of basebal] 
and horse racing, and the winning 
of safety awards by WMAR-TY. 

The Sun’s TV outlet also Strikes 
a stirring figure in regular adyep. 
tising during the year. While 
dealer ads are multi-apparent as 
they are in all newspapers in the 
country, WMAR-TV alone has ap 
average of 150 lines per day— 
a total of 900 lines for the six. 
day publishing week with added 
linage for its Sunday advertise. 
ments. Along with TV, WMAR-Fy 
also gets a share of space—the 900 
lines mentioned above vie equally 
between the stations for readers’ 
attention. 


EQUIPMENT MAKERS 


Employment Outlook Bright 


BRIGHT OUTLOOK for employ- 
ment and production in the com- 
munication equipment manufac- 
turing industries is resulting from 
the soaring production of television 
sets, according to a report released 
fortnight ago by the Labor Dept’s 
Bureau of Employment Security. 
In a survey covering 190 plants, 
85% of the communication equip- 
ment industry, employment rose 
5.6% between January and March 
and a further rise of 2.6% by July 
is anticipated by the bureau. 

In addition to increased employ- 
ment, more than 10% of the re- 
porting firms said they need more 
space. All of these firms produce 
television sets and parts or tubes. 
In March a little more than half 
of these companies had definite 
plans to expand, the report says. 


EMERGENCY PLAN 


Legislation by TV Urged 


PROVISIONS for dispersal of 
Congressional members to 30 or 40 
key centers and for legislation by 
mobile television should be marked 
for “intense study” looking toward 
some concrete emergency plan, 
Sen. Alexander Wiley (R-Wis.) 
again has advised Congress 
[BROADCASTING, Dec. 5, 1949]. 

Reminding that the idea of a 
“mobile capitol” or White House 
is “neither new nor improbable,’ 
the Wisconsin solon felt “train 
mobility and/or legislation by tele- 
vision might be the only answer. 

Sen. Wiley’s latest comments on 
the use of TV in defense plans 
were contained in an article in the 
quarterly issue of Air Affairs, 
published by the American Society 
of Air Affairs, which he inserted 
in the Congressional Record May 
12. 
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GENE LESTER Productions, Hol- 
lywood, has completed first of ‘12- 
minute Hollywood Picture Album 
television series on Hollywood ce- 
lebrities. First film features Ac- 
tress-Singer Martha Raye. Three- 
minute introduction by announcer 
in each city will lend local angle. 
_,. Betty Sinclair, formerly pro- 
duction supervisor, Lippert Produc- 
tions Inc., Hollywood (motion pic- 
tures), joins Max Gilford and Wally 
Kline, same city (television film 
producers), as producer on ABC- 
TV Marshal of Gunsight Pass. 

Amalgamation of New World 
Films and Motion Picture Stages 
Inc. New York TV film studio, has 
been announced by Burgess Mere- 
dith. Mr. Meredith is vice president 
of revamped board of Motion Pic- 
ture Stages. Les Hafner is presi- 
dent. Firm planning expansion in 
belief that dramatic shows on film 
soon will become “solid middle 
ground” of television. 


Sarra Inc., Chicago, producing 
spots for Pure Oil Co. and Atchi- 
son, Topeka & Santa Fe Railway. 
Pure Oil series includes one-minute 
films giving practical solutions to 
motoring problems, titled ‘‘What 
to do if it happens to you.” One- 
minute and 20-second spots for 
Santa Fe show crack trains and 
travel spots in Southwest, theme: 
“Ride great trains through a great 
country.” 

Associated Films Inc., New York, 
will distribute 16mm documentary 
film made by Col. Ilia Tolstoy, en- 
titled “Inside Tibet.” According 
to distributor this is first motion 
picture to come out of Tibet... . 
Additions to INS-Telenews roster 
include: WTCN-TV Minneapolis, 
daily newsreel, sponsored by Baker 
Co. department store; WENR-TV 
Chicago, daily newsreel and This 
Week in Sports, Hauser Nash; 
KEYL-TV San Antonio, This Week 
in Sports. 


Flying A Picture Co. has set up 
offices at 6000 Sunset Blvd., Holly- 
wood. Flying A Picture is new 
firm formed by Gene Autry, Ar- 
mand Schaefer and Mitchell J. 
Hamilburg to produce TV western 
films [TELECASTING, April 24]. 
William Wrigley Jr. Co., sponsor of 
CBS Gene Autry Show, has first 
refusal rights to TV films. 

United Videogram, Chicago, has 
released one-minute and 20-second 
commercial to Grant Advertising, 
same city, sponsored by Cudahy 
Packing Co., for Old Dutch Clean- 
ser, in five TV markets. ... Filmack 
Trailer Corp., Chicago, has devel- 
oped coated lens, in own shop, 
which fits on motion picture cam- 
tras to clear and brighten film spot 
backgrounds. Firm also has com- 
pleted TV trailerettes for Stude- 
baker Theatre, Burke Motors and 
Courtesy Motors, all Chicago. 

Kling Studios, Chicago, under 
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supervision of Fred Niles, has com- 
pleted video spots for following 
clients: Carlay Co., Batavia, IIl., 
for Ayds, through H. W. Kastor & 
Sons; Chicago Western Corp., Pina- 
fore Chicken, through Phil Gordon 
Agency; Flavour Candy Co., Chi- 
cago, through Phil Gordon; Glid- 
den Co., paints, through Meldrum 
& Fewsmith, Cleveland. Agencies 
all Chicago unless specified other- 
wise. 





ASCAP RIGHTS 
TV Unit To Seek Plans 


PREPARING for long drawn-out 
negotiations with ASCAP over 
television rights, the Television 
Per-Program Committee announced 
Friday it will seek plans to con- 
tinue the negotiations on behalf 
of TV stations. The ASCAP tem- 
porary licenses were renewed Fri- 
day until July 1. 

Dwight Martin, WLWT (TV) 
Cincinnati, committee chairman, 
submitted a report to TV broad- 
casters who had authorized the 
committee to negotiate with 
ASCAP. He reported nine separate 
meetings had been held with 
ASCAP officials since the body was 
formed last September. 


Factors holding up completion 
of a mutually acceptable plan, he 
said, include per program fees, long 
an industry problem in ASCAP 
negotiations. “Under blanket li- 
cense terms, as now practiced in 
radio broadcasting, the _ licensee 
pays a percentage of his income and 
can use ASCAP music on any or all 
programs,” he explained. 

ASCAP now wants to be paid 
a per program rate for spot an- 
nouncements that are adjacent to 
programs employing ASCAP music, 
even if these announcements con- 
tain no music, Mr. Martin said, 
adding that acceptance of such a 
demand would break down “one of 
the principles for which we fought 
in 1940.” 

Counsel for the committee is 
Stuart Sprague, New York. 


PRODUCERS MERGE 


National Society Is Formed 


MERGER of Television Producers 
Assn. of Hollywood and Independ- 


ent Television Producers Assn., 
New York, as National Society 


of Television Producers has become 
effective. Los Angeles group at 
regular meeting May. 19 approved 
constitutional bylaws set up for 
the national organization. New 
York unit is expected to pass on 
the bylaws. 

Officers for the national group 
will be named at future date by the 
board of directors representing both 
branches. 
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SERVICES 





ALEXANDER FILM CO. 
5000 Top Quality Commercials 


| FOR SO LINES OF BUSINESS 


A Low-Cost Rental Service 





WRITE 


COLORADO SPRINGS 





we 


ATLAS FILM CORPORATION 


we 
ESTABLISHED 1913 
we 


CREATORS and PRODUCERS 
of 
TELEVISION COMMERCIALS 


we 
1111 SOUTH BOULEVARD 
Oak Park; Illinois 





CHICAGO: 


AUSTIN 7-8620 


om 


BRAY STUDIOS, INC. 


EXTENSIVE LIBRARY OF 
FILMS 


(INCLUDING CARTOONS) 
Available for televisien 


SEND FOR CATALOGUE 


7129 SEVENTH AVE., NEW YORK, 19 





Save Time! Save Money! 
Low Cost High Powered 


FILM COMMERCIALS 


“Finest in Film Since 1937” 
LABORATORY 
FAST 72 HR. SERVICE! 
WALNUT 2164 


FILM ASSOCIATES, INC. 


440 E. Schantz Ave. Dayton 9, Ohio 





we 


GRAY — O'REILLY 


COMMERCIAL SPOTS 
FOR TELEVISION 


480 LEXINGTON AVE. 
NEW YORK 


PLAZA 3-1531 


om 


RKO PATHE, INC. 


625 MADISON AVE. 
NEW YORK, N. Y. 


PLAZA 98-3600 


May 29, 1950 


| 
| 





OFFICIAL TELEVISION, INC. 


BUBBIDIARY OF OFFICIAL FILMS. ING. 
COMPLETE VIDEO 


PROGRAM SERVICE 
NEW SHOWS READY SOON. 


CONTACT W. W. SLACK 


| 25 WEST 45TH STREET, 
NEW YORK 19, N.Y. 


Lu 2-1700 





we 


SARRA, INC. 
TELEVISION COMMERCIALS 


MOTION PICTURES 


SOUND SLIDE FILMS 


NEW YORK - CHICAGO 
HOLLYWOOD 


SILENT FILMS SOUNDED 


YEARS OF EXPERIENCE J 
We co-operate with all or any studio. 


WRITE US 
SYNCRO TAPE & FILM SYSTEMS 
489 Fifth Ave. New York 


MUSIC - NARRATION - EFFECTS 


we 
TELEFILM, INC. 


COMPLETE FILM PRODUCTION 
FOR 
TV SPOTS-PROGRAMS 
All Production Steps 
In One Organization 


6039 HOLLYWOOD BLVD. 
HOLLYWOOD 28, CALIF. 


HOLLYWOOD 8.7205 


we 


TELESCRIPTIONS 


ANIMATED AND LIVE ACTION 
FILM SPOTS 


20-SECON®S AND 1 MINUTE 


823 VICTOR BUILDING 
WASHINGTON, D. C. 


STERLING 4650 
we 


VIDEO VARIETIES CORP. 


TELEVISION PROGRAM FILMS 
TELEVISION COMMERCIALS 
BUSINESS MOVIES 
SLIDE FILMS 
-FROM SCRIPT TO 














FINISHED PRINT 
OWNERS AND OPERATORS OF 
WEST COAST SOUND sTUOIOS 
510 W. 57TH STREET. N. Y. C. 


WITH EXPERIENCED MANPOWER 
AND COMPLETE FACILITIES 


41 £. SOTH ST., NEW YORK 


MURRAY HILL 68-1162 
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Billions of speeding electrons = 


set phosphors “on fire” = 
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excited by an electron beam, 
help create television pictures 


No. 5 in a series outlining high 
points in television history 


Photos from the historical collection of RCA 


@ “Specpure Laboratory,” said a sign at RCA Laboratories, “Do Not 
Enter. Dust Is Our No. 1 Troublemaker.” On the floor were mois- 
tened rugs to trap any speck of shoe-borne dust. Scientists and 
technicians had to change to clean white clothing before entering 
the room. . 


The « 
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in its 1 





Purpose of this meticulous housekeeping was to provide a place 


illumination for this photograph. 
where no speck of dirt would handicap the work in progress. RCA 
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scientists were s ing vinescent n ials— cing way: rO- , ae ee ; ‘ 
scientists were studying luminescent materials seeking ways to pi sive research was done until scientists began seeking to perfect these 


glowing materials for use on the screens of television receivers. A 
scientist at RCA Laboratories, in the Specpure Room, was one of the 
first to develop the fundamentals for a way of making luminescent 
materials in bulk for television. 


duce them in commercial quantities, while maintaining the utmost 
quality and purity. Not even a speck of foreign matter could be tol- 
erated. One part of copper in ten million will show up as green spots 
on a television screen. 

Although phosphors have been known for centuries—since even 


This development is one of the reasons why, at RCA Tube Plant 
sugar, salt, and diamonds have luminescent properties —little inten- 


This block of luminescent material, energized by ultraviolet light, provided | and dis 
in Lancaster, Pa., phosphors can now be made by the tankful! Yet 
even in mass production, each “batch” of phosphors has uniform 
characteristics. White light, of the type most suitable for television 
pictures, is produced by mixtures of materials combined in exactly 
the correct proportion. 

Guarded at every step against any trace of contamination, these 
phosphors are deposited in a delicate film-like coating on the face- 
plates of television tubes... where they cling by a form of molecular 
attraction. Excited by an electron beam, they glow with a brilliant 
white light and thus produce the crisp black-and-white pictures we 
see on television. ( 

To television, the phosphors developed by RCA scientists are as 
important as paint is to the painter. The face of the kinescope tube 
is the “canvas.” A picture appears as a visible image when the elec- 
tron gun acts as a “paintbrush’—and emits billions of speeding 


electrons—to create patterns in the phosphors! 
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Radio Corporation of America | 
WORLD LEADER IN RADIO—FIRST IN TELEVISION 


Tubes move at a snail's pace along this settling belt, while the luminescent 
coating settles on the face of the bulb. 
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OC REVERSED 


Court Upholds WBNY 


;cC WAS REVERSED by the 
J, S. Court of Appeals for the 
pistrict of Columbia last week and 
jirected to allow WBNY Buffalo, 
y, Y., to show cause in hearing 
hy its operation should not be 
interfered with by WFCB Dun- 
\irk, N. Y. WBNY had appealed 
the non-hearing grant of WFCB 
after being denied reconsideration 
of the action by FCC. 
Roy L. Albertson, licensee of 
WBNY, assigned 250 w fulltime 
on 1400 ke, protested the December 
1948 grant of 500 w fulltime on 
1410 ke to Dunkirk Broadcasting 
Corp. for WFCB, claiming WBNY 
would suffer interference within 
its normally protected contour. 
FCC denied Mr. Albertson’s peti- 
tim to set aside the Dunkirk grant 
for hearing on grounds the WBNY 
mgineering evidence was insuffi- 
cent. The court noted, however, 
tht WFCB admitted the inter- 
ference in its opposition to the 
protest. 

Proctor’s Opinion 
The court’s opinion, written by 
Judge James M. Proctor, said FCC 
in its reasoning ignored “the ad- 
nitted interference by Dunkirk” 
aid disregarded “the long estab- 
lished rule that a defective pleading 
may be aided by an opposing 
pleading and that a party will not 
be heard to insist that his adversary 
has omitted to allege facts he him- 
self has supplied.” 
In view of this, the court said, 
“we cannot escape the conclusion 
that the action of the Commission 
in dismissing Albertson’s applica- 
tion for rehearing was an un- 
warranted denial of rights ac- 
corded by law. This stands out in 
light of the fact that the Dunkirk 
license was obtained without a 
hearing and without notice to, or 
participation by Albertson, all due 


 —_———— 
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Invasion of Privacy 
Plagiarism-Copyright-Piracy 
INSURANCE 
For the wise Broadcaster 
OUR UNIQUE POLICY 
Provides adequate protection. 
Surprisingly inexpensive 


CARRIED NATIONWIDE 
For details & quotations 
write 


Employers 
Reinsurance 
Corporation 

Insurance Exchange Bldg., 
Kansas City, Missouri 
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EN MARSTON, sports announcer 
from WBAC Cleveland, Tenn., 
and WKSR Pulaski, Tenn., joins 

sports and announcing staff of WJJM 
Lewisburg, Tenn. 


PAUL BARETTE, former CBC war 
correspondent, appointed editor of 
CBC International Service at Mont- 
real. For past three years he has 
been chief of CBC French network 
news service. He replaces GEORGE 
FRAZER, appointed to Prince Edward 
Island provincial government as pub- 
lic relations officer. 


DR. FRANK H. JETER, farm com- 
mentator on WPTF Raleigh, N. C., and 
agricultural editor of North Carolina 
State College there, honored by college 
in current yearbook, which is dedi- 
cated to him. 


JOHN FACENDA, newscaster for 
WIP Philadelphia, given certificate of 
award by Golden Slipper Square Club 
for his commentary on sound track 
for film of Golden Slipper Camp. 


LOWELL THOMAS Jr., son of Lowell 
Thomas, CBS news commentator, and 
Mary Taylor Pryor have announced 
their marriage. 


RON MILLER, newscaster for WSAZ 
Huntington, W. Va., is the father of a 
boy, Scott Leslie. 


to assurance that no interference 
would be caused.” 

“Had that fact been known to 
the Commission,” the opinion said, 
“the license could not have been 
granted without Albertson’s hav- 
ing notice and opportunity to be 
heard.” 

The court held that a rehearing 
should be allowed and Mr. Albert- 
son “accorded a full and fair op- 
portunity to show cause why opera- 
tion of WBNY should not be in- 
terfered with, and thus modified 
. . . by the Dunkirk grant.” 

The court declined to consider 
Dunkirk’s contention that the 
WBNY service area involved al- 
ready was subject to interference 
from WPLN Erie, Pa., whose non- 
hearing grant of 250 w on 1400 
ke WBNY was alleged not to have 
protested. The court said this ques- 
tion did not fall within the scope 
of the appeal and no opinion could 
be expressed on the matter. 


Socialists’ Meet Booked 


FOUR networks to carry portions 
of Socialist Party National Con- 
vention at Detroiter Hotel, Detroit, 
June 2-4. MBS will broadcast 
keynote speech by Norman Thomas 
June 2, 11:15-11:30 p.m. ABC 
will carry speech by Maynard 
Krueger, U. of Chicago, June 3, 
4-4:15 p.m. NBC’s W. W. Chap- 
lin will interview Mr. Thomas and 
Harry Fleischman, national secre- 
tary of Socialist party, on NBC 
June 3, 5:30-5:45 p.m. CBS will 
earry closing convention address 
by Mr. Thomas June 4, 11:30 p.m.- 
12 midnight. 
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From where | sit 


by Joe Marsh 


Oh- My Aching Feet! 


The other night just as I was about 
to settle down with a book and a mel- 
low glass of beer, the wife calls down, 
““Joe—I almost forgot—you and I 
are going over to the High School and 
take dancing lessons!” 


Now, I can waltz with the best of 
them, so naturally I put up a quiet 
struggle against going, but it was no 
use. Turns out it was the class in 
square dancing. And from the look on 
some of the other men I judged that 
I wasn’t the only one there who had 
been taken by surprise! 


Miss Williams and Curly Lawson 
taught us what to do with our feet, and 
before it was over, darn if I wasn’t 
actually enjoying myself. Going back 
next week, too! 


From where I sit, we sometimes get 
an idea into our head for or against 
something and then hang on for dear 
life. Whether it’s square dancing, or 
the right to enjoy temperate beer or 
ale now and then, we owe it to our- 
selves as Americans to take an open- 
minded attitude—that’s even after we 
make up our minds about it! 


ue Mas 


Copyright, 1950, United States Brewers Foundation 
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Contractor saves penalty of $500 
= by investing $3.84 in Air Express 


Time clause in housing project paving contract stood chance of being 
invoked when equipment broke down at 5 p.m. 10-lb. carton of replace- 
ment parts Air Expressed from 1200 miles away. Delivery in 8 hours. 


Air Express charge only $3.84—and 


* 


Po See Beste 
$3.84 is small charge indeed, 
since it covers door-to-door service. 
Anytime delivery, 7 days a week, at 
all airport cities. This feature makes 
the world’s fastest shipping service 
the most convenient to use. 





contractor completed job on time. 





Air Express always goes by Sched- 
uled Airlines; this means extra de- 
pendability, experienced handling. 
And shipments keep moving ’round 
the clock. Regular use of Air Express 
keeps any business moving. 


Air Express gives you all these advantages 


World’s fastest shipping service. 


Special door-to-door service at no extra cost. 

One-carrier responsibility all the way. 

1150 cities served direct by air; air-rail to 22,000 off-airline offices. 
Experienced Air Express has handled over 25 million shipments. 


Because of these advantages, regular use 


of Air Express pays. It’s your best air 


shipping buy. For fastest shipping action, phone Air Express Division, Railway 
Express Agency. (Many low commodity rates in effect. Investigate.) 







AR EURES 


GETS THERE 77KST 


AIR 
EXPRESS 


Rates include pick-up and delivery door 
to door in all principal towns and cities 


A service of 
Railway Express Agency and the 
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CP-construction permit 
DA-directional antenna 
ERP-effective radiated power 
STL-studio-transmitter link 
synch. amp.-synchronous amplifier 


Grants authorizing new stations, changes in facilities, and transfer; 
appear at the end of this department, accompanied by a roundup of neu 


station and transfer applications. 


TD: SG _n  n e 


May 19 Applications .. . 


ACCEPTED FOR FILING 
AM—580 ke 
KCNA Tucson, Ariz.—CP AM station 
to change from 1340 ke 250 w unl. to 
580 kc 5 kw-D 1 kw-N DA AMENDED 
to request 580 kc 5 kw-D 500 w-N DA- 
N. 


AM—1010 ke 
Syndicate Theatres Inc., Columbus, 
Ind.—CP new AM station on 1010 ke 
500 w-D AMENDED to request 1010 ke 
250 w D. 
AM—1590 ke 
Radio St. Clair Inc., W. of Marine 


City, Mich.—CP new AM station 1590 kc 
500 w D AMENDED to request 1590 kc 
1 kw D DA. 
AM—960 ke 
WABG Greenwood, Miss.—CP AM 
station to change from 960 ke 1 kw D 
to 960 ke 1 kw-D 500 w-N. 
AM—1420 ke 
KLFY Lafayette, La.—CP AM station 
to change from 1390 ke 250 w D to 
1420 kc 1 kw-D 500 w-N DA-N. 
AM—1600 ke 
WHLL Wheeling, W. Va.—CP AM 
station to change from 1600 ke 1 kw 
D DA to 1600 ke 5 kw D 
License for CP 
WVOT Wilson, N. C.—License for 
CP to change hours of operation etc. 
KBKI Alice, Tex.—Same. 


KCLX Colfax, Wash.—License for 
CP new AM station. 
Modification of License 
KHBR Hillsboro, Tex.—Mod. license 
to change studio location. 


Modification of CP 
Mod. CP AM station to change fre- 


quency, power etc. for extension of 
completion date: KYUM Yuma, Ariz.; 
WSAY Rochester, N  & WPRA 


Mayaguez, P. R.; KFBC Cheyenne, 
Wyo.; KGGF Coffeyville, Kan. 

WPNF Brevard, N. C.—Mod. CP new 
_ station for extension of completion 
ate. 

Mod. CP new FM station for exten- 
sion of completion date: WWJ-FM 


Detroit; WJZ-FM New York; WIS-FM 
Columbia, S. C.; KTSA-FM San An- 
tonio. 


KALE-FM Richland, Wash.—Mod. CP 
new FM station to change studio loca- 
tion to Columbia Basin Road, near 
Pasco, Wash. 

Modification of License 

WSMB-FM New Orleans—Mod. li- 
cense to change ERP to 16.7 kw. 

License for CP 

WTTH-FM Port Huron, Mich.—CP 
to change ERP FM station to 6.6 kw 
and license to cover CP. 

Modification of CP 

WFMY-TV Greensboro, N. C.—Mod. 
CP new commercial TV _ station for 
extension of completion date. 

TENDERED FOR FILING 
AM—1460 ke 

WGBA Columbus, Ga.—CP AM sta- 
tion to change from 1460 ke 1 kw unl. 
DA to 1460 ke 5 kw-D 1 kw-N DA-N. 

AM—550 ke 

WLIN Merrill, Wis.—Mod. CP AM sta- 

tion to change from 550 ke 1 kw-D 


500 w-N to 1 kw unl. 


AY 


OF ALL AM-FM-TV 
BROADCASTERS USE 
ANDREW TRANSMISSION 
LINES AND FITTINGS 


AAIOW so E. 75th St 


CORPORATION Chicago 19, Ill 


NS OF THE FCC 


MAY 19 to MAY 25 


ant.-antenna 
D-day 
N-night 
aur.-aural 
vis.-visual 
ST A-special temporary authorization 
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ctension § 
oLWC Cc 
ON 
yROW- 

WHEN S: 
WIBG-FM 
KRGV Wé 


ia} 


rs 
cond.-conditiona’ 
LS-local pa 
mod.-modification 
trans.-transmitter 


unl.-unlimited 
CG-conditional pase 


A3 emis: 
grea San 
Gattes 
— Ala.—Gra 
May 23 Decisions . . . up KA~6( 
BY COMMISSION EN BANC bog’ 
Hearing Designated saite 10 
WJVA South Bend, Ind.—Des Nationé 
for hearing application for renewal calif —G 
license and extended present liceng pickups | 
on a temporary basis for period end. Caribbe 
ing Sept. 1, 1950. —Grante! 
Renewal Granted a 
WPAL Charleston, S. C.—Granted re. | Granted 
newal of _license for period ending }| cation. 
Nov. 1, 1952. WFMJ 
Extensions Granted license 
Granted further temporary exten. ena 
sions of licenses of following stations oc , D! 
to Sept. 1, 1950: WOXF Oxford, N.C: | >WrGM 
KPMO Pomona, Calif.; WMEX Boston ne 
Mass.; WGAR and aux., Cleveland CW ILS 
Ohio; KMPC Los Angeles, Calif.; WJR se ch 
& aux. Detroit, Mich.; WTUX Wilming- oy er: 
ton, Del.; WBAL Baltimore, Md.; KEYY | %.,0R¢% 
Pocatello, Ida.; WSNY Schenectady KALE 
N. Y.; KHOZ Harrison, Ark.; KXLR » AN 
N. Little Rock, Ark.; KWAK Stuttgart] "KrEQ 
Ark.; KWEM_ West Memphis, Ark.; se cl 
KOJM Havre, Mont.; WINK Fort Myers KICK 
Fla.; KSET El Paso, Texas; KSVC]} ticense 
Richfield, Utah. iw D 
Petition Granted KOH | 
Commission by Order, granted peti- | crease ‘ 
tion by Home News Pub. Co., New| tans. 6: 
Brunswick, N. J., to intervene in tele- WUS\ 
vision hearing to introduce evidence} new 
relating to general problems of alloca- | sation: 
tion and utilization of ultra high fre- WFM. 
quencies. Company operates exp. TV| CP inst 
station KE2XEL and FM station WDHN | location 
New Brunswick. aux. pt 
BY THE SECRETARY bey 
The Chronicle Pub. Co., San Fran- | identify 
cisco—Granted license KMC-74 to use} Richlan 
facilities of exp. TV relay KA-4131 as WAT’ 
TV STL in connection with KRON-TV | {o inst 
San Francisco, with trans. at 905 Mis- KERI 
sion St., San Francisco cP to 
WVSH Huntington, Ind.—Granted li- KRA‘¢ 
cense new noncommercial educational | ¢P for. 
FM station; (88.1 mc), Ch. 201 10 w WON 
maximum. mod. C 
Pacific Video Pioneers, Area, Signal | |ocatior 
Hill, Calif.—Granted license change wok 
power and trans. equipment KM2XAZ. ] ¢ense 1 
WJER Dover, Ohio—Granted license | designz 
new AM station; 1450 ke, 250 w unl. Brandy 
time. lieu of 
U. of Oklahoma, Norman, Okla.— 


Granted CPs for new remote pickups 
KA-6736, KKD-310. 


Appalachian Bestg. Corp., Bristol, Va. 


KYAK 


Yakima, Wash. 


Used By More Radio Stations Than All 
Other Professional Tape Recorders 


PT6-JA 


Greatest professional recording value on 
the market! Portable high fidelity re- 
corder and amplifier—as low as $499.50 


WRITE 
INC. 


360 N. Michigan Ave. 
Chicago 1, Ill. 





BRC 


Telecasting 



















































































tional 
nset 
ication 
smitter 
fed hours 
fant 


transfers 
P of new 


ANC 


esignated 
newal o 
It license 
riod end. 


‘anted re. 
ending 


Y exten- 
> Stations 
d, N.C: 
< Boston 
leveland 
lif.; WJR 
Wilming. 
j.; KEYY 
nectady, 
-; KXLR 
Stuttgart 
S, Ark.; 
rt Myers, 
3; ~KSVC 


ted peti- 
'0., New 
» in tele- 
evidence 
f alloca- 
ligh fre- 
exp. TV 
n WDHN 


in Fran- 
+ to use 
.-4131 as 
RON-TV 
905 Mis- 


anted li- 
cational 
D1 10 w 


, Signal 
change 
M2XAZ. 
license 
w unl. 


Okla.— 
pickups 


stol, Va. 
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new remote pickups 


—Granted -* 
KAM Smithfield, N. C.—Granted 
od. CP for approval of ant., trans. and 
udio locations. 

Following granted mod. CPs for 
tension of completion dates as shown: 
qLWC Columbus, Ohio to 12-16-50; 
KRON-TV San Francisco, to 12-15-50; 
WROW-FM Albany, N. Y. to 11-25-50; 
WHEN Syracuse, N. Y. to 12-12-50; 
WIBG-FM Philadelphia to  12-1-50; 
KRGV_ Weslaco, Tex. to 8-15-50; WERC 
frie, Pa. to 8-2-50; WJON St. Cloud, 
Minn. to 12-7-50; KERB Kermit, Tex. 
io 7-1-50; WGRC Louisville, Ky to 8-15- 
s- KOEL Oelwein, Ia. to 8-15-50 


icond.); WVOW Logan, W. Va. to 1l- 
15-50 (cond.); WDSM Superior, Wis. to 
76-50 (cond.); KULE Ephrata, Wash. 


to 6-30-50 (cond.); KMAN Manhattan, 


. to 6-17-50. ’ 
Otirfan Radio Corp. Inc., San Diego, 


Calif. — Granted license covering 
changes in existing remote pickup 
KA-3008; 26.15, 26.25, 26.35, mes; 75 w 


A3 emission; trans. location—mobile 
grea San Diego. 

United Bestg. Co. Inc., Montgomery, 
Ala.—Granted license new remote pick- 
up KA-6044. f ; 

WCKY Cincinnati, Ohio—Granted re- 
quest to cancel license to use com- 

site 10 kw trans. for aux. purposes. 

National Bestg. Co. Inc., Hollywood, 
(alif—Granted CPs for new remote 
pickups KA-6708-13. : 
Caribbean Bestg. Corp., Arecibo, P. R. 
_Granted CP new remote pickup KA- 
714. 

WTOB Winston-Salem, N. * 
Granted mod. CP to change trans. lo- 
cation. 


WFMJ Youngstown, Ohio—Granted 
license change frequency, increase 
power, install new trans. and DA-N 
and change trans. location; 1390 ke 
5 kw DA-N, unl. 
WFGM Fitchburg, Mass.—Granted li- 


cense new AM station; 1580 ke 1 kw D. 
WILS Lansing, Mich.—Granted li- 
cense change frequency, power, hours 
of operation and trans. location and 
install DA-N. 

KALE Pasco, Wash.—Granted license 
new AM station; 900 ke 1 kw D. 
KFEQ St. Joseph, Mo.—Granted li- 
cense change in daytime DA pattern. 
KJCK Junction City, Kan.—Granted 
license change frequency; 1420 ke 1 
kw D. 

KOH Reno, Nev.—Granted license in- 
crease daytime power and install new 
trans. 630 kc 5 kw-D 1 kw-N DA. 


WUSV Scranton, Pa.—Granted CP 
new noncommercial educational FM 
station: Ch. 201 (88.1 mc), 10 w. 

WFMJ Youngstown, Ohio—Granted 


CP install old main trans. at present 
location of main trans. to be used for 
aux. purposes with power of 250 w. 

WRCO Richland, Wis.—Granted CP 


install new trans. and authority to 
identify station as being located at 
Richland Center, Wis. 

WATW Ashland, Wis.—Granted CP 


to install new trans. 


KERB Kermit, Tex.—Granted mod. 
CP to change studio location; cond. 
KRAO Red Oak, Ia.—Granted mod. 


CP for approval ant. and trans. location. 

WOND Pleasantville, N. J.—Granted 
mod. CP for approval ant. and trans. 
location and change type trans. 

WOIC Washington, D. C.—Granted li- 
cense new commercial TV station and 
designate studio location as 40th and 
Brandywine St., Washington, D. C. in 
uo to be determined, Washington, 


WFPA Fort Payne, Ala.—Granted li- 
cense new AM station; 1290 kc 500 w D. 


KFAB Bestg. Co., Omaha, Neb.— 
Granted license new remote pickup 
KA-5242 


KVTT Dallas, Tex.—Granted CP to 
make changes in existing noncommer- 
cial educational FM station—to increase 
ERP & change type trans.; Ch. 203 
(88.5 mc), 1.012 kw 135 ft. ant. 

Mercantile Bestg. Co., Miami Beach, 
Fla—Granted CPs and licenses new 
remote pickups KA-6678-9. 

Chambersburg Bestg. Co., Chambers- 
burg, Pa.—Granted CP new remote 
pickup KA-6676. 

Frontier Bestg. Co., Cheyenne, Wyo. 
eoranted CP new remote pickup KA- 

Columbia Beste. System Inc., New 
York—Granted CP for new remote 
Pickup KA-4017. 

WOAI San Antonio, 
CP to install new trans. 

WMBI Chicago—Same. 


Why buy 2 or more... 
do 1 big sales job 


on "RADIO BALTIMORE” 
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Tex.—Granted 








WKY Oklahoma City, Okla.—Same. 

KLZ Denver, Col.—Same. 

WNJR-FM Newark, N. J.—Granted 
mod. CP for extension of completion 
date to 12-7-50. 

WTOC-FM Savannah, Ga.—Same to 
12-18-50. 

Big Horn Bestg. Co., Sheridan, Wyo. 
—Granted license new remote pickup 
KA-4015. 

North Central Indiana Bestg. Corp., 
Kokomo, Ind.—Granted CP and license 
new remote pickup KA-2824. 

Associated Bestrs. Inc., Wadena, 
Minn.—Granted CP and license new 
remote pickup KA-2894. 

WSBT South Bend, Ind.—Granted 
mod. CP for extension of completion 
date to 8-16-50. (Cond.) 

ACTION ON MOTIONS 
By Commissioner Walker 

Farmington Bestg. Co., Farmington, 
N. M.—Granted dismissal without pre- 
judice of application. 

KTOW Oklahoma City, 
Granted dismissal without 
of application. 

KTFS Texarkana, Tex.—Granted dis- 
missal without prejudice of application. 

WTNJ Trenton, N. J.—Granted peti- 
tion requesting Commission accept late 
filing of exceptions and brief in pro- 
ceeding upon application and that of 
WBUD Morrisville, Pa. 


Okla.— 
prejudice 


George R. Nelson, Bradley Kincaid 
& Benjamin Dubb—Granted petition to 
dismiss petition filed on Jan. 18, 
1949 which requested application of 
WSNY Schenectady, . Y. be desig- 
nated for hearing and to make the said 
petitioners parties thereto. 

Louise C. Carlson, New Orleans—Dis- 
missed as moot petition requesting 
application of Times Picayune Pub. Co., 
New Orleans for CP to replace expired 


permit be returned, dismissed or 
denied. 
By Examiner Leo Resnick 


KPRS Olathe, Kan. and KRES St. 
Joseph, Mo.—Granted petition of KPRS 
to amend application by supplying new 


eng. data, and for removal of appli- 
cation, as amended, from _ hearing 
docket; application of KRES is like- 


wise removed from hearing docket. 

FCC General Counsel—Granted peti- 
tion requesting record of hearing in 
proceeding re application of Pioneer 
FM Co., Madison, Ind. for CP for new 
FM station (Class A) be reopened for 
sole purpose of accepting as part of 
record stipulation between General 
Counsel and William M. Poland, mem- 
ber of applicant partnership, and rec- 
ord is thereupon closed. 

WSB Atlanta, Ga.—Granted continu- 
ance of hearing from May 22 to June 
12 in Washington, D. C., in proceeding 





re petition of WSB for reconsideration 
of grant to WNCB Aiken, S. C. and for 
for 


designation of such 


hearing. 


application 


By Examiner Jack Blume 
WKMH Inc., Jackson, Mich.—Granted 


petitions of WKMH Inc. 
take depositions of 5 


for 


leave to 


individuals in 


Jackson on May 24 and of 5 individuals 
in Detroit on May 26, in proceeding re 
It is 
further ordered that the depositions of 


application and that 


Robert W. 
taken in 


Coleman, et ail, 


Jackson, 


of WKNX. 


and continuing from day-to-day 


concluded; and further 


ordered 


shall 
beginning May 


be 
24, 


until 
that 
the depositions of Marshall Wells, WJR 
Detroit, et al, shall be taken beginning 


continuing 


May 26, in Detroit, and 

from day-to-day thereafter until con- 
cluded. 

WKNX Saginaw, 


Mich.—Dismissed 


without prejudice leave to amend ap- 


plication. 


By Examiner H. B. Hutchison 


Clatsop Video Bestrs., Astoria, Ore.— 
Granted continuance of hearing in pro- 
ceeding re application et al, now sched- 


uled for May 22, 
until further order. 


hearing 


By Examiner Fanney N. Litvin 
Mont.— 


KOJM and KAVR 
(Continued on 


Havre, 
page 


74) 


continued 








in minutes figures the entire cost of spot campaigns. 


needed placements. 


BROADZA STN. 


The Newsweek 
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now in production 


There is no single volume so completely designed for the radio buyer. 
The ‘50 Marketbook features the copyrighted “Spot Rate Finder,” which 


16,500 


It includes every 
circulation 


> Please and mail now for best position! 


PLEASE RESERVE the space checked for the 1950 BROAD- 
CASTING MARKETBOOK. Deadline July 15, 1950. Regular 
rates prevail. 
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FCC Actions 


(Continued from page 73) 


Decisions Cont’d.: 


Granted leave to amend KOJM appli- 
cation so as to request 610 ke in lieu 
of 910 ke, to change DA to be used 
nighttime only, and to show changes 
in financial condition of applicant, and 
for removal of said application, as 
amended, from hearing docket; appli- 
cation of KAVR likewise removed from 
hearing docket. 

Motions Commissioner deferred ac- 
tion. Docket 9543. Docket 9604. In 
matter of revocation of license of 
KPAB Laredo, Tex. Mark Perkins 
(transferor) Laredo Bestg. Co. (li- 
censee) Allen K, Tish (transferee) 
Laredo, Tex. 


May 23 Applications... 


ACCEPTED FOR FILING 
License for CP 
KWSO Wasco, Calif.—License for CP 
new AM station. 
KPBM Carlsbad, N. M.—Same. 


Modification of License 


Kingston, N. Y.—Mod. license to 
change corporate name from Monad- 
nock Radio Foundations Inc. to King- 
ston Bestg. Corp. 


Modification of CP 


WNXT Portsmouth, Ohio—Mod. CP 
new AM station for extension of com- 
pletion date. 

AM—1190 ke 


KLIF Oak Cliff, Tex.—CP AM station 
to change from 1190 ke 1 kw D to 5 
kw D. 

AM—1280 ke 

WONW Defiance, Ohio—CP AM sta- 
tion to change from 1280 ke 500 w D 
to 1280 ke 500 w unl. 


May 24 Decisions .. . 


BY COMMISSION EN BANC 
Hearing Designated 


Capital City Bestg. Co. Inc., Menom- 
onie, Wis.—Designated for hearing, in 
Washington, on Oct. 23 application for 
new station on 1450 ke 250 w unl. and 
made WDLB Marshfield, Wis. party to 
proceeding. 

WICH Norwich, Conn.—Designated 
for hearing in consolidated proceeding 
applications WALE Fall River, Mass. 
and Bay State Bestg. Co., Fall River, 
Mass., presently scheduled for July 10 
in Washington, application of WICH 
for CP to install new vertical ant. and 
change trans. location; made WHMP 
Northampton party to proceeding with 
reference to WICH only. 

The Monroe Bestg. Co., Monroe, Wis. 
—Designated for hearing, in Washing- 
ton on Oct. 24, application for new 
station on 1260 ke 500 w D and made 
WHBF Rock Island, Ill. party to pro- 
ceeding. 

WRIO Rio Piedras, P. R.—Designated 
for hearing, in Washington on Oct. 26, 
application to change facilities from 
1140 ke 500 w N 1 kw-D, to 1320 ke 1 
kw unl. 

WSAT Salisbury, N. C.—Designated 
for hearing in Washington on Oct. 27, 
application for CP to install DA-N, 
increase hours of operation from D 
to unl. on 1280 ke 1 kw. 

KBMY Billings, Mont.—Designated 
for hearing in Washington on Oct. 30, 
application to change facilities from 
1240 ke 250 w unl. to 920 kc 1 kw DA-N 
unl., to install DA-N, install new trans. 

WMNB North Adams, Mass.—Desig- 
nated for hearing, in Washington on 
Oct. 9, application for mod. of license 
to increase power from 100 w to 250 w 
1230 kc, made WTSV Claremont, N. H., 
party to proceeding. 


May 24 Applications . . . 


ACCEPTED FOR FILING 
License for CP 


KCSB San _ Bernardino, Calif.—Li- 


cense for CP to change hours of opera- 
tion etc. 

KECK Odessa, Tex.—Same. 

WLAQ Rome, Ga.—Same. 


(Continued on page 79) 





ILLINOIS U. 


Buys New FM Equipmen 


U. OF ILLINOIS trustees have 
announced purchase of a 50 kw 
FM transmitter and 550-ft, tower 


from WTMJ Milwaukee to jp. 
prove the school’s sound broadcag, 
ing service and as a first step 


towards entering the TV field, 
School officials = said Illinois 
would soon be operating the mogt 
powerful FM broadcasting yp 
for non-commercial purposes. The 
new equipment will be located g 
the university’s Robert Allerto 
Park near Monticello, 26 miles from 
the main campus where the school’s 
AM station, WILL, is located, 
Purpose in setting up the equip. 
ment near the state’s population 
center is future use of it ag a 
feeder to several commercial down 
state stations which are interested 
in certain types of service and 
educational programs, the officials 
said. With an intermediate relay 
station, it was explained, the FM 
facility can link programs from 
the university with Chicago broad- 
casting. The tower can also support 
a TV antenna. Equipment for FM 
transmission is expected to be 
operating by late fall. 





FCC Subpoena Rule 


FCC CLARIFIED Sec. 1.832 of its 
rules relating to issuance of sub- 
poenas last week by amending the 
provision to specifically indicate 
requests for subpoenas may be 
made at any time before or after a 
hearing has been designated. The 
amended rule states requests must 
be made in writing unless made on 
the record during a hearing and 
indicated such requests need not 
be served upon other parties to a 
proceeding. 


Mexican Changes 


CHANGES in assignments and call 
letters of several Mexican stations 
have been reported according to 
provisions of the North American 
Regional Broadcasting Agreement, 
‘FCC announced last week. Report 
showed XENT Nuevo Laredo to 
be operating on 1550 ke, switching 
from 1140 ke, with 50 kw, while 
XEML Mexico City, formerly using 
20 kw on 1550 ke, now on 1140 ke 
at Veracruz. Both are Class I-B 
outlets. Call of XEHA was assigned 
to new station on 580 ke at Ciudad 
Camargo while XESL San Luis 
Potosi, on 1340 ke, was given 
power boost from 100 w to 250 w. 
New station on 1240 ke at Santa 
Ana was deleted and assignment 
with 250 w made at Nogales. 


SERVICE DIRECTORY 





Custom-Built Equipment 
U. S. RECORDING CO. 


Wash. 5, D. C. 


1121 Vermont Ave., 
STerling 3626 
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COMMERCIAL RADIO 
Monitoring Company 
PRECISION FREQUENCY MEASUREMENTS 


Engineer On Duty All Night Every Night 
PHONE JACKSON 5302 


P.O. Box 7037 Kansas City, Mo. 
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JANSKY & BAILEY 


tive Offices . 
= National Press Building 
ces and Laboratories 
- 1339 Wisconsin Ave., N. W. 
ington, D. C. ADams 2414 
—— Member AFCCE* 










Commercial Radio Equip. Co. 
Everett L. Dillard, Gen. Mgr. 


INTERNATIONAL BLDG. DI. 1319 
WASHINGTON, D. C. 


PORTER BLDG. LO. 8821 
KANSAS CITY, MO. 


RAYMOND M. WILMOTTE 
1469 CHURCH ST., N. W. DE. 1232 


WASHINGTON 5, D. C. 





RUSSELL P. MAY 


1422 F St., N. W. Kellogg Bldg. 
Washington, D. C. REpublic 3984 
Member AFCCE* 


CHAMBERS & GARRISON 
1519 Connecticut Avenue 
WASHINGTON 6, D. C. 

MICHIGAN 2261 
Member AFCCE* 





JOHN CREUTZ 
319 BOND BLDG. REPUBLIC 2151 
WASHINGTON, D. C. 
Member AFCCE* 





SILLIMAN & BARCLAY 
1011 New Hampshire Ave. RE. 6646 
Washington, D. C. 


2915 Red River 2-5055 
Austin, Texas 





ADLER ENGINEERING CO. 
TELEVISION AND BROADCAST FACILITIES 
RESIGN AND CONSTRUCTION 


18 Grand St., New Rochelle, N. Y. 
| New Rochelle 6-1620 
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McNARY & WRATHALL 
RADIO ENGINEERS 


906 Natl. Press Bldg. 1407 Pacific Ave. 
Washington 4, D.C. Santa Cruz, Cal. 
Member AFCCE* 





A. D. RING & CO. 


26 Years’ Experience in Radio 
Engineering 
MUNSEY BLDG. REPUBLIC 2347 
WASHINGTON 4, D. C. 
Member AFCCE* 


JOHN J. KEEL 


Warner Bidg., Wash., D. C. 
National 6513 





Dixie B. McKey & Assoc. 


1820 Jefferson Place, N. W. 
Washington 6, D. C. 
REpublic 7236 


KEAR & KENNEDY 


1703 K ST., N. W. STERLING 7932 
WASHINGTON, D. C. 


Member AFCCE* 





Philip Merryman & Associates 
© 114 State Street 


® Bridgeport 3, Conn. 
® Bridgeport 5-4144 
RADIO CONSULTANTS 





LYNNE C. SMEBY 
“Registered Professional Engineer” 
820 13th St., N. W. EX. 8073 

Washington 5, D. C. 





KENNEDY & TURNER 


Wes Turner 


Frank M. Kennedy 


"Registered Professional Engineers” 
Specializing in Television 


3701 Arbolada Road Phone Olympic 7039 


LOS ANGELES 27, CALIF. 
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CONSULTING RADIO ENGINEERS 


A 48-year background 
—Established 1926— 


PAUL GODLEY CO. 


Upper Montclair, N. J. 
MOntclair 3-3000 
Laboratories Great Notch, N. J. 


There is no substitute for experience 


GLENN D. GILLETT 
AND ASSOCIATES 


982 NATL. PRESS BLDG. NA. 3373 
WASHINGTON, D. C. 
Member AFCCE* 


Craven, Lohnes & Culver 


MUNSEY BUILDING DISTRICT 8215 
WASHINGTON 4, D. C. 
Member AFCCE* 


WELDON & CARR 


WASHINGTON, D. C. 
1605 Connecticut Ave. 
Dallas, Texas Seattle, Wash. 
1728 Wood St. 4730 W. Ruffner 
Member AFCCE* 











A. EARL CULLUM, JR. 
CONSULTING RADIO ENGINEERS 


HIGHLAND PARK VILLAGE 
DALLAS 5, TEXAS 
JUSTIN 8-6108 


GUY C. HUTCHESON 
1100 W. ABRAM ST. AR 4-8721 


ARLINGTON, TEXAS 


GEORGE P. ADAIR 
Radio Engineering Consultant 


EXecutive 5851 1833 M STREET, N. W. 
EXecutive 1230 WASHINGTON 6, D. C. 


GEORGE C. DAVIS 


501-514 Munsey Bidg.—STerling 0111 
Washington 4, D. C. 
Member AFCCE* 


-GAUTNEY & RAY 
CONSULTING RADIO ENGINEERS 


1052 Warner Bidg. 
Washington 4, D. C. 
National 7757 


Mcintosh & Inglis 
710 14th St., N.W.—Metropolitan 4477 
WASHINGTON, D. C. 
Member AFCCE* 


E. C. PAGE 


CONSULTING RADIO 
ENGINEERS 


BOND BLDG. EXECUTIVE 5670 
WASHINGTON 5, D. C. 
Member AFCCE* 


WILLIAM L. FOSS, Inc. 


Formerly Colton & Foss, Inc. 
927 15th St.,N. W. REpublic 3883 | 
WASHINGTON, D. C. 





A. R. Bitter 


CONSULTING RADIO ENGINEERS 
4125 Monroe Street 
TOLEDO 6, OHIO 

Telephones—Kingswood 7631, 9541 


WALTER F. KEAN 
AM-TV BROADCAST ALLOCATION, 
FCC & FIELD ENGINEERING 


1 Riverside Road — Riverside 7-2153 
Riverside, Ill. 
(A Chicago suburb) 
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Help Wanted 


Managerial 


Eastern station wants good general 


eo CLASSIFIED ADVERTISEMENTS 


PAYABLE IN ADVANCE—Checks and money orders only. 
Wanted 10c per word—$1 minimum. Help Wanted 20c per word—$2 
All other classifications 25¢c per word—$4 minimum. 
charge for blind box number. One inch ads, acceptable, $12.00 per in- 
sertion. Deadline two weeks preceding issue date. Send box replies to 
Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. C. 


BROADCASTING is not responsible for the return of application material 
(transcriptions, photographs, scripts, etc.) forwarded to box numbers. 


Situation 


No 


Help Wanted (Cont’d) ig 


Need good commercial staff man in 
midwestern major market radio. Mini- 
mum 3 years experience. Good basic 
salary. Forward disc, background info. 
Box 127F, BROADCASTING. 





manager. One willing to invest. Box 
180F, BROADCASTING. 
Manager: 250 watt daytime, rural sta- 


tion. Texas Panhandle, Mutual, owned 
by newspaperman, offers opportunity 
to right man to acquire up to 15 inter- 
est out of earnings after trial period. 
Excellent prestige but profit slipping 
as present manager relaxes. Need 
morally high-type, solid family man 
who loves small town and will work to 
achieve financial security. Promoters, 
fly-by-nights save postage. Open 3 or 
4 weeks. Box 340F, BROADCASTING. 





Salesmen 





Connecticut 1000 watt independent 
seeks aggressive salesman with record 
of proven results in local fields. Inter- 
ested only in man _ who knows how to 
sell and resell. Box 112F, BROAD- 


CASTING. 

Experienced time salesman for 5000 
net affiliate in top south market. Guar- 
antee and commission. Box 122F, 
BROADCASTING. 





Salesman with proven record. 5 kw 
midwest Mutual affiliate. Liberal draw- 
ing account against commissions. Write 
stating experience. Send complete par- 
ticulars including photo, references. 
Box 189F, BROADCASTING. 
Wanted—Salesman with proven ability 
—1000 watt station in central Massa- 
chusetts. Good opportunity for right 
man. Will pay the right salary for the 
right man. Answer must be in long hand 
and picture must accompany first letter. 
Box 193F, BROADCASTING. 

Salesman — Aggressive, experienced 
salesman ABC Texas station. Draw 
against commission. Box 268F, BROAD- 
CASTING. 





Connecticut station seeks man with 
proven record of sales. Box 307F 
BROADCASTING. 


Salesman-commercial manager for 1000 
watt station in Tennessee. Must be 
thoroughly experienced. This is a new 
station in a new market with excellent 
opportunities to man who can produce. 
Box 312F, BROADCASTING. 


Good sales position for man wanting 
permanent small-market set-up. $200 
month guarantee with no charge-back, 
straight 15% when billing equals guar- 
antee. Splendid potential; independent 
station. Box 337F, BROADCASTING. 


Salesman wanted. Send photo and de- 
tails to KOCO, Salem, Oregon. 


Salesman—Opportunity for steady hard 
working local salesman on dominant 
network regional station. Complete de- 
tails and references with application. 
WFDF. Flint, Michigan. 


High caliber, experienced man who 
would like to make western New York 
his permanent home. Remuneration 
based on 15% commission which will 
not be cut. Possibility of advancing to 
commercial manager. Must have proven 
ability and character which will bear 
strict investigation. WJOC, Jamestown, 
New York. 


WKAT, Miami, Miami Beach has open- 
ing for man who can manage, di- 
rect sales and sales campaign. Must 
be of proven record and integrity; have 
best references. Experience handling 
alert, progressive sales staffs. Must sell 
himself and service house accounts; 
aid sales staff in selling and closing. 
This is not an easy, soft iob, as we are 
an alert, driving outfit. Unwilling 
worker need not apply. Salary will be 
negotiated and incentive earnings will 
be agreed upon. 





Announcers 
Straight staff with 5000 watt net af- 
filiate. Occasional special events and 
me. Midsouth. Box 121F, BROAD- 
CASTING. 





Announcer with Ist class license. Per- 
manent position southern station. Box 
231F, BROADCASTING. 


Personality man, versatile, original 
night shows. Football announcing help- 
ful. Permanent ABC affiliate. Box 269F, 
BROADCASTING. 


North California 250 watt independent 
wants announcer with Ist phone license, 
who can write copy, announce special 
events and sports play-by-play, act 
as program director. Give salary re- 
quirements. Write Box 277F, BROAD- 
CASTING. 


Need three excellent combination men 
immediately for position with estab- 
lished east coast fulltime station. Must 
have first class license with accent on 
announcing. If you're looking for a fine 
place to work with a congenial organ- 
ization, let’s hear from you immedi- 
ately. Send disc and resume to Box 
284F, BROADCASTING. 


Announcer-engineer. Must have engi- 


neer’s license. Quality announcing 
voice. Wisconsin station. Send disc, 
photo, background, references, salary 
eee. Box 135F, BROADCAST- 
NG. 


Combination engineer-announcer em- 
phasis on announcing. Send complete 
information, disc. Mutual affiliate 
KAVR, Havre, Montana. 


Announcer-engineer experienced only. 
Accent on announcing. Furnish phone 
number, exverience, references. WCVA, 
Culpeper, Va. 





Wanted—Announcer with Ist class tick- 
et, emphasis announcing. Desire play- 
by-play football. Needed at once. 
WSSO, Starkville, Miss. 


Production-Programming, others 





Capable program director. Initiative 
paramount. Ideas must be compara- 
tive with 250 watt fulltime independent 
operation in retail market of twenty 
million. Location middle Atlantic state. 
No floaters. No hotshots. Steady, re- 
sponsible man only. Send disc, experi- 
ence and references first letter. Per- 
sonal interview necessary if these satis- 
factory. Box 234F, BROADCASTING. 


Program director. Leading southern 
network affiliate, with TV plans, needs 
experienced man to produce saleable 
programs, do top public relations job. 
Permanent position under aggresive 
management. Box 238F, BROADCAST- 
ING. 

Continuity writer 5 kw midwest net- 
work. Experienced traffic, commercial 
copy. Send details. Background, quali- 
fications. salary  reauirements. Box 
257F, BROADCASTING. 





Music librarian. Bright young girl to 
program kind of music that clicks. 
Resvonsible, permanent position. Re- 
sume. references and photo please. 
WHYN, Holyoke, Mass. 


Situations Wanted 





Managerial 


Administrative ass’t—accounting. Thor- 
ough knowledge of radio from admin- 
istrative viewpoint and broadest per- 
sonal relationship with industry heads. 
Currently employed and _ responsible 
for supervision of accounting, (hold 
degree), employees, administration and 
general office managerial duties. Box 
166F, BROADCASTING. 





Situations Wanted (Cont’d) 





Not a chair warming manager, un- 
excelled engineer, nor high pressure 
salesman but a good honest dependable, 
hardworking man desiring an affiliation 
where he can settle down, raise a 
family and dog and feel secure. Years 
of experience in all phases of broad- 
casting would prove valuable to any 
organization. Available now. Box 195F, 
BROADCASTING. 

Station manager, experienced, wants 
manage small station town 50,000 or 
less, west of Chicago. Personal and 
business record excellent. Experienced 
building programs that will sell, train- 
ing salesmen and selling both local 
and national business in other 
words, making money for owners. 
Compensation based on volume and 
profits. Can arrange personal interview. 
Box 270F, BROADCASTING. 


Four years experience all phases small 
station operations through building by 
community service. Married, mature. 
Can sell, announce or manage. Want 
opportunity to prove myself to you. 
Box 275F, BROADCASTING. 

Manager—Knowhow in every depart- 
ment gained thru hard-knocks experi- 
ence. Proven sales, programming and 
public relations ability. Exceptional 
references from advertising agencies, 
station representatives, chamber of 
commerce, past and present employers. 
Managerial experience in 250 and 1000 
watt metropolitan and rural stations. 
32, married, two children. Would con- 
sider production or program director 
in metropolitan market. Presently em- 


ployed, but can start solving your 
problems after June 15th. Box 276F, 
BROADCASTING. 


Manager—Network and_ independent 
experience. Heavy on sales. Can show 
you black ink operation. Married, have 
three children. Can leave in two weeks. 
Box 282F, BROADCASTING. 

General manager — Now commercial 
manager 1 kilowatt, 3 million market 
in middlewest. Complete story follows. 
Box 286F, BROADCASTING. 


Manager or commercial manager, fam- 
ily man wants to become permanent 


part of a small community. Experi- 
euced local sales problems. Salary 
plus. Details. Box 289F, BROAD- 
CASTING. 


Now employed metropolitan New York 
managerial capacity. Former an- 
nouncer, program director, also first 
class license. Thoroughly experienced 
all phases. Will make owner proud of 
his station if given the opportunity. 
Box 298F, BROADCASTING. 





Salesmen 
Salesman: Young, aggressive. Record 
of successful achievement. College 


TV affiliated operation pre- 
ferred. Reference from present em- 
ployer. Box 59F, BROADCASTING. 


Salesman, three years college, married, 
27, three years experience selling, man- 


graduate. 





agerial qualities. Write Box 151F, 
BROADCASTING. 
Salesman, young man with college 


background and limited experience in 
radio sales, copy and production, also 
hold Ist phone. Prefer sales but will 
combine any of the above to round out 
staff of rural independent. Box 317F, 
BROADCASTING. 


Salesman. Hard-hitting sales producer. 
Record of successful results. Serious 
family man. TV affiliated operation 
preferred. In position go any place 
U.S.A., but not interested in ‘Blue 
Sky” promises. Topnotch references. 
Box 334F, BROADCASTING. 


Announcers 





Chief announcer—Family man. Desires 
immediate opportunity. Available at 
once. Box 11F, BROADCASTING. 


Announcer, network and independent 
experiece. Young, single. Good sell- 
ing voice. Tow references. Available 
immediately. Disc and details on re- 
auest. Box 115F, BROADCASTING. 


Announcer, graduate oldest broad- 
casting school in country. CBS instruc- 
tors taught all phases of broadcasting. 
Produced, sang, emceed amateur shows 
in Chicago nite clubs. Two years col- 
lege. Former staff 5,000 watt NBC af- 
filiate. Consider all offers. Box 136F, 
BROADCASTING. 


Announcer, knowledge all phases of 
broadcasting. Also operate console. 
Good on commercials, news, etc. Tele- 
vision, some directing and camera ex- 
perience. Understand all phases of TV. 
Thoroughly trained. top _ references. 
Ambitious, dependable, married. Lim- 
ited announcing experience. Box 212F, 
BROADCASTING. 


























































































































Situations Wanted (Cont'd) ~ 





Announcer—5 years exp 


ience, Pras 
south or west. Ce. Preter 


Consider all, Fr 





record of dependability an lendly, 
Available short notice. ‘Car. Sp ceess 
BROADCASTING. ir, 
Announcer—Seeking px manency, 4 


years experience all phases, ‘ 

news position. Married. \ est preeuus 
Consider all. $60. Box 218F, BROAt 
CASTING. : 


I dare them all; southern stations ... 
all, to hire me. Two years announdt 
copywriting. Box 222F, BROADCasr. 


ING. 

Announcer, salesman. Experienced i, 
FM time sales, college grad, mag 
school grad. Emphasis on news and 
sports, deep mature voice, 927. Vet 


single, no foolish claims. Disc or inter 
view will convince. Box 223F, BROAD. 
CASTING. 3 


I will exchange four years eastern net 
and indie experience, ability, natural 
delivery and dependability for a pos 
tion with a progressive station. Special 
events, sports, morning show Specialty, 
writing, producing, among qualifica: 
tions. Married, one child. References 
best. Travel? Yes. Answer all te. 
plies. Box 259F, BROADCASTING. 


Announcer, writer, salesman. Hard- 
working and dependable, Married,23 
college graduate, travel anywhere. 
Salary secondary. Details and photo 
ween request. Box 266F, BROADCAST. 


Announcer — qualifications — college 
graduate, experience, good chatter 
voice. Answer progressive station in 


nice town. Box 271F, BROADCASTING. 


Is there a Florida station needing good 
experienced announcer? Excellent 
voice, write copy, run console. Strong 
on news, commercials, music. Age 31, 
married, children. Now employed, but 
prefer permanent spot in_ sunshine 
state. Box 280F, BROADCASTING. 

Sports-news-general 
writer. Summer 


announcer-sports- 
relief or permanent. 
1 kw experience. Good sports back- 
ground. Resume, disc available, Box 
285F, BROADCASTING. 

Hopeful announcer-disc jockey looking 
for that first break. Ambitious and will- 
ing to work. Single, disc available. 
Box 287F, BROADCASTING. 
News—Mature, experienced man with 
voice, delivery and writing ability, 
presently employed in executive capac- 
ity desires fulltime news job with sta- 
tion which demands the best. Box 
288F, BROADCASTING. 





Staff announcer—Experienced in all 
phases—operate console. Disc upon re- 
quest. Box 290F, BROADCASTING. 
Announcer and accountant desires lo- 
cate Virgina, Carolinas coast line, 
experienced, competent, _ references. 
Box 292F, BROADCASTING. 





Combination announcer-engineer. 
Graduate of AM, FM, TV school. No 
experience. Car, single, will travel. 
Available immediately. Box 296F, 
BROADCASTING. F 

Announcer-engincer—family man, four- 
teen months training, two years ex- 
perience, presently employed desires 


permanent employment with progres- 
sive station. Good voice, good delivery, 
news, sports, commercials. Handle DJ, 
ad-lib. Box 304F, BROADCASTING. _ 


I’m a gal who can create it, type it and 
announce it. How about putting me to 
work? Box 306F, BROADCASTING. _ 


21 months experience, announcer-engl- 
neer, familiar with all types of record 
shows, remote pickups, man on the 
street, can write. Capable sports, news 
and commercial man. Board operator. 
Vet. 30, single. Staff announcer. Pres- 
ently with net affil. Box 309F, BROAD- 
CASTING. » 


Clip this ad if you need a good an- 
nouncer who can handle bookkeeping, 
office work. Box 293F, BROADCAST- 
ING. aan 


Virginia-North Carolina stations. Young 
announcer, single. Radio, television 
schooling.’ Experience, deep_ pleasant 
voice. Disc available. Write Box 314F, 
BROADCASTING. = 


Triple threat radio and/or TV man; ten 
years as radio announcer, news editor, 
program director; produced, directed 
and created TV’ shows; looking, for 
permanent position requiring initiative: 
now employed but available for _—, 
diate interview. Box 315F, BROAD- 
CASTING. 


—— 
ggnouncer, : 
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—Jituations Wanted (Cont'd) 


experienced, news, com- 
i jockey, ——_ — 
, r-by-play ball in all sports, 
tied, play“bs nd photo available. Will 
Box 316F BROADCASTING. 





i dad 3 years, all-round an- 
psperientewscaster, D.J. College back- 
es ‘operate console. Box 318F, 
ROADCASTING 
— » 

n, single, seeking staff an- 
wong position. Some_ experience. 
oer ed in all phases radio at Radio 
train! will travel. Dise available, also 
pe trained in TV. Box 320F, BROAD- 
CASTING. 


er, versatile, picture. My re- 
— will speak for me, go any- 
mere. Box 323F, BROADCASTING. 





otal ouncer, 3 years Staff, all phases 
sal BO, including board, sports, mu- 
fe specialist on news. Single, will 
tavel. Disc, references, information 
quest. Box 324F, BROADCASTING. 


eS 

er, single, 23, four years ex- 
ace. All-round staffer. Intelligent 
mews, strong on DJ, write copy, work 
tevej. Will travel. Box 325F, BROAD- 
CASTING. 5 
jmnouncer, four years experience. Can 
ay build audience for DJ show. 
Strong on news. Handle board, write 
copy Disc, information on request. 
hx 326F, BROADCASTING. 


——————_ 2 € a 
Sports proadcaster—commentary, play- 


-play, sportswriter, player back- 
ond. College grad, young, ambi- 
tious. Box 327F, BROADCASTING. 


inne ‘r-writer. Good voice, sober 
sjependable. Available immediate- 
ly. Experience in announcing, disc 
jockey, news, continuity writing. 
Knowledge of board; 5 years sales pro- 
motional work. Disc _and_ references 
wailable. Box 328F, BROADCASTING. 


jmmouncer, three years. Top mail pull. 
Also news, continuity, program, traffic. 
Answer this and you'll get your 
money's worth. Prefer west. Box 330F, 
BROADCASTING. 


Mnnouncer-engineer-program director 


wth six years experience—car, best 
rferences. Familiar with all phases 
. willing to work hard. Prefer 


uth. Box 331F, BROADCASTING. 

vest wisely and make money—man 
with pleasant voice, college grad. Com- 
plete extensive course in radio broad- 
wsting, can operate console. If inter- 
ested will send audition disc and re- 
sme. Box 335F, BROADCASTING. 


Sportscaster, 2 years experience base- 
tall, basketball, football, console, an- 
nuncing also. B.S. Degree, married. 
Available now. Box 339F, BROAD- 
CASTING. : : 
Ityou’re looking for a combo man with 
alittle more experience, ability and 
dependability than the average. Would 
lke to hear from all stations offering 
alivable salary. Box 332F, BROAD- 
CASTING. 


lopnotch, free lance announcer in the 
New York area, over five years experi- 
ace, wants secure, permanent position 
in large eastern market . AM, TV 
x both. Send replies to Apartment 
ae 67th Drive, Forest Hills, 


Announcer, experienced. All-round, 
newscaster, deejay and sports. Will go 
aywhere. Disc and photo available. 
ek James, 513 Emmett St., Palatka, 
Florida. 


Announcer-writer; experienced. Jay 
Moon, 138 Garside Street, Newark 4, 
N. J. HU 5-1775. 

Good early morning men, announcers 
ad writers. Practical announcers 
willing to work and learn. Pathfinder 
School of Radio, 1222-A Oak St., tele- 
thone HArrison 0473, K. C., Mo. 


Announcer-newscaster: College degree. 
Young. Two years experience at 500 
Watt station, regional frequency. Con- 
tnuity and control board ability. Good 
musical background. References. Disc. 
Will travel. W. Plunkett, Sturgis, S. D. 
Sportscaster, play-by-play, baseball, 
doxing, ete. Disc, photo on reauest. 
ae Puig, 765 Southern Blvd., Bronx 


Announcer: Limited experience New 
‘ork stations, operate console. Vet- 
fan 25, college. Disc, photo, resume, 
tferences available. Free to travel. 
frank Real, 173 Fountain Ave., Brook- 
yn 8, N. Y. 


SS ees 
Gtaduate of leading radio school. 212 
years radio speech at McPhail College. 

jored in news, commercials, sports 
~ Narrating speech. Write Ken Sun- 


Renee tems St., N. E., Minneapolis, 





Situations Wanted (Cont’d) 


Technical 


Engineer, degree, licensed, 12 years 
experience, 8 as chief, now employed. 
Box 33F, BROADCASTING. 


Engineer thoroughly experienced, no 
announcing, excellent references. Go 
anywhere. Box 40F, BROADCASTING. 
Engineer, 27 months broadcast, 3 years 
army radar experience. Graduate lead- 
ing radio school. Will travel. Box 144F, 
BROADCASTING. 2 
Engineer, 14 years experience, AM-FM 
construction installation— maintenance 
—studios—transmitter. 10 kw direc- 


tional, available immediately, refer- 
ences. Box 145F, BROADCASTING. 
Engineer—First class radiotelephone 


license. Six years experience; FM, AM, 
studio, remotes, transmitter. Married, 
available at once; will go anywhere. 
Box 192F, BROADCASTING. 


4 years experience, first fone, college 
senior. Desire vacation work. Box 
198F, BROADCASTING. 


Chief engineer. Now chief of one kw. 
20 years experience including direc- 
tionals, construction of two stations. 
Family. Box 220F, BROADCASTING. 


First phone license. Will accept job 
anywhere. Inexperienced, but full of 
ambition. Box 257F, BROADCAST- 
ING. 


Chief engineer, 17 years 
all classes of stations. Particularly well 
trained in construction, studio and 
transmitter and difficult directionals. 
Desire make change with full consent 
and approval of present employer. 
Prefer south. Box 262F, BROADCAST- 
ING. 


experience 


Looking for a good chief engineer or 
staff technician? Experienced college 
graduate desires employment. Veteran, 
married, car. Box 273F, BROADCAST- 
ING. 

Situation wanted—Experienced engi- 
neer wishes position in right station, 
will furnish reference on_ request. 
Single. 22 years of age. Box 274F, 
BROADCASTING. 

Engineer, experienced, versatile, wants 
more education. Nights or part time in 
university town. Salary secondary. 
Box 297F, BROADCASTING. 
Engineer-announcer. Thoroughly com- 
petent engineer. Announcing better 
than average. Strong on news and 
commercials. Can write acceptable 
copy. Prefer south. Available imme- 
diately. Box 300F, BROADCASTING. 


Chief engineer. Record will stand clos- 
est scrutiny, backed by well known 
references. Experienced with toughest 
directionals. Management minded. Ex- 
cellent personnel relations. Box 302F, 
BROADCASTING. 


Engineer now available. First phone. 
33 vears old, single, reliable, ambitious, 
college background and excellent char- 
acter references. Technical experience 
250 watt transmitter, control board and 
remotes. Creditable announcing, knowl- 
edge of programming. Will sell in 
spare time. Desire position with a 
progressive station offering opportunity 
and permanence—location unimportant 
—vrefer west-southwest. Minimum 
salary $50 to start. Photo, disc, par- 
ticulars on request. Box 305F, BROAD- 
CASTING. 


First phone license. Young and single. 
Desires position. Will travel. Box 311F, 
BROADCASTING. 


Combination operator-announcer wants 
position with progressive station in 
Virginia area. Married, 23 years old, 
presently employed, 14 months experi- 
ence. Box 313F, BROADCASTING. 


Recent graduate, lst class phone (with 
TV training) experience audio console 
and turntables. Worked 500 w xmitter. 
Single, willing to travel. Box 319F, 
BROADCASTING. 


First class license. Single, age 33, very 
young appearance. Willing to start 
from bottom. Serious-minded, con- 
scientious. Box 322F, BROADCAST- 
ING. 

Chief engineer, experienced all phases, 
transmitter, studio, nemo also previous 
combination engineer-announcer. Over 
214 years chief. Interested primarily 
in engineering. Married, reliable, ex- 
cellent references. Prefer upper mid- 
west, but all offers considered. Box 
336F, BROADCASTING. 








Engineer, first phone, no experience, 
age 25, single, have car, would like to 
settle in south. Radio school graduate. 
James Bratcher, R#2, Box 43, Daylight, 
Tenn. 


Engineer, first phone license, two years 
broadcasting experience. Single. Age 
23. Immediately available. James Ellizey, 
Rt. 4, Tylertown, Mississippi. 





Situations Wanted (Cont’d) 


Experienced operator will accept posi- 
tion anywhere. Seeking combination 
experience. George Kregotis, 2221-19 
St., S. W., Mason City, Iowa. 


Holder of first telephone, second tele- 
graph, amateur radio licenses—college 
graduate. Desires broadcast operator 
position. Will relocate. Write James 
Lawlor, 930 East 4 Walk Apt. 14E, N. Y., 
i. a> 

Engineer-announcer two years experi- 
enced operation and construction of 
control room and transmitter, AM and 
FM. Available immediately, prefer 
New York state. Dick Pirong, c/o 
WNOR, Norfolk. 


Experienced engineer seeks permanent 
position in home state of Kansas. Pres- 
ently employed as engineer-announcer. 
Single, car, references. Bernard Buden- 
bender, 902—l1st Avenue East, Willis- 
ton, North Dakota. 


Engineer—lst phone, 2nd tel. No broad- 
cast experience. 2 years radio commu- 
nications, available immediately. Will 
relocate. Robert Farrell, 28 Schaeffer 
St., Brooklyn 7, N. Y. 


Radio operator, no experience, 
1000 or $150 per month. Sober and de- 
pendable. Year contract or 6 months 
in west or southwest and possibly in 
south. Available immediately. I need 
time on ticket. Walter Hoffman, P. O. 
Box 1407, Beverly Hills, California. 


Transmitter engineer, 6 years experi- 
ence, married. Available immediately. 
Jack Slygh, Box 206, Mabscott, W. Va. 
Phone Beckley 3539. 


wants 


Production-Programming, others 





Programming-traffic-woman’s editor. 
15 years experience in radio, 142 years 
TV. Write Box 263F, BROADCASTING. 


Radio-television. Salary, location no 
object. Enthusiastic, young, single. 
Graduate known New York school. 


Knowledge programming, all phases of 
production. Box 281F, BROADCAST- 


ING 

Good programming and_. production 
sense. Thorough knowledge of popular 
and classical music. Experience in 


programming, announcing, commercial 
and production continuity, special 
events. These, plus willingness and am- 


bition, are my qualifications. I hope 
they meet with your approval. Box 
294F, BROADCASTING. 

Available for production, program- 


ming, or promotion position AM or TV 
with opportunity. Midwest. Married, 
26, industrious and steady. BA in 
radio. Announcing, production, writ- 
ing background. Good references. Box 
295F, BROADCASTING. 


Writer; commercial and dramatic. Sales 
and publicity experience. Presently 
employed. College graduate. Family. 
Top references. AM or TV. Box 301F, 
BROADCASTING. 


Six years radio experience. 
knowledge classical 
phony and opera. Two years singing 
opera and musical comedy. Proven 
record . . . can make classics listenable, 
interesting and saleable. Former com- 
mentator with Philharmonic Orchestra. 
Read French, Italian and German with 
varying degrees of fluencv. Best refer- 
ences. Box 303F, BROADCASTING. 


One year with radio. 
produce. Age 29, 
BROADCASTING. 


Announcer, family man, 3!2 years ex- 
perience in staff, special events, sports 
and board work located in Baltimore, 
desires position as program director or 
staff man on a permanent basis with 
solid midwestern station. Box 329F, 
BROADCASTING. 


Farm director, 2 years radio experience 
extensive agricultural background, car, 
will travel. Excellent references. Box 
333F, BROADCASTING. 


Ambitious young lady with two years 
experience as continuity writer, wom- 
en's editor, traffic, assistant program 
director, (emphasis production), air 
experience with children’s programs 
and women’s shows, looking for job 
immediately. Degree in radio-speech. 
Can furnish the best references. Work 
anywhere. Prefer work in production. 
Box 338F, BROADCASTING. 


Attention station managers. Newsman- 
announcer-reporter who covered South 
Amboy, New Jersey explosion ABC 
News of Tomorrow. Ex-news director 
1000 watt Virginia station seeking sim- 
ilar job station larger northern or 
metropolitan city. College graduate, 
married, three years experience, radio, 
newspaper, wire service. publicitw. 
Leigh Smith, 763 Bloomfield, Montclair, 
New Jersey. 


Extensive 
music, both sym- 


Can write and 
single. Box 308F, 





Television 





Technical 





Telecasting engineer; lst phone, some 
broadcasting experience, excellent 
radio and professional photography 
background, married, car, desire op- 
portunity in TV station. Box 103F, 
BROADCASTING e TELECASTING. 


Two engineers, Ist phone, desire TV 
position, recent graduates SRT-TV 
Available immediately. Single, car, will 
travel. Box 321F, BROADCASTING e 
TELECASTING. 


Production-Programming, others 


Young Univ. of Missouri graduate seeks 
opportunity with station, agency or 
packager as writer-producer trainee. 
Presently employed AM station. Have 
proven writing record. Some sales and 
publicity.. Family. References. Box 
ca BROADCASTING e TELECAST- 


For Sale 





Stations 
For sale—by Twin Cities broadcasting 
company block of up to $5,000 of com- 


mon stock. Details on request. Box 
188F, BROADCASTING. 


For sale—250 watt fulltime network 
station located in southeast. $25,000 
cash. Box 260F, BROADCASTING. 

New England exclusive network outlet. 
Desirable property for sale on basis 


of 5 times net. Box 272F, BROADCAST- 
ING . 


Equipment, ete. 


For sale: General Electric FM trans- 
mitter, type No. BT-4-B with rated 
power of 10 kw.; General Electric BC- 
3A transmitter console, two racks of 
speech input equipment; also Western 
Electric 8-section cloverleaf antenna, 


type 54-A. Make offer. Box 992E, 
BROADCASTING. 
For sale—Hewlett-Packard FM fre- 


quency and modulation monitor. 20 per 
cent off original cost of $935.00. This 
monitor has not been used. Write Box 
209F, BROADCASTING. 


For sale: Two Model Y-2 Presto record- 
ing amplifiers and turntables. Used 
very little. Condition good as new. 
Mounted in handsome console. This 
equipment cost over $2,200 and is avail- 
able at a big saving. Contact Radio 
Station KRIG, Odessa, Texas. 


For sale—RCA BTF—3B, 3 kw FM 
transmitter, like new; two sets of 
tubes; 2 crystals, 93.7 megacycles. Spare 
parts, high voltage plate transformer. = 
Also RCA BF—14AB aluminum, four- 
section, pylon antenna, complete with 
obstruction lights, vibration dampers 
and photo-electric light control equip- 
ment. All offers considered, F.O.B. 
Granite City, Illinois. Write, wire Chief 
Engineer, KXOK-FM, 12th and Delmar, 
St. Louis 1, Missouri. 


For sale—Western Electric 54A, 4 bay 
cloverleaf antenna. Used, but in good 
condition. Make offer. Chief Engineer, 
WAGE, Inc., Syracuse, N. Y. 


$11,000 FM WE 506B-2 complete, spares, 
10 kw transmitter. New, never un- 
crated. Edwin Kennedy, WILM, 
Wilmington, Delaware. 


Merger of WJLK and WCAP, Asbury 
Park, N. J. makes available immediate 
sale 1 GE 250 watt FM transmitter, 1 
WE 25B console. Good condition. $1,250 
each FOB. Will trade a/c 250 watt AM 
transmitter 

Have several used guyed Wincharger 
towers will sell erected. Tower Con- 
struction Co., 107 Fourth St., Sioux 
City, Iowa. Phone 5-6761. 


Wanted to Buy 


Stations 
Manager and chief engineer of a south- 
ern station would like to buy station 
in south through earnings. Can give 
results and not clock watchers. Box 
283F, BROADCASTING. 


Equipment, etc. 


Turntable, preferably RCA, complete 
with pickup. State lowest price and 
age. Box 37F, BROADCASTING. 


Complete equipment and tower 250 
watts AM. Willing to share stock in a 
southwest corporation. Box 265F, 
BROADCASTING. 

























































































































































Wanted to Buy (Cont’d) 
Wanted to buy—1 kw AM transmitter. 
Prefer Raytheon RA-1000 or Gates 
BC-1E. Must be in good condition. 
Write full details and price to WVOP, 
Vidalia, Ga. 


Situations Wanted 


Managerial 


NAB DEPARTMENT 
HEAD 
(Available June 1) 


You’re familiar with my _ work. 
Am Ass’t Treas., NAB and with 
Ass’n since 1936 (except for three 
years Navy). Responsible for 
accounting (hold 
degree), employees, administration 
and general office managerial 
duties. 

Thorough knowledge of radio from 
administrative viewpoint and 
broadest personal relationship 
with industry heads. Write, wire 
“Rev.” Revercomb NAB 1771 N 
Street N. W., Washington 6, D. C. 


supervision of 








For Sale 





Stations 
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WOULD YOU LIKE A SPACIOUS 
TV STUDIO 8 MINUTES 
FROM TIMES 8Q. 


HIGH 
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Wonderful for network shows 23’ 
and rehearsals. Building in ex- — 

cellent condition. No _ posts. ‘ 

High elevation. Former theater 16) 

in Jersey. Excellent transpor- = 

oy 

tation. Phone Henderson fea] 

4-2942 or write Box 278F, 

BROADCASTING e TELE- a 

CASTING. ‘s) 
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Wanted to Buy 


Stations 


Radio station manager desires to 
purchase outright 250 watt network 
(not bonus) AM station in midwest 
or northwest in city of at least 20,- 
000. Station must have good Sales 
record or potential. Plan to operate 
it myself. Prefer to deal directly 
with present owner. Box 279F, 
BROADCASTING. 

















NORTHWEST 
3) Loy Vole Wi Ie 
SCHOOL 


531 S. W. 


12th « PORTLAND, OREGON 


MAYFAIR HIT 
AFRA Claims ‘Unfair’ 


AMERICAN Federation of Radio 
Artists has labeled as “unfair” 
the Mayfair Transcription Co., 
Hollywood, and its executive vice 
president, B. A. Joslin. Action fol- 
lowed alleged refusal by the firm 
to pay AFRA members rates speci- 
fied in union transcription code for 
sale and release of the Alan Ladd 
Box 13 series in foreign countries 
through Towers of London, in ad- 
dition to money due for second re- 
lease of the series in Los Angeles 
on KECA. 

Ruling, 
national 


authorized by AFRA 
board, prohibits union 
members from performing any 
services for Mr. Joslin or the 
transcription company. 

The union further demanded 
filing of bond as required under 
the transcription code in “amount 
sufficient” to guarantee payment of 
$6,368 due for foreign release and 
approximately $4,750 for domestic 
reissue of the balance of 19 pro- 
grams of the Box 13 series. 

Satisfactory settlement for 
violation of an individual contract 
with Knox Manning for release of 
Behind the Scenes transcribed se- 
ries also was demanded from the 
firm by AFRA. 
















WASHINGTON, D. C. 
James W. Blackburn 
Washington Bidg. 


Sterling 4341-2 





Midwest Money-Maker 
$45.000.00 


This is one of the outstanding low-priced opportunities 
of the year. Located in an attractive college city and a rich 
farm market, this exclusive station is doing over $5000 a 
month and showing a fine profit on low operation cost. 
Valuable building and land are included in the realistic 
price of $45,000.00. Financing arranged. 


CONTACT THE NEAREST OFFICE OF THE EXCLUSIVE REPRESENTATIVES 


BLACKBURN-HAMILTON COMPANY, INC. 


RADIO STATION AND NEWSPAPER BROKERS 


CHICAGO 
Harold R. Murphy 
360 N. Mich. Ave. 


Randolph 6-4550 


SAN FRANCISCO 
Ray V. Hamilton 
235 Montgomery St. 
Exbrook 2-5672 
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FARM DIRECTORS 


Set Washington Agenda 


AGENDA for the fourth Radio 
Farm Directors’ Washington meet- 
ing, slated for June 12-13, has been 
sent to RFD members by the U. S. 
Dept. of Agriculture. 

Opening the two-day meeting, 
which will include sessions with 
farm organizations and Congres- 
sional committees, will be a TV 
forum titled “Television—Is It or 
Will It?” under the direction of 
Maynard Speece and Tom Noone, 


department radio-TV_ specialists. 
Talk is scheduled for 9 a.m. on 
Monday. 


A complimentary luncheon ar- 
ranged by the National Assn. of 
Radio Farm Directors will be held 
at 12:30 p.m. at the Carlton Hotel. 
Members of the Senate and House 
Agriculture committees will meet 
with directors at 3 p.m, that day, 
and at 6 p.m. NARFD will hold a 
dinner at the Mayflower Hotel. 


Jackson Heads Discussion 


C. W. Jackson, KCMO Kansas 
City, Mo., will lead an informal 
morning session Tuesday on 
NARFD-USDA relations, with in- 
formation personnel of both or- 
ganizations taking part. Follow- 
ing sessions on European farm 
problems, food and the “cold war,” 
and the research outlook, RFDs 
will meet with President Truman 
at noon. 

Afternoon sessions, following a 
luncheon given by the National 
Farm Organizations at the Wash- 
ington Hotel, will include a discus- 
sion with farm organizations under 
leadership of Roy Battles, NARFD 
president. 

RFDs who desire will be able 
to tour WNBW (TV) Washington 
studios and sit in on a USDA color 
TV show, slated for 3:30 p.m. 
USDA _ information officials, in- 
cluding Kenneth Gapen, assistant 
director for radio-TV information, 
and Messrs. Speece and Maynard, 
will be on hand Wednesday for 
informal discussions of television. 

Headquarters will be Room 281, 
Administration Bldg., Dept. of Ag- 
riculture. 


WBEN COMMENDED 


Cited by CIO for Time Offer 


FOR offering radio time to union, 
religious, political and civic lead- 
ers wanting to express “opposing 
views” to those of John T. Flynn 
on his current transcribed series, 
WBEN Buffalo has been com- 
mended by CIO Regional Director 
Hugh Thompson. 

The commendation came after 
Frank W. Kelly, WBEN station 
manager, sent a letter to the lead- 
ers inviting them to use WBEN 
time in the event they felt “justi- 
fied” in giving opposing views. 
The Flynn broadcasts are heard 
weekly. Mr. Thompson = said: 
“WBEN is to be commended and 
I hope other stations will follow 
suit.” 
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WBRC IS 25 
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NBC Programs Salute Qyj§ (Contin 
WBRC Birmingham, Ala, yy _ 
outlet that once had its transmit 
in a clothes closet of the lpm 5&8 wel 
YMCA, celebrated its 25th anniver, ye 5 KW z 
sary Pg (May 27), NBe request D 
network programs saluting the. 
tion included Truth a Com ear ‘ 
quences, The National Farm and MENDED 
Home Hour, U. S. Army Band ang 
Matinee at Meadowbrook. ae 
Back in 1925, believing that radi — DA 
was here to stay, J. C. Bell and tyyg rectors and 
of his friends, M. D. Smith Jy. an 
K. G. Marshall, formed a brag BEYL-T" 
casting company and named jt for avendicate 
Mr. Bell’s radio shop, “WBRc*§ 17 ke +. 
The first studio was in the back oj = 
this shop with only a curtain as, TEN 
dividing partition. Operations 
begun with power of 10 <a zens 
creased that year to 50 w and th ikw D to 
following year to 250 w. From 192 TV AP 
when WBRC went to 500 w, powe§ wBEN-7 
was gradually increased until 194 “ 
when it went to its present pow eaten. 
of 5 kw. In June of 1949, WER des 2° | 
opened its TV outlet which js 
affiliated with NBC and DuMon | May 29 
Eloise Smith, wife of one of the AC 
station’s founders, M. D. Smith Jr, 
is now president and general man. Rose ™ 
ager. Don Campbell is sales man. | ,.2°%; 
: D AMEN: 
ager, G. P. Hamann is manager of }D and 
television operations, and Oliver § ste © 
Naylor is TV sales representative WGBA 
tion to c 
DA to 14 
Dellar Names Wickett 
Olathe, 
APPOINTMENT of Martin Deane } cuange f 
Wickett as director of operations od D. 
of the three Lincoln Dellar sta. 
tions — KXOA Sacramento,| KOJM 
KXOB Stockton } 2°r*% 
- — and KXOC Chico } request | 
has been an 
nounced by Herb | KBMN 
* new 
Ferguson, vice} KNED 
president and 
general manager} xyma 
of the Dellar | 4M stat 
group. For ne SW LIN 
ast year, Mr. J sation 
Wicket has been a 
ee director of oper- § son of 
Mr. Wickett ations for KXOA oe 
Sacramento. Homer VanDerwerk- 
er and Neil McIntyre, operations WNO 
directors for KXOB and KXOC, f an 


continue in _ their 


respectively, 
present posts, Mr. Ferguson said. 





FTC REPORT 


Radio-TV Misnomers Less 


TOTAL of 1,201 out of 59,758 
radio and television advertising 
continuities were set aside for 
study during April as “possibly 
false and misleading,” cordiny 
to Federal Trade Commissions 
monthly report on radio and perl 
odical advertising. 

The division’s report also 
showed, in comparison, a larger 
proportion of newspaper ad copy 
marked for such study. Total of 
537 out of 12,563 newspaper adver- 
tisements were designated as “p0s- 
sibly false and misleading.” Anal- 
ysis of magazine copy revealed @ 
similar ratio. 
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FCC Actions 
(Continued from page 74) 


Applications Cont.: 


AM—1360 ke 
n Diego—CP AM station to 
_ ool 1350 ke 1 kw unl. to 1360 
ke 5 kw unl, DA-DN AMENDED to 
request DA-N. 
AM—910 ke 
William C. Grove, Denver, Col.—CP 


station 910 ke 1 kw D 
MENDED to request specified hours. 


AM—1520 ke 
unty Bestg. Corp., Hammond, 
pekte new. AM station on 1520 ke 
:kw DA AMENDED re officers, di- 
rectors and stockholders. 


License for CP 
vrL-TV San Antonio—License to 
aE Gp new commercial TV_ station 
tp indicate slight change in ERP to 
117 ke and studio location as N. St. 
wary’s & Villita Sts., San Antonio. 


TENDERED FOR FILING 
AM-1430 ke 
NI Broken Bow, Neb.—CP new 
ih ciation to change from 1490 kc 
{kw D to 1430 kc 1 kw unl. 


TV APPLICATION RETURNED 


WBEN-TV Buffalo, N. Y. RE- 
TURNED May 16 application to in- 
crease power new commercial TV 
station. Application incomplete and 
does not comply with present Rules. 


May 25 Applications . . . 


ACCEPTED FOR FILING 


AM—1330 ke 
Rose M. Kirby, Scottsboro, Ala.— 
cP new AM station on 1280 ke 1 kw 
D AMENDED to request 1330 ke 1 kw 
D and change name to Scottsboro 
Bestg. Co. 

AM—1460 ke 


WGBA Columbus, Ga.—CP AM sta- 
tion to change from 1460 ke 1 kw unl. 
DA to 1460 kc 5 kw-D 1.kw-N DA-N. 


AM—1590 ke 


Olathe, Kan. CP AM station to 
change from 1590 kc 500 w D to 1550 kc 
ikw D AMENDED to request 1590 kc 
lkw D. 


AM—610 ke 
KOJM Havre, Mont.—CP AM < station 
to change from 730 kc 1 kw D to 910 
ke 1 kw unl. DA-N AMENDED to 
request 610 kc 1 kw unl. DA-2. 


License for CP 


KBMN Bozeman, Mont.—License for 
CP new AM station. 
KNED McAlester, Okla.—Same. 


Modification of CP 


KYMA Yuma, Ariz.—Mod. CP new 
AM station for extension of completion 


date. 

WLIN Merrill, Wis.—Mod. CP AM 
sation to change from 550 ke 1 kw-D 
” w-N to 1 kw unl, 

Mod. CP new FM station for exten- 


son of completion date: KOCY-FM 
Oklahoma City; ‘KREL-FM Goose 
Creek, Tex. 


License for CP 


WNOV St. Paul, Minn.—License for 


new noncommercial educational 
PM station, 
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FCC ROUNDU 


New Grants, Transfers, 


Changes, Applications 


L2BSBDVWVEAVWRTVSVE’BLETSETRDEVSBTVBVESBSVE’EBLELSBVSVSELAVLVSWVVEV’SVSRSESBVSESVEEBREEEAEEEE 


ZL OX mY cote 


SUMMARY TO MAY 25 


Summary of Authorizations, Stations On the Air, Applications 


Appli- 
Total Cond’l cations In 
Class On Air Licensed CPs Grants Pending Hearing 
AM Stations 2,137 2,107 185 301 279 
FM Stations 702 493 263 3* 18 13 
TV Stations 104 40 69 353 182 


* Two on the air. 


CALL ASSIGNMENTS: KFDR Grand Coulee, Wash. (Carl F. Knierim, 1400 ke, 


250 w SH); KTER Terrell, Tex. (Terrell Best. Corp., 
Glendale, Calif. changed from KGLA (Robert P. Adams); 


1570 ke, 250 w day); KUTE 
WABM Houlton, Me. 


changed from WMAI (Aroostook Bestg. Co.); WCAP Lawrence, Mass. changed 
from WABW (Northeast Radio Inc.); WBRD Fort Lauderdale, Fla. changed from 
WSLN (George D. Gartland); WCRI Scottsboro, Ala. (Pat M. Courington, 1050 kc, 
250 w day); WOKY Milwaukee, Wis. changed from WEXT (WEXT Inc.); WGTA 


Summerville 
Ky., chan ed 
changed 


Inc., 1450 ke, 250 w unlimited). 
* 


Docket Actions... 


INITIAL DECISION 


KWRZ Flagstaff, Ariz.—Announced 
initial decision by Examiner Fanney 
N. Litvin to deny for default, applica- 
tion of Grand Canyon Bestg. Co. for 
renewal of license [BROADCASTING, 
May 22]. Decision May 19. 


OPINION AND ORDER 


WHOL Allentown, Pa.—Issued mem- 
orandum opinion and order by Com- 
mission to grant petition of Allen- 
town Bestg. Corp. to amend its appli- 
cation to show stockholders, directors, 
officers and other information as of 
April 10, and denied portion that 
requests approval of executory agree- 
ment to transfer control to Victor C. 
Diehm, Hilda Deisroth, E. H. Witney 
and George M. Chisnell. Order May 24. 


REVOCATION ORDERS 


KTXN Austin, Tex.—Adopted order 
to revoke license of KTXN effective 
June 26. If written application is made 
to Commission before June 7 request- 





License Renewal 

WBKY Beattyville, Ky.—Request for 
license renewal noncommercial edu- 
cational FM station. 

Mod. CP new commercial TV sta- 
tion for extension of completion date: 
KFI-TV to 12-30-50; KTTV Los Angeles 
to 9-30-50. 


TENDERED FOR FILING 


AM—1230 ke 
KREW Sunnyside, Wash.—CP AM 
station to change from 1050 kc 250 w D 
to 1230 ke 250 w unl. 


Modification of CP 


WEIM Fitchburg, Mass.—Mod. CP 
AM station to change from DA-1 to 
D 


APPLICATION RETURNED 
WCOH Newnan, Ga.—Newnan Bestg. 
Co. RETURNED application for assign- 
ment of license from Newnan Bestg. 
Co., partnership to Newnan Bestg. Co. 


FRIENDS 


“To make a friend, you must be one.” 
Twenty years of service to farmers in 
Kansas and adjoining states have 
made us their friend. 


WIB 


BROADCASTING 
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® Telecasting 


* 


Ga. (Tri-State Bestg. Co., 950 kc, 1 kw day); WMIK Middlesboro, 
from WCPM (Cumberland Gap Bestg. Co.); WVOW Logan, W. Va. 
rom WGYA (Logan Bestg. Corp.); WTAQ LaGrange, Ill. 
Bestg. Co., 1300 kc, 500 w day); WTSL Hanover, N. 


(LaGrange 
H. (Granite State Bestg. Co. 


* 


ing hearing order will stand suspended 
until conclusion of such hearing. Order 
May 24. 

KFTM Fort Morgan, Col.—Adopted 
order to revoke license of KFTM effec- 
tive June 26, unless written application 
for hearing is made to Commission 
prior to June 7, in which case order 
will stand suspended until conclusion 
of hearing. Order May 24. 

WXLT Ely, Minn.—Adopted order to 
revoke license of WXLT June 26, unless 
written application for hearing is made 
to Commission before June 7. Revoca- 
tion order will stand suspended until 
after hearing if such request is made. 
See separate story this issue re sus- 
pensions orders. Order May 24. 


Non-Docket Actions... 


AM GRANTS 


Booneville, Miss.—Booneville Bestg. 
Co., granted 1400 kc, 250 w unlimited. 
Estimated construction cost $9,400. E. O. 
Roden individual applicant is owner of 
77% sh. of 125 sh. Union News Inc. and 
is owner of Booneville Printing Co. 
Granted May 24. 

WOAY Oak Hill, W. Va.—Granted 
increase in power from 1 kw D to 5 kw 
D on 860 kc. Program tests not to be 
authorized until WFHG Bristol has 
vacated 860 kc. Granted May 24. 

WBAP Fort Worth and WFAA Dallas, 
Tex.—Granted switch in facilities from 
using DA-N to DA-DN and change 
trans. on 570 ke 5 kw operation share 
time granted. May 24. 


FM GRANTS 

Columbus, Neb.—George Basil Ander- 
son granted new Class B FM station, 
Ch. 268 (101.5 mc), 6.9 kw, ant. 260 ft. 
Estimated construction cost $16,085. 
Applicant is owner and operator KJSK 
Columbus. Granted May 23. 

Georgetown, Del.—Rollins Bestg. Co., 
granted new Class B FM station, Ch. 


268 (101.5 mc), 20 kw, ant. 500 ft. 
Principals include John W. Rollins, 
Lewes, Del. auto-dealer, president 


29 1/6%; Katherine E. Rollins, treasurer 
4%; Orville Wayne Rollins, general 
manager Rollins Bros. summer resort, 
Tunnel Hill, Ga., vice president 3314%; 
Jack C. Gardner, secretary 1/6%; 
Rollins Motors Inc., Princess Anne, Md. 
3314%. Application for AM station was 
filed simultaneously by Rollins Bestg. 
Inc. Granted May 23. 

Indianapolis, Ind.—Jordan College of 
Music, granted new noncommercial 
educational FM station on Ch. 220 
(91.9 mc), 820 w, ant. 50 ft. Granted 
May 23. 

TRANSFER GRANTS 


KLEE-TV Houston, Tex.—Granted 
assignment of license from W. Albert 
Lee, licensee to The Houston Post Co. 
for $740,000. Houston Post Co., is li- 
censee of KPRC AM-FM Houston. Mr. 
Lee who has been operating KLEE-TV 
for past 18 mos. wishes to withdraw 
for reasons of health, and demands of 


ether business interests. He will re- 
tain KLEE-AM outlet. Principals in 
Houston Post include Ex-Gov. W. P. 


Hobby president and 54% owner of the 
Post; Oveta Culp Hobby is vice presi- 
dent. 45% plus is held through trusts 
for W. P. Hobby Jr. and Jessica Oveta 
Hobby. Jack Harris of KPRC will head 
TV facility. KLEE-TV is assigned Ch. 
2 (54-60 mc). Granted May 23. 

KPET Lamesa, Tex.—Granted assign- 
ment of license from R. O. Parker, R. 
A. Woodson and K. S. Ashby d/b as 
Old South Bestg. Co., licensee, to R. O. 
Parker and R. A. Woodson. Mr. Ashby 
sells his 24% interest for $20,000. Mr. 





Parker’s holdings now are 63% and Mr. 
Woodson’s 37%. KPET is assigned 250 
w day on 690 ke. Granted May 23. 
WMAY Springfield, Ill. — Granted 
assignment of CP from Gordon Sher- 
man, Alexander Buchan, Melvin Feld- 
man, Sol Binkin and Robert Weiner 
d/b as Lincoln Bestg. Co., permittee, to 
new corporation of same name and 
people. Minor distribution of stock re- 
sults: Alexander Buchan, president 
and director 28%; Gordon Sherman, 
treasurer and director 26%; Melvin 
Feldman, 2d vice president 18%; Sol 
Binkin, Ist vice president 14% and 
Robert Weiner, secretary and director 
14%. WMAY operates with 1 kw day, 
500 w night on 970 kc. Granted May 23. 


KTMC McAlester, Okla.—Granted 
assignment of license from J. Stanley 
O’Neill, licensee, to The McAlester 
Bestg. Co. for consideration of $65,000. 
Principals in new firm include: Wil- 
liam E. Young, manager J. C. Penny 
store McAlester, president 20%; William 
A. Cornish, partner in law firm Cor- 
nish & Baumert, 20%. There are 17 
minor stockholders, all local business 
men. KTMC is assigned 250 w full- 
time on 1400 kc. Granted May 24. 


WDOK Cleveland, Ohio—Granted re- 
linquishment of control in Civic Bestrs. 
Inc., permittee, by Frederick Wolf to 
R. Morris Pierce. Mr. Wolf sells 300 
shares or 30% for $30,000. Mr. Pierce 
has been president of WDOK since 
January and prior to that he was vice 
president for 5 years of KMPC Los 


Angeles, WJR Detroit, and WGAR 
Cleveland. WDOK is assigned 5 kw 
unlimited on 1260 ke _ directional. 


Granted May 23. 

KRUX Glendale, Ariz.—Granted ac- 
quisition of control in Radio Arizona 
Inc., licensee, by Renee S. Donnet 
Cushman through’ purchase of 315 sh. 
stock from Gene Burke Brophy for 
$31,500. Mrs. Cushman recently acquired 
10.27% interest in KRUX [BROAD- 
CASTING, April 10]. Mrs. Cushman has 
extensive ranching interests. Mrs. 
Brophy retains 24.85% interest in sta- 
tion. KRUX operates with 250 w unlim- 
ited on 1340 ke. Granted May 23. 


KOPP-AM-FM Ogden, Utah—Granted 
transfer of control KOPP Inc., licensee, 
from James B. Littlejohn to G. Stanley 
Brewer for $9,999. Mr. Brewer’s busi- 
ness interest include ownership of 
retail food store, owner WBW Hereford 
Ranch Co. and Wheatley Motor. Co. 
KOPP is assigned 1 kw day on 730 ke. 
Granted May 23 


WCIF Madisonville, Ky.—Granted as- 
signment of license from Pierce E. 
Lackey, licensee to Messenger Bestg. 


(Continued on page 80) 


Available ! 


The Happy Kitchen, one of the 
Midwest's oldest and best liked 
women’s programs, is conducted 
by Nancy Goode. 


This 9:15 
a.m. week-day 
feature has 
been on theair 
for almost 15 
years. The pro- 
gram is deftly 
handled by 
Nancy Goode, 
homemaker, 
mother and 
active clubwoman. Her recipes, 
food and household hints are of 
great interest to KMBC-KFRM 
listeners. Her April mail averaged 
more than 250 letters a week! 


























Nancy Goode 


Fleischmann’s Yeast and K. C. 
Power & Light are current spon- 
sors, but additional participations 
are now available! 


Contact us, or any Free & Peters 
“Colonel” for details! 


qa 
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(Continued from page 79) 


Co. for $60,000. Messenger Bestg. Co. 
is licensee of WFMW FM out let Madi- 
sonville. WCIF is assigned 250 w day- 
time on 730 ke. Granted May 23. 

KXXX Colby, Kan.—Granted transfer 
of control in Western Plains Bestg. Co., 
licensee, from John B. Hughes and 20 
others to KMMJ Inc., for a considera- 
tion of $83,500. KMMJ Inc., a licensee 
AM outlet KMMJ Grand Island, Neb. 
KXXX operates with 5 kw day on 790 
ke. Granted May 23. 

KWOC-AM-FM Poplar Bluff, Mo.— 
Granted assignment of license from 
A: L. McCarthy and J. H. Wolpers d/b 
as Radio Station KWOC to Poplar Bluff 
Bestg. Co. for $90,000. Principals in 
new firm include: Mr. McCarthy, presi- 
dent 20%; Mr. Dolph, treasurer 20%; 
O. A. Tedrick, lawyer, secretary 20%; 
Dr. W. L. Brandon, owner Brandon 
Hospital, vice president 20%; and E. K. 
Porter, engineer and contractor and 
owner Porter-DeWitt Construction Co., 
vice president 20%. KWOC is assigned 
250 w on 1340 ke. Granted May 23. 

KBLF Red Bluff, Calif.—Granted as- 
signment of license from Russell G. Frey 
to Arvo Haapanen and Victor Lahti 
d/b as Tehama Bestg. Co. for a con- 
sideration of $20,000. KBLF is as- 
signed 250 w fulltime on 1490 ke. 
Granted May 23. 






Deletions... 


THREE AM and five FM authoriza- 
tions were reported deleted last week 
by FCC. Total to date since Jan 1: 
AM 21; FM 59; TV 2. i 

KFYO-FM Lubbock, Tex.—Plains 
Radio Bestg. Co. CP May 23. FM opera- 
tion dependent on final action to 
change frequency of AM outlet. 

WHB-FM Kansas City, Mo.—_WHB 
Bestg. Co. CP May 23. Lack of in- 
terest in FM does not warrant further 
expenditure. 
WNIQ (FM) Uniontown, Pa.—Union- 
town Newspapers Inc. License May 16. 
Economic. Annual losses amounted to 
$40,000. 

WDMG-FM Douglas, Ga. — WDMG 
Inc. CP May 16. Studios destroyed by 


fire. 
KOWL-FM Santa Monica, Calif.— 
KOWL Inc. CP May 15. 


WSUA Bloomington, Ind.—Radio Sta- 
tion WSUA Inc. License May 17. Sta- 
tion had been off air pending financial 
reorganization. 

WMIK Middlesboro, Ky.—Cumber- 
land Gap Bestg. Co. CP May 17. Con- 
dition WCPM transfer. 

Uniontown, Pa.—Uniontown News- 
papers Inc. CP May 17. Economic. 


New Applications... 


AM APPLICATIONS 


Bellefontaine, Ohio Charles H. 
Chamberlain, 1390 kc, 500 w day. Esti- 
mated construction cost $11,820. Mr. 
Chamberlain, individual applicant is 
owner Chamberlain Welding Service. 
Filed May 19. 


Cumberland, Ky.—Blanfox Radio Co. 
Inc., 1490 ke, 250 w unlimited. Estimated 
construction cost $11,693. Blanfox Radio 
Co. Inc., is licensee WHLN Harlan, Ky., 
and WNVA Norton, Va. Richard B. 
Helms is president of company. Filed 
May 19. 





We do not cover all of Con- 
necticut, but we DO cover* 
NORWICH and most of New 
London county ... 1948 re- 
tail sales $129,364,000.00. 


Have you been bypassing 
this market? Remember you 
can BUY it on a station that 
has ONE rate both day and 
night. 






NEW HAVEN 
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NORWALK 
* 
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JOHN DEME 
PRES. & GEN. MGR. 
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KOB TIME SUIT 


New Mexico School 
Ils Named 


KOB Albuquerque filed suit last week against the New Mexico College 

of Agriculture and Mechanic Arts, its former owner, in an attempt 

to free itself of a time-reservation contract condemned by the FCC. 
The station asked the U. S. District Court for New Mexico to hold 


valid FCC’s rule banning the res- 
ervation of time as part ofthe 
sales price of a station [BROAD- 
CASTING, Jan. 10, 1949], and to 
rule, among other things, that such 
a contract between KOB and the 
college, dating to 1936, is “com- 
pletely executed by substantial 
performance thereof.” 

The suit followed several months 
of attempts by KOB and the col- 
lege to work out a modification of 
the contract to bring it into line 
with FCC’s_ specifications, and, 
failing that, unsuccessful joint 
efforts to secure an FCC waiver of 
the rule in this particular case. 

KOB’s suit said that, if the sta- 
tion is discharged from further 
obligation under the contract, it 
will either “compensate [the col- 
lege] in the manner determined by 
the court to be just and proper, or 
surrender its license for the opera- 
tion of KOB.” 

The Commission’s rule—which 
KOB holds to be valid—forbids 
station sales in which the seller, as 
part of the sales price, reserves 
time for his own use. In cases 
where such contracts were already 
in effect when the rule was 
adopted, the rule requires that the 
contract be modified to expire by 
Feb. 15, 1964, and to give the li- 
censee the right to cancel at any 


* 


time in advance of that date by 
paying a reasonable lump sum. 

The KOB-college contract, dated 
May 7, 1936, involved the sale of 
the station by the college to Albu- 
querque Broadcasting Co., the 
present licensee, for $25,000 plus 
the right of the college to one 
hour’s daily use of station time— 
for educational, non-commercial 
broadcasts—for the life of the sta- 
tion. 

Under a subsequent stipulation 
which led to dismissal of a breach- 
of-contract charge filed by the col- 
lege, it was pointed out, the college 
and the station agreed upon sign- 
on and sign-off announcements for 
the college, plus six spot announce- 
ments daily, with KOB retaining 
the right to reject “objectionable” 
material. 

Before that, in 1945, the com- 
plaint noted, the New Mexico Dis- 
trict Court upheld KOB’s conten- 
tion that the station’s duty under 
the contract to broadcast college 
programs was not greater or dif- 
ferent from the station’s duty 
under the Communications Act. 
This decision was affirmed on ap- 
peal. 

KOB’s suit was filed by A. T. 
and G. W. Hannett, Albuquerque 
attorneys, and Pierson & Ball, 


ne 


Memphis, Tenn.—Frank J. Keegan, 
1570 ke, 1 kw day. Estimated construc- 
tion cost $8,700. Mr. Keegan is owner 
of Keegan’s School of Broadcasting and 
Television, giving training in both 
technical and dramatic aspects of 
broadcasting. Filed May 23. 

Conroe, Tex.—Montgomery County 
Bestg. Co., 900 kc, 500 w day. Estimated 
construction cost $37,450. Principals in 
firm include: Regan Smith, contractor; 
W. B. Weisinger, owner Weisinger 
Chevrolet Co.; F. B. Petty Sr., Fred 
Petty Beer Co., owner; D. C. Norton, 
owner Conroe Courier, newspaper pub- 
lishing and sales; James C. Dorrell, 
appliance salesman Goodyear Rubber 
Co., and John W. Neathery, engineer- 
announcer KIVY Crockett, Tex., under 
partnership agreement to each re- 
ceive 10% interest for service or money 
at a later date. Present set-up is gen- 
eral partnership with Messrs. Smith, 


WICH 


FULL TIME 
1400 KC + 86250 W 
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NEW LONDON 
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CONNECTICUT NOEL BREAULT 
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*You’d be surprised at our coverage in New London. 





Petty, Weisinger and Norton 
holding 25%. Filed May 24. 


TV APPLICATION 


Columbus, Ga. Georgia-Alabama 
Bestg. Corp., Ch. 3 (60-66mc), ERP 
1.59 kw vis., 0.795 kw aur., ant. 598 ft. 
Estimated construction cost $200,000; 
estimated revenue first year $50,000. 
Georgia-Alabama Bestg. Corp., is li- 
censee of WGBA AM and FM outlets 
Columbus. A. H. Chapman is president 
of corporation. Filed May 24. 


TRANSFER REQUESTS 


WCOH-AM-FM Newnan, Ga.—Assign- 
ment of license and permit from 
Newnan Bestg. Co., a partnership com- 
posed of D. T. Manget, Evan W. 
Thomasson, James Thomasson and Ida 
A. Thomasson, to new corporation of 
same name and individuals. Partner- 
ship wishes to incorporate in order to 
secure continuity of operation and 
place ownership on more permanent 
basis. WCOH is assignee 250 w fulltime 
on 1400 ke. Filed May 17. 

KFPW-AM-FM Fort Smith, Ark.— 
Transfer of control of Southwestern 
Hotel Co., licensee, from John A. 
England (deceased) to Alice R. Eng- 
land, executrix of the estate. No mone- 
tary consideration. KFPW is assigned 
1400 ke, 250 w unlimited. Filed May 17. 

KOKO La Junta, Col.—Acquisition of 
control in Southwest Bestg. Co., li- 
censee, by Douglas Kahle through 
purchase of 85 sh. of 131 sh. of stock 
owned by Ellis K. Lupton. Considera- 
tion is $12,500. Mr. Kahle presently 
owns 17 sh. and additional stock will 
increase his interest to 51%. KOKO is 
assigned 250 w fulltime on 1400 kc. 
Filed May 15. 

KSBW Salinas, Calif.—Relinquish- 
ment of control in Salinas Bestg. Co., 
licensee, by J. M. Hall to Harry Morgan 
and William M. Oates. Mr. Hall sells 
25% of his total 30% to Mr. Morgan for 
$16,666,67 and 5% to Mr. Oates for 
$3,333.33. KSBW is assigned 1 kw un- 
limited on 1380 ke, directional. Filed 
May ?4. 

WEKR Fayetteville, Tenn.—Assign- 
ment of license of Elk River Bestrs. 
Inc., licensee from A. D. Smith Jr. to 
John R. Crowder and James Porter 
Clark d/b as Fayetteville Bestg. Co. 
for $37,500. Mr. Crowder is 70% owner 
WKSR Pulaski, Tenn. and Mr. Clark 
is 20% owner. WEKR is assigned 250 
w fulltime on 1240 ke. Filed May 19. 
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Washington counsel for the » 
tion, which is owned by 7 
Pepperday, also publisher of 
Albuquerque Journal. The . 
lege, represented by Washing) 






—_— 
cLOTH 


Cincinnat 





Attorney Arthur W. Scharf AN ALL- 
has 20 days in which to file it WKRC, V 
reply. (FM), out 


FCC may also be drawn into thi Ine-» spear! 
case in support of the validity g grviceable 
its time-reservation rule.  Spokesf families. 
men pointed out that the questiggyf tons of clo’ 
of the rule’s validity is also pend. geording - 
ing before the U. Suprems§ cutive v! 
Court. This is an appeal from ; (incinnatl 
decision of a three-judge distyigg The thr 
court in Chicago upholding gait at 11 
validity of the rule in the 4 jad conclt 
Felman-WJOL Joliet, IlL., case jpg the follow 
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are not 
vening’ 1 
tion of 
Publis 
if Los 
day to | 


volving reservation of time for ad wards of ¢ 
vertising purposes [BRoapcasmnyg hillbilly be 
Feb. 27]. talent. L 

Time for KOB’s compliance wif Wee. ™V" 
the rule has been extended to Jun§ tht Show ' 
1, which is also the date when th gfered cc 
station’s present operating author.§ “thes d 
ity is up for renewal. telephone: 

ee stage. 

was pleds 

tributions 

ON 
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Three-Day Meet Opens Thurs } snsore¢ 
SEVENTH annual convention of evomm 
the Assn. of Women Broadcasters » ae 
will open Thursday in Cleveland and “0 
with a three-day agenda built a. th 
around the theme “Radio’s Fem. a f 
inine Touch.” Convention will be ri i it 
held at the Hotel Cleveland. thet Et 

Several program changes were Aedulit 
made last week by Bette Doolittle} ~° cou 
AWB acting executive secretary; wate 
Eleanor Hanson, WHK Cleveland, 
convention chairman, and Kath. 
erine Fox, WLW, chairman of the 
AWB Executive Committee. 

The sales panel Saturday will 
include Dorothy Fuller, WBET 
Brockton, Mass., and Jane Dalton, 

WSPA Spartanburg, S. C. 

With advance registrations at 
the 100 mark last week, attendance 
of at least 200 was predicted by 











the convention committee. for filiz 
Esther Van Wagoner Tufty, ~~ 
Washington political reporter, will Be oi 
address the corivention Thursday Philade 
on the topic, “Why Not More West | 
News.” Ralph W. Hardy, NAB i ir 
government relations director, will a. 
speak on the subject, “Whither the shedul 
Magic Touch.” ten 
Following the three-day conven- § ° 
tion, AWB district chairmen will tad b 
hold a Sunday meeting. pense: 
Members of the convention com- § Sattle 
mittee, besides Miss Hanson, are the le 
Mildred Funnell and Gloria Brown, Patee, 
WTAM Cleveland; Esther Mullin, | the wi 
WGAR Cleveland, and Jane} Bown, 
Stevens, WJW Cleveland. “We 
Sig ment” 
EMPLOYMENT Outlook in Radio and 
Television Broadcasting Occupations y 
available from Supt. of Documents, 
Government Printing Office, Washing- 
ton 25, D. C., for 30 cents. 
FOR - 
INCREASED 10}! BILLINGS ~ 
(aelahiclal 
JOSEPH HERSHEY McGILLVRA. INC | 
366 Madison Avenue, New York 
Murray Hill 2-8755 35 
-_ 
Telecasting |BRO 
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CLOTHES DRIVE 


Cincinnati Outlets Spur Results 








see if ALL-NIGHT _ simulcast by 
to file jg WKRC, WKRC-TV and wcTs 
(FM), outlets of Radio Cincinnati 
into tf Ine» spearheaded a drive to obtain 
validity ) grviceable clothing for needy 
.  Spokesi families. The collection—over 250 
© questigl tans of clothing —broke all records, 
also pend yeording to Hulbert Taft Jr., ex- 
Suprens wutive vice president of Radio 
al from y (incinnati Inc. _ os ‘A 
e distrig The three stations went on the 
ding gir at 11 p.m. Friday (May 19) Mr. Taft (Y) hands over cash col- 
the A] gd concluded the drive at 6 am. lected during clothing drive _to 
+ Case is the following day, drawing on up- Fred Breyer (center), local WW el- 
Ne for ag wards of 30 acts, an orchestra and fare Dept. director, and receives 
DCASTING hillbilly band from its AM and TV plaque of appreciation from Jerry 
~“Higent. Listeners and v iewers Kennedy, Jaycee chapter chairman. 
ance withh were invited to the ee oe 
: how was in progress, and were 
ah be coffee and doughnuts for HIGHWAY SAFETY 
g autho, dthes donations. An array of Radio’s Role Cited 
tlephones also was set up on : eae ae 
, sage. Aside from clothing, $350 HIGHW AY SAFETY broadcasts 
was pledged, though no cash con- generated in the states and cities 
tributions were requested. totaled 25,731 hours in 1949, Wil- 
ON Mr. Taft turned over facilities liam J. Scripps, publisher of the 
ofthe three stations for the drive, Detroit News and ae of WWJ- 
s Thurs, spnsored by the Junior Chamber AM-FM-TV Detroit, reporte d 
: of Commerce, which got underway Thursday at the President’s High- 
ation a 10days earlier with station breaks way Safety Conference in Chi- 
ideasters and straight spots. Employes of cago. 
leveland, the stations donated their services, “The highway safety story was 
. built while the International Brother- told more widely and compellingly 
”s Fem. hod of Electrical Workers volun- to the American people in 1949 
| will be tered its personnel to WKRC-TV_ than ever before,’ Mr. Scripps 
d. Chief Engineer George Wilson for said. He estimated that listener 
= sheduling so that all studio cam- impressions during the year 
7 eras could be pressed into action. amounted to 1,744,495,000. 
7 y; 
leveland, 


1 Kath. 
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Bidding Deadline Is Reported 


Set For Friday 





lay will] BIDS for the Thomas S. Lee estate with its radio-television properties, 
WBET } are not expected to be considered for “several weeks’ with the inter- 
Dalton, vening time used for more detailed appraisal of properties and inspec- 
, tin of books [CLOSED Circu1T, May 22]. 
lons at} Public Administrator Ben Brown * 
endance | ¢ Los Angeles was reported Fri- tained to make the valuation 
cted by} ta to have set June 2 as deadline primarily of Don Lee radio and 
Tufty fr filing bids for the properties. television properties prior to the 
wes will Donald W. Thornburgh, presi- accepting of bids, it was said. 
anaedel dent of WCAU and WCAU-TV_ Certain “identical interests exist 
. ead Philadelphia and formerly CBS _ between Mr. Merrill and Mrs. 
, NAB West Coast vice president, has Patee, which underly his employ- 
or, will | @" in Hollywood for about two ment, it was explained. 
her the weks appraising the estate and is No decision has been reached on 

vheduled to leave for his head- how bids will be handled, accord- 
conven- § Warters Wednesday (May 31). He ing to Raymond Wright, attorney 
en will | "d been retained as appraisal for Mr. Merrill. 

munselor by R. D. Merrill of Original date for entertaining 
mn com- | Sattle, 83-year-old sole heir of bids was May 15. With Mr. 
on, are f the late Mr. Lee; Mrs. Nora Wright and Public Administrator 
Brown, } Patee, maternal aunt contesting Brown in Detroit at that time in 
Mullin, | the will, and Public Administrator Comnection with the estate settle- 
1 Jane Brown. ; ment, the date was postponed. 

“Working closely with manage- Prominent among those expected 
3 mnt” Mr. Thornburch was re. °° enter bids are CBS, primarily 
dio and oo for KTSL (TV) and certain real 
ipations | estate which include the studio 
—— | building at 1313 Vine St., Music 
ashing: Corp. of America and Associates, 
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RCA INSTITUTES, INC. 


One of the leading and 


yi oldest schools of Radio 


Technology in America, offers its 
trained Radio and Television tech- 
Nicians to the Broadcasting In- 
dustry. 
Address inquiries to 
Placement Director 
RCA INSTITUTES, INC. 
A Service of Radio Corporation 
of America 
350 W. 4th St., New York 14, N. Y. 





reported as acting as agent for 


other interests; Ed Pauley (oil 
magnate and _ associates); Col. 
A. L. Lintner, New York cap- 


italist and businessman who makes 
his headquarters in Anchorage, 
Alaska; and two brokerage houses, 
Dean Witter & Co., and Blythe & 
Co., which are said to be acting 
in behalf of unnamed clients. 


Telecasting 
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Truman Names Mead 
And Wallgren 


APPOINTMENTS of Mon C. Wallgren, former governor of Washington 
and stockholder in KIRO Seattle, to head the Federal Power Commis- 
sion and of James M. Mead as chairman of Federal Trade Commission 
were announced by the White House last Wednesday. 


President Truman’s_ appoint- 
ments followed within 24 hours 
Senate approval of plans to reor- 
ganize those commissions by vest- 
ing power to name the chairman 
with the President and otherwise 
concentrating certain executive and 
administrative functions in the re- 
spective chairmen. 

Mr. Wallgren, who was rejected 
by the Senate last year in a bid 
for chairmanship of the National 
Security Resources Board, assumes 
leadership of the power agency to 
which he was named as a commis- 
sioner earlier this year. He suc- 
ceeds Nelson L. Smith, who con- 
tinues as a member. Mr. Wallgren 
had served as vice chairman. 

Mr. Mead, who took office at 
FTC last fall following an unsuc- 
cessful bid for the New York 
gubernatorial honors in 1948, will 


assume duties currently held by 
Republican Lowell Mason, now 
acting chairman, under FTC’s 


former system of rotating its 
chairmanship. Mr. Mead was con- 
firmed by the Senate Nov. 16, 1949. 


Truman Associates 


Both Mr. Mead, who served 20 
years in the House of Representa- 
tives and eight years in the Senate, 
and Mr. Wallgren, who holds con- 
siderable interest in Queen. City 
Broadcasting Co., KIRO licensee, 
are Democratic associates of the 
President, dating back to his term 
as Senator from. Missouri. 

Each will receive a compensation 
of $15,000 annually and be subject 
to removal only at the discretion 
of the President or at the expira- 
tion of their terms as commission- 
ers in either independent office if 
not re-nominated. Their appoint- 
ments followed charges that pres- 


idential selection of chairman 
would constitute “rubber-stamp” 
appointments. 


Still pending before the Senate 
Interstate & Foreign Commerce 
Committee is the President’s nom- 
ination of Martin A. Hutchinson, 
famed Richmond, Va., attorney, to 
fill FTC’s remaining vacancy. A 
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* 
former secretary to the Democratic 
Central Committee and competitor 
for the Senate in 1946, Mr. Hutch- 
inson has represented such radio 
clients as WMBG and WTVR (TV) 
Richmond. 

Committee spokesmen said last 
week that his nomination probably 
will be taken up sometime within 
the next two weeks. He would re- 
place the late Ewin L. Davis, whose 
term expires in September 1953. 

The Senate approved the two 
Truman proposals last Monday by 
substantial margins. The upper 
chamber rejected resolutions by 
Sen. Edwin C. Johnson (D-Col.), 
who spurred defeat of the FCC 
plan, urging rejection of reorgan- 





ization of each commission. The 
Johnson resolutions drew 34 and 
37 votes for FTC and FPC  dis- 


approval—short of the 49-majority 
necessary to defeat them. 

The plan governing FTC reor- 
ganizes that body along lines simi- 
lar to that proposed for FCC, vest- 
ing certain administrative and 
executive duties in the chairman, 
who would be subject to overall 
commission policy and be named by 
the President. Functions would 
include appointment of personnel 
and control of funds. 

Presidential appoinment of chair- 
man has been advocated for the 
past three years by Mr. Mason, 
whom Mr. Truman overlooked, as a 
minority figure in the commission. 
He felt that cease and desist orders 


represent “hit-and-miss” prosecu- 
tions. 





James L. Trowbridge 


JAMES L. TROWBRIDGE, 56, 
account executive for BBDO, New 
York, died May 20 at his home in 
Pleasantville, N. Y. Born in Balti- 
more, Mr. Trowbridge was a gradu- 
ate of Lafayette College and soon 
after World War I joined George 
Batten & Co. and remained with 
the agency through its merger. 
Surviving are his widow and two 
sons. 


KG 


Vy, 







38751; Dick 
Washburn— 


Merry 


wy 


= Stand- 


KG 


BROADCAST MUSIC INC. 580 FIFTH AVENUE 


NEW YORK e CHICAGO e« 





wourwoow. NEW YORK 13,N. Y. 


May 29, 1950 ® Page 81 


























At Deadline... 


COLOR TELEVISION HEARING 
CONCLUDED BY FCC 


COLOR TELEVISION hearing concluded by 
FCC Friday after nine months of proceedings 
and last-minute decision not to recall CBS’ 
Dr. Peter B. Goldmark for further cross ex- 
amination because RCA contended it didn’t 
have full opportunity to query CBS system 
inventor on his dot-interlace demonstration 
[TELECASTING, May 1]. 

Flurry of procedural bickering between RCA 
and CBS counsel over admittance of certain 
exhibits climaxed windup and caused RCA 
observation regarding Dr. Goldmark’s exami- 
nation. RCA withdrew view upon Chairman 
Wayne Coy’s insistence to hold no further ses- 
sion. 

“You mean we can quit? Quite a shock,” was 
Chairman Coy’s only observation on closing 
lengthy, complex case. 

In admitting hotly contested Color Televi- 
sion Inc. exhibit on interference tests, Chair- 
man Coy noted many objections to competence 
of data were pertinent but FCC already had 
been “extremely lenient” in accepting exhibits 
with as little validity from others in case. He 
said FCC’s experience in this and other pro- 
ceedings consistently has been that it’s “virtu- 
ally impossible to get the parties to submit 
adequate interference data.” Industry is will- 
ing to allow allocation on inadequate data and 
hopes things will work out. well, he said, but 
when they don’t those few favored by exist- 
ing authorizations make strong pleas no others 
be granted to relieve situation. 

Col. Donald K. Lippincott, patent attorney 
and CTI color expert, was asked by FCC’s 
patent expert, William Bauer, if he would 
advise CTI to grant non-exclusive sub-licens- 
ing rights should CTI system be adopted. 
Witness replied he might advise CTI to sell 
whole company or patent rights but not sub- 
licensing rights unless compensation for latter 
was tantamount to outright sale of CTI. 

Col. Lippincott indicated multiple standards 
would favor RCA system since industry would 
have to follow choice of NBC and influence of 
RCA Service Co. He told Comr. E. M. Webster 
RCA patent position has little effect on public 
and actually reduces industry costs. He pre- 
ferred wider distribution of royalties through 
his patent pool suggestion (early story page 61). 

Parties given to June 26 to submit proposed 
findings and July 10 for replies. June 5 FCC 
begins hearing on common carrier bid for 
470-590 me portion of TV’s UHF band. 


DUMONT TO ELECT OFFICERS 


ALLEN B. DuMONT LABS. will hold special 
stockholders meeting in lieu of annual meeting 
at 11 a.m. June 28 at company’s office in Clif- 
ton, N. J., at which directors and officers will 
be elected for year. Notice sent to Class A 
stockholders proposes Allen B. DuMont as 
president, Leonard F. Cramer as vice presi- 
dent and those two plus Bruce T. DuMont, 
Thomas T. Goldsmith and David Van Alstyne 
Jr. as directors to be elected by this group. 
Paramount Pictures Corp., as holder of all 
Class B stock, will elect three directors and 
secretary-treasurer and assistant treasurer. 


NBC APPOINTS KNOX 


NEIL KNOX, former television personnel 
supervisor for NBC, Friday appointed sales- 
man in NBC television network eastern sales 
department, and William M. Roden, former 
manager of records and research division of 
NBC personnel department, named television 
personnel supervisor. 
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EDWARD PETRY COMMENTS 
ON COURT DECISION 


EDWARD PETRY, president, Edward Petry 
& Co., Friday released following statement: 

“The Court of Appeals, as the highest court 
in the State of New York, has made final dis- 
position of the suit between Edward Petry and 
Henry Christal relating to control of the Petry 
company (see early story page 20). 

“The court decision, unanimously in favor of 
Edward Petry, represented an affirmation of a 
previous decision of the Appellate Division. 
Mr. Petry, owner of the majority of the Petry 
stock, declared that company control will con- 
tinue to be exercised in the same way which has 
prevailed since the company was formed.” 


WEEKLY RADIO SET OUTPUT 
AGAIN AT HIGH LEVEL 


WEEKLY output of radio receivers in April 
surpassed high rate in March, according to 
Radio Mfrs. Assn. Television output main- 
tained record March level. 

April production (four weeks) of home 
radios totaled 648,352, or 160,000 a week, com- 
pared to 724,691, or 145,000 a week, in March 
with its five work weeks. Total home radio 
sets produced in five months by RMA mem- 
bers was 2,373,012. 

Television output in April was 420,026, 
maintaining alltime record weekly rate in 
March when production totaled 525,277 sets. 
Total 1950 TV output by RMA companies, 
nearly 80% of industry, was 1,647,956 sets. 

Rate of FM output maintained, with 78,008 
radios and 36,987 TV sets having FM recep- 
tion facilities, a total of 114,995 for the month. 

RMA reported 498,624 cathode ray tubes 
were sold to TV receiver manufacturers in 
April of which 51% were 14 inches or larger 
and 99% 12 inches or larger. Output of radio 
receiving tube sales was 27,387,689, double 
those of April 1949. 


NRDGA RADIO-TV CLINIC 


NATIONAL RETAIL DRY GOODS ASSN. 
will hold two-day radio-television workshop 
at Hotel Statler, New York, Sept. 28-29. 
Workshop, first such intensive course in re- 
tailers’ use of two media, planned “because 
of the continuous stream of requests for radio 
and TV information from NRDGA’s 7,000 
member department, chain and _ specialty 
stores,” according to Howard P. Abrahams, 
manager of association’s sales promotion divi- 
sion and visual merchandising group. 


SKELTON SEEKS TV CLAUSE 


RED SKELTON, radio and motion picture 
star, reportedly negotiating new contract to 
include provision for TV appearances effective 
January 1952. Current agreement with MGM 
covers radio only. Abbott & Costello have 
clause in new five-year contract permitting 
live or film TV starting in 1951. 


AAAA INCORPORATED 


AMERICAN ASSN. of Advertising Agencies 
incorporated as non-profit membership cor- 
poration under laws of State of New York. 
Organization was established as association in 
1917. 


KEARN TO JOIN BIOW 


KENNETH KEARN, assistant to head time- 
buyer at Compton Adv., New York, expected 
to join Biow Co. middle of June as timebuyer. 


Closed Circuit 


(Continued from page 4) 


Esau, general manager of KTUL Tulga 5 
circularizing fellow directors on various » 
jects, and is expected to be in forefront 
discussions when new board holds first mp, 
ing in Washington June 20-22. 


NOW THAT 488 Madison Avenue, hong 
dozen advertising agencies, station represen 
tives and other radio-TV firms, officially 
been named Look Building, radio tenants 
portedly propose to petition building own. 
ship to revise name to “Look and 
Building.” 


Sterling Renominated 
(Continued from page 4) 


firmed after pro forma hearings. 

In government radio service since 1923 } 
Sterling assumed Commissionership as gy 
cessor to E. K. Jett, who had resigned to 
present post as vice president and radio dire 
tor of Baltimore Sunpapers. 

Mr. Sterling is 55, native of Peaks Islay 
Portland, Me. His radio experience dates 
establishment of his first amateur station j 
1908. 

He entered federal service as radio inspector 
in Commerce Dept.’s Bureau of Navigation 
became inspector in charge of Federal Rad 
Commission’s 3d Radio District, with hea 
quarters at Baltimore, in 1935; was transferref 
to Washington as assistant chief of FCC's fied 
division in 1937; became chief of field diyi 
sion’s National Defense Operations Section iq 
1940; was promoted to assistant chief engineer 
and head of Radio Intelligence Division jg 
1942; was made assistant chief engineer j 
charge of field and research branch in 194 
and chief engineer in 1947. 

He has participated in several international 
conferences. He was chairman of U. S. dele 
gation to pre-NARBA technical conference in 
Havana in 1947 and co-chairman of U. § 
delegation to International High Frequency 
Broadcasting Conference in Mexico City in 
1948. He is a senior member of IRE and 
author of widely recognized text and reference 
book, The Radio Manual. 


COURT RULING AWAITED 


RULING expected in few days by Judge 
Thomas J. Clary, U. S. District Court for 
Eastern District of Pa., on request of A. C 
Nielsen Co. to defer taking of depositions in 
suit filed by Albert E. Sindlinger & Co., Phila- 
delphia [BROADCASTING, May 22]. Sindlinger 
firm attacks Nielsen jurisdictional defense 
that it does not do business in area by pointing 
out there are over million radio homes and 
suggesting nationwide survey includes some 
Nielsen equipment. 


COLTON HEADS FEDERAL 


MAJ. GEN. Roger B. Colton, since April, 
1948, executive vice president of Federal Tele. 
communications Labs., Nutley, N. J., elect 
president of company, succeeding Harold H. 
Buttner, who became vice president and deputy 
technical director of International Telephone 
& Telegraph Corp. Federal is subsidiary of 
IT&T. 


THREE ELECTED BY B&B 


THREE executives elected vice presidents at 
Benton & Bowles. They are Brown Bolte, 
supervisor of Procter & Gamble and Norwich 
Pharmacal drug products; John Cobbs Jt» 
supervisor of activities of Assn. of Americat 
Railroads, and Alan Sidnam, account execl™ 
tive and supervisor of all activities on P&G's 
Tide. 
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Representing radio 
stations WCBs. 
WBBM. KNX. WCAU, 
WCCO. WEEL KMOX, 
KCBS. WBT. WRVA, 
WTOP, KSL. WAPI 
and the Columbia 
Pacifie Network: 


television stations 


WCBs-TV. KTTV. WCAU-TV, 


WBTV. KSL-TV, WAFM-TY 


You can spot the ‘ 


Take to the air with Radio Sales and you'll find there’s no difference between 
AM and TY. Advertisers who for years have turned to Radio Sales to solve 
their spot radio problems find they get the same complete service (and 
soaring sales) in television, too. Because Radio Sales had the foresight to get 
into TV early. And to develop a full-time, separate TV staff by the same 
standards that have made Radio Sales so successful (and so unique) in AM 
radio: first-hand knowledge of markets, stations and programs: exhaustive 
research by the most resourceful research department in the field. 

For an advertiser who wants to get up in the world, there’s nothing like Radio 


Sales to give him a lift. In radio. And in television. 


Radio Sales 


Radio and Television Stations Representative...CBS 





